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A  SHOWUP  SPARKS^  A 


PATRICIA  HANCOCK 


■  -  I 

In  New  York  this  summer  a  merchandising  comultiint  charged 

that  marketing  suburban  housewives  are  a  mess — “dress  as  if 
they  were  about  to  scrub  out  a  hen-house.” 

In  Chicago,  Patricia  Hancock  of  the  Daily  News  staff  went  out 
to  take  a  look  at  the  gals  in  the  marts  of  Chicago  suburbia. 


Her  report  was  jolting — vivid  with  such  phrases  as: 

“No  makeup,  no  girdles  .  .  .  shoes  with  no  stockings 
.  .  .  fuzzy  hair  .  .  .  heavy  legs  bulging  below  short 
shorts  .  .  .  shirts  with  the  tails  out!” 

It  took  six  hours,  she  wrote,  to  find  six  well-groomed 
females  in  six  western  suburbs  .  .  .  five  hours  in  five 
north  and  northwest  suburbs  to  find  women  dressed 
neatly  enough  to  photograph  .  .  .  and  similar  results 
in  the  south  suburbs. 

The  men,  she  said,  have  a  phrase  for  the  biggest 
error  committed  by  women.  They  call  it  “backfield 
in  motion.” 

A  flood  of  mail,  in  protest  and  in  praise  of  the  campaign,  tumbled  in. 
to  set  a  foot  in  Park  Ridge,”  warned  one  furious  dissenter. 


‘Don’t  try 


A  southside  suburbanite  exulted:  “Listen  to ’em  yell!  The  truth  sure  does  hurt, 
doesn’t  it?” 

Even  some  husbands  got  into  the  act:  “I  defend  my  sloppy  wife  ...  I  don’t  want 
a  glamor  girl  on  the  prowl,”  wrote  one.  And  this  from  staid  Evanston:  “Give  ’em 
h--!  .  .  .  Many  of  these  sloppy  hags  show  that  their  mentality  goes  with  their 
physical  appearance.” 

But,  fast  on  the  heels  of  the  showup  came  the  cleanup — ten  days  after  Patricia 
Hancock’s  series  was  opened — in  reports  like  these: 

From  Wilmette — “There  aren’t  so  many  pin  curls.”  From  Park  Ridge — “They’re 
wearing  girdles,  some  of  them.”  From  Evergreen — “They're  combing  their  hair.” 
And  from  La  Grange — A  housewife  appeared  at  a  lingerie  counter  and  said,  “Well, 
I  see  we’re  supposed  to  wear  girdles  at  the  supermarket,  I  came  to  buy  one.” 
So,  at  this  date — thanks  to  Chicago’s  home  newspaper — suhurhia’s  supermarkets 
and  shoppers  are  staging  a  self-conscious  style  show. 

CHICAGO  DAILY  NEWS 

John  S.  Knight,  Editor  and  Publisher 


Why  SCOTT  newspaper  equipment  sets  the 

Standards  of  Performance 

The  world-famous  performance  of  Scott  News-  Examine  any  unit  of  Scott  equipment  for  its  many 
paper  Equipment  originates  at  the  design  features  of  advance  design  and  construction.  The 
boards,  and  continues  through  every  stage  of  manu-  fully  counter-balanced  cylinders,  over-sized  journals, 
facture.  The  resulting,  over-all  superiority  of  Scott  mounted  in  large  roller  bearings  close  to  the  body 
units  comes  from  constant,  painstaking  attention  to  of  these  cylinders,  provide  maximum  rigidity — plus 
every  detail  involved  in  these  four,  broad  con-  a  specially  designed  lubricating  system,  insuring 
siderations  of  design  and  manufacture:  smooth,  trouble-free  extra-high  speed  press  opera- 

1.  Capability  of  operation  at  high  speed  tion;  the  over-all  symmetry  of  design  and  dynamic 

2.  Maximum  flexibility  of  use  balancing  of  rapidly  rotating  parts.  Watch  its 

3.  Simplicity  of  equipment  design,  for  economi-  smooth,  effortless  operation,  at  highest  speeds — and 
cal  operation  and  maintenance  you  will  have  just  a  few  of  the  reasons  why 

4.  Components  far  sturdier  than  required,  for  “SCOTT”  stands  for  Leadership  in  newspaper 
continuous,  unfailing  service.  equipment. 

Write  today  for  the  booklet  describing  the  outstanding  advantages 
of  SCOTT  printing  units. 

Buy  with  CONFIDENCE  -  •  •  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 
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MORE  IN  SEVEN 
MONINSTIUN 
MANY  YEAR! 

1955  investment  in  Baltimore  industrial 
expansion  now  totals  $184,577,000 

Money  invested  in  Baltimore  industrial  expansion  for  the  first  seven  months  of  1955 
exceeded  the  investment  in  all  previous  years  by  $34,796,000.  This  included  96  plant 
expansions  and  20  new  industries.  This  activity  makes  Baltimore  an  increasingly  important 
consumer  market. 

Just  as  remarkable  is  the  growth  of  the  Sunpapers'  circulation.  For  each  of  these  seven 
months,  the  daily  and  Sunday  circulation  of  the  Sunpapers  broke  all  previous  records  for 
each  month.  This  steady  growth  helps  make  possible  the  advertising  leadership  of  the 
Sunpapers. 

THE  SUNPAPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 
Combined  daily  circulation  398,069  .  .  .  Sunday  319,460 

Notional  Roprosontotivo*;  Crotmor  &  Woodward,  Inc.,  Now  York,  Son  Francisco  &  Los  Angolos;  Scoloro,  AAookor  &  Scott,  Chkogo  &  Ootroit 
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EXCLUSIVE 

ADVERTISERS 


National  Advertisers  prefer  the 
CHRONICLB .  .  .  overwhelmingly! 


GENERAL  AND  AUTOMOTIVE 
ADVERTISERS' The 

CHRONICLE 

EXCLUSIVELY! 

THIS  REPRESENTS: 

119%  MORE 


CHRONICLE 


636 


261 


THAN 

BOTH  OTHER 
HOUSTON  PAPERS 
COMBINED! 


PRESS  28 


THERE  CAN  BE 
ONLY  ONE 


REASON 
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Smaller  Photos 

To  THE  Editor:  Every  pub¬ 
licity  man  worth  his  salt  should 
have  learned  that  those  8  x  10 
cabinet  size  portraits  are  useless 
to  the  hundreds  of  newspapers 
that  use  Scan-A-Gravers. 

Why  do  they  continue  to  send 
them?  Why  wouldn’t  4x5’s  or 
smaller  serve  everybody  just  as 
w'ell  and  save  a  lot  of  money  for 
pictures  as  well  as  wiappinff, 
postage,  etc.? 

We  toss  sometimes  as  many 
as  a  half-dozen  big  photographs 
in  the  waste-basket  each  week 
which  are  too  big  to  use.  Even 
the  Army  and  Navy  have 
learned  to  send  small  pictures, 
but  the  commercial  press  agents 
never  learn. 

D.  H.  Moreau, 
Publisher,  Hunterdon 
County  Democrat, 

Flemington,  N.  J. 

Situation  Wanted 


*  Source:  Media  Records  first  6  months  1955 
Excluding  National  Supplements. 

THE  HOUSTON  CHRONICLE 


JESSE  H.  JONES,  Publishci 
JOHN  T.  JONES,  JR.,  President 


R.  W.  McCarthy,  Advertising  Director 
M.  J.  GIBBONS,  Notionet  Advertising  Mgr, 


To  THE  Editor:  Could  any  of 
your  readers  enlighten  me? 

I  am  currently  crime  reporter 
on  the  Star,  largest  daily  in 
Southern  Africa  (about  120,000 
daily).  I  have  had  both  small 
town  and  city  newspaper  ex¬ 
perience,  am  a  shorthand  writer 
and  have  my  own  Speed  Gra¬ 
phic. 

I  have  always  wanted  to  set¬ 
tle  in  the  U.S.A.  and  have  made 
plans  to  arrive  there  in  1957 
or  1958. 

Nobody  here  seems  to  be  able 
!  to  tell  me  what  my  chances  of 
i  getting  a  job  there  would  be. 

In  this  country  there  are  no 
schools  of  journalism,  so  I  have 
no  journali.stic  degree.  I  am 
young  (22)  and  mairied. 

By  the  time  1  hit  the  States 
I  will  have  a  few  thousand  dol¬ 
lars  saved  but  feel  this  can 
only  be  a  stopgap  till  I  get  a 
decent  job. 

Could  a  new.spaper  use  .some¬ 
body  technically  (lualihed,  with 
a  thorough  knowledge  of  .Africa 
■south  of  the  Sahara  as  an  aildi- 
tional  (jualification  ? 

1  see  in  your  issue  of  July  9 
that  newsmen  are  leaving  for 
PRO  jobs.  The  same  problem 
exists  here  where  new.spaper 
salaries  are  pitifully  small 
(compared  to  PRO  wages).  But 
watching  the  Help  Wanted  ads 
I  feel  salaries  in  the  States  are 


princely  (even  taking  into  «. 
count  the  higher  cost  of  living 
there). 

Nissen  Davu 

The  Star, 

41  President  Street, 
Johannesburg,  S.  Africa. 

Fire  Prevention 

To  THE  Editor:  Oct.  wr, 
will  mark  the  36th  annual  ob¬ 
servance  of  Fire  Prevention 
Week  throughout  the  natiw 
Public  attention  will  be  directed 
to  the  ever-increasing  need  for 
greater  fire  safety  and  protec¬ 
tion. 

The  National  Board  of  Fire 
Underwriters  has  distributed! 
“Fact  Sheet”  to  all  newspapen 
and  has  available  one,  two  and 
four-column  mats  of  the  officii! 
Fire  Prevention  Week  poster 
and  one-column  mats  of  fire 
prevention  cartoons. 

Al  Drayton 

Public  Relations  Dept. 
National  Board  of  Fire 
Underwriters,  85  John  St, 
New  York  38,  N.  Y. 


Police  Beat: 

The  cause  of  the  fire  in- 
listed  as  careless  use 
matches  by  Platoon  Chief  Jobs 
Blank,  head  of  the  Fire  Pre 
vention  Bureau.  —  SpringfuH 
(Ohio)  Sun. 

• 

The  deputies,  who  blanec 
teen-agers  for  burglarizing  tk 
place  in  an  attempt  to  p' 
some  frozen  custard,  are  tk 
culprits.  —  Syracuse  (N.  I. 
Heratd^Joumal. 

• 

Mrs.  Blank  went  into  tk 
w’ashroom  and  the  man  cleaac! 
the  safe  out  of  $12,000  worth 
of  jejwjeljjsj  jajsj  hjujndjrel 
of  pedestrians  passed  along  tk 
sidewalk  outside.  —  Sew  1*0 
Daily  Mirror. 

• 

John  Blank,  parking  cur  to 
close  to  hydrant.  —  llosAiir 
(Wis.)  Times. 

• 

He  was  rushed  to  a  hospito 
where  he  was  pronounced  dei: 
on  arrival  but  gave  officers  i 
description  of  his  assailant.  - 
San  Jose  (Calif.)  Sews. 


THE  BRANHAM  COMPANY— Yoiionof  Representative* 


CONSECUTIVE  YEARS  OF  LEADERSHIP 
IN  ADVERTISING  AND  CIRCULATION 


Vol.  88,  No.  381,  September  10,  ISSS.  Editor  &  Publisher,  the  Fourth 
publi.>;r.cil  every  Saturday  with  an  additional  issue  -The  International  Year  ^ 
— in  February  by  the  ^itor  &  Publisher  Co.,  Inc.  Editorial  and  husiness  ^ 
at  1475  Broadway,  Times  Tower,  Times  Square,  New  York  36.  N.  Y.  j 

second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  the 
March  3,  1879,  with  Titles  Patented  and  ^ttistered  and  Contents  ; 

1955  by  The  Editor  &  Publisher  Co.,  Inc.  Annual  subscription  $6.50  m  tm  j 
[States  and  possessions,  and  in  Canada.  All  other  countries.  $10.00. 
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This  Fall’s  Entertainment  Story 
Is  In  Your  Movie  Theatre 


From  even  a  quick  glance  at  the  list  of  motion  pictures 
now  coming  up  it  is  pretty  obvious  that  the  hottest  enter¬ 
tainment  story  this  Fall  will  be  found  in  your  own  local 
movie  theatre. 

Apparently  all  of  the  movie  producers  had  the  same  idea 
—  to  turn  out,  for  the  movie  theatres,  exceptional  films 
that  would  make  the  new  1955-56  season  outstanding  in 
cinema  history. 

If  you  are  an  editor  and  wish  to  keep  on  top  of  the  fast¬ 
breaking  entertainment  story,  we  suggest  you  go  to  your 
local  movie  theatre.  Your  local  movie  people  will  tell  you 
about  the  truly  great  productions  that  are  on  the  way. 

Everybody  in  the  entire  entertainment  business  will  be 
tiying  to  capture  the  American  audience  this  Fall ;  but  we 
firmly  believe  that  it  will  be  the  movie  theatre  that  will 
come  out  on  top.  For  the  theatres  will  have  the  attractions 
that  the  public — your  readers,  want  to  see. 

This  Fall  will  again  prove  that,  in  entertainment,  the  movie 
theatre  is  first. 


The  Council  oflAotion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.Y. 
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Clear 
the 

channels 
for 
sales 
with 

DEPTH  OF  PENETRATION 

The  readers  of  THE  CHRISTIAN  SCIENCE 
MONITOR  make  up  an  unusually  profitable 
market.  You  will  find  them  an  especially 
responsive  market  when  sales  appeals  are 
channeled  to  them  in  the  most  effective 
way.  And  their  buying  power  is  much 
better  than  average  —  for  the  worthwhile 
things  of  life. 

These  men  and  women  look  to  the 
MONITOR  for  dependable  news  both  on 
world  events  and  on  products  and  services. 

Many  advertisers  have  found  that  it  is 
possible  to  increase  sales  at  modest  cost 
through  MONITOR  advertising.  May  we 
prepare  a  custom-built  program  of  adver¬ 
tising  for  you?  -  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163/4  Strand 


Ray  Erwin's 

C^(ippin^6  C^oiv 
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Careless  clipping  can  be  devilishly  dangerous.  For  in 
stance,  the  tingling  head,  “2  Try  Home  Holdup  But  It’s  a  Bungle 
o”  praised  here  Aug.  27  also  was  bungled.  It  should  have  brti 
credited  to  the  New  York  Daily  Mirror,  in  whose  headline  contes 
it’s  entered,  instead  of  to  a  rival  tabloid.  .  .  .  Note  to  Providenct 
Evening  Bulletin  from  a  proud  mother  seeking  a  story  about  he; 
son:  “Please  remove  beard  from  his  picture  as  he  has  stopped 
wearing  one.”  .  .  .  When  the  Boise  Idaho  Daily  Statesman  printed 
the  story  that  Welch  town  citizens  protested  shortening  of  its 
famous  name,  the  printer  made  a  typographical  error  and  in¬ 
serted  an  extra  “i”  between  letters  No.  37  and  38.  So  the  news¬ 
paper  had  a  follow-up  story  about  Llanfairpwllgwyngyllgogen- 
chwyrndrobwillintysiliogogogoch  and  how  “Boise  Man  Fini 
Spelling  Error  in  Llanfair,  Etc.”  The  reader  toured  the  town  ii 
19.30,  and  has  a  picture  of  the  name  on  the  railroad  platform. 


— Mention  here  Aug.  27  that  the  Bloom  field  (Ind.)  Evening  WaiU 
is  published  in  a  city  of  only  2,086  population  hrinf(s  this  nots 
from  Publisher  John  A.  Watkins:  “Naturally  we  are  proud  if 
puhlishinK  a  daily  newspaper  in  such  a  small  town,  but  wr  us 
more  proud  of  the  quality  of  the  product,  which  compares  fator- 
ably  with  papers  in  cities  twice  the  size  or  even  more.  Cherkii; 
the  1954  E  &  P  Year  Book  we  found  ours  was  the  smallest  townii 
Indiana  having;  a  daily.  Furthermore,  we  found  there  were  diih 
newspapers  published  in  St.  John,  Kas.,  population  1,7.13;  Riri 
Hill,  Mo.,  1,820;  Mechanicburir,  Ohio,  1,920,  all  smaller  tiui 
Bloomfield.  And  a  daily  is  published  in  Sitka,  Alaska,  with  tk 
same  population,  2,086.  The  Evening  World  celebrated  its  lid 
anniversary  May  12.  And  last  but  not  least,  our  cirrulatioo  > 
3,108,  50%  more  than  the  population  of  our  town.” 

— Because  staffers  looking  for  matches  wind  up  at  the  city  desk,  JackJii 
vis,  night  city  editor,  Seattle  Fost-lntelligencer,  decided  to  use  them  h 
propaganda.  In  his  hobby  print  shop  at  home,  he  printed  match  booL- 
with  such  slogans  as  “Write  It  Short!”  “Now  Trim  It!”  and  “Shorter!’ 
as  his  contribution  to  the  campaign  to  gel  The  Word  across.  “1  don’t  kiw* 
how  well  the  message  is  getting  across,  but  we're  getting  rid  of  matclK<!’ 
Jack  writes  Clippings.  .  .  .  Editor  Park  Stone  ran  the  first  coluiiu  <1 
Page  1  of  his  weekly  Maynard  (Mass.)  Enterprise  blank  with  explanatiot 
“No  lead  story  this  week.”  .  .  .  The  Norfolk  (Va.)  Ledger-Dispatch  mis 
j  think  my  native  North  Carolina  is  a  foreign  land  because  it  reporte: 

1  “Nineteen  foreigners  were  naturalized  in  U.  S.  District  Court,  coming  faw 
places  as  far  as  Greensboro,  N.  C.” 


In  AppreciatUm  of  Appreciation 

Busy  newsmen,  callous  and  contemptuous  of  “fan”  mail,  attempt  to  avoc 
I  after-hours  writing  chores  and  become  notoriously  poor  personal  com 
I  spondents.  We  don’t  acknowledge  and  encourage  one  another  as  moc 
;  as  we  might. 

'  For  that  reason  and  because  it  is  deeply  appreciated  by  the  recipiet 
I  here  is  a  warm  and  generous  letter  from  Huey  Aynesworth.  manage 
i  editor.  Fort  Smith  (Ark.)  Times  Record  and  Southwest  American: 

“This  is  just  a  note  from  a  managing  editor  an  hour  or  so  after  tk 
end  of  the  fight  of  wrapping  up  the  Sunday  city  edition.  Was  just  bro* 
sing  through  E  &  P  and  re-reading  some  of  your  columns. 

'  “1  have  no  gripes  at  all;  in  fact  I  want  you  to  know  just  how  w 

i  much  I  enjoy  the  column  each  week. 

“So  many  times  we  read  something  that  strikes  us  as  very,  very  «!< 
taining — and  still  fail  to  drop  the  author  a  line  or  two  telling  him  si 
!  Too  many  times  we’ll  write  if  we  have  a  gripe,  no  matter  how  smab- 
'  “So  just  consider  this  a  friendly  pat  on  the  back  from  a  dead-liw 
j  but  not  unappreciative  editor. 

“Keep  up  the  fine  work.” 


Proof  Positive 

Real  news,  I  find. 
Is  a  funny  thing; 
And  the  funniest 
Thing  about  it, 


I'm  never  sure 
It's  news  at  all, 

'Til  the  wife 
Begins  to  doubt  it! 

—Daniel  0’Cob«« 
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Coming.  Soon 


From  Universal -International 


...These  Outstanding  Motion  Pictures! 


TO  HELL  AND  BACK 

Color  by  Technicolor 
In  Cinemascope 

Audie  Murphy  plays  himself  in  the  true-life  story  which  made  him 
America’s  most  decorated  hero! 


ALL  THAT  HEAVEN  ALLOWS 

Color  by  Technicolor 

Jane  Wyman  and  Rock  Hudson  with  Agnes  Moorehead,  Conrad  Nagel 
and  Virginia  Grey 

The  magnificent  stars  of  “Magnificent  Obsession”  in  the  year's  great 
romantic  story! 
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THE  SECOND  GREATEST  SEX 

Color  by  Technicolor 
In  Cinemascope 

Jeanne  Crain,  George  Nader,  Kitty  Kallen,  Bert  Lahr  and  Mamie 
Van  Doren 

The  Tunes!  The  Times!  The  wonderful  dancing  fun  of  those  Kansas 
Calico  days! 


THE  BENNY  GOODMAN  STORY 

Color  by  Technicolor 

Steve  Allen  and  Donna  Reed 

A  musical  biography  based  on  the  life  of  America’s  King  of  Swing 
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Have  you  ever  stopped  to  figure  out  why 
so  few  publishers  maintain  a  complete 
index  to  their  newspapers? 

One  reason,  of  course,  is  the  high  cost  of 
such  an  undertaking. 

Another  good  reason  is  that  The  New 
York  Times  Index  can  usually  fill  the  bill. 
It’s  complete,  dependable,  easy  to  use— 
and  i)it\rpensivc. 

Maybe  you’ve  never  thought  of  The  New 
York  Times  Index  as  a  guide  to  news  of 
national  and  world  affairs  that  appeared 
in  your  own  newspaper.  It’s  just  that.  It  is 
also  a  complete  historical  record  of  day- 
to-day  events  in  all  areas  of  activity. 

Twice  a  month,  a  new  issue  of  The  New 
York  Times  Index  carries  over  20,000  ref¬ 
erences  to  recent  events  in  the  news. 


arranged  alphabetically  by  subjects,  per¬ 
sons,  organizations.  Thousands  of  these 
events  are  skillfully  summarized,  with 
enough  details  in  many  ca.ses  to  fully 
.satisfy  your  need  for  facts. 

And  the  cost  is  low.  A  full  year’s  subscrip¬ 
tion  for  the  twice-a -month  Index  co.sts 
only  $35  for  the  24  issues.  The  Cumula¬ 
tive  Annual  Volume  is  al.so  $35.  Or  you 
can  get  both  for  $50,  a  saving  of  $20. 

You’ll  really  be  giving  a  lift  to  your  writ¬ 
ers  and  re.search  people  when  you  start  a 
file  of  The  New  York  Times  Index.  But 
unless  you  act  promptly,  you’ll  mi.ss  get¬ 
ting  the  1954  Annual  Volume,  publi.shed 
la.st  May.  Only  a  few  copies  are  left. 

THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York  36,  N.  Y. 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the 


NEWSPAPER  AND  ADVERTISING  FIELDS 


Reporter  tcho  has  been  waging  a  one-man  crusade 
to  keep  stockholders  informed  in  proxy  fight  warns: 


New  SEC  Rule  Would  Imp  ose 
Censorship  on  News  and  Ads 


Sept.  30  Is  Deadline  for  Filing 
Protests  on  Press  Interferen<*e 

By  Leslie  (ioiild 

Financial  Fklitor,  New  York  Journal-American 

Without  a  public  hearing  and  while  Congress  is  in  recess, 
the  Securities  and  Exchange  Commission  is  proposing  a  drastic 
revision  in  its  regulations  covering  proxy  fights. 

If  the  regulations  are  adopted  as  now  proposed,  the  SEC 
will  have  the  power  to  invoke  a  censorship  of  the  press,  re¬ 
stricting  freedom  of  reporters  at  press  conferences  and  in  pri¬ 
vate  interviews,  as  well  as  to  inquire  into  all  circumstances  of 
such  editorial  activities. 

Additionally,  the  SEC  staff  would  assume  new  powers 
over  advertising,  the  effect  of  which  would  he  to  reduce  such 
expenditures  hy  anyone  engaged  in  a  contest  for  control  of 


an  American  corporation. 

Protests  by  editors  and  pub¬ 
lishers  aKuinst  this  bold  move 
to  restrict  the  flow  of  informa¬ 
tion  to  the  public  should  be 
sent  to  the  SEC  before  Sept. 
30,  the  deadline  which  the 
agency  has  set  for  receipt  of 
communications  on  the  proposed 
rule. 

Suggests  White  House  Appeal 
This  reporter  would  exhort 
the  press  to  address  an  appeal 
ilirectly  to  Congressmen  and  to 
the  White  House  to  .stave  off  an 
obvious  interference  with  the 
newspaper  business. 

Instead  of  furthering  full  dis¬ 
closure — the  main  purpose  of 
the  securities  law — the  proposed 
regulations  will  have  the  con¬ 
trary  effect.  Instead  of  frankly 
answering  legitimate  questions 
of  an  aggressive  reporter  or  in¬ 
terviewer,  figures  in  proxy 
I  fights  will  attempt  to  cover  up 
on  the  grounds  the  answers 
'  would  be  in  violation  of  the 
''^^tulations,  with  the  pos¬ 
sibility  of  criminal  punishment. 

What  the  SEC  seeks  in  these 
regulations  is  the  right  of  cen¬ 
sorship  and  the  right  to  investi¬ 
gate  the  press. 

t  This  is  in  addition  to  control 
I  over  advertising.  The  sums  so 

I  editor  &  PUBLISHER 
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involved  in  these  proxy  con¬ 
tests  are  not  peanuts.  In  the 
New  York  Central  contest  the 
Robert  R.  Young  forces  spent 
$2!)(),229  in  advertising  space  in 
til  newspapers  and  the  manage¬ 
ment,  which  lost,  clo.se  to  $400,- 
000.  In  direct  mailings,  the 
Young  group  spent  $309,000  and 
management  $200,000. 

The  new  regulations  define  as 
“proxy  solicitation”  any  state¬ 
ment  made  or  used  by  or  on 
behalf  of  a  participant  “whether 
addressed  directly  to  security 
holders,  or  to  a  group  of  per¬ 
sons  or  the  general  public  ,  .  .” 

.Ads  and  Reprints  Included 

The  proposed  regulation  adds 
“the  term  solicitation  shall  in¬ 
clude  the  dissemination,  dis¬ 
tribution  or  publication  ...  Of 
letters,  releases,  a<lverti.sements, 
scripts,  speeches,  addresses  and 
reprints  of  other  material 
whether  such  material  was 
originally  prepared  or  issued  by 
a  participant  in  a  .solicitation 
or  otherwise.” 

There  is  a  new  paragraph 
covering  reprints  calling  for 
name  of  the  author  and  publica¬ 
tion,  whether  consent  of  mate¬ 
rial’s  use  was  obtained,  and 
this: 

for  September  10.  1955 


“If  the  per.son  using  the  ma¬ 
terial,  or  anyone  on  his  behalf 
prompted,  requested  or  induced 
or  paid,  directly  or  indirectly, 
for  the  preparation  or  prior 
publication  of  the  material  pre¬ 
viously  published,  state  the  cir¬ 
cumstances. 

“If  any  person  using  the  ma¬ 
terial,  or  anyone  on  his  behalf, 
has  made  or  proposes  to  make 
any  payments  or  give  any  other 
consideration  in  connection  with 
the  publication  or  republication 
of  such  material,  state  the  cir¬ 
cumstances.” 

No  Goveinment  agency  has 
ever  attempted  such  a  control 
of  or  cast  such  a  reflection  on 
the  independent  press  of  the 
country. 

Criminal  Prosecution 

What  is  not  generally  under¬ 
stood  is  that  under  powers 
granted  the  SEC  22  years  ago 
regulations  ailopted  by  the  Com¬ 
mission  have  the  force  of  law, 
with  criminal  pro.secution. 

When  there  w'as  some  ques¬ 
tioning  of  the  SEC’s  powers  be¬ 
fore  the  American  Bar  .Associa¬ 
tion’s  recent  convention,  SEC 
Chairman  .1.  Sinclair  .Armstrong 
told  the  lawyers: 

“There  is  no  indication  of  any 
restriction,  any  limitation  on  the 
rules  and  regulations  the  Con¬ 
gress  intended  the  Commission 
to  pre.scribe.  Nor  is  there  an 
indication  of  the  type  of  regu¬ 
lation  the  Congress  intended  the 
Commission  should  devise  and 
promulgate  .  .  . 

Throughout  all  of  the  statutes 
the  Securities  and  Exchange 
Commission  administers  there 
flows  the  thread,  expressed  in 
.section  after  section  and  clause 
after  clause,  that  the  regulation 
contemplated  by  the  Congress 
should  be  that  which  in  the  de¬ 
termination  of  the  Commission 
is  necessary  or  appropriate  in 
the  public  interest  or  for  the 
protection  of  investors  .  .  . 


Leslie  Gould 


“The  breadth  of  the  grant  of 
authority  can  hardly  be  ques¬ 
tioned.” 

Tried  in  Ward  Case 

So,  the  Commission  is  pro¬ 
posing  to  formalize  and  legalize 
what  it  attempted  in  secret  in 
the  Montgomery  Ward  proxy 
fight.  It  is  doing  it  under  the 
above  claimed  powers  by  defin¬ 
ing  as  proxy  soliciting  material 
and  therefore  under  the  con¬ 
trol  of  the  SEC  and  its  staff: 

1.  — .Any  .statements  made  at 
a  press  conference  by  a  partici¬ 
pant  or  an  associate  in  a  proxy 
contest.  This  includes  answers 
to  questions  by  reporters.  It  in¬ 
cludes  TV  and  radio  programs 
featuring  que.stions  and  an¬ 
swers. 

2.  — Any  answers  given  in  a 
private  press  or  magazine  in¬ 
terview.  .Also  TV  and  radio. 

3.  — Reprints  of  any  stories  or 
articles  that  appeared  in  a  news¬ 
paper  or  magazine,  or  script 
from  a  TV  or  radio  program. 

4.  — Adverti.sements  to  be  run 
in  newspapers,  magazines  or 
any  publication.  This  could  also 
apply  to  any  TV  or  radio  ad¬ 
vertising  script. 

{Covtifiurd  nv  page  70) 
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FBI  Queries  Reporter 
On  Security  ‘Leaks’ 


shattered  the  summer  news 
calm  with  portents  of  a  scandal 
in  the  Eisenhower  Administra¬ 
tion. 

Mr.  Mowery  came  upon  his 
story  in  a  case  entered  in  the 


Washington 


A  news  story  broken  one  full 
year  ago  has  resulted  in  an 

investigation  by  the  FBI  in¬ 

volving  Chalm¬ 
ers  Roberts,  a 
Washing- 
ton  Post  and 
Times  Herald 
reporter. 

The  Depart¬ 
ment  of  Justice 
official  spokes¬ 
man  said  the 


inquiry  is  rou¬ 
tine;  all  “leaks” 
Roberts  from  the  Na¬ 


tional  Security  Council  are  in¬ 
vestigated  as  a  matter  of 
course,  he  said,  not  for  the 
purpose  of  restricting  or  penal¬ 
izing  the  press  but  to  close 
gaps  in  the  protective  wall 
guarding  security  information. 

J.  Russell  Wiggins,  executive 
editor,  said  the  newspaper 
plans  no  formal  protest  at  this 
time  but  is  watching  with  in¬ 
terest  the  course  of  the  in¬ 
vestigation  because  it  involves 
one  of  its  staff. 

‘A  Curious  Thing’ 

“It  is  a  curious  thing,”  Mr. 
Wiggins  commented,  “that  a 
story  published  one  year  ago — 
last  September — becomes  a  sub¬ 
ject  of  FBI  investigation  at 
this  late  date.” 

The  Moss  Congressional  Com¬ 
mittee  investigating  the  flow  of 
information  has  added  the 
Roberts  case  to  its  file  for 
study.  It  already  includes  re¬ 
ported  investigations  of  two 
columnists  and  an  aviation 
writer. 

“Intimidation  and  investiga¬ 


tion  of  reporters”  who  write 
stories  critical  of  federal  agen¬ 
cies  or  officials  is  one  of  the 
topics  of  special  interest  to  the 
probers. 

All  federal  agencies  have  been 
sent  a  long  questionnaire 
searching  their  news  practices, 
policies  and  suppressions. 
About  half  a  dozen  offices, 
which  seldom  produce  news, 
have  responded.  The  principal 
targets,  such  as  the  Pentagon, 
are  expected  to  ask  for  more 
time. 

Public  hearings  are  due  in 
November. 

Brief  Account  Printed 

The  Post  and  Times  Herald 
lelated  the  FBI  inquiry  in  a 
brief  story  on  an  inside  page, 
as  follows: 

“The  Department  of  Justice 
is  making  an  official  effort  to 


Nordin  Given 
Exec.  Editor 

story  in  a  case  enierea  m  me  • .  I  •  t-^  I  . 

U.  S.  Court  of  Claims,  then  had  [  HI  JJUluth 


access  to  the  full  file.  It  told  a 
story  of  alleged  firing  of  Edgar 
E.  Hoppe,  Dallas  lawyer  and 
former  assistant  revenue  com¬ 
missioner,  who  charges  he  lost 
his  job  for  refusing  to  white¬ 
wash  a  derogatory  report  on  a 
top  revenue  official.  Name  of 
the  official  was  not  disclosed  but 
it  was  revealed  that  he  still 
occupies  his  high-salaried  job. 

Mr.  Hoppe  sued  to  gain  back 
pay  of  $28,82.3. 

The  Justice  Department  has 
60  days  to  file  answer  to  the 
suit,  filed  by  a  former  assist¬ 
ant  attorney  general,  John  P. 
Witsil. 

Treasury  Secretary  Hum¬ 
phrey  said  Mr.  Hoppe  was 
dropped  from  the  federal  pay¬ 
roll  for  incompetence.  He  said 
the  lawyer  was  unable  to  handle 
the  duties  of  a  new  position. 


Duluth,  Minn 
Gustaf  A.  Nordin,  managinf 
editor  of  the  Duluth  Nett- 
Tribune  and  Herald  since  1950, 
has  been  ap- 


Nordin 


discover  the  news  sources  from  r  n  i 

which  Chalmers  M.  Roberts,  re-  Emergency  Hood 
porter  for  the  Washington  Edition  Continued 
Post  and  Times  Herald,  ob-  WiNSTED,  Conn. 

For  the  third  successive 

t  ■  ...  ,  week,  the  Winsted  Citizen 

foreign  policy,  written  nearlv  •  i.  j  i  •  e 

Q  printed  as  a  two-page  informa¬ 

tion  sheet  while  the  flood- 


tained  information  on  which  he 
based  two  articles  on  American 


a  year  ago. 

“One  article,  printed  on  Nov. 
5,  revealed  that  the  United 
States  was  negotiating  a  mutual 
defense  pact  with  Nationalist 
China.  The  other,  printed  on 
Nov.  8  revealed  that  President 


pointed  execu¬ 
tive  editor  of 
the  two  news¬ 
papers  by  B.  a 
Ridder  Jr.,  pnb. 
lisher. 

His  appoint- 
ment  was  an¬ 
nounced 
with  plans  for 
expanded  news 
coverage  in  the 
three-ttate  area  served  by  the 
dailies. 

Mr.  Nordin  started  his  news¬ 
paper  career  on  the  News- 
Tribune  25  years  ago.  He  be¬ 
came  managing  editor  in  1950. 
upon  his  return  to  Duluth  aftei 
six  years  as  Washington  cor¬ 
respondent. 

New  Business  Editor 
Because  of  growing  interest 
in  business  and  financial  news 
in  Duluth  and  the  Tri-state 
area,  a  finance-business  editor¬ 
ship  is  being  added  to  the  staff. 

He  is  John  A.  Maginn,  city 
editor  of  the  Duluth  Herald  for 
14  years.  He  started  his  career 
on  the  Duluth  papers  29  yean 


devasted  newspaper  plant  was 
being  repaired.  Emergency 
classified  and  display  advertise¬ 
ments  were  published. 

A  16-page  flood  edition  was  ago  as  financial  reporter, 
p.-  .  u  j  -  j  .  included  in  the  24-page  edition  Orville  E.  (Bud)  Lomoe,  dty 

Eisenhower  had  refused  to  ap-  ^he  Naugatuck  Daily  News  editor  of  the  News-Tribow 
prove  Arnencan  military  action  g  ^  g  g  ^  since  ^945  ^in  become  general 

aoeomcr  rnA  1 _  J  ^  t 

edition  printed  at  the  News  city  editor.  Mr.  Lomoe,  woo 
since  the  plant  was  damaged 
by  water.  The  16-page  flood 
section  was  printed  by  the  Mil¬ 
ford  News. 
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against  the  Chinese  mainland 
at  the  time  of  the  Quemoy 
bombing  by  the  Communists  in 
September,  1954. 

“Both  articles  referred  to  de¬ 
cisions  made  at  a  National  Se¬ 
curity  Council  meeting  in  Den¬ 
ver  on  Sept.  12,  1954. 

Won’t  Disclose  Sources 
“Two  Federal  Bureau  of  In¬ 
vestigation  agents  called  at  the 
Washington  Post  and  Times 
Herald  Tuesday  afternoon  and 


also  edits  the  outdoor  page  11 
the  Sunday  News-Tribune,  is 
another  veteran  of  the  Duluth 
news  staff,  starting  here  it 
1940. 

City  and  Marine  Editor 

Herbert  J.  Coleman,  who 
came  to  Duluth  from  th« 
Stiperior  Evening  Telegram  h 
1950,  moves  up  to  the  city 
editor.ship  of  the  News-Tribuw 
and  will  continue  as  mariue 


Miami  Herald  Sets 
Summer  Ad  Record 

Miami,  Fla. 

The  Miami  Herald  shattered 
all  previous  summer  records 
for  classified  advertising  on 

formally  asked  for  the  sources  Sunday,  Aug.  28,  with  30  pages,  J" 

of  Roberts’  information,  on  be-  CAM  M.  F.  Self  announced.  directs  the 

half  of  Assistant  Attorney  Gen-  The  ad  count  was  6,898.  Pre-  gundav  Duluth  News-Tribune 
eral  William  F.  Tompkins,  in  vious  high  was  July  17,  when  molSe  anil 

charge  of  the  Internal  Security  the  ad  count  reached  6,852.  duties  as  feature  edi- 

I>ivision.  The  Herald’s  winter  ^ason  been  with  the  pa- 

“Roberts  told  the  agents  he  page  record,  set  Sunday,  March  4945^  will  con- 

could  not  disclose  the  sources  6.  1955,  is  36  pages.  tinue  covering  entertainment 

of  his  information  but  advised  •  New  woman’s  activities  edi- 

them  that  he  had  not  had  ac-  g-F-W  Shifts  Told  tor  is  Anna  Marie  McKinnw, 

ces,  to  any  clasa.fied  doca-  tormarly  with  Bi.ma.tk,  M- 

from  San  Francisco  to  the  Casper,  Wyo.  ’i**'''*’*^ 

Garth 


ments.” 


Lawsuit  Breaks  Calm  New  York  office  of  Sawyer- 
A  copyrighted  story  by  Ed-  Ferguson- Walker.  His  replace- 
ward  J.  Mowery,  in  the  New  ment  at  San  Francisco  is  Jack 
York  Herald  Tribune  Sept.  7  Reynolds. 
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S.  Germond,  News' 
Tribune  staffer  for  s«vei* 
years,  has  been  added  to  the 
Superior  bureau  staff. 
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ANPA’s  SSC  Chairman: 

Dale  Urges  Cooperation 
As  Key  to  Labor  Peace 

By  George  A.  Brandenburg 

Chicago  stored  local  negotiations,”  said 
,  -  Ui.  Mr.  Dale,  referring  to  the 

George  N.  a  e  s  jo  mig  “pitch  battle”  between  newspa- 
well  be  described  as  that  of  a  publishers  and  the  ITU  in 
tight-rope  walker  in  the  field  ^  of  the  nation’s  one-party  press 

/wP  novircnnnoi*  i _ i_ _  _ i 


CIO  Leader  Assails 
Press  As  Apologist 

In  a  Labor  Day  talk,  Janies 
B.  Carey,  secretary-treasurer  of 
the  CIO,  criticized  the  press  for 
holding  President  Eisenhower 
blameless  “when  anything  goes 
haywire.” 

He  said: 

“The  only  reason  too  few 
Americans  are  aware  of  the 
record  and  all  its  ramifications 
is  because  of  the  vested  interest 


DaU 


of  newspaper 
labor  relations. 

As  chairman 
of  the  American 
Newspaper  Pub¬ 
lishers  Associa¬ 
tion’s  Special 
Standing  Com¬ 
mittee,  George 
Dale  says  his 
job  is  to  “keep 
all  publishers 
satisfied  —  and 
likewise  all  unions.” 

In  14th  Year 

That’s  a  big  order  in  any¬ 
body’s  book,  but  the  present 
chairman  of  the  Special  Stand¬ 
ing  Committee  is  now  in  his 
14th  year  as  the  key  man  in 
maintaining  sound  labor  rela¬ 
tions  for  the  newspaper  indus¬ 
try.  He  has  .served  longer  in 
that  position  than  his  two  im¬ 
mediate  predecessors,  being  sur¬ 
passed  only  by  the  late  H.  N. 
Kellogg,  who  held  the  job  19 
years,  from  1907  to  1925. 

Mr.  Dale’s  predecessors  were 
Harvey  J.  Kelly,  now  labor 
counsel  for  the  Hearst  News¬ 
papers,  and  the  late  Eugene 
MacKinnon.  The  latter  held  the 
SSC  chairmanship  for  six  years 
immediately  prior  to  the  ap- 


which  has  become  a  virtual  in¬ 
dustry  of  apologists  for  the 
President.” 

All-Day  Plan 
Of  Publishing 
In  Kentucky 

Owensboro,  Ky. 
The  Owensboro  Messenger 
and  Inquirer  has  announced 
plans  to  add  a  Monday  a.m. 
edition,  and  hereafter  publish 
seven  days,  beginning  on  Sept. 
19,  instead  of  six  days. 

The  newspaper  will  then 
change  from  evening,  except 
Saturday,  with  Sunday;  to  an 
“all  day”  status,  Monday 
through  Friday,  with  Saturday 
and  Sunday  morning  editions. 
The  circulation  of  the  Mes¬ 
senger  and  Inquirer,  as  re¬ 
ported  in  its  March  ABC 
audit,  is  in  excess  of  24,000. 

The  entire  circulation  will  be 
served  each  day,  beginning 
with  an  early  a.m.  edition,  and 
continuing  through  subsequent 
editions  the  same  day.  There 
pointment  of  Mr.  Dale  to  the  plrrii^ounT  to”any“p^^^^  are  three  editions  daily  Monday 

nost  -teblished  by  Other  unions.”  through  Friday,  and  one  edi- 

George  Dale,  a  native  Ver-  Saturday  and  Sunday.  The 

monter  with  a  law  degree  from  letter  two  go  to  practically  all 
Georgetown  Law  School,  en¬ 
tered  the  newspaper  business, 
via  the  Federal  Bureau  of  In¬ 
vestigation.  The  transition  from 
FBI  to  ANPA,  however,  was 
not  a  direct  one. 

Worked  for  Hearst 
Fresh  out  of  Georgetown  Law 
School,  Mr.  Dale  was  appointed 
By  the  same  token,  he  added  an  FBI  agent  in  1924.  He  re- 
that  his  “worst  hour”  was  in  signed  from  the  FBI  in  1927 
1947  when  the  Special  Standing  to  spend  a  year  in  the  office  of 
Committee  ended  several  days  General  Counsel  for  Internal 
of  intensive  negotiations  with  Revenue  Bureau  before  enter- 
Ihe  International  Typographical  ing  law  practice  with  Elisha 
y  Indianapolis,  having  Hanson,  ANPA  counsel. 

I  have  always  said  one  of 


Hartley  law.  The  newspaper- 
ITU  struggle  eventually  hinged 
around  the  22-month  printers’ 
strike  against  Chicago  dailies, 
in  which  publisher  enterprise, 
via  the  “cold  type”  method,  and 
court  orders  finally  convinced 
ITU  officials  that  contracts 
were  essential  to  peaceful  rela¬ 
tions  for  all  concerned. 

Turning  to  the  present  situa¬ 
tion,  Mr.  Dale,  who  is  a  bom 
diplomat  with  a  knack  for  pa¬ 
tient  negotiating  when  it  comes 
to  labor  matters,  says  it  will  be 
good  for  ITU  and  ANPA  to 
“normally  cooperate  again”  as 
other  mechanical  unions  now 
do  with  publishers.  “Some  day, 
the  sooner  the  better  for  all 
concerned,  that  will  happen,” 
he  predicted. 

Remains  Hopeful 

Asked  to  comment  on  ITU 
President  Woodruff  Randolph’s 
recent  condemnation  of  the  so- 
called  “solid  front”  technique 
which  has  kept  some  newspa¬ 
pers  from  publishing  when  only 
one  union  has  walked  out,  Mr. 
Dale  asserted: 

“I  hope  they  mean  what  they 
say — that  ITU  intends  to  have 
their  local  unions  honor  their 
contractual  commitments 


post.  Prior  to  Mr.  MacKinnon’s  established  by  other  unions.’ 
regime,  Harvey  Kelly  was 
chairman  of  the  committee  for 
10  years. 

Looking  back  over  the  past 
13  years,  George  Dale  told  E&P 
that  his  “best  hour”  with  ANPA 
was  in  1951  when  “we  completed 
our  first  year  in  this  century 
without  a  single  strike  against 
an  ANPA  member.” 

1947  a  Tough  Year 


the  same  subscribers  that  re¬ 
ceive  the  week’s  previous  week¬ 
day  issues. 

Beginning  in  October,  the 
Sunday  Messenger  and  Inquirer 
will  include  Family  Weekly 
Magazine,  Publisher  Lawrence 
W.  Hager  announced. 

The  new  publi.shing  plan, 
Mr.  Hager  said,  is  similar  to 
that  on  the  Hutchison  (Kas.) 
News-Herald. 


failed  to  change  an  ITU  edict 


*  that  union  working  conditions  the  best  administrators  I  have 
would  be  posted  in  newspaper  encountered  in  or  out  of  the 
i,  offices  to  replace  all  ITU  con-  government  .service  is  John 

Edgar  Hoover,  who  never  let 

“Sub.sequent  litigation  initia-  anybody  lead  an  easy  life  work-  New  York,  will  publi.sh  it  next 
by  ANPA  laboriously  re-  {Continued  on  page  66)  year. 


Book  by  Seltzer 

Cleveland 
Louis  B.  Seltzer,  editor  of 
the  Cleveland  Press,  is  writing 
a  book  about  40  years  in  the 
life  of  Cleveland.  World  Pub¬ 
lishing  Co.,  of  Cleveland  and 


Toledo  Blade 
Sues  to  Stop 
News  Piracy 

Toledo 

An  injunction  to  stop  Mid¬ 
western  Broadcasting  Co.,  ope¬ 
rators  of  radio  station  WOHO, 
from  “pirating”  news  from  the 
Blade  and  Toledo  Times  is 
being  .sought  in  Common  Pleas 
Court  by  the  Toledo  Blade  Co. 

The  suit  also  asks  damages 
of  $250,000. 

Judge  Harvey  G.  Straub 
granted  a  temporary  injunction 
re.straining  the  defendant  from 
changing,  destroying,  or  other¬ 
wise  disposing  of  records, 
copies,  recordings  and  tran- 
.scripts  of  all  news  broadcasts 
that  have  been  made  over 
WOHO  so  that  these  records 
may  by  preserved  as  evidence 
in  the  suit. 

The  petition  said  the  news¬ 
papers  and  the  Broadcasting 
company  are  competitors  in  se¬ 
curing  advertising  for  their  re¬ 
spective  media,  and  that  the 
value  of  the  advertising  space 
in  the  two  newspapers  is  de¬ 
termined  by  their  circulation. 

The  number  of  the  newspa¬ 
pers’  readers  depends  almost 
entirely  on  the  freshness  and 
interest  of  the  news  and  infor¬ 
mation  printed  in  them,  the 
suit  continued. 

The  suit  charged  that  the 
radio  company,  as  part  of  its 
daily  newscasts,  has  been  regu¬ 
larly  reading  the  most  im¬ 
portant  news  items  concerning 
events  occurring  in  the  Toledo 
area  which  were  gathered,  veri¬ 
fied,  written,  edited  and  pub¬ 
lished  in  the  Blade  and  Times. 

It  added  that  the  broadcast¬ 
ing  firm’s  employes  sometimes 
read  news  items  verbatim  as 
they  appeared  in  the  newspa¬ 
pers  and  in  the  same  literary 
style,  construction  and  composi¬ 
tion,  and  repeats  this  style  at 
the  times  when  the  radio  em¬ 
ployes  rearrange  wording  or 
paragraphs  of  news  items. 

The  items  appearing  in  the 
Blade  and  Times  remain  the  ex¬ 
clusive  property  of  the  Toledo 
Blade  Co.  for  at  lea.st  24  hours 
after  publication,  the  petition 
said,  charging  that  the  defend¬ 
ant  has  misappropriated  the 
information  for  its  own  use 
without  any  authority  or  license 
from  the  Toledo  Blade  Co. 

• 

Weeklies  Merged 

COBLESKILL,  N.  Y. 

The  Schoharie  County  Jour¬ 
nal  and  Cobleskill  Times,  both 
weeklies,  have  merged. 
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Newhouse  Appointments 

Amberg  to  St.  Louis, 
Rog  ers  to  Syracuse 


Richard  H.  Amheif',  ))ul)- 
lisher  of  the  Syracuse  (N.Y.) 
Post  Standard,  has  been  named 
publisher  of  the  St.  Louis  (Mo.) 
Globe-Democrat,  succeeding  the 
late  E.  Lansing  Ray. 

Stephen  Rogers,  editor  of  the 
Long  Island  Star-Journal,  has 
l)een  named  publisher  of  the 
Post-Standard. 

Paul  Tierney  has  been  moved 
fiom  the  Staten  Island  Advance 
to  the  post  of  editor  of  the 
Star-Journal.  He  is  a  former 
managing  editor  of  the  Neiv 
York  Post  and  has  served  in 
the  Newhouse  organization  as 
managing  editor  of  the  .Xcivark 
(N.  J.)  Star  Ledger. 

The  appointments  were  an¬ 
nounced  Sept.  8  by  S.  I.  New¬ 
house,  who  owns  both  newspa- 
])ers. 

The  Globe-1  )emociat,  which 
was  i)urchased  by  Mr.  New¬ 
house  last  March,  is  the  largest 
])aper  in  the  Newhouse  group, 
with  a  circulation  of  approxi¬ 
mately  300,000  daily  and  400,- 
0(!0  Sunday. 

Mr.  Amberg  went  to  Syra¬ 
cuse  as  vicepresident  and  gen¬ 
eral  manager  in  October,  1950, 
and  was  named  publisher  Jan. 
1,  1952. 

Last  year,  he  was  appointed 
by  Governor  Dewey  as  one  of 
the  four  public  members  of  the 
Commission  on  Ethics  and  In¬ 
tegrity  in  Government,  and  was 
elected  vicechairman.  He  was 
also  appointed  by  Governor 
Dewey  a  member  of  the  Council 
of  Oswego  State  College,  and 
to  the  American  Korean  Foun¬ 
dation.  He  served  last  year  by 
appointment  of  the  Army  as  a 
member  of  the  Civilian  Advisory 
Group  at  the  Army  War  Col¬ 
lege,  Carlisle,  Pa. 

Active  in  Civic  Affairs 

He  is  a  trustee  of  Crouser- 
Irving  Hospital,  St.  Joseph’s 
Hospital  and  the  Museum  of 
Fine  Arts.  He  is  a  director  of 
the  Community  Chest,  the  Y.  M. 
C.  A.,  the  Council  of  Churches, 
the  Boys’  Club,  the  Syracuse 
University  Library,  the  Cere¬ 
bral  Palsy  Association,  Boy 
Scouts,  Visiting  Nurse  Associa¬ 
tion,  the  Blue  Cross  Plan,  Girl 
Scouts,  the  Better  Business  Bu¬ 
reau  and  the  Syracuse  Regatta 
Association. 

He  is  a  director  of  the  Har¬ 
vard  .\lumni  Association,  and 


was  pre.sident  of  the  Harvard 
Club  of  Syracuse  for  two  years. 
He  is  director  of  the  New  York 
State  Publishers  Association, 
and  a  member  of  the  American 
Society  of  Newspaper  Editors 
and  the  New  York  State  So¬ 
ciety  of  Newspaper  Editors. 

He  was  graduated  from  Har¬ 
vard  in  1933  magna  cum  laude 
in  history  and  literature,  and 
from  the  U.  S.  Naval  War  Col¬ 
lege.  During  the  war,  he  rose 
from  Ensign  to  Commander, 
USNR,  and  served  as  flag  sec¬ 
retary  to  Admiral  R.  K.  Turner, 
w’ho  commanded  the  amphibious 
forces  in  the  Pacific,  and  as 
naval  advi.ser  on  the  staff  of 
General  Douglas  Mac  Arthur. 
He  w'as  awarded  the  Legion  of 
Merit  by  General  MacArthui-, 
and  has  seven  battle  stars  on 
his  Pacific  ribbon. 

Former  Newsday  GM 

Before  going  to  Syracuse,  Mr. 
Amberg  was  editor  and  pub¬ 
lisher  of  the  Oil  City  (Pa.) 
Blizzard  prior  to  the  war,  and 
after  his  return  from  service 
was  general  manager  of  News- 
day,  Garden  City,  L.I.  and  ad¬ 
ministrative  assistant  of  the 
New  York  Herald  Tribune. 

He  is  a  Mason,  Knight  Tem¬ 
plar,  Shriner  and  member  of 
the  Red  Cross  of  Constantine, 
and  belongs  to  the  Rotary  Club, 
Torch  Club,  to  Post  41,  Ameri¬ 
can  Legion,  and  to  Park  Cen¬ 
tral  Presbyterian  Church. 

He  also  belongs  to  the  Onon¬ 
daga  Golf  and  Country,  Cen¬ 
tury,  University  and  Lieder- 
kranz  clubs  in  Syracuse,  the 
Harvard  and  National  Republi¬ 
can  Clubs  in  New  York,  and 
the  Army  and  Navy  and  Na¬ 
tional  P)ess  Clubs  in  Washing¬ 
ton. 

He  is  married  to  the  former 
Miss  Janet  Katharine  Law', 
daughter  of  Dr.  and  Mrs.  Fred¬ 
erick  Houk  Law’  of  Brooklyn. 
Mrs.  Amberg  is  a  director  of 
the  Girls’  Club  and  Planned 
Parenthood  Foundation,  and  a 
member  of  the  Mount  Holyoke 
Club  and  the  Daughters  of  the 
American  Revolution.  Mr.  and 
Mrs.  Amberg  have  three  chil¬ 
dren:  Richard  12,  Katharine,  9, 
and  Thomas  7. 

Mr.  Rogers  has  been  associ¬ 
ated  with  the  Newhouse  news¬ 
papers  for  18  years.  He  joined 
the  editorial  staff  of  the  New¬ 


Richard  H.  Amberg 


Stephen  Rogers 


ark  (N.J.)  Star-Ledger  in  1936 
and  was  named  city  editor  of 
the  Long  Island  Daily  Press  in 
Jamaica,  N.  Y.,  the  following 
year.  In  1941  he  was  appointed 
editor  of  the  Long  Island  Star- 
Journal. 

Mr.  Rogers  was  graduated 
from  Michigan  State  University 
in  1933  and  began  his  news¬ 
paper  cai'eer  with  the  Detroit 
(Mich.)  Times.  He  was  with 
International  News  Service  and 
on  the  staff  of  the  New  York 
Herald  Tribune,  European  Edi¬ 
tion,  in  Paris,  before  joining 
the  Newhouse  organization. 

He  is  a  director  of  the  Queens 
Chamber  of  Commerce,  the 
Queens  branch  of  the  National 
Conference  of  Christians  and 
Jews,  the  North  Shoi-e  (Queens) 
Chapter  of  the  American  Red 
Cross,  the  Queens  Council  for 
Social  Welfare  and  of  the  Sal¬ 
vation  Army.  He  is  one  of  the 
founders  and  vicepi-esident  of 
the  Boys  Club  of  Queens  and 
has  been  active  in  Boy  Scout 
and  Girl  Scout  work. 

Born  in  Lansing,  Mich.,  he 
is  married  to  the  former  At- 
henia  Andros  of  Lansing,  Mich. 
They  have  three  children,  Ste¬ 
phen,  15;  Christopher,  10,  and 
Elizabeth,  7. 


2  New  Sunday 
Sections  Set 
For  Chi.  S-T 

Chicago 

The  stork  is  bringing  twins 
to  Sunday  readers  of  the  CAi- 
cago  Smi-Times,  effective  Sept 
11,  with  the  introduction  of  the 
new  Midwest  colorgravure 
magazine  supplement  and  a 
new  pocket-size  TV  Pievue  sec¬ 
tion  with  four-color  covers. 

The  Sun-Times  has  been  us¬ 
ing  the  stork  as  a  symbol  in 
connection  with  promoting  its 
new  Midwest  magazine  section, 
but  until  this  week  readen 
were  not  aware  that  “twins' 
can  be  expected  with  their  Sun¬ 
day  paper. 

Six  Section  Paper 

With  the  introduction  of  the 
two  new  magazine  sections,  the 
Sunday  Sun-Times  will  include 
the  main  news  section  and  five 
major  supplements,  includinir 
Midwe.st  magazine,  TV  Prevue, 
Parade,  a  20-page  color  comic 
section  and  the  regular  S-T 
Sunday  feature  section  in  black 
and  white.  The  new  package 
will  sell  at  the  regular  price  of 
15  cents  on  Sunday. 

First  issue  of  Midwest  will 
be  a  40-page  colorgravure  sup¬ 
plement,  with  the  editorial  and 
picture  content  focused  on 
Greater  Chicago  and  the  Mid¬ 
west  area,  according  to  Milbun 
P.  Akers,  Sun-Times  executive 
editor.  The  color  roto  maga¬ 
zine  is  being  printed  for  the 
S-T  by  Cuneo  Press  of  Chicago. 

TV  Prevue  is  similar  in  siie 
to  the  New  York  Herald  Trib¬ 
une's  Sunday  TV  supplement 
and  will  feature  a  four-color 
offset  printing  job  on  the  front 
cover.  The  pocket-size  section 
will  include  40  pages. 

l-iocal  in  fliaracter 

There  will  he  plenty  of 
editorial  color  in  Midwest 
magazine,  with  the  editorial 
content  “local”  in  character  in 
relation  to  the  Midwest  scene, 
according  to  Jonathan  Kilboum. 
editor  of  Midwest  and  TV  Pre 
vue.  Mr.  Kilboum  has  had  con¬ 
siderable  experience  in  the 
magazine  and  Sunday  supple¬ 
ment  field.  He  was  formerly 
acting  executive  editor  of 
House  Beautiful,  was  editor  of 
the  New  York  Times’  Sunday 
Section  II  and  was  managing 
editor  of  Quick. 

He  is  being  assi.-ited  by  Sid¬ 
ney  C.  Bulla,  formerly  editor 
of  the  Houston  (Tex.)  Chronidi 
roto  magazine,  and  by  Roberr 
Vanderpoel  Jr.,  formerly  on  t^ 
Sun-Times  local  staff,  now  in 
charge  of  TV  Prevue. 
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Charlotte  News  Sold 
To  Thos.  L.  Robinson 


Charlotte,  N.  C. 

A  New  Knjfland  Yankee  from 
Boston  who  came  South  nine 
vears  apo  to  become  publisher 
of  the  Chfirlotte  Sews  has  lie- 
come  owner. 

Tall,  dynamic  Thomas  L.  Rob¬ 
inson  has  purchased  more  than 
997e  of  the  stock  of  the  com¬ 
pany  which  he  organized  in 
1946  to  buy  the  New.s,  largest 
afternoon  daily  in  the  Carolinas, 
from  the  Dowd  family. 


HOME  TO  A  NEW  JOB — Thomas  R.  Curran  and  Mrs.  Curran  arrived 
in  New  York  from  Buenos  Aires  this  week  on  fhe  SS  Argentina.  Mr. 
Curran  is  newly  named  assistant  general  manager  of  the  United  Press. 


Curran  Is  Appointed 
UP’s  Assistant  GM 


McCall 


’Round  their  Beats 


His  ‘Third  Party’  Role 
Helps  Settle  Walkout 


London,  Ont. 

Reporter  Ray  Timson  of  the 
London  Free  Press  acted  as 
“third  party”  in  arranping 
negotiations  which  led  to  the 
settlement  of  a  six-week  strike. 
Officials  of  the  company  and 
union  involved  said  they  be¬ 
lieved  it  was  the  first  time  a 
member  of  the  Fourth  E.state 
had  been  given  such  a  confiden¬ 
tial  part  to  play  in  labor-man¬ 
agement  relations. 

The  strike  began  Wedne.sday 
morning,  July  6,  when  170 
union  members,  a  large  ma¬ 
jority  of  Holeproof  Hosiery 
Company  of  Canada’s  250  em¬ 
ployes,  set  up  picket  lines 
around  the  London  plant. 

Daily  coverage  of  events  ap¬ 
peared  in  the  news  columns  of 
the  Free  Press  as  Mr.  Tim.«on 
was  assigned  the  task  of  re¬ 
porting  the  facts  as  they  de¬ 
veloped.  His  fair  and  accurate 
stories  quickly  gained  the  sup¬ 
port  and  confidence  of  com¬ 
pany  officials  and  leaders  of 
the  Textile  Workers  Union  of 
America  CCL-CIO. 

Complete  Picture 

To  give  the  complete  picture 
from  beginning  to  end  some 
30  news  stories  were  published. 
And  subsequent  stories  told  of 
daily,  ’round-the-clock  picket 
lines;  of  both  parties’  stand;  of 
negotiations  scheduled  by  the 
mayor  but  broken  off  before 
they  began,  and  of  delayed  pay¬ 
ment  of  back  wages.  Both  the 
company’s  explanation  and  the 
union’s  reaction  and  counter 
moves  were  told  in  minute  de¬ 
tail. 

The  situation  remained  dead¬ 
locked  for  almost  a  month,  but 
on  Wedne.sday,  Aug.  3,  both 
sides  indicated  in  private  con¬ 
versations  with  Mr.  Timson  that 
the  time  was  ripe  to  negotiate. 

The  following  day,  Mr.  Tim¬ 
son  met  with  J.  Harold  Daoust, 
TWUA  Canadian  director,  and 
was  authorized  to  relay  a 
union  invitation  to  the  company 
to  meet  face-to-face  around  a 
bargaining  table. 

The  company  in  turn  gave 
Mr.  Timson  two  proposals  to 
submit  to  the  union:  (1)  an 
off-the-cuff  meeting,  and  (2)  a 
meeting  of  the  full  negotiating 
committees. 

The  union  studied  Mr.  Tim- 
son’s  report  from  the  company, 
accepted  the  second  proposal 


and  again  delegated  the  re¬ 
porter  to  relay  the  message. 
This  re.sulted  in  a  meeting  be¬ 
tween  company  and  union  ne¬ 
gotiators  on  Thursday,  Aug.  11, 
at  which  time  Mr.  Timson  step¬ 
ped  out  of  his  go-between  role. 

Although  all  the  facts  were 
presented  at  this  meeting  it 
ended  in  a  .stalemate.  However, 
it  led  to  a  second  meeting  two 
days  later  and  a  satisfactory 
settlement  was  reached  by  both 
parties. 

Both  company  and  union  of¬ 
ficials  were  quick  to  acknowl¬ 
edge  Mr.  Timson’s  efforts.  The 
following  was  contained  in  a 
company  letter  addressed  to  A. 
R.  Ford,  editor-in-chief  of  the 
Free  Press: 

“You  may  possibly  already 
know  that  your  Mr.  Ray  Tim¬ 
son  came  to  us  with  a  request 
from  the  union  to  sit  down  at 
the  table  in  an  endeavor  to 
settle  our  strike. 

“What  happened  now,  of 
course,  is  history  but  we  would 
like  you  to  know  that  the  ef¬ 
forts  of  Mr.  Timson  and  the 
manner  in  which  he  handled  the 
reporting,  are  very  much  ap¬ 
preciated.” 

The  letter  carried  the  signa¬ 
ture  of  Burt  Myron,  vicepresi¬ 
dent  of  Holeproof  Hosiery  Co. 
of  Canada  Ltd. 

A  second  letter  addressed  to 
Mr.  Timson  was  forwarded 
from  Andrew  Grant,  President, 
local  826,  TWUA. 

The  letter  read: 

“On  behalf  of  our  executive 
and  members  of  Ix)cal  826, 
TWUA,  we  wish  to  convey  our 
thanks  and  appreciation  for 
your  coverage  given  in  the  re¬ 
cent  strike  between  Holeproof 
Hosiery  and  Local  826.” 

Rivalry  Forgotten 

Two  competing  reporters.  Bob 
Placek  of  the  Asbnrn  Park  (N. 
J.)  Press,  and  Robert  Shogan 
of  the  Long  Branch  (N.  J.) 
Record,  teamed  up  recently  to 
squash  an  abortive  attempt  by 
Long  Branch  officials  to  with¬ 
hold  information  of  public  re¬ 
cord. 

A  letter  from  the  State  Divi¬ 
sion  of  Alcohol  Beverage  Con¬ 
trol  severely  criticized  the  City 
Commission  for  its  lenient 
handling  of  an  after  hours  sell¬ 
ing  case  involving  a  Long 
Branch  inn  keeper.  The  ABC 
thought  the  Commission’s  five- 


day  license  suspension  was  not 
adequate  punishment. 

When  City  Hall  reporters 
Placek  and  Shogan  asked  for 
the  letter  City  Clerk  J.  Arthur 
Woodling  and  Mayor  Alexander 
Vineburg  clammed  up  using 
“I  think  it’s  bad  publicity,”  and 
“I  don’t  think  it’s  important 
enough”  as  excuses. 

Both  papers  then  contacted 
the  ABC’s  director  who  released 
the  letter.  Two  days  later  the 
Record  editorially  rapped  the 
Commission  for  “Violation  of 
Principle.” 

Farm  Defense 
Brings  Action 

San  Francisco 

A  veteran  metropolitan  news¬ 
man’s  sojourn  on  the  farm  beat 
has  produced  a  series  that  has 
won  state-wide  attention  and  is 
credited  with  helping  develop 
legislative  action. 

Will  Stevens’  study  of  chang¬ 
ing  agricultural  conditions  re¬ 
sulted  in  a  complete  series  of 
San  Francisco  Examiner  ai’ti- 
cles.  In  these,  attention  was 
drawn  to  the  plight  of  the 
farmer  as  the  result  of  10  years 
of  intense  suburban  home  build¬ 
ing  in  California.  Mr.  Stevens 
reported  in  detail  of  how  the 
farmer  is  being  pushed  out  by 
the  new  subdivisions. 

Today  a  California  law,  re¬ 
cently  signed  by  Gov.  Goodwin 
Knight,  seeks  to  prevent  en¬ 
croachments  on  farm  lands  that 
customarily  follow  annexations. 

Mr.  Stevens  is  back  in  the 
city  room  again.  He’s  the  same 
leporter  whose  Examiner  series 
won  the  first  national  prize  in 
the  Highways  for  Survival  con¬ 
test. 

• 

3  Leiisnien  Burned 
By  Jet  Plane  Flash 

Philadelphia 

The  afterburner  of  a  jet 
plane  being  catapulted  from  the 
Aircraft  Carrier  Ticonderoga 
burned  five  news  photographers 
Sept.  3  during  the  opening-day 
program  of  the  1955  National 
Aircraft  Show  at  International 
Airport. 

One  of  the  victims  Philip 
MacMullan,  United  Press,  was 
hospitalized  with  burns  on  the 
hands  and  face  and  shock. 

The  others  injured  were 
Charles  James,  Philadelphia  In¬ 
quirer;  Warren  Winterbotton, 
Associated  Press;  Chaides  Gind- 
hart,  WCAU-TV;  and  Tom 
Livezey,  WAEB,  Allentown,  Pa. 
They  were  treated  in  the  ship’s 
sick  bay. 

The  photographers,  standing 
near  carrier’s  bridge  in  order  to 
take  pictures  of  the  takeoff  of 
a  Cutlass  jet  fighter  plane, 
were  knocked  from  their  feet. 


HOLIDAY  ABROAD  is  tht  as¬ 
signment  tor  James  H.  Skewas, 
editor  and  publisher  ot  the  Me¬ 
ridian  (Miss.)  Star,  and  Mrs. 
Skewes.  Passengers  aboard  the 
Queen  Elizabeth  sailing  from  New 
York,  they  will  tour  the  Continent 
for  six  weeks. 


OFF  TO  EUROPE,  as  so  many  edi¬ 
tors  are  doing  these  days,  goes 
Dolph  Simons  of  the  Lawrenet 
(Kas.)  Journal  -  World,  accom¬ 
panied  by  Mrs.  Simons,  They'rt 
pictured  aboard  the  Cunard'i 
Queen  Elizabeth. 

Delaney  Wins  D.W 
Cartoon  Contest 

Cincinnati 
Joe  Delaney,  Cumberland 
(Md.)  Evening  Times  editorial 
cartoonist,  has  been  awarded 
first  prize  of  $250  in  the  ninth 
annual  editorial  cartoon  award 
conducted  by  the  Disabled 
American  Veterans. 

Second  award  ($150)  went 
to  Jerry  Doyle,  Philadelphia 
(Pa.)  Daily  News,  and  third 
($100)  to  Jon  Kennedy,  Arkan¬ 
sas  Democrat,  Little  Rock. 


Fashion  Editor 

Philadelphia 
Miss  Katherine  Vincent,  one 
of  the  country’s  recognized  ex¬ 
perts  in  fashion  and  styling, 
has  been  named  women’s  page 
and  fashion  editor  of  the  Phila¬ 
delphia  Daily  News.  She  was 
fashion  editor  of  the  New  York 
Herald  Tribune  for  11  years 
and  women’s  editor  of  the  Lot 
Angeles  Daily  News. 
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Gannett  Tells 
Foundation  Aims 

Rochester,  N.  Y. 

A  booklet  for  new  employes 
of  the  two  Gannett  newspapers 
here  is  bein^;  mailed  to  all  other 
employes  of  the  Democrat  and 
Chronicle  and  Rochester  Times- 
Union. 

In  12  pocket-size  pages  the 
booklet  summarizes  the  history 
of  Rochester  newspapers  and  of 
the  Gannett  organization,  dis¬ 
cusses  working  conditions  and 
payroll  practices  and  tells  of 
other  benefits. 

Typical  of  the  style  of  the 
booklet  is  its  treatment  of  the 
Frank  E.  Gannett  Newspaper 
Foundation: 

“How  are  you  to  know  that 
the  newspapers  will  not  he  sold 
and  that,  as  a  result,  your  job 
may  be  lost?  These  questions 
worried  Mr.  Gannett.  In  1935 
he  was  able  to  answer  them  by 
creating  the  Frank  E.  Gannett 
Newspaper  Foundation.  He  gave 
to  it  then,  and  during  subse¬ 
quent  years,  more  than  two- 
thirds  of  his  common  stock  of 
Gannett  Co.  Inc. 


primary  aim  in  setting  up  the 
Foundation  was  to  assure  that 
the  newspapers  would  not  have 
to  be  sold.  Now,  continuation  of 
the  newspapers  as  a  profitable 
enterprise  is  up  to  all  of  us.” 

The  Charles  L.  Rumrill  ad¬ 
vertising  agency  helped  in  prep¬ 
aration  of  the  booklet. 


Piilliani^s  Off  A^ain 
On  Reportorial  Tour 

Indianapolis 

Eugene  C.  Pulliam,  publisher 
of  the  Indianapolis  Star  and 
Indianapolis  News  and  the 
Phoenix  (Ariz.)  Republic  and 
Gazette,  and  his  wife,  Nina 
Pulliam,  will  leave  New  York 
Sept.  10  for  a  month’s  report¬ 
ing  tour  of  Europe  and  the 
Middle  East. 

Their  tour  will  include  a 
vi.sit  behind  the  “Iron  Curtain” 
in  Communist  Hungary,  where 
they  will  be  guests  of  the 
American  Ambassador,  Chris¬ 
tian  Ravndal.  Their  dispatches 
also  will  be  syndicated  by  North 
American  Newspaper  Alliance. 


Podvey  Moves 
To  Phila,  News 


Wasliin|;ton  Suburb 
Weekly  Reaches  100 


JOSEPH  STARKE  MIMS,  retired 
publisher  of  the  Tampa  (Fla.) 
Tribune  (E  &  P,  July  2,  1949) 
died  Sept.  2  at  the  age  of  72. 
He  was  stricken  while  going  to 
a  meeting  of  the  trustees  of  the 
University  of  Tampa.  Mr.  Mims, 
onetime  bookkeeper,  steered  the 
Tribune  through  perilous  financial 
times  of  the  1930s. 


Philadelphia 

David  M.  Podvey  has  resigned 
as  business  manager  of  the 
Philadelphia  Inquirer  to  become 
general  manager  of  the  Phila¬ 
delphia  Daily  News. 

Mr.  Podvey,  who  is  46,  has 
l)een  with  the  Inquirer  since 
1938.  He  was  promoted  from 
general  piomotion  manager  to 
business  manager  in  1949. 

His  appointment  to  the  News 
po.st  is  one  of  several  recent 
changes  in  top  management 
made  at  that  newspajjer.  He 
succeeds  Gustave  Nelson,  who 
was  general  manager  of  the 
News  up  to  several  months  ago. 

Ml'.  Podvey,  before  joining 
the  Inquirer,  worked  for  the 
Philadelphia  Record,  Boston 
American  and  New  York 
American. 

• 

Daily  and  Statiou 
Ill  Time-Space  Deal 

Binghamton,  N.  Y. 

An  agreement  between  the 
Binghamton  Sun ,  morning 
newspaper,  and  WNBF-AM-TV 
for  the  purchase  of  each  other’s 
advertising  facilities,  was  an¬ 
nounced  this  week. 

Terms  of  the  agreement  in¬ 
clude  the  use  of  five  TV  day¬ 
time  chainbreak  announcements 
per  week  by  the  Sun  to  pro¬ 
mote  its  special  features.  In 
return,  WNBF  will  employ  20 
column  inches  of  display  space 
per  day,  Monday  through  Fri¬ 
day,  as  an  audience  promotion 
operation. 


Washington 
A  weekly  newspaper  that 
sells  more  than  6,000  copies 
to  patrons  who  also  buy  one  or 
more  of  Washington’s  dailies, 
will  celebrate  its  centenary  this 
month  with  a  100-page  edition. 

The  Montgomery  County 
(Md.)  Sentinel  circulates  in  the 
populous  Silver  Spring,  Chevy 
Chase  and  Bethesda  commu¬ 
nities  which  fiinge  the  Capital 
on  the  north.  It  was  establish¬ 
ed  Aug.  11,  IS.')."}  by  Matthew 
Fields  who  in  a  day  of  even 
greater  news  suppression  than 
is  found  in  Washington  today, 
twice  wrote  his  copy  in  a  jail 
cell.  He  was,  it  appeared,  parti¬ 
al  to  the  Confederacy. 

Present  owners  are  Cy  M. 
Campl)ell  and  I.ouis  M.  Leim- 
bach  who  follow  a  “middle  of 
the  I’oad”  editorial  policy. 


Sears  Appoints  Ray 
To  Advertising  Post 

Chicago 

Hugh  L.  Ray  has  been  named 
national  retail  sales  promotion 
and  advertising  manager  of 
Sears,  Roebuck  &  Co.,  succed- 
ing  Marvin  C.  Lunde,  who  has 
been  placed  on  special  assign¬ 
ment  in  the  general  merchan¬ 
dise  office  of  Sears. 

Mr.  Ray,  who  will  direct  the 
over-all  advertising  policies  of 
Sears’  704  retail  stores,  was 
formerly  head  of  the  domestic 
buying  department  for  the  past 
three  years. 
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WIRED  FOR  SOUND 

Ray,  Kansas  City  Star 


SEPTEMBER  SONG 

Costello,  Albany  (N.  Y.)  Knickerbocker  News 


THE  GAZA  'STRIP' 

Thiele,  Los  Angeles  Mirror-News 


Worcester  Publisher, 
George  F.  Booth,  Dies 


Worcester,  Mass. 

Geoi'se  F.  Booth,  84,  editor 
and  publishei-  of  the  Worcester 
Telegram  and  the  Evening 
Gazette,  died  at  his  summer 
home  at  Bass  Rock,  Gloucester, 
-Mass.,  Sept.  1. 

From  1899  until  his  death  56 
years  later,  Mr.  Booth  was  a 
Worcester  newspaper  publisher 
with  the  exception  of  five  years 
in  the  early  1920s.  Kven  in  his 
ninth  decade  his  pace  scarcely 
slackened.  He  was  in  his  office 
at  work  eight  or  nine  hours 
nearly  every  day  even  after  he 
passed  his  84th  birthday. 

Mr.  Booth  was  known  as  a 
shrewd  judge  of  newspaper 
properties  and  he  often  was 
consulted  in  the  sale  of  New 
Englaiiil  newspapei's. 

-VI*  Director 

Fiom  1941  to  lO-IO,  he  serve<l 
as  a  director  of  the  .\s.sociated 
Press  ami  took  an  active  and 
influencial  role  in  the  work.  He 
was  a  charter  member  of  the 
.\P  from  its  leorganization  in 
1900.  Some  of  his  warmest 
friends  were  fellow  .\P  di¬ 
rectors.  He  was  a  founder  and 
a  former  president  of  the  New 
England  Daily  Newspaper  .\s- 
.sociation. 

The  Booth  newspaper  phi¬ 
losophy  was  once  expressed  in 
these  words: 

“My  theory  of  a  new>i)aper 
is  that  it  should  have  no  in¬ 
terest  to  make  the  aggrandize¬ 
ment  of  its  editor,  its  owner  or 
anyone  el.se.  It  should  be  run 
entirely  for  the  interest  of  the 
general  public. 

“It  is  a  newspaper’s  business 
to  .see  that  the  corporations 
have  a  fair  deal  and  to  keep 
an  Argus  eye  on  them  to  see 
that  they  do  not  take  advan¬ 
tage  of  the  people;  to  be 
friendly  with  the  poor  and  to 
have  sympathy  for  the  unfor¬ 
tunate  and  always  to  lend  a 
helping  hand.” 

.V  Real  Napoleon 

Close  associates  respectfully 
termed  him  “a  dominant  per- 
.sonality”  and  “a  real  Napoleon.” 

“He  was  one  of  the  la.st  of 
the  old  line  personal  editors,” 
a  New  England  newspaperman 
said.  “.Anyone  who  ever  knew 
Mr.  Booth  would  know  that  he 
alone  ran  his  newspapers.” 

Mr.  Booth  put  it  this  way: 

“I  don’t  know  whether  it  was 
the  glint  in  my  eye  or  the  fact 
that  my  hair  was  red,  but  no 
one  ever  had  the  temerity  to 
try  to  suggest  anything  in  the 


way  of  controlling  my  papers.” 

His  staff  worshiped  him  and 
more  than  one-fourth  of  the 
members  had  been  with  him  for 
more  than  25  years.  His  advice 
to  editorial  writers;  “Have 
.something  to  say.  Say  it  an<l 
shut  up.  Don’t  drag  it  into  a 
controversy.” 

Mr.  Booth  was  still  in  school 
when  he  got  a  Summer  job  on 
the  Noru'ich  (Conn.)  Bulletin. 
With  a  partner,  at  the  age  of 
29,  he  bought  the  Gazette, 
which  had  only  2,285  circulation 
in  a  city  of  118,000.  In  20  years 
he  built  the  circulation  to  35,000 
without  any  capital  except 
profits  of  his  original  invest¬ 
ment. 

He  sold  the  Gazette  to  the 
Telegiam  in  1921  and  five  years 
later  he  and  Harry  G.  Stoddanl 
purchased  the  Gazette,  the  Tele¬ 
gram  and  the  Sntulag  Telegram 
and  later  he'  became  owner  of 
Worcester  radio  station  WTAG. 
When  he  bought  the  papers  in 
1920,  the  combined  circulation 
was  75.000  and  in  25  years  he 
built  it  to  more  than  1.50,000. 

A  Condition  Regretted 

•After  the  Worcester  Evening 
Post  suspended  publication  in 
1938,  the  Telegram  and  Gazette 
purchased  its  name  and  me¬ 
chanical  equipment  and  the 
Post’s  name  was  incorporated 
with  that  of  the  Gazette  in  the 
latter’s  masthead. 

.After  the  Post’s  demi.se,  Mr. 
Booth  wrote: 

‘“.A  city  with  a  population  of 
100,000  will  support  one  good 
newspaper  and  no  more.  A  city 
of  200,000  or  300,000  will  sup¬ 
port  one  good  newspaper  and 
one  weak  newspaper  and  no 
more.  It  is  a  condition  that 
may  be  regiette<l.  It  is  a  condi¬ 
tion  that  we  ouiselves  sincerely 
regret,  but  there  is  nothing  we 
can  do  about  it.  It  is  a  condi¬ 
tion,  not  a  theory,  that  makes 
for  the  lessening  of  daily  news- 
Ijapers. 

“Newspaper  publishing  is  at 
best  a  hazardous  enterprise.  In 
this  line  of  endeavor  the  race  is 
to  the  swift  and  the  battle  to 
the  strong.  However,  a  news¬ 
paper’s  intentions  do  not  neces¬ 
sarily  make  for  its  success.  The 
public  demands  performance.” 

The  city  room  today  displays 
his  newspaperman’s  exhorta¬ 
tion:  “.Accuracy!  Again  accur¬ 
acy!  Once  again  accuracy.  Get 
the  news;  get  all  the  news;  but 
get  it  right  and  have  it  right 
even  to  the  proof  reading  as  it 
comes  out  in  the  paper.” 


George  F.  Booth 


“.A  lion  is  a  lion  only  so  long 
as  he  retains  his  strength,”  was 
a  favorite  saying  he  often  use<l 
to  illustrate  a  point. 

GOP  Leader 

The  dynamic  publisher  was 
nationally  prominent  in  the  Re¬ 
publican  Party  for  a  half  cen¬ 
tury.  He  was  a  close  personal 
friend  and  adviser  of  such  lead¬ 
ers  as  William  Howard  Taft, 
Calvin  Coolidge,  Herbert  Hoov¬ 
er,  Senator  Henry  Cabot  Lodge 
and  his  grandson,  the  present 
U.  S.  Delegate  to  the  United 
Nations.  He  attenderl  the  1908 
Republican  National  Convention 
and  .seldom  missed  one  after 
that  date.  He  was  a  <lelegate  in 
the  1924,  1932,  1936  and  1944 
conventions  and  chairman  of  the 
Massachusetts  delegation  in 
1932. 

He  refu.<ed,  however,  all  pleas 
that  he  accept  public  office, 
maintaining  that  a  newspaper¬ 
man  should  remain  free  and 
independent. 

It  was  said  that  “Mr.  Wor¬ 
cester”  was  associated  with 
nearly  every  civic  cau.se  in  his 
city  for  a  half  century.  He  was 
called  the  “father”  of  the  city’s 
park  system.  For  many  years, 
he  was  chairman  of  the  Wor¬ 
cester  Parks  and  Recreation 
Commi.ssion. 

The  unfortunate  always 
claimed  his  sympathy,  under- 
.standing  and  help.  He  raised 
almost  $2,000,000  for  relief  of 
residents  in  the  1953  tornado 
here.  Earlier,  he  had  raised 
funds  for  victims  of  the  Galves¬ 
ton  tidal  wave  and  the  San 
Francisco  earthquake. 

Mr.  Booth  leaves  his  widow, 
who  was  Miss  Minnie  L.  Welles; 
two  sons,  Howard  M.  Booth, 
general  manager  of  the  Tele¬ 
gram  and  Gazette,  and  Robert 
W.  Booth,  vicepresident  and 
general  manager  of  WTAG;  and 
a  daughter,  Mrs.  E.  (Haire  But¬ 
ler  of  Worcester. 


Beirut  Bureau 
Opened  by  AP 

Establishment  of  an  Associ¬ 
ated  Press  bureau  in  Beirut 
Lebanon,  with  Robert  B.  Hewett 
as  chief  of  bureau,  was  annoua- 
ced  this  week  by  General  Man¬ 
ager  Frank  J.  Starzel.  Mr. 
Hewett,  who  previously  made 
his  headquarters  in  Cairo,  con¬ 
tinues  responsible  for  news 
from  northeastern  Africa. 

The  Cairo  bureau  will  be  in 
charge  of  Wilton  Wynn  as  cor¬ 
respondent,  under  Mr.  Hewett’s 
general  supervision. 

Mr.  Hewett,  41,  is  a  native  of 
Detroit.  He  attended  the  Uni¬ 
versity  of  Michigan  and  worked 
on  the  Ann  Arbor  (Mich.)  .Veiw 
and  Decatur  (Ill.)  Herald~Rt- 
view  before  joining  ,AP  at 
Springfield,  Ill.,  in  1939.  After 
war  service  he  had  assignmetib 
on  the  New’  York  foreign  desk, 
then  in  the  Middle  East  and 
Singapore. 

Mr.  Wynn  is  35,  a  native  of 
Arkansas  and  a  graduate  of 
Louisiana  State  University. 
After  working  on  several  .south¬ 
ern  newspapers  he  served  as 
head  of  the  department  of  jour¬ 
nalism  at  Lehigh  Universitj’, 
Bethlehem,  Pa.,  from  1947  to 
1950.  His  first  work  for  AP 
was  at  Beirut  in  1951. 

• 

Chi.  American 
Plans  Magazine 

Chicago 

Pictorial  Living,  a  new  Sun¬ 
day  colorgravure  magazine,  will 
appear  as  a  part  of  the  Chi¬ 
cago  Sunday  American,  Jan. 

8,  1956,  it  W’as  announced  thi- 
week  by  Stuart  List,  publisher. 

Pictorial  Living  will  replace 
the  Chicago  edition  of  Pit- 
torial  Review,  which  is  printed 
by  letterpress. 

The  new  gravure  supplement 
will  include  local,  national  and 
mail  order  advertising.  It  will 
be  lep  resented  in  the  national 
field  by  Hearst  Advertisin? 
Service. 

A  20-page  preview  edition  in¬ 
dicated  that  major  emphasis 
will  be  placed  on  local  people 
and  events,  fashions,  home 
furnishings,  food  and  children’s 
features.  It  will  Iw  printed  in 
four  colors  on  the  presses  of 
Neo  Gravure  Co.,  (Cuneo) 
Chicago. 

Jere  Hagen,  American  Sun¬ 
day  editor,  w’ill  devote  a  major 
share  of  his  time  to  the  ne«  i 
magazine,  which  will  be  writ-  \ 
ten  and  edited  by  a  sepaiwte  1 
staff,  according  to  Lee  Ettel-  I 
son,  American  executive  editor. 
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Advertiser  •  Newspaper 

Tirst  with  Mosf  Idea 
Built  Federal  Stores 

By  .  Parkrr 

Detroit 

This  is  the  story  of  a  “vision”  and  how  it  grew, 
through  the  application  of  smart  business  practices,  in¬ 
cluding  regular  use  of  newspaper  advertising,  into  a 
$6r),000,000-a-year  department  store  business. 

It  is  the  story  of  Davidson  Brothers,  Inc.,  operators  of 
Federal  Department  Stores,  which  is  now  preparing  to 
open  their  22nd  unit  in  Monroe,  "I 

Mich.  Behind  this  story  is  that  newspaper  advertising.  News-  - 

of  an  able  family  of  retailers  papers  have  always  received  the  space,  ( 
who,  having  an  apparently  in-  heaviest  concentration  in  our  ad-  pansioi 
herited  sense  of  picking  the  verti.^ing  becau.se  they  have  1953  v 
right  spot  at  the  right  time,  been  proven  by  test  and  experi-  leaders 
have  defied  depression,  rece.s-  ence  to  be  best  for  our  type  of  eluded 
sion  and  other  periods  of  nega-  department  stores.  The  use  of  pansio 
tive  thinking,  continued  their  showmanship  and  dramatics  in  Eastga 
regular  expansion  program  —  newspaper  advertising  is  a  fac-  .suburb 
and  prospered.  tor  in  our  choice.  large 

Paralleling  the  records  of  reg-  “We  devote  about  2  percent 
ular  growth  of  the  chain  since  of  our  sales  dollar  to  adverti.>^- 
its  founding  in  1929  are  charts  ing.  We  know  that  the  right  Ano 
which  show  that  advertising  —  kind  of  advertising  pays  off.  It  gram 
and  particularly  newspaper  ad-  is  safe  to  assume  that  as  our  shortlj 
vertising  —  has  played  a  very  business  grows  —  and  we  are  Fed< 
important  part  in  the  progress  confident  that  it  will  —  our  the  De 
of  Federal  Department  Stores.  newspaper  advertising  will  grow  land  a 
Said  Joseph  H.  Davidson,  it.”  tiac,  I 

vicepresident  and  treasurer  of  The  opening  last  spring  of  a  the  la: 
the  chain:  “We  spent  more  than  million-dollar  Lansing,  (Mich.)  nities. 
lU  million  dollars  la.st  year  in  store,  with  76,000  .square  feet  of  The 
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Section  Edited 

By  Robert  B.  McIntyre 


“Use  of  showmanship,  dramatics  in  newspaper  ads  is  a  factor." 


space,  climaxed  a  $12,000,000  ex¬ 
pansion  program  announced  in 
1953  when  many  other  business 
leaders  were  retrenching.  In¬ 
cluded  in  the  recent  over-all  ex¬ 
pansion  program  were  the  huge 
Eastgate  Shopping  Center  in 
.suburban  Detroit,  Cleveland’s 
large  Westgate  Shopping  Cent¬ 
er  and  another  good-sized  oper¬ 
ation  at  Flint,  Mich. 

.\nother  huge  expansion  pro¬ 
gram  is  due  to  be  announced 
shortly. 

Federal  now  has  14  stores  in 
the  Detroit  area,  three  in  Cleve¬ 
land  and  one  each  in  Flint,  Pon¬ 
tiac,  Lansing  and  Muskegon  — 
the  last  four  Michigan  commu¬ 
nities. 

The  operation  has  a  total  floor 


area  of  1,400,000  .square  feet. 
Heart  of  the  busy  retail  outfit 
is  the  warehou.se  and  general  of¬ 
fice  building  in  suburban  High¬ 
land  Park.  This  includes  modern 
executive  offices  and  expanded 
warehousing  facilities  covering 
523,000  square  feet  —  12  acres 
—  all  on  one  floor. 

Some  f<,000  employe.s  now 
handle  more  than  16,000,000 
business  transactions  a  year. 

Neighborhood  Outlets 
Federal  concentrates  on 
large  neighborhood  outlets  at 
main  intersections,  having  only 
one  downtown  Detroit  store.  Its 
Eastgate  center  in  suburban 
Roseville,  Mich.,  is  said  to  be 
the  largest  one-floor  department 
(Coutiviied  on  page  18) 


. . 


★NeYH  ART’S 


Case  of  The  Red  Hot  Green  Hornet 


j  N.  P.  Browne,  advertising  and  merchandise 
1  manager,  Neyhart’s,  Inc.,  Williamsport,  Pa., 
g  conveys  what  newspaper  advertising  means 
1  to  his  store  by  relating  what  may  well  be 
g  titled  “The  Case  of  the  Red  Hot  Green 
1  Hornet.” 

g  The  Green  Hornet  in  this  case  is  a  four- 
g  page  tabloid  insert  printed  on  green  news- 
i  print  and  featured  each  Wednesday  in  the 
1  Williamaport  (Pa.)  Sun.  Mr.  Browne  started 
1  using  this  insert  back  in  October  of  1953. 
B  Now,  some  80  Wednesdays  later,  Mr.  Browne 
1  reports: 

1  “Results  aie  far  superior  to  those  ob- 
g  tained  from  regular  black  and  white  insert- 
§  ions.  Copy  in  this  section  carries  us  for  three 
=  days  without  follow-up  copy.” 
g  According  to  Mr.  Browne,  who  at  the  age 
1  of  six  sold  newspapers  and  later  became  a 
g  printer’s  devil,  he  tests  the  Green  Hornet’s 
g  pulling  power  every  so  often  with  a  free  gift 
g  coupon;  finds  he  receives  as  many  returns 
1  and  three  days  later  as  he  does  im- 
g  mediately  following  publication  on  Wednesday. 


N.  P.  Browne 

Seyhart’a  Inc. 
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“We  recently  used  a  coupon  to  compare  the  B 
pulling  power  of  a  free  coupon  in  a  national  B 
magazine  against  a  coupon  in  the  Hornet,”  | 
Mr.  Browne  recalled.  g 

“Final  result:  We  received  301  of  our  M 
Hornet  coupons  to  every  one  we  got  from  the  | 
magazine  ad.”  g 

As  a  result  of  such  testing,  the  William.s-  g 
port  Commercial  College  graduate,  who  man-  p 
aged  three  different  S.  S.  Kresge  stores  and  m 
then  went  into  business  for  himself  before  p 
joining  Neyhart’s  in  1925,  feels  that  a  manu-  P 
facturer  wanting  to  really  help  his  dealers  g 
would  be  better  off  using  local  newspaper  p 
advertising.  g 

Neyhart’s  ad  manager  estimates  that  he  g 
has  travelled  500,000  miles  in  quest  of  new  g 
ideas  for  retailing.  A  Mason,  Shriner  and  p 
past  president  of  the  Williamsport  Adver-  P 
tising  Club,  Mr.  Browne  is  at  present  presi-  g 
dent  of  the  Williamsport  Merchant’s  Bureau,  g 
Hobbies?  He  admits  to  playing  golf  three  p 
times  “weakly.” — R.  B.  McI.  g 
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Shop  Center 
Ads  Mustn’t 
Be  Ignored 

Newspapers  that  try  to  pro¬ 
tect  their  down-town  merchants 
by  ignoring  shopping  center  ad¬ 
vertising  are  taking  a  short¬ 
sighted  view,  believes  Donald 
W.  Davis,  head  of  the  depart¬ 
ment  of  advertising  of  Penn¬ 
sylvania  State  University. 

Chain  and  department  stores 
were  once  similarly  considered 
intruders  by  established  mer¬ 
chants,  he  points  out  .  .  .  but 
the  best  interests  of  both  busi¬ 
ness  and  tbe  newspaper  are 
served  by  aggressive  advertis¬ 
ing  promotions  of  these  centers. 

Promotion  Needed 

“There  are  more  than  1,200 
planned  shopping  centers  in 
operation  in  the  U.S.  with  sev¬ 
eral  hundred  more  in  the  pro¬ 
cess  of  construction  or  in  the 
blueprint  stage,”  he  says.  “Ob¬ 
viously  these  centers  and  their 
component  stores  need  promo¬ 
tional  advertising  both  as  shop¬ 
ping  center  units  and  as  individ¬ 
ual  stores  within  a  unit. 

“With  the  increasing  trend 
toward  suburban  living,  family 
use  of  the  automobile,  desire  of 
the  modern  suburban  house¬ 
wife  to  shop  in  an  informal, 
leisurely  manner  at  a  one-stop 
center,  the  suburban  shopping 
center  is  here  to  stay.  Its  adver¬ 
tising  needs  and  possibilities 
are  worth  the  careful  study  of 
all  local  advertising  media.” 

Mr.  Davis  cites  the  experience 
of  Minneapolis  Star  and  Trib¬ 
une  which,  he  says,  increased 
shopping  center  cooperative 
linage  from  30,000  lines  in  1953 
to  150,000  lines  in  1954  through 
promotional  efforts. 

Receptive  Advertisers 

“Experience  shows,”  he  says, 
“that  those  newspapers  and 
other  media  who  approach  the 
centers  with  properly  planned 
cooperative  campaigns  usually 
find  receptive  advertisers.  And 
in  addition,  individual  advertis¬ 
ers  may  be  developed  by  the 
same  planning  and  copy  service 
used  in  building  down-town 
store  advertising. 

“It  is  true,”  he  believes,  “that 
media  coverage  and  rate  circum¬ 
stances  may  limit  shopping  cen¬ 
ters  in  their  media  selection, 
particularly  that  of  individual 
advertisers.  For  cooperative  ad¬ 
vertising,  however,  experience 
seems  to  show  the  practicality 
of  fairly  widespread  advertis¬ 
ing  coverage  by  center  units. 
In  some  instances  neighborhood 
editions  of  city  dailies  have  pro¬ 


vided  a  very  beneficial  type  of 
medium.” 

Mr.  Davis  lists  three  types 
of  advertising  that  the  newspa¬ 
per  may  seek  from  shopping 
centers : 

“1.  Ck)operative  advertising 
of  the  shopping  center  as  a 
unit.  2.  Individual  advertise¬ 
ments  of  individual  stores  with¬ 
in  the  shopping  center  unit,  and 
3.  the  sharing  of  a  parent  city 
store’s  space  by  that  store’s 
branch  outlet  within  a  shop¬ 
ping  unit.” 

• 

Martin  Returns 
To  Ward  Ad  Post 

Chicago 

John  A.  Martin,  who  served 
for  16  years  as  media  counselor 
and  as  director  of  advertising 
for  certain  Montgomery  Ward 
retail  outlets,  has  returned  to 
the  Ward  organization  as  media 
director  in  the  retail  advertising 
department. 

Mr.  Martin,  former  director 
of  the  Audit  Bureau  of  Circu¬ 
lations  from  the  advertiser  di¬ 
vision,  i-esigned  from  Ward’s  in 
1953. 

Other  appointment  announced 
is  that  of  Arthur  H.  Truitt  as 
Ward’s  sales  promotion  man¬ 
ager.  Mr.  Truitt  formerly  served 
as  sales  promotion  manager  of 
G.  Fox  &  Co.,  Hartford,  Conn. 

• 

Fashion  Industry 
Salutes  Publisher 

Miami,  Fla. 

Daniel  J.  Mahoney,  Miami 
Daily  News  publisher,  was  call¬ 
ed  “father  of  the  Miami  Fash¬ 
ion  Industry”  and  presented 
with  a  scroll  for  his  “foresight 
in  recognizing  the  potential  of 
the  Miami  fashion  industry,” 
at  an  installation  dinner  of 
the  Miami  Fashion  Council, 
Aug.  28. 

Helen  Rich,  Miami  Daily 
News  columnist,  received  a  like 
award  for  the  support  given 
the  local  fashion  industry  by 
the  Helen  Rich  buying  office. 

• 

Standard  of  Ind. 

Has  New  Ad  Series 

Chicago 

Breaking  this  month  in  534 
daily  and  1,148  weekly  news¬ 
papers  (via  D’Arcy,  Chicago), 
Standard  Oil  of  Indiana’s  guar¬ 
anteed  radiator  protection  cam¬ 
paign  will  consist  of  three  ads 
in  top  schedule  papers.  Ads 
will  be  made  available  to  deal¬ 
ers  to  tie-in  locally  with  com¬ 
pany-wide  advertising. 

Standard  is  announcing  a  plan 
to  provide  guaranteed  radiator 
protection  to  motorists  from 
September  until  next  Spring. 


3  Teachers 
Enjoy  NAEA 
Ad  Fellowship 

Three  journalism  instructors 
took  advantage  of  the  Summer 
fellowship  program,  sponsored 
by  Newspaper  Advertising  Ex¬ 
ecutives  Association,  thus 
learning  things  about  the  news¬ 
paper  business  which  they 
would  not  have  acquired  had  it 
not  been  for  this  intimate  type 
of  project. 

This  year’s  NAEA  fellowship 
project  is  under  the  direction 
of  Willis  Brown,  assistant  ad¬ 
vertising  director  of  the  Min¬ 
neapolis  (Minn.)  Star  and  Trib¬ 
une,  as  chairman  of  the  NAEA 
Schools  and  Colleges  Commit¬ 
tee.  Serving  as  members  of 
that  committee  with  Mr.  Brown 
are  Lynn  Gamble,  San  Fran¬ 
cisco  (Calif.)  Chronicle;  Carl 
Gillespie,  Johnstown  (Pa.) 
Tribune;  R.  W.  McCarthy, 
Houston  (Tex.)  Chronicle;  Vic¬ 
tor  Modeer,  St.  Joseph  (Mo.) 
News-Press  &  Gazette;  and 
0.  A.  Robinson,  Charlotte 
(N.  C.)  Observer. 

Three  Participate 

College  educators  taking  part 
in  the  current  project  were 
William  Kunerth,  South  Dakota 
State  College  Department  of 
Journalism,  who  was  with  the 
St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press  under  the  gen¬ 
eral  direction  of  John  Lewis, 
advertising  director;  Alan 
Scott,  associate  professor.  Uni¬ 
versity  of  Texas  School  of 
Journalism,  at  the  Boston 
(Mass.)  Post,  under  the  direc¬ 
tion  of  Eugene  McSweeney,  ad¬ 
vertising  director;  and  Prof. 
William  0.  Byers,  Penn  State 
College  School  of  Journalism, 
with  the  Gannett  Newspapers 
at  Rochester,  N.  Y.,  under  the 
direction  of  Don  U.  Bridge, 
general  manager. 

This  Summer,  the  educators 
were  allowed  a  grant  of  $100  a 
week,  plus  a  traveling  allow¬ 
ance.  TTiey  were  supplied  with 
a  package  of  advertising  ma¬ 
terial  from  NAEA,  Bureau  of 
Advertising,  ANPA;  National 
Newspaper  Promotion  Associa¬ 
tion;  Association  of  Newspaper 
Classified  Advertising  Man¬ 
agers;  and  Media  Records.  The 
principal  benefit  comes  from 
the  on-the-job  experience  gained 
during  the  six-week  fellowship. 

The  NAEA  board  had  appro¬ 
priated  $2,100  for  the  project. 
President  Wilson  Condict,  St. 
Louis  (Mo.)  Globe-Democrat, 
plans  to  include  the  fellowship 
program  on  the  agenda  of  the 


NAEA  board  meeting  in 
York  later  this  month  for  di^ 
cussion  of  future  project! 
Since  1947,  25  educators  have 
participated  in  the  fellowship 
program. 

It  is  the  feeling  of  NAEA 
that  these  short  fellowships 
during  the  Summer  benefit  the 
teaching  profession  by  giving 
the  instructor  an  insight  iato 
the  newspaper  advertising  busi¬ 
ness.  “It  brings  him  up  to  date 
with  the  techniques,  as  well  u 
the  problems  of  our  ever- 
changing  economy,”  said  one 
NAEA  spokesman. 

Under  the  present  plan,  the 
newspaper  is  requested  to  out¬ 
line  a  program  for  the  instruc¬ 
tor  which  will  bring  him  b 
contact  with  all  phases  of 
newspaper  operation,  emphasis 
naturally  being  placed  on  the 
advertising  side.  Arrangements, 
however,  are  made  for  him  to 
have  conferences  at  the  news, 
editorial,  publisher  and  business 
manager  levels,  as  well  as 
spending  actual  time  in  the  ad¬ 
vertising  department. 

• 

Detroit  Press  Issues 
Retailers^  Calendar 

The  Detroit  (Mich.)  Fnt 
Press  has  joined  the  ranks  of 
newspapers  that  publish  month¬ 
ly  planning  calendars  for  re¬ 
tailers  in  their  cities. 

The  first  two  issues,  for  Oc¬ 
tober  and  November,  show  how 
this  Calendar  departs  from 
some  of  the  others  in  that  it  is 
designed  as  a  folder  with  a 
double  spread  chart  for  the 
merchant  to  use  in  jotting  down 
his  month’s  sales  goals,  adver¬ 
tising  budgets,  expenditures, 
special  events  and  promotions. 
A  breakdown  on  Detroit’s  25 
top  advertised  commodities, 
their  price  zones  and  Neustadt’s 
Comments  along  with  a  sheet 
highlighting  the  month’s  promo¬ 
tion  events  are  inserted  in  the 
folder. 

• 

Hotpoint  Announces 
Fall  Ad  Program 

Chicago 

A  Fall  retail  selling  promo¬ 
tion,  “Golden  Harvest  of  Ap¬ 
pliance  Values,”  is  being  backed 
by  the  second  largest  national 
advertising  push  in  Hotpoint's 
50-year  history.  National  maga¬ 
zines  and  television  are  getting 
the  major  share  of  the  national 
ad  dollars.  Helping  to  spear¬ 
head  the  campaign  at  the  dealer 
level  is  a  new  four-page  news¬ 
paper  broadside,  which  gives 
the  dealers  a  chance  to  write  in 
their  own  prices,  feature  their 
own  models  and  make  their  own 
deals.  It’s  in  mat  form. 
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In  Greater  Philadelphia 


The  Bulletin  delivers  more  copies 


to  more  people  every  7  days 


than  any  other  newspaper 


$1,400,000,000!  That's  what  the  j)eople  of  Greater  Philadel¬ 
phia  spend  each  year  for  food! 

How  to  get  your  share  of  these  sales?  Carry  your  sales  mes¬ 
sage  regularly  to  these  families  in  their  favorite  newspaper.  The 
Evening*  and  Sunday  Bulletin. 

Throughout  giant  14-county  Greater  Philadelphia  (A.B.C.  City 
and  Retail  Trading  Zone)  The  Bulletin  packs  selling  power. 

And  Philadelphians  are  showing  particular  interest  in  The 
Sunday  Bulletin  and  its  new  dress.  Featuring  10  separate  sections, 
R.O.P.  editorial  and  advertising  color,  it  is  bright,  fresh  and  easy 
to  read— published  on  our  new  presses,  in  new  type,  in  the  most 
modem  newspaper  plant  in  the  world. 

Because  there  is  more  of  interest  to  Philadelphians  in  The 
Bulletin,  Philadelphians  get  more  out  of  it  .  .  .  and  that  means 
advertisers  do,  too. 

The  Bulletin  is  Philadelphia. 

—  *Large»t  evening  newspaper  in  America 

editor  Si  PUBLISHER  lot  September  10,  1955 


In  Philadelphia 

nearly  everybody  reads  The  Bulletin 


AdvertUIng  Oillees:  Philadelphia,  30th  and  Market  Streets 
New  York,  28S  Madison  Ave.  •  Chicago,  520  N.  Michigan  Ave. 

Reprosenfatives:  Sawyer  Ferguson  Walker  Company  in  Detroit 
Atlanta  •  Los  Angeles  •  San  Francisco 


FACT  FILE 

for  market-wise  advertisers 
j  on  the  sales-rich 
SPRINGFIELD,  ILLINOIS  market 


. . . T-oV-i* 

\ 


RElAlt- 


1955  11 -COUNTY  TRADING  AREA 


[y 

POPULATION  388,500  (1955  Consumer  Markets) 


C'TY  or  5PRINGFIELD  1955  POPULATION 

85,900  (1955  Consumer  Markets) 

__  ^rosper^ 

.NOUSTRIAt  AND  AGWCUlTURAt  AREA 


ov..  100,000 

newspapers  in 

SPRINGFIELD  AND  CENTRAL  ILLINOIS  DAILYI 


STATE  RECISTCT 

iUtnoiB  frtite 


jlUinDiB  §tatp 

ani  Spniater 

SPRINGFIELDJLLINOIS 

1  WfST  HOLLIDAY  CO  .  INC 

National  Representatives 

^First  with  Most’ 

(Continued  from  page  15) 


store  in  the  country,  with  more 
than  106,000  square  feet  of  floor 
space.  At  least  three  other  Fed¬ 
eral  stores  have  more  space  on 
multiple  floors. 

The  “vision”  angle  to  the 
story  has  to  do  with  the  arrival 
in  Detroit  in  1912  of  I.  D.  David¬ 
son,  president  of  the  firm  and 
father  of  Joseph.  He  was  on  a 
business  trip  from  the  East  to 
decide  whether  he  liked  St. 
Louis  or  Detroit  better  for  a 
proposed  new  business  home. 

“I  was  walking  down  the 
street  and  saw  a  sign  showing 
one  of  the  new  1913  Fords,”  the 
elder  Davidson  recalled.  “The 
thought  came  to  me  that  this 
new  idea  of  transportation  was 
going  to  be  something  big.  I  de¬ 
cided  that  Detroit  would  be  a 
good  place  for  a  business  to 
grow.” 

“I.D.”  and  two  brothers, 
Louis  and  Saul,  started  a  whole¬ 
sale  drygoods  business  in  down¬ 
town  Detroit.  It  was  not  until 
1929  that  they  launched  their 
first  retail  department  store  in 
neighboring  Hamtramck,  Mich. 

Growth  Pattern 

Despite  the  1929  crash  and 
the  depression  and  recession 
years  which  followed,  Davidson 
Brothers — incorporated  in  1932 
— has  showed  a  regular  pattern 
of  growth. 

Sales  were:  1933 — $1,234,000; 
1943— $20,010,000;  1948— $31,- 

849,900;  and  1954  —  $64,277,- 
300. 

Indications  are  that  1955  vol¬ 
ume  will  be  over  $65,000,000. 

For  the  same  period,  advertis¬ 
ing  has  kept  an  equal  pace,  as 
the  following  approximate  fig¬ 
ures  show:  1933  —  $24,680;  1943 
—  $400,000;  1948  —  $637,000; 
and  1954  —  $1,285,546. 

The  figure  for  1955  will  run 
pretty  close  to  the  2  percent 
average. 

Joseph  Davidson,  on  a  tour 
of  the  Federal  home  offices  and 
warehouses  with  the  E&P  re¬ 
porter,  explained  his  ideas  of 
the  company’s  success. 

“To  paraphrase  an  old  say¬ 
ing,”  he  said,  “the  idea  is  to  be 
there  first  with  the  most  of 
what  people  want  to  buy.” 

This  idea  has  been  carried 
out,  one  can  see,  on  the  basis 
of  Federal’s  claims  to  lead  all 
other  Detroit  retail  outlets — as 
well  as  many  others  across  the 
nation  —  in  the  sale  of  such 
items  as  nationally  advertised 
appliances  and  television  sets; 
infants’,  children’s,  and  junior 
and  misses  ready-to-wear;  pop¬ 
ular-priced  women’s  and  men’s 


apparel,  juvenile  fumitun, 
sporting  goods  and  guns,  Bot 
Scout  uniforms  and  equipment, 
and  some  100  other  items. 

What  is  behind  Federal’s  sue- 
cess  and  the  current  surge  in 
shopping  center  construction? 

‘Sociological  Trend’ 

“It’s  a  sociological  trend  witli 
three  main  factors,”  said  Mt. 
Davidson,  who  at  42  is  recoj. 
nized  as  one  of  the  nation'! 
leading  young  executives.  (He 
studied  at  the  University  of  r 
Michigan  and  Haiward’s  Schoo.  ^ 
of  Business  Administration  anc 
was  groomed  for  his  present  t 
position  by  training  in  all  Fed-  f 
eral  departments.)  \ 

“Those  three  factors  are:  ^ 
increased  use  of  the  automobile  i. 
in  everyday  living,  wider  dis-  i 
persal  of  the  city’s  population 
and  new  patterns  of  famfly 
shopping. 

“We  base  many  of  the  fea-  ! 
tures  in  our  ultra-modem  glass 
and  steel  stores  on  a  study  of 
customers’  shopping  habits.  Onr 
advertising,  of  course,  is  worked 
out  from  the  same  studies. 

“A  very  high  percentage  of 
our  sales  are  made  to  women 
shopping  with  their  husbands 
or  with  husbands  and  children. 
Therefore,  we  provide  plenty  of 
parking,  several  night  openings 
each  week,  wide  aisles  where 
family  groups  can  walk  abreast 
and  demonstration  centers 
where  father  and  mother  can 
watch  appliances  at  work.  Fam¬ 
ily  shoppers  favor  self-selection, 
and  we  give  them  full  opportun¬ 
ity  to  do  it. 

Another  Factor 

“Another  factor  is  that  today 
one  in  four  married  women 
work  in  office  or  factory  and 
must  do  the  shopping  after 
working  hours.  It  must  be 
done  on  a  limited  time  sched¬ 
ule,  fitted  into  other  home  du¬ 
ties.  Our  sales  plans  and  adver¬ 
tising  are  developed  with  these 
factors  in  mind.” 

Things  move  at  a  fast  tempo 
at  the  main  Federal  warehouse 
— from  whence  the  goods  move 
out  to  all  21  stores.  In  the  case 
of  “hot”  apparel  items,  they  are 
on  the  counters  of  the  Detroit 
area  stores  within  5)4  hours  of 
the  time  they  arrive  by  train  or 
truck  from  manufacturing  cent¬ 
ers. 

This  effective  operation  is  the 
result  of  long-range  planning, 
the  use  of  many  new  tricks  in 
material  handling,  mechanial 
bookkeeping  methods,  and  quick 
communication  between  stores 
via  a  teletype  system. 

“Call  it  automation  or  what¬ 
ever  you  will,”  Mr.  Davidson 
said,  “it  is  still  the  ‘getting- 
there-first-with-the-most’  tech¬ 
nique.” 
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ROCHESTER  TIMES-UNION 

E  V  E  M  N  G 

DEMOCRAT  and  CHRONICLE 

MORNING  and  SUNDAY 

members:  The  Gannett  Group 

Represented  Nationally  by:  J.  P.  McKinney  &  Son,  Inc.  New  York  •  Chicago  •  San  Francisco 

editor  8c  publisher  for  September  10,  1955  IS 


Chapin-Owen  Company,  Inc.,  Prigidalre  distributor,  told  The  Times-Union  and  Democrat  and 
Chronicle  that  dealers  were  clamouring  for  $500  items  as  though  they  were  lollipops.  Adver¬ 
tising  chiefly  in  one  edition  of  each  of  these  newspapers  produced  sales  of  $602,372  retail 
value.  Said  Mr.  J.  Fred  Meyer  of  Chapin-Owen,  .  .  .  "if  you  want  to  get  quick  results,  news¬ 
paper  advertising  is  the  medium." 


That's  the  comment  of  Frigidaire  dealers  in  the  Rochester  Area 
following  the  promotion  of  Frigidaire  Week — advertised  ex¬ 
clusively  in  The  Rochester  Times-Union  and  Democrat  and 


RETAIL  SURVEY 


Survey  Shows  Furniture 
Industry  Needs  More  Ads 


Chicago 

More  consumer  -  motivated 
promotion  on  the  part  of  furni¬ 
ture  manufacturers  and  dealers 
alike  was  urged  at  the  27th 
annual  convention  here  of  the 
National  Association  of  Furni¬ 
ture  Manufacturers. 

The  association  had  asked  for 
a  completely  frank  analysis  of 
the  industry  and  Arthur  A. 
Hood,  editor  of  American  Lum¬ 
berman  magazine,  gave  the 
delegates  precisely  that.  He  said 
there  should  be  less  emphasis 
on  price,  and  more  on  consumer 
desires  and  ability  to  buy. 

Urges  More  Promotion 

Mr.  Hood  urged  the  furniture 
industry  to  put  more  promo¬ 
tional  emphasis  on  the  elements 
of  want,  willingness  and  credit. 
“This  is  especially  important  to 
stimulate  the  lower  income 
groups,  whose  appetite  for  fur¬ 
niture  has  not  kept  pace  with 
income  growth,”  he  said. 

To  remedy  the  situation,  the 
industry  must  invest  in  stepped- 
up  advertising  and  promotion 
budgets,  develop  stronger  moti¬ 
vation  to  buy,  promote  wider  use 
of  revolving  credit  plans  and 
engage  in  more  market  re¬ 
search,  he  suggested. 

Mr.  Hood’s  counsel  was  based 
on  a  survey  of  500  furniture 
dealers  and  500  manufacturers, 
who  almost  to  a  man  placed 


price  behind  need,  style  and  de¬ 
sign  as  reasons  why  people  buy 
furniture.  “Dealers  and  manu¬ 
facturers  agree  that  everyone 
el.se  —  principally  the  auto  and 
appliance  industries  —  is  doing 
more  to  win  the  consumer  dol¬ 
lar  than  the  furniture  industry, 
is,”  he  asserted. 

Need  Effective  Ads 

Reasons  why  competition  is 
pressing  the  furniture  field,  ac¬ 
cording  to  the  survey,  include 
more  effective  advertising,  new 
styling,  better  manufacturer 
sales  performance,  better  pub¬ 
licity,  better  displays  and  better 
trade-in  programs. 

With  furniture  manufacturer 
profits  down  17%  and  dealer 
profits  down  54%  since  1948, 
attention  mast  be  given  first  to 
improving  the  retailer  picture 
if  the  industry  is  to  pick  up, 
Mr.  Hood  stated. 

“We  can  conclude  that  sales 
training  on  all  levels  is  poor, 
that  advertising  investments  by 
both  parties  are  inadequate,  and 
that  the  responsibility  for  sales 
management  is  worn  too  lightly 
by  all  concerned,”  said  Mr. 
Hood. 

Sears  Pledges  Members 
To  Fund  Raising  Deal 

The  drive  of  the  American 
Institute  of  Men’s  and  Boys’ 


Wear  to  raise  $5,000,000<  for  a 
national  consumer  education 
program  (E&P,  July  2,  page 
20)  received  a  big  push  last 
week  with  the  announcement 
that  Sears,  Roebuck  &  Co.  had 
pledged  its  membership  in  the 
Institute. 

Announcement  that  Sears  had 
pledged  1/20  of  one  percent  of 
its  1954  gross  sales  of  men’s 
and  boys’  wear — which  is  the 
Institute’s  pledge  formula  for 
retailer.s — was  made  by  Willard 
Cole,  president  of  the  Institute 
and  president  of  Lytton’s,  Chi¬ 
cago. 

The  Sears’  pledge  was  accom¬ 
panied  by  a  statement  of  en¬ 
dorsement  by  Eugene  Adler, 
who  supervises  men’s  clothing 
and  boys’  wear  for  the  firm 
whose  operations  include  702  re¬ 
tail  stores  accounting  for  about 
70%  of  its  sales  volume,  and 
includes  the  operation  of  about 
400  men’s  and  boys’  wear  de¬ 
partments. 

• 

Sarnoff  Chairman 
Of  ‘Ad  Week’  Group 

Robert  W.  Sarnoff,  e^xecutive 
vicepresident  of  the  National 
Broadcasting  Company,  has  ac¬ 
cepted  the  chairmanship  of  the 
Advertising  Federation  of 
America’s  committee  for  Na¬ 
tional  Advertising  Week,  Feb. 
19-25,  1956,  it  was  announced 
this  week. 

Mr.  Sarnoff’s  acceptance  was 
reported  by  Ben  R.  Donaldson, 
director  of  institutional  adver¬ 
tising,  Ford  Motor  Co.,  and 
chairman  of  the  Advertising 
Federation  of  America,  which 
is  cosponsoring  National  Ad¬ 
vertising  Week. 


Gaynor  &  Co. 
Merging  with 
CP&V  Oct.  1 

Gaynor  &  Company,  Inc.,  Ne» 
York  advertising  and  public  re- 
lations  firm,  will  merge  witl 
Colman,  Prentis  &  Varley,  Int, 
also  of  New  York,  effective  Oci 
1.  The  new  agency  will  bt 
known  as  Gaynor  Colman  Prei- 
tis  &  Varley,  Inc. 

Paul  Gaynor,  president  of 
Gaynor  &  Company,  will  I* 
president  and  chief  executive 
officer  of  the  new  firm.  Ronald 
G.  K.  Anson,  formerly  head  of 
CP&V,  and  Leslie  B.  Cort,  di¬ 
rector  of  CP&V  Export,  Ltd., 
will  become  vicepresidents  of 
the  new  corporation. 

CP&V  is  currently  a  wholly- 
owned  subsidiary  of  CP4V, 
Ltd.,  of  London. 


Miami  Herald  Staffer 
Opens  Agency  in  iV.  J. 

Paul  Kosene,  formerly  a  staff 
writer  for  the  Miami  (Fla.) 
Herald,  this  week  opened  his 
own  agency  to  serve  New  Jer¬ 
sey  industry  and  business  in  the 
field  of  public  relations  and  ad¬ 
vertising.  The  agency  is  located 
in  Newark. 

Mr.  Kosene  got  his  start  with 
the  Perth  Amboy  (N.  J.)  Evt- 
ning  News  back  in  1943.  In  this 
connection  he  also  serviced  the 
Associated  Pi'ess,  Standard 
News  of  New  York  andthe.Vea 
York  Herald  Tribune. 


DON’T  FORGET  THE  2nd  I 


V  \oi^ 


Vigilance  pavs  off!  .4dverti8ers  who  have  kept  a 
watchful  eye  on  South  Bend  —  Indiana's  2nd  market 
in  sales  and  income  can  tell  you  that!  South  Bend  is 
not  only  Indiana's  2nd  City  Corporate  ,4rea  —  but 
it’s  the  Nation's  fifth  richest  market  in  family  in- 
ith  a  Metropolitan  .4rea  effective  buying  in¬ 
come  of  $477,674,000.  The  ''2iid-dip-on-the-cone’' 
is  the  fact  that  you  saturate  this  market  with  only 
one  newspaper — The  South  Bend  Tribune.  Learn 
mure.  Send  fur  free  market  data  hook. 


ll^0utb 
(tribune 


Thm  South  Bend,  Ind.  Market: 
7Countiet,  1/2  Million  People 
Franklin  0.  Schuri  —  Editor  and  PuhlUher 
STORY,  BROOKS  &  FINLEY,  INC.  •  NATIONAL  REPRESENTATIVES 


EDITOR  &  PUBLISHER  for  September  10.  1955 


-<0. 

th 

1 

.,Ne» 
lie  K. 
with 
.Inc. 
e  Oft 
iU  be 
Pren- 

It  of 
U  be 
cutiw 
'Onald 
ad  of 
t,  di. 
Ltd., 
ts  of 

boUv- 

P&V, 


At  tIM  with  th*  Audit 
ivr««w  •!  circulation*,  tub* 
joct  to  Audit,  for  6  fnootbt 
ovorofo  ondiof  Morch  31« 
19SS. 


•  Calls  on  more  Texas  customers  than  any  other 
newspaper.  Annual  Effective  Buying  Income 
of  trading  area,  ^3,195,668,000. 

•  Speaks  the  language  of  Texans  ...  is  invited 
into  over  90%  of  all  Fort  Worth  homes  daily, 
and  over  77%  of  all  Fort  Worth  homes  every 
Sunday. 

•  Is  read  by  over  41%  of  all  families  in  the  100 
county  trading  area  every  day,  and  by  over 
36%  of  all  families  in  the  trading  area  on 
Sunday. 

Figures  based  on  latest  Sales  Management 
estimates  and  ABC  Audit  report. 


Fort  Worth  Star-Telegram 


AMON  C.  CARTES,  JR., 


LARGEST  CIRCULATION  IN  TEXAS 

without  the  use  of  schemes,  premiums  or  contests — “Just  a  Good  Newspaper” 
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AD  CAMPAIGNS 


Seagram  Using  Dailies 
As  Shock  Troops^ 


Describing  newspapers  as 
“shock  troops  for  advertising  to 
a  mass  public,”  George  E.  Mo  - 
ley,  vicepresident  in  charge  of 
advertising  and  sales  promotion 
for  Seagram-Distillers  Com¬ 
pany,  last  week  revealed  plans 
for  stepped-up  newspaper  ad¬ 
vertising  (via  Warwick  &  Leg- 
ler)  for  Seagram’s  V.  O.  and 
Seagram’s  Golden  Gin  during 
1955-56. 

Mr.  Mosley  addressed  more 
than  1500  delegates  who  at¬ 
tended  Seagram's  annual  fall 
meeting  in  New  York. 

“With  liquor  brands  facing  a 
rugged  race  of  competition  for 
the  consumer’s  dollar,”  Mr. 
Mosley  said,  “sound  :i'>ve'ti'ing 


and  promotion  will  be  the  key 
to  sales  supi'emacy.” 

He  unveiled  new  fall  and  holi¬ 
day  campaigns  for  Seagram’s  7 
Crown  Blended  Whiskey,  and 
outlined  a  concentrated,  three- 
way  advertising  and  sales  pro¬ 
motion  campaign  for  distiller, 
wholesaler  and  retailer. 

Supporting  nation-wide  mag¬ 
azine  coverage,  will  be  hard-hit¬ 
ting  advertising  in  600  daily 
newspapers,  in  450  markets, 
reaching  an  approximate  cir¬ 
culation  of  42,100,000. 

Mr.  Mosley  pointed  out  that 
both  newspaper  and  magazine 
space  for  Seagram’s  V.  O.  and 
Seagram’s  Golden  Gin  would  be 
increased.  “However,”  he  added. 


In  the  Buffalo  (Jity  Zone,  the  following  indicators  have 
doubled  since  World  War  II. 

•  Building  Permits,  from  $30  million  in  1946  to 
$80  million  in  1954. 

•  Bank  Debits,  from  $5,309  million  to  $10,399 
million. 

•  Retail  Sales,  from  $682  million  to  $1,358  million. 

Sell  the  News  Readers  and  you  sell  the  Big  Buffalo  Market, 
New  York  State's  second  largest.  The  News  City  Zone  cir¬ 
culation  is  over  200,000  daily  . . .  Total  circulation — 296,593. 

Buffalo  Evening  News 

EDWARD  H.  BUTLER  KEILY-SMITH  CO. 

Edifor  ond  Publisher  Notional  Represonfottvot 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


“we  have  always  considered  and  Sfllfkc 

will  continue  to  consider  r.ew.=-  C7<tlr:s 

papers  as  the  primary  medium  'T  * 

foi-  the  advertising  of  our  prod-  at  CS  1  CSl 

ucts.  Newspapers  seem  to  reach 

all  of  the  segments  of  our  '^shington 

market,  because,  unlike  a  lot  of  .  Maryland’s  “blue  law”  for. 
other  products,  our  industry  bidding  a  w’ide  range  of  bu.si- 
does  not  have  the  ability  to  activity  on  Sundays  will 

segregate  and  bi’eak  down  our  tested  as  a  result  of  sales 

markets  into  special  groups.  We  by  two  automobile  dealers, 

must  have  blanket  coverage.”  The  law  is  2.32  years  old  but 
Mr.  Mosley  has  long  been  a  came  into  use  last  month  when 
strong  believer  in  heavy  news-  the  Catholic  Archdiocese  of 
paper  advertising,  plus  maga-  Washington,  D.  C.,  began  a 

zine  space  and  hard-hitting  mer-  drive  to  put  an  end  to  busines,- 
chandising.  He  is  responsible  for  the  Sabbath,  if  unrelated  to 
the  conception  and  direction  of  health  and  public  neces.sity. 
many  of  the  company’s  most  Other  denominations  have  join^ 
successful  advertising  and  pro-  i". 

motional  campaigns.  The  Sunday  “warehou.se  sale" 

is  a  newcomer  to  Washington 

Other  Campaigns  merchandising.  Announced  in  a 

•  “Unprecedented  advertising  large  newspaper  space,  the  sale 
and  promotion  expenditures  in  sometimes  begins  at  midnight 
all  media”  for  De  Soto  Division  and  runs  through  Sunday  eve- 
of  Chrysler  Corporation  was  ning  with  transportation,  re¬ 
promised  this  week  by  J.  R.  freshments,  prizes,  entertain- 
Wagstaff,  vice  president  in  ment  and  cut-rate  prices  offered 
charge  of  sales.  as  inducements. 

•  A  nationwide  newspaper  • 

campaign  (via  The  Wexton  Co.)  9  •  i  ?  r»*  i 

will  be  run  for  Thompson  Medi-  ’  Olers  Guide  Picks 
cal  Co.’s  San  Cura  ointment.  fjp  Political  Lilia"e 

•  Frequent  insertions  in  34  ^ 

leading  dailies  covering  major  .  "^he  combined  Sunday  edi- 
metropolitan  markets  are  part  tions  of  the  Jackson  (Miss.) 
of  a  stepped-up  newspaper  and  Clarion  Ledger-J ackson  Daily 
magazine  ad  program  just  Acjcs  carried  an  innovation  in 
launched  by  Schenley  Import  Political  advertising  during  the 
Co.  for  Dewar’s  Scotch  whis-  I'ocent  state-wide  elections 
){ies.  which  resulted  in  substantial 

•  Sum  of  $200,000  has  been  revenue  for  the  papers  as  well 
appropriated  for  new.-ipaper  proving  to  be  very  popular 
advertising  (via  The  Wexton  ''’•th  readers. 

Co.)  of  “T-W-0,”  a  new  re-  Known  as  “The  Voters’ 
ducing  aid  made  by  Research  Guide,”  the  feature  gave  the 
for  Better  Living,  Inc.,  New  voting  public  an  insight  on  the 
York.  TV  is  being  used  on  a  comparative  qualities  of  candi- 
test  basis.  dates  for  various  offices  by 

•  allowing  participants  to  make 
Marshall  Joins  Scott  their  appeal  in  250  words  or 

William  E.  Marshall,  Jr.,  l^ss  under  a  one  column  head 
formerly  with  HV.sfcrji  Adver-  carrying  the  candidate  s  photo- 
tising  magazine  as  assistant  ad-  K*'aph  and  the  office  fought 
vertising  manager  and  previ-  "’’tb  his  opposi- 

ously  with  the  San  Francisco  if  such  opposition  desired 

(Calif.)  Netvs,  has  joined  the  to  participate.  Copy  was 
San  Francisco  office  of  Duncan  changed  each  week  during  the 
A.  Scott  &  Co.  He  succeeds  10  week  period  the  feature  ran 
Peter  Schulz,  recently  named  prior  to  the  first  democratic 
Los  Angeles  manager  of  the  primary. 

representatives  firm.  Originated  by  David  “Rusty" 

•  Lipscomb,  promotion  manager 

Railroad  Appoints,  tor  the  papers,  reader  interest 

San  Francisco  the  feature  was  evidenced  by 

Fred  Q.  Treadway,  general  the  tact  that  every  candidate 
advertising  manager.  Southern  participating,  with  the 
Pacific  Co.,  became  assistant  tion  of  three,  was  either  e  cc 
vicepresident  with  jurisdiction  the  first  primary  or  was 
over  the  railroad’s  advertising  the  run-off  candidate  foi  « 
and  public  relations  on  Sept,  second  election. 

1.  He  began  his  career  with  the  Regular  political  rates  were 
Bakersfield  (Calif.)  Califor-  charged,  and  the  paper’s  man- 
nian.  Mr.  Treadway  succeeds  agement  estimated  that  75% 
Oscar  Ingels,  one-time  city  edi-  the  copy  carried  was  plus  busi- 
tor,  San  Francisco  Bulletin.  ness. 
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YOUNGSTOWN  VINDICATOR 
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In  this  same  period,  1942—1955, 
PARADE’S  total  circulation  has  increased 
from  1,863,333  to  6,610,378  and  the  number  of 
major  markets  covered  from  14  to  48. 
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SOUD  EDITING 
MAKES  SOUD 
CIRCULATION 
IN  YOUNGSTOWN 


PUBLIC  RELATIONS 


Ads  Salute 


Newspaper  Ads  Mainstay  Newspapers 

The  nation’s  n 

Of  ^Washable  WeelA 


Food  Editors 
In  Chicago 

nation’s  newspapers  ^ 

October  2-7 


Newspaper  advertising  will 
be  the  backbone  of  “Certified 
Washable  Week^’  to  be  spon¬ 
sored  by  the  American  Institute 
of  Laundering  October  13-20  to 
“stimulate  the  development  of 
better  washable  products  for 
the  American  public.” 

The  Institute,  the  non-profit 
research  center  of  the  textile 
laundry  industry,  is  composed 
of  more  than  4,000  member 
laundries  which  do  over  80%  of 
the  family  laundry  business  in 
the  United  States. 

The  Institute  established  the 
Certified  Washable  Seal  as  a 
guide  to  aid  consumers  in  buy¬ 
ing  washables.  The  seal  is  given 
to  manufacturers  whose  prod¬ 
ucts  pass  rigid  te.sts  for  laun- 
derability  and  wear. 

“Certified  Washable  Week”  is 
conceived  to  inform  both  the 
public  and  retailers  about  the 
Seal  program  and  how  it  helps 
the  public. 

The  Institute  will  use  a 
three-fifths  page  advertisement 


(via  Bozell  &  Jacobs)  in  the 
Metro  Group  of  newspapers 
supplemented  by  additional 
newspapers  in  other  important 
markets. 

Copy  will  be  localized  to  in¬ 
clude  a  statement  by  a  local 
merchant  indicating  his  store’s 
attitude  toward  the  Certified 
Washable  Seal. 

Albert  Johnson,  general  man¬ 
ager  of  the  A.I.L.,  said  that 
newspapers  were  selected  to 
back  the  “Week”  because  it  is 
the  medium  that  laundries 
them.selves  use  and  recognize  as 
a  powerful  means  to  reach  their 
customers.  In  addition,  Mr. 
Johnson  pointed  out  that  news¬ 
papers  offered  an  opportunity 
for  localized  copy  that  “means 
a  great  deal  to  the  consumer 
and  to  the  manufacturers  who 
participate  in  the  program.” 

More  than  Fr>  firms  are 
licensed  by  the  A.I.L.  to  use  the 
Certified  Washable  Seal  and 
will  be  listed  in  the  advertise¬ 
ment.  Many  of  them  are  ex- 


THE  QUAD-CITIES 

ROCK  ISLAND  •  MOLINE  •  EAST  MOLINE 
DAVENPORT 


y4 


NOW 

MILLION 


PEOPLE 

According  to  Sales  Management’s 
Survey  of  Buying  Power  (May  10, 
1955)  the  Quad-Cities  now  have 
250,200  people  with  an  Effective  Buy¬ 
ing  Income  of  $5843  per  family  or 
$1794  per  capita.  A  nearly  $450 
million  market,  the  Quad-Cities  rank 
among  the  nation’s  FIRST  100  MAR¬ 
KETS  in  the  retail  sales  of  food,  drug, 
automotive,  household  furniture  and 
general  merchandise. 


57%  live  on  the  Illinois  side  where  9  out  of 
10  families  read  the  Moline  Dispatch  and 
Rode  Island  Argus. 


one  of  the 

FIRST 

100 

MARKETS 


oceorrftef  4o  SoIm 

Survey  layrnf 
OMOM  tM  tiS 

Apvqs* 


THE  MOLINE  DISPATCH 
THE  ROCK  ISLAND  ARGUS 

THI  NtWSPAPERS  THAT  COVER  THE  ILLINOIS  SIDE  OF  THE  QUAD-CITIES 


Csll  AllEM-KUPP  Niw  Ytrii,  Ciicats,  Ditnit,  Sm  Fmtitc*  ^ 


The 

and  news 

zations  are  saluted  in  one 
of  a  series  of  institutional-  Chicago 

type  advertisements  (via  Food  editor. s  are  not  super- 

Ketchum,  MacLeod  &  Grover)  stitious  people  and,  therefore, 

being  sponsored  by  the  Na-  looking  forward  to  attend- 
tional  Electric  Products  Cor-  l_3th  annual  Newspaper 

poration,  Pittsburgh,  to  mark  Food  Editors  Conference  here 


the  company’s  50th  anniver¬ 
sary  this  year. 

The  salute,  titled  “Magic 
in  the  News  Room,”  tells  the 
story  behind  the  news,  the 
unseen  role  that  electrical 

power  plays  in  the  operation  a  •  i-  *  xt  r. 

of  telephones,  teleprinters  Association  of  Newspaper  Rep. 

and  photo  machines  bringing 


Oct.  2-7  at  the  Drake  Hotel. 

Reservations  for  attendance 
to  date  indicate  a  new'  high  will 
be  reached  when  upwards  of  200 
food  editors  gather  for  the 
week-long  program,  sponsored 
and  promoted  by  the  American 


news  and  pictures  from  all 
over  the  world.  Electrical 
power  must  be  available  at 
many  desks  and  locations  in 
the  newsroom,  supplied 
through  a  flexible,  under¬ 
floor  pattern  of  steel  race¬ 
ways.  Outlets  must  be  tapped 
in  w'herever  needed  without 
co.stly  alterations  or  disrup¬ 
tion  of  the  gathering  and 
distribution  of  news. 

pected  to  tie  in  special  promo¬ 
tions  with  Certified  Washable 
Week. 

Moreover,  local  laundry  asso¬ 
ciations  are  being  urged  to  co¬ 
operate  in  tie  in  advertising 
placed  adjacent  to  the  A.I.L. 
national  advertisement. 

.\n  extensive  public  relations 
and  publicity  campaign  is  also 
being  planned  to  supplement 
the  advertising  program. 


resentatives. 

In  accordance  with  establish¬ 
ed  policy,  invitations  to  the  con¬ 
ference  are  extended  only  to 
food  editors  of  newspapers  rep¬ 
resented  by  member  organiza¬ 
tions  of  AANR,  Ken  Dennett, 
chairman  of  the  conference,  told 
E&P.  Working  with  Mr.  Den¬ 
nett  in  arranging  the  confer¬ 
ence  program  are  two  rice- 
chairmen — John  E.  Woodman  of 
the  Chicago  AANR  Chapter  and 
C.  V/.  Beller  of  the  New  York 
Chapter. 

Purpose  of  the  conference  is 
two-fold,  explained  Mr.  Den¬ 
nett:  (1)  to  provide  food  editors 
with  new  ideas  for  creating 
better  food  pages,  thereby  build¬ 
ing  increasingly  larger  reader 
interest;  (2)  to  provide  food 
manufacturers  with  a  new  and 
important  evaluation  of  the 
newspaper  as  a  potent  medium 
for  promoting  food  products. 

This  year,  approximately  35 
of  the  leading  food  manufactur- 


Bozell  &  Jacobs,  Inc.,  adver¬ 
tising  and  public  relations  coun-  ers  and  processors  will  partici 
sel  to  the  American  Institute  of  pate  in  the  program.  Trade  as- 
Laundering,  is  handling  the 
promotion. 


Appointment  .  ,  . 

•  Appointment  of  Benjamin 
C.  Bowker  as  public  relations 
manager  of  Allen  B.  Du  Mont 
Ijaboratories,  Inc.,  was  an¬ 
nounced  this  week.  Prior  to 
World  War  II  he  was  magazine 
eilitor  of  the  Boston  (Mass.) 
Kvcning  Transcript. 

•  Downtow’n  Toledo  Associ¬ 
ates  has  named  Flournoy  & 
Gibbs,  Toledo  PR  firm,  to  han¬ 
dle  all  promotional  activities.  A 
series  of  institutional  ads  will 
run  in  the  Toledo  Blade  and 
Times. 

• 

AMA  Names  B&J 


sociation.s  in  the  food  field  will 
spon.sor  several  of  the  ses.«ions, 
among  which  will  be  the  Den¬ 
mark  Cheese  .\ssociation,  which 
will  fete  the  editors  at  the  clos¬ 
ing  session  on  Friday  afternoon 
with  a  “Danish  Farewell 
Party.” 

Food  editors  will  open  the 
week’s  activities  with  a  late 
Sunday  afternoon  reception, 
hosted  by  Mcllhenny  Company, 
and  assisted  by  Chicago  news¬ 
paper  food  editors.  The  confer¬ 
ence  sessions  begin  Monday 
morning  with  a  welcome  ad¬ 
dress  by  Chairman  Dennett  and 
C.  B.  Buddie,  president  of  the 
Chicago  .-^ANR  Chapter,  and 
chairman  of  last  year’s  Food 
Editors  Concerence. 

The  1955  conference  promises 


The  American  Medical  Asso-  to  be  just  as  busy  and  news- 
ciation  has  appointed  Bozell  &  worthy  as  in  previous  years. 
Jacobs,  Inc.,  as  public  relations  Consequently,  the  committee 
counsel  to  assist  AMA’s  PR  de-  has  prorided  more  filing  time 
partment  in  the  general  conduct  for  the  editors  who  find  plenty 
of  its  program.  of  “live  copy”  at  these  sessions. 
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When  better  automobiles  are  built  Buick  will  build  them 


Imstve  so  many 
bouglit-  so  mucli.  for  so  littlo 


WE  paraphrase  a  great  statesman  here  in  the  interest 
of  simple  and  succinct  truth. 

For  no  fewer  words  could  tell  so  well  the  sweeping  success 
story  of  today’s  Buick  . . . 

Sever  before  have  Buick  sales  soared  so  high  week  after 
week  and  month  after  month  —  with  more  people  buying 
new  Buicks  so  far  this  year  than  in  any  other  full  year  in 
history  . . . 

Because  never  before  have  so  many  people  discovered  that 
you  get  so  much  more  automobile  for  your  money  in  a 
Buick  than  the  same  money  buys  elsewhere. 

Sure,  there’s  a  swarm  of  other  reasons— exciting  reasons— 
for  this  huge  success. 

There’s  styling  that’s  fresh  and  bold  and  swift-lined.  There’s 
comfort  that’s  deep  and  constant.  There’s  a  ride  that’s  soft 
and  level  and  beautifully  buoyant. 


There’s  power,  of  course  —  pulse-quickening  power  from 
high-compression  V8  engines  raised  to  record  might  and 
peak  efficiency. 

And  there’s  the  flash-fast  response  and  bettered  gas  mile¬ 
age  you  get  with  Variable  Pitch  Dynaflow*  — the  airplane- 
inspired  transmission  that’s  bringing  new  buyers  to  Buick 
like  bees  to  honey. 

But  over  and  above  the  great  thrill  of  Buick  looks  and 
travel  —  it’s  all  the  sheer  automobile  you  get  here  for  your 
money  that’s  the  core  of  Buick’s  surging  success. 

Is  it  any  wonder  that  Buick  sales  are  zooming  to  new  all- 
time  best-seller  highs— and  that  you  can  now  get  the  biggest 
trade-in  deal  ever  from  your  Buick  dealer?  Better  see  him 
this  week,  for  sure. 

BUICK  Division  of  GENERAL  MOTORS 

*  Variable  Pitch  Dynaflow  is  the  only  Dynaflow  Buick  builds  today. 
It  is  standard  on  Roadmaster,  optional  at  modest  extra  cost  on 
other  Series. 


Special  •  Century 

Super  •  Roadmaster 


of  tie  Cd 
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CLASSIFIED  CLIMC 


Linage  Is  Unaffected 
By  Housing  Credit  Curb 


By  Daniel  L.  Lionel 


CAM.  New  York  Herald  Tribune 


When  Uncle  Sam,  concerned 
about  the  buildup  in  the  na¬ 
tion’s  consumer  debt,  lecently 
hiked  the  minimum  down  pay¬ 
ment  on  homes  by  20%  and 
chopped  the  30-year  mortpaKe 
term  from  a  maximum  of  30 
years  to  25,  CAMs  watched 
the  situation  with  deep  interest. 
Would  the  new  regulations 
price  some  buyers  out  of  the 
market?  Would  it  slow  down 
the  pace  of  building — and  ad¬ 
vertising? 

If  the  new  regulations  do 
what  they  aie  intended  to  do, 
there  is  bound  to  be  a  certain 
slackening  in  home  buying  as 
marginal  buyers  drop  out  of 
the  market.  William  F.  Carr, 
Philadelphia  (Pa.)  Bulletin, 
has  made  a  careful  analysis  of 
the  situation.  He  concludes  as 
follows: 

“The  general  feeling  in  the 
Philadelphia  market  is  that 
there  will  be  fewer  housing 


starts  in  several  month.s  when 
many  of  these  builders  are 
working  on  their  new  FHA  and 
VA  commitments.  The  reason¬ 
ing  is  that  this  new  financing 
over  a  25-year  period  instead 
of  30  years  will  cost  the  home 
buyer  about  50c  per  $1,000 
more  per  month  and  that 
there  will  be  fewer  buyers  be¬ 
cause  of  the  higher  monthly 
rate.  On  a  $10,000  home  this 
would  be  $5  more  in  monthly 
payments. 

“An  executive  of  one  of  our 
large  Philadelphia  mortgage 
companies  said  that  they  have 
just  made  a  survey  this  week 
of  62  houses  .that  were  sold  in 
one  development.  These  houses 
were  priced  at  $13,500.  Of 
these  62  buyers,  well  over  half 
of  them  would  not  qualify  for 
a  loan  under  the  new  financ¬ 
ing  regulations.  This  will  give 
you  an  idea  of  how  many  home 
buyers  will  be  taken  out  of 


We  Help  You  Merchandise  Your  Product 

You  Ret  more  than  black  and  white  space  when  you  advertise  in  the 
Shawnee,  Oklahoma,  NEWS-STAR 

THE  PROaER  &  GAMBLE  DISTRIBUTING  COMPANY 


10,  1955 


Mr.  J.  W.  Tulbt 

Xewt-Star 

Oklahoas 

I>«ar  John: 

Mr.  A1  Hov«  imX  dollTored  a  copy  of  your  Au^t  5  paper  to 

07  offiea.  I  Just  wish  X  had  aora  Ilka  you  scattered 

around  in  sy  district  vban  it  eones  to  eettinc  excellent  tie-ins. 

Tbs  Job  you  did  on  the  fluffo  eoupon  offer  was  outstandinc,  and 
X  certainly  do  appreciate  it.  1  an  ^inc  to  rote  for  you  to 
be  a  traTellini;  aabateador  in  coins  aiouod  to  newepapere  throughout 
the  country  and  teach  thea  how  to  work  with  the  national  nanufacturer. 
That  ie  about  the  best  reeoaaendation  I  can  ctvs  juu. 

With  beet  wiebts. 


PSSiahb 

You  can  reach  this  profitable  market — Adverti.se  in  the  newspaper  that 
18  the  daily  readint;  habit  of  of  the  households  in  Shawnee  and 

its  trading  territory. 

SHAWNEE  NEWS-STAR 

“A  Stauffer  Publication” 

Represented  by  Burke.  Kuipers  and  Maboney 
New  York  —  Chicago  —  Dallas  -  Oklahoma  City 
Kansas  City  Atlanta  —  San  Francisco 


the  market  under  this  new 
financing. 

“The  consensus  here  is  that 
the  2%;  down  payment  on  VA 
financing  will  not  be  as  much 
of  a  factor  in  reducing  the 
number  of  home  buyers  as  the 
change  to  25-year  financing.” 

Still  Booming 

It  is  still  too  early  for  ad 
managers  to  feel  the  effects  of 
the  tightened  financial  regula¬ 
tions  as  houses  now  being  sold, 
according  to  Mr.  Carr,  were 
constructed  under  VA  and 
FHA  commitments  formerly  in 
effect.  Thus  part  of  today’s 
rush  in  home  buying  still  re¬ 
fects  purchases  made  on  a  no¬ 
down-payment,  .‘50-year  mort¬ 
gage. 

Despite  the  regulation,  from 
points  all  over  the  circuit  come 
rejiorts  of  a  continuing  boom 
in  real  estate  sales  and  linage. 
Felix  Bryan,  Detroit  (Mich.) 
Free  Press,  says  he  is  feeling 
no  effects  of  the  regulation. 
His  real  estate  gains  are  con¬ 
tinuing.  Ted  Davenport,  Balti¬ 
more  (Md.)  \ews-Post,  says  it 
will  be  some  time  before  the 
effects  of  the  new  rules  are  felt 
in  the  classified  columns. 

Another  development  which 
some  CAMs  regard  as  a  threat 
to  their  real  estate  linage  is 
a  report,  developed  in  a  re¬ 
cent  iro/(  Street  Jourva'  sur¬ 
vey,  that  resale  homes  have 
been  dropping  in  price  due  to 
the  competitive  pressure  of  new 
homes.  The  article  indicated 
that  this  trend  was  particularly 
noticeable  in  the  Southwest. 
A.  P.  Vaughan,  Dallas  (Tex.) 
Morning  News  (Dallas  was  one 
of  the  cities  mentioned),  said 
that  only  older  homes  in  the 
marginal  areas  of  Dallas  were 
thus  affected.  Neither  this 
trend  nor  the  new  regulations 
are  slowing  his  surging  real 
estate  volume.  The  News  has 
run,  thus  far  this  year,  381,- 
406  lines  ahead  of  the  same 
period  in  ’54.  The  first  21  days 
of  August  showed  a  gain  of 
40.000  lines. 

From  Houston,  anoth-vr  citv 
cited  in  the  article,  James  L. 
l>uPoss,  Houston  Chronicle, 
finds  that  whi'e  there  has  been 
a  dip  in  prices  of  older  homes 
this  is  not  a  brand  new  situa¬ 
tion.  He  says: 

“With  new  home  construction 
throughout  the  count’y  at  an 
all  time  high  —  it  would  na¬ 
turally  stabilize  or  lower  us”d 
house  prices.  This,  of  cou’se, 
will  adjust  itself  as  it  always 
has.” 

For  the  first  seven  months  the 
Chronicle  is  ahead  38,568  in¬ 
ches  in  real  estate  linage. 


Virginia  Gazette 
Restoration  Set 

Williamsburg,  Va. 

The  Virginia  Gazette  OflSce, 
where  George  Washington’s  first 
official  report  was  published  and 
the  site  of  one  of  colonial  Amer¬ 
ica’s  earliest  and  most  influen¬ 
tial  newspapers,  will  be  recon¬ 
structed  here. 

Kenneth  Chorley,  president  of 
Colonial  Williamsburg,  said  the 
original  Virginia  Gazette  prop¬ 
erty  has  been  acquired  under  a 
100-year  lease.  The  newspaper 
office  will  be  reconstruct^  on 
its  original  foundations,  dupli¬ 
cating  the  1730  shop  of  William 
Parks,  founder  of  the  Virginia 
colony’s  first  newspaper.  With 
Benjamin’s  Franklin’s  help  and 
encouragement  Parks  also 
established  the  first  papermill 
in  the  colony. 

“When  completed,  the  Vir¬ 
ginia  Gazette  Office  will  be 
dedicated  to  the  principle  of  the 
free  press,”  Mr.  Chorley  stated. 

The  Virginia  Gazette  Office 
publi.shed  the  Virginia  Resolu¬ 
tion  for  American  Independence, 
the  Virginia  Declaration  of 
Rights,  Patrick  Henry’s  d^ 
nunciation  of  the  Stamp  Act, 
the  news  of  the  battle  of  Lex¬ 
ington  and  the  Declaration  of 
Independence. 

• 

Newniyer  to  Speak 
At  Classified  Clinic 

Harrisburg,  Pa. 

The  1955  Classified  Clinic  of 
the  Pennsylvania  Newspaper 
Publishers’  Association  will  get 
underway  Sunday,  Sept.  11,  for 
a  three-day  program  at  the 
Lycoming  Hotel,  Williamsport, 
Pa. 

Two  highlights  of  the  Clinic 
will  be  addressed  by  L.  F.  New- 
myer,  advertising  director  of 
the  Toledo  Blade,  and  Prof. 
Donald  W.  Davis,  head  of  the 
Advertising  Department,  School 
of  Journalism,  Pennsylvania 
State  University.  Their  topics, 
respectively,  are:  “An  Adver¬ 
tising  Director  Looks  at  Clas¬ 
sified,”  and  “The  Green  Fields 
are  Getting  Greener.” 

A  welcoming  address  will  be 
delivered  by  John  E.  Person  Jr., 
business  manager  of  the  Wil¬ 
liamsport  Sun-Gazette  Newspa¬ 
pers.  Acting  chairman  for  the 
program  will  be  J.  Charles 
Whitman  II,  CAM,  Norristown 
Times  Herald.  Paul  C.  Shebest, 
CAM,  \V  il'Aamsport  Sun-Gor 
zette,  will  serve  as  host.  Attend¬ 
ance  chairman  is  John  W.  Duff, 
Uniontow’n  Newspapers. 
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How  to  maintain  muiti-coior  register 

AUTOMATICALLY 

...  at  aii  operating  speeds 


There’s  jiist  one  way  to  have  com¬ 
pletely  satisfactory  .  .  .  automatic 
.  .  .  color  register  control.  It’s  the 
Hurletron  way. 

Hurletron  controls  are  not  new. 
They’re  time-tried  and  proven.  The 
largest  and  finest  color-rotogravure 
printers  in  country  have  used 
Hurletron  Color  Register  Controls 
for  years.  They’ve  become  standard 
equipment.  Now  they  are  available 
for  ROP  color  .  .  .  and  are  in  suc¬ 
cessful  operation  by  leading  dailies. 


Your  Hurletron  Control  will  main¬ 
tain  accurate,  automatic  register  of 
all  colors  within  a  few  thousandths 
of  an  inch.  The  register  established 
at  low  speeds  will  be  maintained  up 
to  highest  operating  speed.  And  it 
will  make  high  speed  corrections  at 
splices,  materially  reducing  the 
number  of  bad  copies. 

Here’s  the  practical,  proven  meth¬ 
od  of  insuring  top  quality  ROP  color 
register  .  .  .  hour  after  hour.  It’s 
speedy  .  .  .  simple  to  operate  .  .  . 


electric  eye  equipment  company 

1932  EAST  FAIRCHILD  STREET,  DANVILLE,  ILLINOIS  Manufacturers  of;  Hurletron  R.O.'P.  Colo 


dependable . . .  and  fully  automatic. 

Let  us  show  you  how  this  remark¬ 
able  equipment  can  help  you.  And 
be  sure  to  ask  for  our  latest  booklet 
on  ROP  Color  Register  Control. 


HURLETRON 


A  U  T  O  M  AT  I  C 

Register  Control 
for  R.O.P.  Color 


Manufacturers  of;  Hurletron  R.O.'f.  Color  Registration  Controls;  Automatic  Controls  of  Caliper  and  Weight 
on  Paper  and  Board;  Center  line  end  Side  Web  Guide  Corttrols;  Cut-Off  and  Back-Up  Corttrols; 
Slitter  Controls;  Moisture  Controls. 
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Ten  Seminars  Listed 
By  API  During  ’55-56 


Mechanical  Production  and  De- 

sign,  Makeup  and  Typography.  HjUltOrS 

“The  new  seminars  provide  an  ^  n*ii 

opportunity  to  be  of  additional  Hill 

service  to  many  newspapers  _ 

which  have  been  sending  execu- 

tives  and  writers  to  the  Institute  Massachusetts  Legisla¬ 
tor  nine  years,”  J.  Montgomery  rejected  a  watered- 

Curtis,  director,  said.  “In  many  down  “open  meeting”  bill, 
cases  the.se  newspapers  have  Newspaper  editors  in  the  Bay 
sent  most  of  their  principal  men  State  were  split  on  the  subject, 
to  the  Institute.  They  have  ^  fact  considei’ed  to  be  the  main 
asked  for  service  in  these  addi-  reason  for  the  defeat  even  of 
tional  categories  and  we  are  ^  study  of  open  meeting  legis- 
glad  to  respond.”  lation  this  year. 

Two  seminars  are  scheduled  Springfield,  which  has  an 

for  managing  editors  and  news  open  meeting  ordinance  enacted 
editors  to  accommodate  the  November,  195.3,  Rep.  Thomas 
large  overflow  of  nominations  J-  O’Connor  drafted  a  bill  that 
from  last  year’s  seminar  of  this  would  carry  the  principle  to 
category  and  still  provide  addi-  state,  county  and  municipal 
tional  vacancies.  The  Oct.  10-21  agencies,  The  three  Springfield 
seminar  membership  consists  newspapers  favored  this  bill 
largely  of  nominees  who  had  to  Feb.  23,  but  the  state  chapter 
be  deferred  from  last  year.  Sev-  Sigma  Delta  Chi  and  other 
eral  vacancies  remain  for  the  editors  represented  in  a  Massa- 
March  19-30,  1956,  seminar.  chusetts  Newspaper  Informa- 
The  other  seminars  for  cir-  Service  spotted  alleged 

culation  managers,  city  editors,  weaknesses  in  the  law  and 
publishers  and  editors  and  on  called  for  a  study  of  the  ques- 
Management  and  Costs  have  tion.  Sigma  Delta  Chi  doubted, 
been  held  for  several  years  with  for  instance,  whether  executive 
applications  for  membership  ex-  functions  of  selectmen’s  meet- 
ceeding  the  Institute’s  capacity,  ings  should  be  open  to  the 
Each  seminar  is  limited  to  27  press.  This  same  question  was 
members  and  is  conducted  on  a  raised  by  the  Massachusetts 
round-table  exchange  basis.  The  Mayors’  and  Selectmen’s  asso- 
seminars  are  open  to  all  daily  ciations. 

newspapers.  In  nine  years  the  The  legislative  committee 

Institute  has  been  attended  by  later  recommended  a  study  by 
1,313  newspaper  men  and  worn-  a  10-man  group,  only  one  of 
en  from  399  newspapers  in  the  which  would  be  a  newsman. 
48  states,  the  District  of  Colum-  State  Senators  voted  13  to  6 
bia,  .\laska,  Hawaii  and  Canada,  against  the  study  .4ug.  8,  kill- 
The  Institute  urges  that  ing  all  action  foi'  the  year, 
nominations  be  made  as  early  • 

as  possible.  When  other  quali-  Long  Will  Attend 
fying  factors  are  equal,  the  i  t»  . 

earlier  applicants  receive  first  Press  Meet 

consideration.  Nomination  ,,  „  ^  Angeles 

forms  and  complete  information 

may  be  obtained  from  the  Amer-  ,  California  Newspaper 

lean  Press  Institute.  Journalism  Association,  will  sail 

Building,  Columbia  Universitv,  Angeles  Sept.  17  m 

New  York  27  N  Y  response  to  an  invitation  to  at- 

‘  The  program.s  ai’e  planned  meetings  of  the  Japan 

and  conducted  by  Mr.  Curtis  ^®wspaper  Publi.shers  and  Edi- 
and  Walter  Everett,  associate  Association, 

director.  Ben  Reese,  co-chairman 
of  the  Institute’s  Advisory 

Board  and  former  managing  viewpoint  of  founder 

editor  of  the  Sf.  Louis  Post-  New^.f  P"." 

Dispatch,  will  for  the  fifth  year  ^'''K'^^ted  for  California  and 
i.„  tu  I  t  i  i  ^  national  event  since  1939.  Japan 

be  active  in  th^^  Institute.  ^j^^h  annual 

newspaper  week  in  the  Fall. 

Basel>all  Clinic  • 

Indianapolis,  Ind.  Richardson  to  CZ 

Boys  from  116  Indiana  towns  W.  Ronald  Richardson,  for- 
and  cities  participated  in  the  merly  with  the  Washington  (D- 
third  annual  baseball  clinic  C.)  Star  and  for  the  past  seven 
sponsored  by  the  Indianapolis  years  assistant  managing  direc- 
News.  Members  of  the  Indian-  tor  and  editorial  director,  Amer- 
apolis  team  and  former  major  ican  Forest  Products  Industri^ 
league  stars  now  living  here  has  been  named  assistant  di- 
composed  the  faculty  instruct-  rector  of  public  relations  of 
ing  1,500  boys  how  to  hit,  field.  Crown  Zellerbach  Corporation 
throw  and  run  bases.  in  San  Francisco. 
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A  new  schedule  of  10  semi-  mechanical  production  on  news- 
nars  for  experienced  newspaper  papers  under  75,000  circulation, 
men  and  women  is  announced  Newspaper  Advertising,  Feb. 
by  the  American  Press  Institute  13-24,  1956 — advertising  direc¬ 
at  Columbia  University  at  the  tors  and  their  assistants  on 
beginning  of  the  Institute’s  10th  newspapers  under  75,000. 
year  of  operation.  Managing  Editors  and  News 

The  new  schedule  follows:  Eilitors,  March  19-30,  1956  — 

Managing  Editors  and  News  managing  editors,  their  assist- 
Editors,  Oct.  10-21 — managing  ants,  news  editors  and  others 
editors,  their  assistants,  news  with  similar  responsibilities, 
editors  and  others  with  similar  Design,  Makeup  and  Typog- 
re.sponsibilities.  raphy.  May  7-11,  1956  —  edi- 

Circulation,  Oct.  31-Nov.  4 —  tors  and  other  executives  re¬ 
circulation  managers  and  their  sponsible  for  design  and  make- 
assistants.  up. 

City  Editors,  Nov.  28-Dec.  9.  Management  and  Costs,  May 
Management  and  Costs,  Dec.  21-25,  1956  —  publisher.*,  gen- 
12-16 — publishers,  general  man-  eral  managers,  their  assistants 
agers,  their  assistants  and  other  and  other  executives  responsible 
executives  responsible  for  the  for  the  business  succe.*s  of 
business  success  of  newspapers  newspapers  under  50,000  circu- 
over  50,000  circulation.  lation. 

Publishers  and  Editors,  Jan.  The  1955-56  schedule  of  10 
9-20,  1956 — executives  responsi-  seminars  is  dn  increase  of  three 
ble  for  supervision  of  all  de-  seminars  over  any  previous 
partments  on  newspapers  under  year. 

50,000  circulation.  Two  new  seminars  are  being 

Mechanical  production,  Jan.  scheduled  for  the  first  time  be- 
30-Feb.  3,  1956 — business  execu-  cause  of  numerous  requests 
tives  and  others  responsible  for  from  newspapers.  These  are  on 


Along  With  Ohio's  Metropolitan  "Musts 


•  SALEM 


EAST  LIVERPOOL  • 


STEUBENVILLE 


Like  a  letter  irom  home,  our  papers  bring 
their  communities  into  every  reader’s 
living  room  with  a  warm,  personal, 
human  touch  that  inspires  confidence. 


7  "ONE-NEWSPAPER"  Markets 
with  a  BILLION  DOLLARS  < 

plus  in  retail  sales!  / 


•  THt  MARION  STAR  •  TNt  SALIM  NIWS 
e  THI  PORTSMOUTH  TIMtS  e  THI  IRONTON 
TRIRUNi  e  THE  EAST  LIVERPOOL  RIVnW 
rrprvrrv/fvl  nattomH/y  by 

iONM  W.  CHLLIN  COMPAHT 


e  THE  CANTON  REPOSITORY 
e  THE  STIUBINVILLI 
HSRALO-STAR 

repmtsttyl  ntliommlly  by 

ITORV,  IROORS  «  FIKIET 


One  is  making 
News... 


V 


David  O.  Woodbury,  whose 
“Atoms  for  Peace"  re¬ 
cently  distinguished  our 
sparkling  tabloid  pages. 

Not  long  ago  the  na¬ 
tion’s  space  buyers 
took  a  good  look  at  our 
town’s  papers  ...  a 
searching  look  at  all 
three. 

And  that’s  when  our 
sparkling  tabloid  began 
making  news.  Ads 
poured  in  on  us  in  eye¬ 
popping  fashion.  In 

1954  we  were  the  only 
Philadelphia  daily  to 
gain.  First  6  months 

1955  we  shot  ahead  by 
another  808,795  lines*, 


With  fabulous 
linage  gains 


greatest  6-month  gain 
in  our  history.  July 
showed  a  better  than 
90,000-line*  upsurge. 

What’s  happening? 
The  guys  who  “buy 
customers’’  have  made 
a  big  discovery  about 
Philadelphia.  The 
DAILY  NEWS  blankets  a 
market  of  its  own. 
DAILY  NEWS-land  is  a 
tight  little  island  in¬ 
habited  by  more  than 
180,000  families  (many 
with  two  and  three  pay- 
checks).  These  free- 
spending  customers  see 
your  ads  in  our  bright 
tabloid  pages :  we 
couldn’t  bury  you  if  we 
tried!  Supreme  visibil¬ 
ity  plus  reader  loyalty — 
that’s  why  the  DAILY 
NEWS  pays  off  like 
magic. 

Newspapers  are  a 
great  buy  in  this  big 
fat  market. 

But  to  sell  Philadel¬ 
phia  with  crispest 
economy,  all  you  really 
need  is  two  . . .  and  one 
has  to  be  us. 


DAILY  ^NEWS 

Philadelphia’s  Picture  Newspaper 


NEW  YORK;  William  A.  Mahtr 
413  Lexington  Ave. 
Murray  Hill  2-9197 

CHICAGO:  J.  J.  Twomey 
333  N.  Michigan  Ave. 
Andover  3-3270 

DETROIT :  Charles  J.  Sheppard 
1031  Penobscot  Bldg. 
Woodward  2-3080 

*Total  Daily  Adverti.ing— 
Mtdia  Record. 
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NEWSPAPER  LAW 


mit  the  inference  that  the  man 


Bernhard  Wins 


Court  Story  Flippant, 
Still  It's  Fair  Comment 


any  act  which  he  should  not  P„i:f  Rri,.  Awaf/l 
have  done  or  which  he  need  not 


By  Albert  Vi  oodruff  Gray 


A  libel  action  againt  the  New 
York  Mirror  for  a  story  head¬ 
lined  “Video  Widower’s  Wife 
Shows  Movie  Mouse”  on  April 
27,  1954  was  dismissed  by  a 
New  York  court  this  year 
(141  NYS2d  651). 

It  was  reported  that  a  house¬ 
wife  had  appealed  to  a  Magis¬ 
trate’s  Court  seeking  reprisal 
for  a  black  eye  administered  by 
her  husband  as  a  punishment 
for  taking  their  children  to  a 
too  late  movie  contrary  to  his 
wishes,  and  that  the  husband, 
“with  tears  streaming  down  his 
cheeks”  asserted  that  his  wife 
watched  the  television  as  avidly 
as  if  she  expected  the  finance 
company  at  any  moment  to  le- 
possess  the  set. 

What  Transpired  in  Court 
This  story  was  not  libelous, 
the  court  said,  because: 

“The  defense  was  privileged 
in  that  the  paper  was  accurate¬ 
ly  reporting  what  had  tran¬ 


spired  in  the  Magistrate’s 
Court.  The  complaint  of  the 
husband,  the  agreement  to  shut 
off  the  television  at  eleven 
thirty,  the  magistrate’s  efforts 
to  patch  up  family  differences 
and  the  wife’s  complaint  against 
the  husband  for  giving  her  a 
black  eye,  these  were  the  es¬ 
sence  of  the  story.  The  colora¬ 
tion  of  the  facts,  flippant 
though  it  was,  was  by  way  of 
fair  comment.” 

In  dismissing  this  action  the 
court  referred  to  a  case  involv¬ 
ing  the  New  York  Times  and 
an  obituary  notice:  “Died: 
Brooklyn.  Cohen-Bealey,  1:53 
St.  Maiks  Ave,  May  6.” 

There  the  court  asserted  that 
the  publication,  though  errone¬ 
ous,  was  not  a  libel,  because, 
“The  item  states  that  an  event 
has  come  to  pass  which  is  looked 
for  in  the  history  of  every  man, 
is  regarded  as  beyond  his  con¬ 
trol  and  therefore  does  not  per- 


According  to  Sates  Management’s 

1955  Survey  of  TEST  MARKETS* 

BUFFALO  RANKS  1st 

among  cities  of  500,000  to  1,000,000 
and  3rd  AMONG  ALL  CITIES  OVER  500,000 

(Ist  In  Drugs  — 3rd  In  Food) 

For  your  most  ECONOMICAL  test... 

use  the  Daily  Courier-Express.  It’s  160,452 
circulation  blankets  the  8  Western  New  York 
counties,  reaching  those  families  —  nearly 
of  the  total — with  most  money  to  spend. 

For  your  most  COMPLETE  test... 

use  the  Sunday  Courier-Express — the  State's 
largest  newspaper  outside  of  Manhattan.  It 
will  carry  your  sales  message  to  nearly  all 
families  in  the  8-county  market. 

Repr«s*ntatlv«s : 

SCOLARO,  MEEKER  &  SCOTT  •  Pacific  Coast:  DOYLE  A  HAWLEV 


BUFFALO  COURIER-EXPRESS 


have  suffered.  Prematurity  is 
the  sole  peculiarity. 

‘  How  can  the  publication  of 
such  an  event,  merely  as  a 
matter  of  news,  hold  up  the 
subject  to  scorn,  to  hatred,  to 
contempt  or  to  ridicule  so  that 
his  reputation  is  impaired?  Such 
publication  may  be  unpleasant; 
it  may  annoy  or  irk  the  subject 
thereof;  it  may  subject  him  to 
joke  or  to  jest  or  to  banter  from 
those  who  know  him  or  know  of 
him  even  to  the  extent  of  af¬ 
fecting  his  feelings,  but  this  in 
itself  is  not  enough.” 

Against  the  background  of 
this  decision  the  court  said  of 
the  report  of  the  television  in¬ 
cident  by  the  Mirror,  “If  any 
rule  can  be  deduced  from  the 
cases  in  this  area  of  libel,  it 
appears  to  be  that  the  imputa¬ 
tion  must  carry  with  it  a  charge 
of  serious  vice,  disgraceful  be¬ 
havior  or  scandalous  miscon¬ 
duct  of  such  dimensions  as  to 
make  proof  of  special  damages 
unnecessary.” 

A  further  reference  was  made 
by  the  court  to  an  action 
brought  long  ago  against  the 
Star  Company  in  New  York 
City  for  the  publication  of  an 
article  in  which,  after  com¬ 
menting  on  the  success  of  a 
man  in  the  business  world, 
there  was  added, 

“A  sensation  was  created  re¬ 
cently  by  the  announcement 
made  by  the  wife  of  this  man 
that  her  life  had  been  made 
I  unhappy  because  her  husband 
‘  neglected  everything,  herself  in¬ 
cluded,  in  his  absorbing  pursuit 
of  millions.  She  declared  that 
he  sacrificed  everything  to  his 
one  passion.  He  and  his  wife 
are  now  separated,  which  she 
ascribes  as  due  to  the  incom- 
!  patability  of  the  artistic  and 
!  money  making  temperaments.” 

I  The  lower  court  had  absolved 
the  publi.sher  but  the  appellate 
!  court,  lever.sing  that  ruling  said, 

“One  of  the  meanest  of  all 
i  vices  is  the  mere  love  of  money 
I  and  when  a  man  is  accused  of 
being  affected  by  that  vice  so 
f  far  as  to  lose  sight  of  the  duty 
'  he  owes  to  his  wife  or  to  his 
family,  he  is  made  at  once  con¬ 
temptible. 

“The  article  complained  of  is 
not  of  the  innocent  character.” 


San  Francisco 
Hubert  J.  Bernhard,  San 
Francisco  Ca'l-BuUetin  staff 
writer,  will  receive  the  $500  an¬ 
nual  award  of  the  State  Bar  of 
California  here  Sept.  16. 

His  selection  as  winner  of  the 
annual  Press-Bar  Award  « 
based  on  his  Caryl  Chessman 
appeal  series  on  “important  un¬ 
answered  c  uestions  conce  ning 
the  administration  of  justice" 
in  death  jienalty  cases. 

Mr.  Bernard  joined  the  Call- 
Bulletin  in  1948  after  two  years 
as  city  editor  of  the  Santa  Rota 
(Calif.)  Press  -  Democrat.  He 
was  with  the  New  York  Jour- 
val-American  before  Army  Air 
Force  wartime  service. 

Other  Awards 
Awards  of  merit  were  voted 
Jerry  Hulse,  Los  Angelet 
Times;  Jose  Rodriguez,  chief 
editorial  writer,  Los  AngeUt 
Examiner;  Frank  R.  Sauliere, 
San  Jose  News,  and  James  M. 
Saulsbury,  San  Bernardino  Sun- 
Telegram. 

Honorable  mentions  were  won 
by  Maury  Beam,  Los  Angelet 
Times;  Jack  Daily,  city  editor, 
Vallejo  News-Chronicle;  Karl 
Hubenthal,  artist,  Los  Angelet 
Examiner;  George  Ringwald, 
Riverside  Daily  Press,  and  Rex 
Tussing,  city  editor,  San  Lean¬ 
dro  Morning  News. 

• 

Do'It  Columnist 
Awarded  Gold  Cup 

Los  Angeles 
Steve  Ellingson,  Do-It-Your- 
self  columnist,  Los  AtigeUt 
Herald  &  Express,  today  holds 
a  gold  cup  for  “outstanding 
contributions  and  devoted  pio¬ 
neering  in  the  do-it-yourself 
field.” 

The  award  was  received  from 
Ted  Bentley,  producer  of  the 
annual  Los  Angeles  P-I-Y 
Show. 

Mr.  Ellingson’s  mail  response 
to  his  weekly,  Friday  column  in 
the  newspaper  has  almost  quad¬ 
rupled  since  its  inauguration 
less  than  a  year  ago,  the  Her¬ 
ald  &  Express  reports. 

• 

Uranium  Business 

Lakevtew,  Ore. 
The  commercial  printing  de¬ 
partment  of  the  Lake  County 
Examiner  is  experiencing  in¬ 
creased  business  since  the  ura- 
Bala-Cynvvyd,  Pa.  nium  prospecting  boom  in  this 
The  Welsh  Valley  Herald,  a  area  began.  More  than  1,000 
community  newspaper  circulat-  “Notice  of  Location  of  Mineral 
ing  in  Lower  Merion  Township,  Claim”  forms  were  sold  in  the 
ceased  publication  Aug.  25.  first  three  weeks. 


Merion  Weekly  Quits 
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ONLY  THE  DALLAS  NEWS  COVERS  THE  BIGGER  DALLAS  MARKET 


DALLAS’  LARGEST  NEWSPAPER:  More  people  BUY  The  News . . .  more  people  READ  The  News 
people  ore  INFLUENCED  by  The  News  than  any  other  North  Texas  Newspaper. 


DALLAS’  BUSINESS  IS  BIGGER  THAN  DALLAS 


or  Dallas  County  . . .  or  Dallas’  C&RTZ 


OF  more  than  700  insurance  firms  operating 
in  Dallas,  196  are  home-officed  here.  Eight 
home  companies  organized  this  year.  Assets  of 
the  Dallas-based  companies  are  reckoned  at 
$1,000,000,000  —  twenty-five  per  cent  more  than 
two  years  ago 

Dallas’  business  gets  its  extra  bigness  from 
North  Texans  who  depend  upon  Dallas  for  the 
advantages  of  a  metropolitan  city,  and  who  rely 
upon  The  Dallas  News  for  news  of  their  Dallas 
interests.  You  are  assured  a  bigger  Dallas  busi¬ 
ness  when  your  advertising  reaches  The  News’ 
larger  circulation  throughout  the  larger,  richer 
72-county  Dallas  Market. 

Important  to  Dallas’  growth,  insurance  com¬ 
panies  have  financed  the  construction  of  virtually 
every  major  offiee  building  in  the  city.  The  invest¬ 
ment  of  insurance  company  reserves  also  has  been 
of  tremendous  import  to  the  recent  industrial 
development  of  Texas.  Clearly,  Dallas’  insurance 
business  is  bigger  than  Dallas! 


Southland  Life  Insurance  Company’s  Southland 
Center  will  be  Dallas’  largest  downtown  office 
building  development,  covering  an  entire  city 
block.  The  40-story  initial  unit  will 
cost  twenty  million  dollars. 


According  to  Consumer  Markets’  Editor,  Edwin 
Goldstein,  the  buying  of  non-residents  affected  Dallas* 

19.14  sales  volume  as  follows; 

%  of  OjIi.^s  Ciir  Siin* 

Stott  Group  Dtllai  City  Salts*  to  Non-Rosidtnts 

Total  Retail  Sales.  $980,834,000  38.1% 

Food  Sales .  159,065,000  14.3% 

General  Mdse .  184,108,000  61.4% 

BHl  *  Home  Furn .  51,543,000  38.4% 

ilBl  Automotive  Sales.  221,410,000  35.9% 

|IO_.  *  Drug  Sales .  29,599,000  33.4% 


CRESMER  t  WOODWARD,  Natl.  Raprastntotiva 
Ntw  York  •  Chicago  •  Los  Angolas 
San  Fronciico  •  Dilrait  •  Atlonti 
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Dreams  Come 
True,  Woods’ 
Diary  Shows 


Sams  Retires 
After  43  Years 
In  Charleston 


Wenatchee,  Wash. 

Stepping  stones  in  a  long 
career  that  carried  a  small  city 
editor  to  a  fabulous  career 
were  revealed  here  with  the 
publication  of  excerpts  from 
the  diary  of  Rufus  Woods. 

These  appeared  in  the  .50th 
anniversary  edition  of  the  Wen¬ 
atchee  Daily  World,  which  the 
late  editor  and  publisher  ac¬ 
quired  by  lease  and  option  in 
1907  and  by  purchase  a  year 
later. 

Occasional  writings  in  a 
journal  kept  through  to  the 
year  of  his  death  in  19.50  bare 
the  problems,  the  up-hill  bat¬ 
tles  and  the  vexations  as  well 
as  the  triumphs  of  this  pub¬ 
lisher. 

Included  were  the  trials  of 
obtaining  replacement  parts  for 
his  second-hand  press  as  well 
as  the  successful  23-year  battle 
for  Grand  Coulee  Dam,  the  bat¬ 
tles  against  competition  as  well 
as  the  successful  campaign  for 
a  railroad. 

Clown  and  Traveler 

In  his  later  years,  Rufus 
Woods  had  become  legendary. 
He  was  the  editor  who  on  oc¬ 
casions  turned  professional  cir¬ 
cus  clown.  He  was  the  man 
who  picked  up  a  brief  case  con¬ 
taining  a  few  items  of  personal 
equipment  and  visited  world 
capitals. 

The  story  of  the  Central 
Washington  editor  who  spent 
43  years  as  World  editor  and 
publisher  fighting  for  his  news¬ 
paper,  his  community  and  the 
entire  Central  Washington  re¬ 
gion  is  told  from  the  beginning 
in  the  World’s  golden  anniver¬ 
sary  report.  The  World  is  now 
published  by  his  son,  Wilfred 
Woods. 


CARRYING  ON  the  Huntress  tradition  in  San  Antonio  are  Frank  G. 
Huntress  Jr.,  at  right,  and  his  son.  Prank  Huntress  III,  pictured  at 
Texas  Daily  Newspaper  Association  meeting.  The  Huntress  family 
owns  the  San  Antonio  Express  and  News. 


It  was  a  visit  to  a  friend  in  ning  Post  for  many  years. 
Hphrata,  nearby,  that  produced  ...  . 

the  World’s  23-year-old  battle  ^ 

for  Grand  Coulee.  The  editor  Mr.  Sams  has  served  as 
asked  his  lawyer  friend,  Billy  president  of  the  South  Atlantic 
Clapp,  for  “a  good  story”  and  League  Baseball  Writers  As- 
Mr.  Clapp  asked;  “Why  not  sociation  and  has  been  active 
build  a  dam  at  the  head  of  years  in  promoting  baseball 
Grand  Coulee  and  turn  the  wa-  the  Charleston  area, 
ter  of  the  Columbia  down  the  •  xi.  t  iv  u 

Columbia  basin  land?”  w  1  a 

Not  until  13  years  later  did  « 

the  Army  Engineers  report  President  of  the  Charleston 
favorably  on  such  a  projecj^.  In  Municipal  Baseball  League  and 
that  period  there  was  hai  dly  an  last  year  sei-ved  as  president 
issue  of  the  World  that  did  not  of  the  Charleston  Baseball 
have  editorial  or  story,  or  both.  League. 

on  this  proposal.  His  long  and  colorful  career 

Grand  Coulee  finally  was  ap-  as  a  police  reporter  for  both 
proved  by  President  Roosevelt.  The  News  and  Courier  and 
By  1937  the  World’s  circula-  Evening  Post  included  manv 
tion  was  12,000.  The  next  cam-  highlights.  One  came  when  he 
paign  was  for  a  reduced  freight  *  j  ^  xv  j- 

rate  on  apples.  This,  too.  was  reported  the  story  of  the  dia- 
won.  The  diary  concludes:  Winecoff  Hotel  fire  in 

“It  has  been  no  small  delight  .^.tlanta  in  December,  1949. 
to  have  been  the  publisher  of  a  Posed  As  Doctor 

daily  new.spaper  in  this  era  of  t  ^  j 

development.  The  wild  fairy  1912  Mr.  Sams  covered 

tales  which  appeared  in  its  “  explosion  at  Fort  Moul- 

columns  three  and  four  decades  posed  as  a  doctor  in 

ago  have  now  come  true.”  order  to  gain  admittance  to 

the  fort’s  hospital  where  the 
*  dead  and  injured  had  been 

Henry  Reese  III  Dies  taken.  Fort  Moultrie  authorities 

Gonzales  Tex.  barred  newsmen  from  the 
TTT  scenc  but  Mr.  Sams  got  the 


Breakfast  Briefs 


The  author  of  the  saying, 
“You  can’t  eat  your  cake  and 
have  it  too”  never  observed  the 
face  and  hands  of  a  one-year- 
old  at  his  birthday  party. 


It  is  i-eported  from  the  na¬ 
tion’s  beaches  that  the  bikini 
has  caught  on  this  season,  but 
we  haven’t  seen  any  that  have 
more  than  barely  caught  on. 


UNITED  PRESS 


From  the  Cleveland  Plain  Dealer 


A  PICTURE  ROUNDUP  OF  SOME  ACTIVITIES  THAT 
MADE  NEWS  OUTSIDE  THE  PETROLEUM  WORLD 


SQUEEZE  PLAY.  This  new  lift  truck  developed  by 
Shell  grabs  loads  by  the  sides  instt'ad  of  lifting  from  be¬ 
low.  With  selected  control  pressures,  it  totes  drums,  car¬ 
tons,  rolls,  bales  and  barrels— .safely  and  quickly.  This  new 
tec-hnique  reduces  the  cost  of  frequent  package  transfer, 
and  helps  Shell  keep  the  cost  of  petroleum  products  down. 


FULL  HOUSE.  Since  1939,  forty-one  foster  children 
have  lived  and  laughed  and  been  loved  in  the  home  of 
RIDE.  Poling  for  submerged  roots,  this  oil  “gon-  “Mom”  and  “Pop”  Craig.  Because  their  own  four  daughters 
rides  one-mile  sections  of  the  Norco-to-Baton  were  at  college  or  faraway  jobs,  the  Allen  Craigs  opened 
pipeline  through  11  miles  of  mushy  cypress  their  home  to  a  parade  of  less  fortunate  children.  Today 
.  Pipe  lengths  are  welded  on  broad  wooden  At  is  retired  after  28  years  with  Shell.  But  the  Craigs  are 
in  the  swamp  and  then  floated  for-  WTTyk  active  duty  as  foster  parents  in  their  home  at 

)wly  through  dense,  snake-infested  ]lflk  Meiners  Oaks,  California  — and  loving  every  minute  of  it. 

owth.  Now  “on-stream,”  the  new  Their  25  years  of  kindness  in  the  troubled  lives  of  41  young 

na  line  will  help  Shell  speed  more  people  makes  Shell  proud  of  its  long  association  with  two 

s  to  market  for  everybody,  wonderful  people— “Mom”  and  “Pop”  Craig. 
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Consider  the  extraordinary  situation  that  the  railroads  of 
this  country  face  today. 


How  can  such  a  situation  have  arisen  in  a  nation  devotdi 
the  classic  concepts  of  free  enterprise  and  equal  opportunit 

An  important  part  of  the  answer  is  clearly  indicaK 
by  the  recent  report  of  the  Presidential  Committee  ff 
Transport  Policy  and  Organization  created  last  yearh 
President  Eisenhower.  This  Committee  consisted  of  6« 
members  of  the  President’s  Cabinet  and  two  other  hif 
government  officials.  It  was  charged  with  responsibfc 
for  making  “a  comprehensive  review  of  over-all  federi 
transportation  policies  and  problems.” 

The  report  of  the  Committee,  released  by  the  Wi! 
House  in  April,  opens  with  this  sentence: 

“Within  the  short  span  of  one  generation,  this  couBr^ 
has  witnessed  a  transportation  revolution. 

“During  this  same  period,”  the  report  continues,  t 
ernment  has  failed  to  keep  pace  with  this  change.- 
regulation  has  continued  to  be  based  on  the  hisic' 
assumption  that  transportation  is  monopolistic  desf 
the  .  .  .  growth  of  pervasive  competition.  The  disk^' 
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Here  is  a  fundamental  industry,  performing  a  service 
essential  in  peace  and  irreplaceable  in  war;  which  directly 
employs  over  one  million  people;  which  provides,  main¬ 
tains  and  improves,  at  its  own  expense,  the  roadways  and 
other  extensive  facilities  which  it  uses  —  and  which  pays 
taxes  on  those  roadways  and  facilities.  Here  is  an  indus¬ 
try  operating  with  constantly  increasing  efficiency;  which 
is  conservatively  financed,  with  a  steadily  decreasing 
total  of  fixed  charges. 

Yet  here  is  an  industry  which  earns  a  return  on  invest¬ 
ment  of  only  about  3  Vi  per  cent  —  among  the  very  lowest 
of  all  industries;  an  industry  so  restricted  by  the  applica¬ 
tion  of  laws  governing  transportation  that  frequently  it 
is  not  permitted  to  price  its  services  on  a  competi¬ 
tive  basis. 


have  or  would  not  receive.  The  legislation  recognizes  that 


fions  which  have  emerged  from  this  intensified  competi 


tion,  on  the  one  hand,  and  the  restraining  effects  of 


public  regulation  on  the  other,  have  borne  heavily  on 


the  common-carrier  segment  of  the  transportation 
industry 


“In  many  respects,  government  policy  at  present  pre 


vents,  or  severely  limits,  the  realization  of  the  most 


economical  use  of  our  transportation  plant. 


each  of  the  competing  forms  of  transportation  has  ad 


vantages  in  handling  different  kinds  of  shipments,  moving 


between  different  points  and  over  different  distances.  It 


proposes  that  each  type  of  carrier  be  given  the  freest 


opportunity  to  do  the  job  it  can  do  best,  at  the  lowest 


reasonable  cost. 


To  the  end  that  all  forms  of  transportation  should  be  de 


'doped  to  their  greatest  economic  usefulness,  the  Cabi¬ 
net  Committee  recommended,  among  other  things,  that: 

“Common  carriers  ...  be  permitted  greater  freedom, 
short  of  discriminatory  practices,  to  utilize  their  eco- 
I  nomic  capabilities  in  the  competitive  pricing  of  their 
service . . .” 

☆ 

legislation  to  give  effect  to  Committee  recommendations 
■fc^s  been  introduced  in  Congress. 

Passage  of  this  legislation  would  not  give  railroads  any 
rights  that  other  forms  of  transportatiop  do  not  already 
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That’s  the  way  toward  the  best  and  most  economical 


service,  to  the  benefit  of  businessmen  and  taxpayers  — 
and  of  the  consuming  public  which,  in  the  end,  pays  all 
transportation  costs.  ^ 

For  full  information  on  this  vital  subject  write  for  the 
booklet,  “WHY  NOT  LET  COMPETITION  WORK?” 

Association  of  American  Railroads 

843  Transportation  Building 
Washington  6,  D.  C. 


Jamboree 
Gets  Jumbo 
News  Play 

St.  Catharines,  Ont. 

When  11,000  youths  from  72 
countries,  speaking  25  lan¬ 
guages,  camp  virtually  on  your 
back  doorstep,  a  middle-sized 
daily  can  count  on  a  busy  time. 

That’s  exactly  what  the  8th 
World  Scout  Jamboree  meant  to 
staffers  of  the  St.  Catharines 
Standard  (circ:  24,000)  pub¬ 
lished  just  14  miles  from  the 
swarming  campsite  at  Niagara- 
on-the-Lake,  on  the  Canadian- 
U.S.  border. 

For  two  weeks  the  newspa¬ 
per  made  the  jamboree,  which 
was  drawing  as  many  as  20,000 
visitors  a  day,  its  big,  mass- 
coverage  story.  Eight  reporters 
and  two  photographers  were  on 
the  scene  part  of  each  day. 

In  the  period  Aug.  15-29  (ex¬ 
cluding  two  Sundays  when  the 
paper  does  not  publish),  the 
Standard  printed  230  pictures 
about  the  jamboree,  ranging 
from  one-column  to  eight-col¬ 
umn  in  size. 

Each  day  at  least  two  full 
pages  were  devoted  to  the  jam¬ 
boree,  and  on  Aug.  22,  the 
Monday  after  the  weekend  open¬ 
ing  ceremonies,  six  special  pages 
were  printed,  with  14  staff- 
written  stories  and  40  pictures. 

Scouts  could  buy  a  “package 
deal”  whereby  the  10  copies 
covering  the  actual  Jamboree 
period  would  be  mailed  any¬ 
where  in  the  world  for  75  cents. 
More  than  10%  of  those  attend¬ 
ing  bought  this  deal,  and  hun¬ 
dreds  of  extra  copies  were  sold 
each  day.  The  address  list  for 
the  “package  deal”  reads  like 
a  travelogue  with  papers  going 
everywhere  from  South  Africa 
to  Indonesia  to  Stockholm. 


WRITE  TODAY  lor  free 
proofs  of  America’s 
finest  religious  feature. 
Beautiful  art-work  and 
illustrations  of  human- 
interest  subjects.  Brief, 
compelling  copy — by  dis- 


KEISTER  ADVERTISING  SERVICE 
Strasburg,  Virginia 
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To  facilitate  distribution  of 
pictures,  and  to  ease  the  load 
on  darkroom  facilities.  The 
Canadian  Press  moved  a  wire- 
photo  transmitter  into  the 
Standard  office.  Pictures  were 
wired  twice  daily  to  an  eastern 
Canada  network. 

Don  Sinclair,  chief  photogra¬ 
pher,  took  most  of  the  photo¬ 
graphs,  working  nearly  around 
the  clock  on  some  days.  He  was 
well  qualified  for  the  job — in 
his  younger  days  he  had  worked 
up  to  King’s  Scout,  highest 
rank.  Details  of  coverage  were 
worked  out  and  handled  by 
Larry  Smith,  managing  editor. 

Despite  jamboree  news,  the 
staff  still  managed  to  squeeze 
in  regular  work  which,  in  a 
week,  included:  a  $100,000 
downtown  fire;  four  women  in 
car  plunged  over  Niagara 
gorge;  three  attempted  swims 
of  Lake  Ontario  from  nearby 
starting  points;  a  fatal  high¬ 
way  accident;  and  death  of  a 
TV  cameraman  who  fell  from 
a  crane  while  “shooting”  the 
jamboree. 

Weekly  to  Go  Daily 

Kamloops,  B.C. 

The  Kamloops  Sentinel,  a 
Cariboo  newspaper  for  75  years, 
will  begin  publishing  as  a  daily 
Oct.  3,  Ronald  White,  publisher, 
has  announced.  The  Sentinel 
originated  in  1880  as  a  weekly 
newspaper  to  provide  news  for 
construction  workers. 

• 

INP  to  Cuba 

Regular  twice  daily  Interna¬ 
tional  News  Photos  Speedphoto 
service  was  inaugurated  from 
New  York  to  10  Cuban  publi¬ 
cations  recently.  The  10  pub¬ 
lications  ai-e:  Diario  de  la  Ma¬ 
rina,  Diario  Nacional,  El  Pais, 
El  Mtindo,  Bohemia,  Pueblo, 
Prensa  Libre,  Avarice,  Informa- 
cion,  all  in  Havana,  and  Diario 
de  Ctjdra  in  Santiago. 


NEW  (XiLEANS  STATES 


A.B.C.  Publisher’s  Statement 
let  qtr.  1955 — 

284,582  daily 
286,447  Sunday 


NEWCffiLEANS  STATES, 


Represented  by  Jann  &  Kelley,  Inc. 


^EDITORIAL 


WORKSHOE^""^ 


m  By  Roy  H.  Copperud 

I  Farewell,  Okeh! 

g  Now  and  again  some  wounded  scholar  raises  a  plain- 
B  tive  cry  in  favor  of  okeh,  accompanied  by  a  denunciation 
I  of  0.  K.  as  impure. 

B  I  have  read  moving  accounts  of  how  okeh  is  the  way 
1  Hiawatha,  or  some  other  literary  Indian,  spelled  it. 

B  Woodrow  W’ilson,  too,  is  said  to  have  given  his  benison 
I  to  okeh,  possibly  as  a  diverting  interlude  in  the  drafting 
I  of  the  Fourteen  Points.  Okeh,  at  least,  has  lasted  longer  i 
m  than  the  League  of  Nations,  that  other  monument  to  his  i 

■  fame.  It  is  still  with  us,  though  growing  feebler  by  the  j 
^  minute. 

I  The  outraged  proponents  of  okeh,  who  want  it  imposed  j 
p  on  everyone  by  fiat,  overlook  an  all-important  point:  | 
g  people  generally  do  not  favor  okeh,  no  matter  how  pure  | 
1  it  is.  What  probably  denied  okeh  a  fair  start  in  life  is  ■ 
1  that  it  does  not  look  as  if  it  sounds  like  what  everyone  | 
g  says.  I 

B  The  legalists  in  the  audience  may  be  interested  to  | 
p  hear  that  the  matter  apparently  was  settled,  as  far  as  | 
B  derivation  is  concerned,  by  Allen  Walker  Read  in  an  | 
B  article,  “The  Evidence  on  0.  K.,”  in  the  July  19,  1941  | 
B  issue  of  what  was  then  known  as  The  Saturday  Rev'ew  | 
B  of  Literature,  Read  traced  O.  K.  back  to  the  0.  K.  Club,  | 
B  a  Democratic  organization  formed  in  New  York  in  1840  | 
B  to  promote  the  re-election  of  President  Van  Buren.  The  | 
M  initials  were  those  of  Van  Buren’s  birthplace'.  Old  Kinder-  j 
I  hook,  N.  Y,  I 

j  In  1936,  five  years  before  Read’s  research  was  publish-  | 
1  ed,  H.  L.  Mencken  listed  10  versions  of  the  origin  of  j 

B  O.  K.  in  The  American  Language,  and  showed  remarkable  | 

B  perspicuity  by  leaning  toward  a  hint  of  the  explanation  | 

g  Read  was  to  develop.  | 

B  The  latest  Merriam-Websters  list  okeh  only  as  a  vari-  1 
M  ant,  and  cite  Read’s  article.  Webster’s  Unabridged  places  | 
I  okeh  in  the  small  type  at  the  bottom  of  the  page,  which  | 
B  looks  like  the  kiss  of  death,  even  if  the  editors  do  insist  | 
B  that  words  down  there  are  just  as  good  currency  as  | 
1  those  above.  If  Read’s  explanation  is  all  right  with  | 
B  Webster,  it’s  all  right  with  me,  especially  since  0.  K.  has  | 
I  general  acceptance  in  its  favor.  | 

g  And  so  farewell,  okeh!  | 

S  ♦  ♦  ♦  I 


j  Wayward  Words 

g  The  question  whether  an  expression  should  be  rendered 
g  in  one  rather  than  two  words  (airbase  vs.  air  base,  pay- 
B  roll  vs.  pay  roll)  is  on  the  whole  an  academic  and  use- 
m  less  one,  fit  only  for  the  deliberations  of  those  who  have 
I  nothing  better  to  do  than  compile  lists  of  exceptions  for 
B  style  books.  Decisions  on  such  matters  usually  reflect 
g  only  opinions,  often  wrongheaded  ones  insofar  as  they 
g  resist  Webster,  on  how  far  the  evolution  from  two  words 
B  to  one  has  progressed  in  specific  cases, 
g  But  it  seems  to  me  that  something  valid  may  be  said 
B  against  the  frequent  amalgamation  of  back  yard  into 
B  one  word.  When  this  happens,  the  conventions  of  English 
B  pronunciation  appear  to  dictate  that  the  word  should  be 
B  pronounced  back  yard.  But  as  everyone  knows,  the  ac- 
g  cepted  pronunciation  lays  equal  stress  on  both  parts, 
g  and  seems  to  call  for  the  preservation  of  back  yard  as 
g  two  words.  The  defense,  if  any,  of  backyard  ought  to 
M  justify  frontyard,  but  I  have  yet  to  see  this  one. 

B  The  same  logic,  if  this  is  logic,  applies  to  home  town 
g  vs.  hometown.  A  case  can  be  made  out,  however,  for 
g  both  backyard  and  hometown  when  they  are  used  as 
g  modifiers  (a  backyard  incinerator,  a  hometown  hero), 

1  because  here  the  stress  tends  to  shift  to  back  and  home. 
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Another  AP  Newsfeature  "First"  Starting  October  2— 


SCAN-A-GRAVER 


Photo  advertising  sells 
22  used  cars  in  a 


uses  SCAN-A-GRAVER  and 
local  photos  to  get  impact 
and  sell  more  linage 


Owner  VV.  Craig  Huntting  (right)  and  Don  Ihirford,  Enter¬ 
prise  ad  manager  (left),  plan  Huntting  Motors’  “Lucky  55’ 
campaign. 


Let  George  Hough,  Jr.,  publisher  of  the  Falmouth 
{Massachusetts)  Enterprise,  tell  his  own  story: 

"We’ve  barely  made  a  start  at  using  local  shots  to  illustrate  ads 
in  the  Enterprise.  But  already  the  pay-off  has  opened  our  eyes 
to  the  possibilities.  Look  what  we  did  with  Huntting  Motors  .  .  . 

"A  seven  column  x  19"  ad,  four  two  column  x  5"  teasers,  two 
one  column  x  5"  and  a  2"  classified. 

“And  this  whole  campaign  to  move  used  cars  fast  was  sold  by  a 
gimmick  with  local  pictures.  Successful  campaigns  like  this  help 
us  sell  a  lot  of  linage  to  other  merchants  in  town.  It  would  be 
impossible  to  do  it  without  low  cost  scan-a-plate®  engravings.” 

For  more  information  on  scan-a-graver  and  how  it  puts  local 
photos  to  work  for  you,  write  Fairchild  Graphic  Equipment,  Inc., 
Dept.  100-7A1, 88-06  Van  Wyck  Expressway,  Jamaica,  New  York. 


V 

o\ohO\ 


“Lucky  55’’  campaign  featured  five  “specials”  at 
$5.00  or  less  .  .  .  moved  $27,159  worth  of  cars. 


Line  forms  at  7:55  a.m.  in  spile  of  subfreezing  temperature. 
Two  Air  Force  men  were  in  fine  all  night.  Mobile  c-offee  can¬ 
teen  operator,  on  hand  to  sell  coffee,  wound  up  buying  a 
car  himself. 


Electronic  Engraving  Machines 


I 


Another  AP  Newsfeature  "First"  Starting  October  2— 

35-cent  qUALlTY  HOUSE  PLANS  For  YOUfeA] 


m 


And  An  INCOME  Fi 


oni 


3 


i 
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AP  Members  interested  in  this  feature 
should  get  in  touch  at  once  with  their 
AP  bureau  chief  membership  executive  or— 


NOW,  Associated  Press  members  can  offer  readers 
study  plans  of  houses  for  only  35  cents  each,  com¬ 
pared  with  the  several  dollars  usually  required  for 
house  plans. 

Starting  Oct.  2,  AP  Newsfeatures  presents  The 
House  of  the  Week,  an  attractive  and  superior  fea¬ 
ture,  for  use  on  feature  page,  home  page,  real  estate 
page  or  magazine  section.  The  offer  of  the  study  plan 
is  an  integral  part  of  the  feature. 

What  the  Reader  Gets— 

1.  An  interest-compelling  illustrated  story  about  a 
practical  but  unusual  and  original  house  designed  by 
one  of  several  of  the  best-known  registered  architects 
in  the  field. 

2.  The  chance  to  order  at  35  cents  a  quite  detailed 
plan  of  the  house  for  further  study. 

3.  The  added  opportunity,  that  need  be  accepted 
only  after  he  decides  he  really  wants  to  build  the 
house,  to  buy  complete  working  drawings  and  speci¬ 
fications  direct  from  the  architect. 

What  Subscribing  AP  Papers  Get— 

1.  A  high  readership  feature  they  can  be  proud 
of  and  that  can  be  held  to  most  any  size  desired. 

2.  A  large  share  in  the  study  plan  income,  so  that 
the  feature  pays  its  own  way  at  the  very  least. 

3.  A  constant  check,  through  study  plan  orders, 
on  readership. 

4.  Concrete  evidence  for  advertisers  on  home  town 
reader  interest  in  the  housing  field. 

5.  Help  in  capitalizing  on  the  biggest  housing 
boom  in  all  history. 


THE 

HOUS 

OF  THE 


STUDY  PLAN 

This  is  a  small  re¬ 
production  of  one 
side  of  a  17x22  inch 
study  plan.  The 
drawings  of  front, 
back,  sides  and  de¬ 
tails  are  all  to  scale. 
Much  additional  in¬ 
formation  on  other 
side.  It's  a  self- 
mailer. 


.  •;  i.iTjfimnwnw  xw  . 
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f  C^THE  house  of  the  week  . 

A  Dream  House  Grows  from  a  Cottaire^ 
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WHAT  PAPERS  PRINT 

Above  is  a  small  reproduction  of  the  weekly  tabloid 
feature  subscribers  may  print.  Mats  or  photo  prints 
are  provided.  If  cramped  for  space,  paper  may  hold 
feature  to  bare  essentials  in  a  few  column  inches. 


ONE-PARTY  PRESS 

AS  expected,  the  charge  of  a  one-party 
press  will  be  revived  in  the  1956  Presi¬ 
dential  campaign.  Former  President  Harry 
Truman  has  started  the  ball  rolling  and 
has  let  it  be  known  that  the  press  will 
be  slurred  regardle.«s  of  how  newspapers 
line  up  for  the  candidates  and  the  1952 
campaign  will  be  fought  all  over  again. 

Something  new  has  been  added,  how¬ 
ever.  Mr.  Truman  seeks  to  make  an  issue 
out  of  the  degree  of  support  or  criticism 
for  the  Presidential  incumbent  during  his 
four  years  in  office.  He  has  criticized  the 
press  for  being  overly  friendly  to  his 
.successor  in  the  White  House.  In  the 
eyes  of  the  one-party  press  critics,  any 
newspaper  that  has  supported  one  or 
more  of  Eisenhower’s  policies  is  pre¬ 
judged  as  guilty  of  the  charge.  Any  news¬ 
paper  that  opposed  one  of  Mr.  Truman’s 
policies  is  in  the  same  class.  Everything 
has  to  be  black  or  white.  There  is  no 
room  for  a  fair  appraisal  based  on  the 
merit  of  the  individual  policy  at  issue. 

Part  of  the  reason  for  the  original  one- 
party  press  charge  was  that  the  majority 
of  newspapers  supported  a  Republican 
candidate  while  a  majority  of  the  voters 
supported  the  Democratic  candidate.  In 
the  last  election,  the  majority  of  news¬ 
papers  and  the  majority  of  voters  agreed 
in  their  selection — but  the  charge  con¬ 
tinues  to  be  made. 

One  wonders  whether  the  catch-phrase 
would  have  been  conceived  by  the  other 
political  party  if  the  majority  of  newspa¬ 
pers  had  supported  Stevenson  in  the  last 
campaign. 

One  wonders,  also,  about  Mr.  Truman’s 
remark  on  “the  shortage  of  Democratic 
new.spapers.”  There  seems  to  have  been 
enough  of  them  around  to  provide  a  forum 
for  his  speech  before  the  Indiana  Demo¬ 
cratic  Editorial  Association. 

PAYROLL  DATA 

WE  agree  with  the  ruling  of  the  NLRB 
majority  that  a  news  and  a  photo  ser¬ 
vice  were  not  obligated  to  give  merit 
increase  and  other  payroll  data  affecting 
employes  to  the  American  Newspaper 
Guild.  But  we  also  agree  with  that  part 
of  the  NLRB  dissent  which  said:  “Why 
were  the  employers  in  other  cases  ordered 
to  furnish  the  requested  information  if 
the  bargaining  table  was  the  better  place 
to  resolve  those  disputes?” 

Is  this  a  change  in  labor  board  policy? 
If  so,  it  is  long  overdue.  Perhaps  it  was 
forced  by  the  decision  of  the  New  Orleans 
Item  to  take  one  of  the  earlier  cases  up 
to  the  Supreme  Court  of  the  United  States 
where  it  will  undoubtedly  be  decided 
against  the  union. 

The  Guild  apparently  seeks  to  obtain 
the  right  to  bargain  on  merit  increases 
as  well  as  minimum  wages.  Have  Ameri¬ 
can  newspapermen,  who  are  members  of 
the  Guild,  lost  their  initiative  and  pride 


EDITQDRIAL 


SECRECY  PROBE 


Who  hath  detpited  the  day  of  small 
things?  — Zechariah.  IV ;10. 


to  the  extent  that  they  will  give  up  the 
time-honored  privilege  of  asking  the  boss 
for  a  raise  and  relinquishing  that  person¬ 
al  right  to  a  third  party? 


‘LABOR’  A  MISNOMER 


LABOR  Day  has  passed  and  there  wasn’t 

a  parade  of  laboring  men  worth  men¬ 
tioning  in  any  city  in  the  country. 

“Automation”  seems  to  be  the  key 
word  in  these  early  years  of  the  Atomic 
Age.  More  and  more  men  are  tending  the 
machines  that  do  the  work  once  per¬ 
formed  manually. 

Doesn’t  it  indicate  that  “labor,”  as  op¬ 
posed  to  “capital,”  is  a  misnomer  that 
ought  to  be  eliminated  from  common 
usage  ? 

John  S.  Knight,  head  of  the  Knight 
New.spapers,  said  last  week  he  is  “tired 
of  the  old  propaganda  that  labor  and 
management  are  mortal  enemies  who 
must  approach  each  other  in  the  spirit  of 
vengefulness.”  Labor  and  management,  or 
labor  and  capital,  are  no  longer  separated 
by  a  clearly  defined  line.  Working  men 
(which  in  itself  is  not  a  good  descriptive 
term)  either  individually  or  in  groups  are 
becoming  more  and  more  active  in  man¬ 
agement  and  are  providing  the  capital  in 
their  purchase  of  stocks  and  bonds  which 
keep  industry  wheels  moving. 

Today  the  interests  of  “labor”  are  in 
most  respects  the  same  as  those  of  man¬ 
agement  and  capital.  Some  smart  news¬ 
paperman  ought  to  coin  a  new  name  for 
this  large  segment  of  Americans  because 
there  is  no  such  thing  any  more  as  a 
“laboring  class”  and  the  word  “labor” 
doesn’t  fully  describe  their  degree  of  par¬ 
ticipation  in  management  and  capital. 


JURISDICTION 


JAMES  S.  Pope,  executive  editor  of  tk 

Louisville  Courier- Journal  and  Timti 
is  a  pretty  astute  man  especially  whenh 
comes  to  weighing  incidents  in  the  ana 
of  freedom  of  information.  He  has  bee 
fighting  news  suppression  for  years. 

When  he  says  “there  will  be  frenae 
efforts  in  the  national  capital  next  year 
to  block  any  congressional  investigatia 
of  the  government’s  flow  of  news,”  it  jj 
a  warning  worth  heeding.  He  was  refen- 
ing  to  the  current  House  probe  under 
Rep.  Moss  and  the  promised  Senate  in- 
vestigation  under  Senator  Humphrey. 

We  think  newspapermen  can  do  a  k 
to  forestall  any  effort  to  block  thes 
investigations  by  cooperating  completely 
with  the  House  and  Senate  groups  and 
giving  every  development  the  fullest  pos¬ 
sible  publicity.  If  American  newspaper 
readers  are  properly  educated  in  advance 
on  what  these  probes  are  for,  on  whi: 
they  hope  to  accomplish,  few  elected 
politicians  or  appointed  government  ex¬ 
ecutives  will  dare  to  oppose  them.  Be 
fusal  to  cooperate  should  be  an  indicatioii 
that  they  have  something  to  hide. 

Of  course,  as  Mr.  Pope  points  ont 
there  will  be  the  usual  plea  that  “natioul 
security”  would  be  jeopardized  if  certain 
information  were  revealed  to  a  (ki- 
gressional  committee.  This  is  probably 
unavoidable  in  some  instances.  The  mi- 
fortunate  thing  is  that  members  of 
Congress  may  be  too  prone  to  accept 
that  excuse.  It  will  be  up  to  newspaper¬ 
men — editors  and  Washington  correspond¬ 
ents — to  raise  as  loud  a  protest  ii 
possible  when  this  loophole  is  used  witb- 
out  justification. 


THE  CONTRACT 


THE  International  Photo  Engravers’ 

Union  has  served  notice  that  it  doesn’t 
go  along  with  claims  of  the  International 
Typographical  Union  for  jurisdiction  over 
the  new  phototype  method  of  production 
(E  &  P,  Aug.  27,  page  34).  Both  of  them 
lay  claim  to  photocomposition  w’ork  after 
the  keyboard  operation. 

The  conflicting  claims  spell  trouble  for 
any  publisher  who  wants  to  install  the 
new  device  in  a  union-controlled  shop. 


IF  all  printing  trades  unions  would  follow 

the  policy  of  the  International  Typo¬ 
graphical  Union  in  stating  that  contract¬ 
ual  commitments  are  paramount  to  miy 
picket  lines  established  by  other  unions 
we  might  eventually  see  a  long  period 
of  peaceful  collective  bargaining  in  the 
newspaper  business. 

We  don’t  expect  to  see  it,  howevH, 
because  too  many  of  them  have  tastec 
the  fruits  of  the  so-called  “solid  front" 
technique  and  have  liked  what  they 
tasted  even  though  it  turned  out  to  be 
an  expensive  bite  to  swallow.  This  is 
particularly  true  among  the  local  unit- 
of  the  international  unions  whose  mem¬ 
bers  feel  there  is  merit  in  playing  the 
other  fellows’  game  because  sometime  ii 
the  future  it  might  be  convenient  to  have 
them  play  yours. 

Therein  lies  the  weakness  of  the  ne* 
ITU  policy.  It  is  only  as  good  as  the 
intentions  of  the  local  unit  officers  a®* 
members.  If  international  officers  are  no; 
prepared  to  support  the  policy  to  the 
hilt,  local  members  will  be  able  to  fiix; 
many  ways  to  circumvent  it. 
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MENTION 


. . . . . . 

Executive  Spotlight 

earl  H.  MALONEY,  Peoria  (III.)  Journal 
Star  advertising  director  since  1944,  has  been 
appointed  director  of  advertising  and  newspa- 
prr  operations,  to  co-ordinate  activities  of  the 
advertising,  circulation  and  news  departmentr. 
Simnluneously  MAX  V.  BOSLER,  Sunday  edi- 
lor,  was  named  executive  editor;  W.  F.  LES¬ 
TER,  circulation  director,  becomes  director  of 
personnel,  purchasing  and  building;  KENNETH 
W.  CARRITIIERS,  circulation  manager  for  the 
Charleston  (W.  Va.)  Daily  Mail,  now  CM  of 
the  Journal  Star,  and  COMER  BATH,  Star 
editor,  becomes  editor  of  the  Journal  Star 
editorial  page. 


Berkshire  Evening  Eagle  — 
named  by  Governor  Herter  to 
a  five  year  term  on  the  state 
Board  of  National  Resources. 


Maloney 


KENNETH  S.  LOWE,  formerly  news  editor,  has  been  ap¬ 
pointed  editor  of  the  Marquette  (Mich.)  Mining  Journal  suc¬ 
ceeding  E.  A.  (TED)  MOORE,  who  died  last  May.  Mr.  I.owe 
has  been  with  the  Journal  since  1948. 


REX  L.  KARNEY,  associate  editor  of  the 
Madison  (Wis.)  State  Journal,  has  been  ap¬ 
pointed  managing  editor  of  the  Rttekford  (111.) 
Register-Republic  succeeding  WILLIAM  A.  GAR- 
SON,  resigned.  Mr.  Karney  has  been  a  mem¬ 
ber  of  the  Stale  Journal  staff  since  1937,  and 
associate  editor  since  1949. 


HENRY  P.  (JACK)  BILYEU,  a  member  of  the  Washington 
(D.C.)  Post  and  Times  Herald  since  1950,  has  been  named 
managing  editor  of  the  Statesville  (N.C.)  Record  anil  Landmark. 
He  succeeds  JAMES  TAYLOR,  resigned.  Mr.  Bilyeu  began  his 
newspaper  career  with  the  Southern  Pines  Pilot,  and  has  since 
been  assfMrialed  with  the  Greensboro  (N.C.)  Daily  Netes  and 
Richmond  (Va.)  Times-Dispatch. 


RICHARD  M.  CLURMAN,  formerly  press 
editor  of  Time  Magazine,  has  been  named  edi¬ 
torial  director  and  editorial  assistant  to  Pub¬ 
lisher  Alicia  Patterson  of  the  Garden  City  (L.I.) 
A'eictdar.  Mr.  Clurman,  31,  will  be  in  charge 
of  the  editorial  page  and  Weekly  Report  and 
will  act  as  the  publisher's  assistant  in  other 
editorial  matters.  He  will  also  work  closely 
with  Newsday’s  Washington  Bureau,  to  be 
opened  next  month. 


Joseph  Horner,  Jr.  —  vice- 
president  and  general  manager 
of  the  Green  Bay  (Wis.)  Daily 
Press-Gazette — elected  president 
of  the  board  of  trustees  of  the 
Kellogg  Public  Library  in  that 
city. 

«  * 

Morris  McGowan  —  adver¬ 
tising  manager  since  1932  — 
moved  up  to  publisher  of  the 
Miami  (Okla.)  News-Record, 
succeeding  C.  M.  Bartlett,  who 
is  retiring  after  30  years  as 
general  manager  and  publisher. 

*  4t 

Glen  A.  Gohlinghorst  — 
manager  of  the  classified  ad¬ 
vertising  department  of  the 
Council  Bluffs  (Iowa)  Non¬ 
pareil  —  named  a  director  of 
the  New  Nonpareil  Company, 
publishers  of  the  newspapers. 
Mr.  Gohlinghorst  began  with 
the  Nonpareil  as  a  carrier  boy 
in  1924  and  was  named  CAM 
in  1933. 

*  *  « 

Jess  Gorkin  —  editor  of 
Parade — left  on  Labor  Day  for 
a  month’s  feature-writing  tour 
in  Russia.  He  was  accompanied 
by  David  Preston,  staff  photo¬ 
grapher. 

*  *  * 

Joseph  G.  Herzberg  —  as¬ 
sociate  Sunday  editor  of  th. 
New  York  Herald  Tribune  — 
appointed  to  the  journalism 
faculty  of  Long  Island  Univer¬ 
sity. 

*  *  * 

Gabriel  Gelb  —  editor  of 
the  Waynesboro  (Va.)  News- 
Virginian  —  resigned  to  study 
for  a  master’s  degree  at  the 
University  of  Missouri.  He  is 
replaced  by  George  M.  Keith. 

«  *  * 

Donald  B.  Miller  —  pub¬ 
lisher  of  the  Pittsfield  (Mass.) 


On  the  Business  Side 

Robert  D.  Ames  —  formerly 
advertising  manager  of  the 
Turlock  (Calif.)  Journal  — 
named  manager  of  retail  ad¬ 
vertising  for  the  Yakima 
(Wash.)  Daily  Republic. 

*  *  * 

Charles  Apgar  —  from  ad 
staff  of  Santa  Paula  (Calif.) 
Chronicle  —  to  retail  advertis¬ 
ing  staff  of  the  San  Diego 
((ialif.)  Union. 

*  *  « 

Harold  R.  H.auswald  —  the 
past  2fi  years  in  the  adveilising 
department  of  the  Louisville 
(Ky.)  Courier  -  Journal  and 
Times  —  appointed  the  papers’ 
classified  advertising  manager 
succeeding  Orville  S.  Wespe, 
who  is  retiring.  The  past  11 
years  Mr.  Hauswald  served  as 
manager  of  the  national  ad 
department. 

♦  ♦  ♦ 

Ed  a.  Springer  —  suburban 
circulation  manager  for  the 
Portland  (Ore.)  Journal  — 
named  new  city  home  delivery 
manager  succeeding  E.  M. 
Feagans,  who  resigned  to  re¬ 
join  the  circulation  staff  of  the 
Los  Angeles  Mirror-News.  Ed 
Masonic,  long-time  Journal 
suburban  and  country  circula¬ 
tion  worker,  will  take  Spring¬ 
er’s  old  position  as  suburban 
manager. 

*  *  * 

Duane  Drown,  formerly  dis¬ 
trict  manager  of  the  Fresno 
(Calif.)  Bee  —  has  been  named 
circulation  manager  of  the 
Oxnard  (Calif.)  Press-Courier. 
His  father,  Arvey  Drown,  is 
circulation  manager  of  the 
San  Francisco  News. 

(Continued  on  page  42) 


CLINTON  B.  DUNATHAN,  city  editor  of  the  Escanaba  (Mich.) 
Daily  Press,  has  been  promoted  to  managing  editor  replacing 
KENNETH  L.  GLNDERMAN,  who  is  now  with  the  Lansing 
(Mich.)  State  Journal. 

. . . . . 


A  Jones  to  Elliott  Toss 

San  Francisco 
David  M.  Jones  has  resigned 
his  $10,000-a-year  post  as  pub¬ 
lic  service  representative  of  San 
Francisco’s  Public  Utilities 
Commission  to  accept  a  Tokyo 
public  relations  assignment  in 
Tokyo  with  Pan-American  Air¬ 
ways.  Virgil  Elliott,  confiden- 
fial  secretai-y  to  Mayor  Elmer 
Robinson,  is  now  with  PUC. 


Herb  McCory  Dies 

Herbert  R.  McCory,  pioneer 
aerial  photographer  who  retired 
from  the  New  York  Daily  News 
in  1945,  died  in  a  nursing  home 
Aug.  31.  He  wa.s  66.  The  News 
said  he  was  the  first  new.s  pho¬ 
tographer  to  take  to  the  air, 
Mr.  McCory  was  in  one  of  the 
planes  escorting  Charles  Lind¬ 
bergh  to  .«ea  on  the  flier’s  flight 
to  Paris  in  1927. 


Be  The  Quarterback 
Daily  Quiz  on  Real  Game  Situations 
Will  Intrigue  Your  Football  Fans 

Every  sporta  fan  knows  “what  should  have  been  done”  in  every 
same  situation t  This  daily  feature  gives  everyone  a  chance  to  pick 
the  play  in  a  real-game  situation,  and  then  see  how  it  stacks  up  with 
the  “official”  answer.  Each  day  a  new  quiz,  and  the  feature  runs 
from  Sept.  12  to  Nov.  IS — paralleling  the  football  season.  More  than 
100  newspapers  will  be  using  this  sparkler  this  Fall. 
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the  Buffalo  (N.  Y.)  Evening 


News  since  1921  —  now  coun-  THE  FOURTH  ESTATE 
try  circulation  manager  for 


fiy  Treia 


James  Klein  —  until  re¬ 
cently  general  manager  of 
Rockford  (Ill.)  Dry  Goods  Co. — 
appointed  retail  consultant  of 
the  Beloit  (Wis.)  Daily  News. 


the  News  in  charge  of  900  car¬ 
riers  and  some  50  wholesalers. 


Minella  Berry  —  in  the 
Houston  (Tex.)  Post’s  state 
circulation  department,  and 
Melvin  Slough  —  wed  Aug.  24. 


Louis  A.  Cherbeneau  —  as¬ 
sociated  with  Dun  &  Bradstreet 
the  past  24  years  —  appointed 
manager  of  the  Denver  (Colo.) 
Post’s  credit  department. 


In  the  Editorial  Rooms 


Alfred  Murbach  —  with 


Editor  &  Publisher 


The  Oldest  Publishers’  and  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged  The  Jour¬ 
nalist  estabfished  March  22,  1884;  News- 
paperdom,  March  1892;  Fourth  Estate, 
March  1,  1894;  Eiditor  &  Publisher,  De¬ 
cember  7,  1901 ;  Advertising  February  1, 
1925.  Titles  Patented  and  Registered. 
Contents  copyrighted  1955  by  Editor  & 
Publisher  Co.,  Inc. _ 


Gerald  A.  S.mitii  —  since 
1946  Sunday  and  special  edi¬ 
tion  editor  for  the  Battle  Creek 
(Mich.)  Enquirer  &  News  — 
named  associate  editor  of  that 
paper  specializing  in  community 
projects.  He  is  succeeded  by 
Cecil  L.  Munson,  a  15-year 
veteran  of  the  News  staff. 


The  Editor  &  Publisher  Co., 
James  Wright  Brown 
Chairman  of  the  Board 
Robert  U.  Brown 
President  and  Editor 


Inc. 


Thompson  R.  Watt  —  radio¬ 
television  editor  for  the  Denver 
(Colo.)  Post  —  en  route  to 
London,  England  to  preview 
the  advent  of  commercial  TV 
there. 


General  Publication  Offices: 
Seventeenth  Floor,  Times  Tower 
42nd  St.  and  Broadway 
New  York  36,  N.  Y. 

T  elephones : 

BRyant  9-3052,  3053.  3054,  3055,  3056. 


Jerome  H.  Walker,  Executive  Editor; 
Dwight  Bentel,  Education  Editor;  S. 
Richard  Brooks,  James  L.  Collings, 
Rav  Erwin,  Features;  Robert  B. 
McIntyre,  Advertising  News;  Josiah 
B.  Keeney,  Marketing  and  Research 
Manager;  Janet  Haslett,  Librarian. _ 


Larry  D.  Meade  —  co-pub¬ 
lisher  of  the  Bt.  Helens  (Ore.) 
Sentinel  -  Mist  —  succeeded 
Gordon  Sasse  as  publisher  of 
the  Warrenton  (Wash.)  Co- 
lumbia  Beacon.  Mr.  Sasse  has 
joined  the  Amity  (Ore.)  Stand¬ 
ard  as  production  manager  and 
mechanical  superintendent. 


Edward  F.  Ryan  —  member 
of  the  Washington  Post  and 
Times-Herald  news  staff  since 
1937  —  appointed  director  of 
news  and  public  affairs  for  the 
newspaper-owned  WTOP  radio- 
TV. 


James  B.  Mahan  —  former¬ 
ly  with  the  Pt'ovidence  (R.  I.) 
Visitor,  organ  of  the  Providence 
Roman  Catholic  Diocese  - 
joined  the  reportorial  staff  of 
the  Springfield  (Mass.)  Dail/ 
News. 


Charles  T.  Stuart,  Publisher,  and 
Treasurer;  James  Weight  Brown,  Jr., 
General  Manager;  Arline  Demar,  Ass’t 
Treas.;  Leach  Laney,  Advertising  Man¬ 
ager;  Bernadette  Borries,  Advertising 
Production  Manager;  George  E.  Wilt, 
Promotion  Manager;  George  S.  Mc¬ 
Bride,  Circulation  Director;  George  H. 
Strate,  Circulation  Manager;  Evelyn 
Z.  Kolojay,  Classified  Manager. 


Washington  4,  D.  C.  Bureau,  James  J. 
Butler,  Manager  1140  National  Press 
Bldg.,  Telephones,  MEtropolitan  8-0823, 
8-0824,  8-0825. 


Gerald  L.  McFarland  — 
formerly  editor  of  the  Namjta 
(Idaho)  Free  Press  for  12 
years  —  now  makeup  editor 
for  the  Salem  (Ore.)  Capital 
Journal  replacing  George  Put¬ 
nam  who  is  now  an  editorial 
and  column  writer  for  the  pa¬ 
per. 


Sam  Teaford  —  farm  edi¬ 
tor  of  the  Topeka  (Kas.)  Daily 
Capital  —  resigned  to  enter 
the  graduate  school  of  jour¬ 
nalism  at  Columbia  University. 
He  is  succeeded  by  Herb  I  ee, 
recent  Kansas  State  College 
graduate. 


J.  Wesley  Sullivan  —  news 
editor  of  the  Salem  (Ore.) 
Statesman  —  named  chairman 
of  the  Oregon  Associated  Press 
committee  on  Washington  news 
Maxine  Bi'ren,  woman’s  edi¬ 
tor  of  the  same  newspaper, 
heads  the  committee  on  women's 
news. 


Chicago  Bureau  703  London  Guarantee 
&  Accident  Bldg.,  360  North  Michigan 
Ave.,  Chicago  1,  III.  Tel.  STate 
2-4898-99.  Georgs  A.  Brandenburg, 
Editor;  Harry  B.  Mullinix,  Western 
A  dvertising  Manager, _ 


Philadelphia  Bureau,  1046  Commercial 
Trust  Bldg.,  15th  and  Market  St.,  Phila¬ 
delphia  3,  Pa.  Tel.  RIttenhouse  6-4582. 
Joseph  W.  Dragon  etti. 


Pacific  Coast  Editor,  Campbell  Watson, 
Mills  Bldg.,  San  Francisco  4.  Tel.  GAr- 
field  1-7950.  Pacific  Coast  Advertising 
Representative :  Duncan  A.  Scott,  Suite 
2,  Penthouse,  Mills  Bldg.,  San  Francisco 
4.  Tel.  GArfield  1-7950;  297S  Wilshire 
Blvd.,  Los  Angeles  5.  Tel.  DUnkirk 

8-4151. _ 

London,  England  Office.  Allan  Dela- 
PONS,  Manager,  19  Dorchester  Court, 
Muswell  Hill,  London,  N.  10. 


Mervin  Jenkins  —  the  past 
eight  years  news  editor  of  the 
Lebanon  (Ore.)  Express  —  to 
become  news  editor-sports  writ¬ 
er  of  the  Prineville  (Ore.)  Cen¬ 
tral  Oregonian  some  time  in 
September. 


Ben  Lacy  —  firmerly  with 
the  KPRC-TV  news  staff  — 
joined  the  news  staff  of  the 
Houston  (Tex.)  Post,  as  has 
J.  Glen  McCabe,  now  an  artist 
in  the  Post’s  promotion  depart¬ 
ment. 


Harold  Joiner  —  foi-meriy 
with  the  news  staff  of  ths 
Atlanta  Constitution  —  now 
farm  editor  of  the  AtUnta 
Journal  succeeding  Elmo  Hes¬ 
ter. 


Richard  Goehring  —  joined 
the  Santa  Fe  (N.  M.)  New 
.Mexican  as  photographer,  suc¬ 
ceeding  Max  Spring. 


Roger  C.  Witherell  —  for¬ 
merly  of  the  Associated  Press 
Bureau  in  Albany  (N.  Y.) 

joined  the  reportorial  staff  of 
the  Albany  (N.  Y.)  Knicker¬ 
bocker  News. 


Paris,  France,  Editor,  G.  Langelaan,  4S, 
Avenue  de  Paris,  Pincennes  (Seine). 
Charter  Member  Audit  Bureau  of  Cir¬ 
culations.  Member  Associated  Business 
Publications.  6  mo.  average  net  paid  to 
December  31,  1954,  19143  copies  per 
issue. 

Average  renewal  for  7  years  77.57<??. 
For  Subscription  Rates  See  Page  2. 
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John  P,  Kavanaugh — named 
afternoon  city  editor  of  the 
Baltimore  (Md.)  News-Post, 
with  1.  E.  Ballard  becoming 
morning  city  editor  in  a  series 
of  personnel  promotions  an¬ 
nounced  by  Publisher  Fred  1. 
Archibald.  (E  &  P,  Sept.  3, 
page  35).  Thomas  Hughes  is 
the  newly  named  assistant 
Sunday  editor,  Baltimore  Amer¬ 
ican. 


Paul  Vadnais  —  Albany  (N. 
Y.)  Times-Union  reporter  — 
resigned  as  president  of  the 
Newspaper  Guild  of  Albany, 
due  to  the  pressure  of  personal 
business.  E.  J.  Healy,  Albany 
Knickerbocker  News  copyreader 
and  fir.st  vicepresident,  succeed¬ 
ed  Mr.  Vadnais. 


Bill  East  —  a  member  of 
the  Winston-Salem  (N.  C.) 
Journal’s  news  staff  since  193S 
— promoted  to  city  editor  sue 
ceeding  Sherman  Shore,  now 
with  the  U.  S.  Information 
Agency. 


Philip  Porter  —  Clevelati 
Plain  Dealer  Sunday  and  fea¬ 
ture  editor  —  sailed  aboard  the 
French  Line’s  Hie  de  France 
bound  for  Plymouth  and  If 
Havre. 


Jack  Fleischer  —  Bridge¬ 
port  (Conn.)  Herald  sports 
columnist — awarded  the  Amer¬ 
ican  Legion  Distinguished  Serv¬ 
ice  Citation  for  his  efforts  in 
helping  the  Legion’s  junior 
baseball  program  in  Connecti¬ 
cut. 


Fred  Post  —  sports  editor 
of  the  Middletown  (Conn.) 
Press,  and  Mrs.  Post  —  the 
parents  of  a  baby  boy. 


Earl  Kelley  —  for  severi 
years  with  the  Concord  (h 
(Continued  on  page  43) 
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C)  Tribune  —  named  news 
diwtor  of  that  paper  succeed¬ 
ing  Jesse  Poindexter,  who  re¬ 
signed  to  join  the  Winston- 
Salem  (N.  C.)  Sentinel. 


president  of  the  Tallahassee 
Press  Club. 


Da\x  Nicholson  —  a  photo¬ 
grapher  for  the  Greensboro 
(N.  C.)  />ai7j/  News,  and  Es¬ 
telle  Bitts  —  wed  recently. 


Jennie  Ki.ng  —  editor  of 
the  Albion  (N.  Y.)  Advertiser 
—starting  her  6.5th  year  in 

newspapering. 


Robert  Leonard,  former  San 
Diego  State  College  journalism 
student,  —  joined  the  San  Die¬ 
go  (Calif.)  Evening  Tribune 
as  a  general  assignment  re¬ 
porter. 


Richard  Hibbell  —  news 
editor  of  the  Yreka  (Calif.) 
Siskiyou  Daily  News  the  last 
11  months,  and  Bruce  Brotz- 
MAN,  with  the  San  Francisco 
and  Sacramento  bureaus  of  UP 
the  last  year  —  joined  the  re¬ 
porting  staff  of  the  Klamath 
Falls  (Ore.)  Herald  and  News. 
They  replace  Bob  Croft,  re¬ 
signed  to  teach  school  at  Malin, 
Ore.,  and  Joe  Rigert,  who  re¬ 
turned  to  the  University  of 
Oregon  School  of  Journalism. 


Dyke  Van  Remooler — named 
art  editor  of  Santa  Fe  (N.  M.) 
.VfM’  Mexican,  succeeding  Dave 
Weber. 


\ 


\ 


Jim  Maloney  —  formerly 
with  the  Beaumont  (Tex.)  En¬ 
terprise  —  joined  the  editorial 
staff  of  the  Houston  (Tex.) 
Post  as  a  general  assignment 
reporter. 


\ 


the  CDregonian.^ 


Ted  Smiley  —  elevated  from 
the  post  of  City  Hall  reporter 
on  the  Montgomery  (Ala.)  Ad¬ 
vertiser  to  acting  assistant 
managing  editor,  filling  a  va¬ 
cancy  caused  by  the  resignation  , 
of  Fred  Anderson. 


Bill  Glenn  —  Henderson¬ 
ville  (N.  C.)  Times-News  — 
elected  president  of  the  Hender¬ 
sonville  Dog  Club. 


Kirk  Smith  —  joined  the 
news  staff  of  the  Pendleton 
(Ore.)  East  Oregonian.  He 
has  recently  left  the  newsioom 
of  the  Aberdeen  (Wash.) 
World,  and  replaces  Merle 
Gors,  resigned. 


Forest  W.  Amsden  —  for¬ 
mer  editor  of  the  Lakewood 


Earl  Adams  —  a  graduate 
of  the  University  of  Missouri — 
now  a  reporter  on  the  Medford 
(Ore.)  Mail  Tribune,  replacing 
Harry  Nordwick,  who  resigned 
to  become  managing  editor  of 
the  Madera  (Calif.)  News  Tri¬ 
bune. 


(Colo.)  Jefferson  Sentinel  — 


named  news  editor  of  the  Coos 
Bay  (Ore.)  Times.  He  fills  the 
vacancy  left  by  the  resignation 
of  Martin  Smith  who  has 
joined  the  Yakima  (Wash.) 
Morning  Herald. 


Tom  Horan  —  from  news 
editor,  Santa  Paula  (Calif.) 
Chronicle  —  to  rewrite  on 
Hammond  (Ind.)  Times. 


Bill  Lee  —  sports  editor  of 
the  Hartford  (Conn.)  Courant 
— mai’king  his  .30th  year  W'ith 
the  morning  daily. 


Leonard  S.  Baker  and  Peter 
L.  Goldman  —  joined  the  news 
staff  of  the  St.  Louis  Globe- 
Democrat. 


George  Edges  —  formerly  a 
reporter  for  the  Portage  (Wi.s.) 
Daily  Register — now  editor  of 
the  weekly  Viroqua  (Wis.) 
Vernon  County  Broadcaster. 


Herbert  W.  Hugo  —  foi’mer- 
ly  publicity  man  for  the  Mall 
Tool  Company  in  Chicago  — 
has  joined  the  Oil  Daily,  na¬ 
tional  business  newspaper  of 
petroleum,  as  reporter  and  re¬ 
write  man. 


Steve  McNamara  —  a  1955 
graduate  of  Princeton  Uni¬ 
versity — joined  the  city  news 
staff  of  the  Winston-Salem 
(N.  C.)  Sentinel. 


Bob  Delaney,  reporter  for 
the  Tallahassee  (Fla.)  Demo¬ 
crat,  St.  Petersburg  (Fla.) 
Times,  and  the  Miami  (Fla.) 
Patty  Sews,  has  been  elected 


New  Scholarship 

The  New  York  Times  has 
contributed  a  $2,500  scholarship 
to  the  Inter  American  Press 
Association  Scholarship  Fund, 
Inc.  It  is  the  third  full  scholar¬ 
ship  of  $2,500  to  be  administered 
by  the  Scholarship  Fund.  Ear¬ 
lier  John  S.  Knight,  of  the 
Knight  Newspapers,  donated  a 
La  Prensa  Scholarship,  and 
Barry  Bingham,  of  the  Louis¬ 
ville  T imes  and  Courier  Journal 
set  up  a  Tom  Wallace-Louis- 
ville  Times  Scholarship.  The 
first  winners  will  be  announced 
at  the  annual  meeting  of  lAPA 
in  New  Orleans,  Oct.  29  to 
Nov.  3. 
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WITH  CIRCULATION  LEADERSHIP 


Oregonian 
Daily  Lead 
Over  2nd  Paper 


13,756  City  Carrier  Lead 
10,356  ABC  City  Zone  Lead 
7,026  Retail  Trading  Zone  Lead 
50,931  Total  Circulation  Lead 


WITH  ADVERTISING  LEADERSHIP 


Oregonian 
Leadership 
Over  2nd  Paper 
Year:  1954 


\ 


2,61 3,570  lines  Retail  Advertising  Lead  j 

1,219,097  lines  General  Advertising  Lead  . 
3,316,1 15  lines  Classified  Advertising  Lead  / 
7,148,782  lines  Total  Advertising  Lead  j 

/ 


\ 


Sources:  ABC  Publishers'  stotements  for  6  months  ending 

March  31,  1955;  Medio  Records  lotol  advertising,  less  ^ 

AW,  TW  and  Comics.  1954.  / 


Keep  your  sales  growing 

with  Oregon's  growing  newspaper 


th«  Oregonian 


Portland,  Oregon 


Largest  Circulation  in  the  Pacific  Northwest 

Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc. 


233, Its  Daily 
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Enthusiasm  Key  to  Boy 
Sales,  Say  Circulators 

By  George  A.  Brandenburg 


Some  call  it  “frosting  on  the 
cake,”  others  call  it  just  plain 
enthusiasm.  But  the  enthusiastic 
approach  is  the  essential  ingre¬ 
dient  that  makes  carrier  sales 
meetings  effective. 

J.  R.  Hudson,  Des  Moines 
(Iowa)  Register  and  Tribune 
circulation  promotion  manager, 
says  boys  sell  more  newspapers 
with  enthusiasm  than  they  do 
with  product  knowledge  alone. 

Sell  by  Enthusiasm 

“A  12-year-old  boy  with  en¬ 
thusiasm  that’s  genuine  will  sell 
the  pants  off  a  lad  that  starts 
telling  a  housewife  about  your 
four  leased  wire  services,  na¬ 
tionally  syndicated  columnists, 
etc.,”  said  Mr.  Hudson.  “Most 
of  us  sell  a  familiar  product. 
So  let’s  sell  by  enthusiasm,  back 
it  up  with  good  service  and  let 
the  product  keep  itself  sold.” 

Speaking  at  the  University  of 
Iowa  circulation  short  course, 
Mr.  Hudson  urged  circulation 
managers  to  keep  their  carrier 
meetings  .short  and  colorful.  He 
suggested  that  such  meetings 
should  be  natural  enthusiasm 
builders. 

Mr.  Hudson  offered  the  fol¬ 
lowing  specific  suggestions: 

“Hold  meetings  in  different 
places  to  create  interest.  When 
announcing  a  chicken  and  bean 
offer  to  carriers,  one  of  our 
managers  had  his  meeting  in¬ 
terrupted  by  a  catering  service 
delivering  two  orders  of  steam¬ 
ing  chicken.  Then  two  boys 


came  up  front  and  ate  the 
chicken  while  other  hungry 
mouths  watered. 

“When  announcing  a  trip  to 
Des  Moines,  one  manager  made 
a  deal  with  the  local  bus  com¬ 
pany  to  pull  up  in  front  of  his 
office  and  held  his  meeting  in 
the  bus.  Another  manager  took 
his  boys  to  the  airport  and  held 
his  meeting  in  a  hangar  under 
an  airplane  wing  (model  plans 
were  being  used  as  prizes).” 

Keep  Meetings  Short 

Mr.  Hudson  doesn’t  believe  a 
carrier  meeting  should  last 
more  than  15  minutes — less  if 
possible. 

“Give  them  some  sales  tips 
at  the  meeting,”  he  said,  “but 
make  these  tips  the  kind  that 
will  help  the  boy  get  inside  the 
house.  One  of  the  best  carrier 
salesmen  we  ever  had  was  a  lad 
who  knew  it  was  10  times  as 
hard  for  a  prospect  to  say  ‘no’ 
if  he  got  inside  the  house.  All 
winter  long  he  carried  a  big 
pair  of  overshoes  with  him. 
He’d  knock  on  the  door,  hold 
up  his  overshoes  and  say,  ‘Mrs. 
Smith,  I’ve  taken  off  my  over¬ 
shoes  so  I  won’t  get  your  rugs 
dirty.  May  I  step  inside?’ 

“That’s  a  sales  tip  any  boy 
will  understand.  Let  enthusiasm 
get  him  up  to  the  door  and  in¬ 
side;  let  your  selling  aids  or 
selling  blanks  help  him  get  the 
order  once  inside;  let  good  serv¬ 
ice  and  a  good  product  keep  the 
order  once  it’s  sold.” 


Have  you  heard  how 
CHURCH,  RICKARDS  &  CO.  can... 

•  Secure  New  Newspaper 
Subscribers 

•  Increase  Revenue 

•  Lower  Promotion  Costs 

•  Reduce  Subscriber  Turnover 


Writ*  for  oompl*t*  Information  without  obligation 


CHURCH.  RICKARDS  S  COMPANY 

35  EAST  WACKER  DRIVE  •  CHICAGO  1,  IIUNOIS 


Showmanship  Counts 

Mel  Kappler,  Moline  (Ill.) 
Daily  Dispatch,  believes  that  a 
carrier  properly  trained  will  ob¬ 
tain  much  better  results  from 
.sales  calls  than  a  boy  who  is 
not  trained. 

Showmanship  is  used  in  the 
training  classes,  he  said,  citing 
a.s  one  example:  all  features, 
news,  advertising,  pictures  and 
comics  from  one  day’s  paper  are 
pasted  on  a  big  roll  of  paper. 
The  manager  unrolls  this  im¬ 
pressive  roll  in  front  of  a  group 
of  new  carriers. 

Large  flash  cards  are  u.«ed  to 
illustrate  salient  points  in  sell¬ 
ing,  delivering  and  collecting. 
Once  a  new  carrier  has  been 
properly  trained,  he  is  on  the 
road  to  earning  more  profits 
and  the  special  awards  most 
newspapers  have  to  offer  to 
carrier-salesmen,  Mr.  Kappler 
pointed  out. 

In  his  particular  case,  he 
uses  the  Three  Star  and  Master 
Carrier  awards.  The  Three  Star 
award  is  for  all  carriers  who 
have  a  perfect  record  in  selling, 
delivering  and  collecting  for 
three  months.  They  earn  a  T- 
shirt  with  a  Three  Star  emblem 
and  free  theater  tickets,  etc. 
The  Master  Carrier  award  is 
for  all  carriers  who  have  a  per¬ 
fect  record  for  a  full  year.  They 
receive  a  jacket  with  a  Ma.ster 
Carrier  emblem,  plus  free 
theater  tickets,  etc.  They  al.so 
have  an  annual  dinner  with 
special  entertainment. 

Which  Comes  First? 

M.  E.  Fisher,  Minneapolis 
(Minn.)  Star  and  Tribune, 
raises  the  question:  “Which 
comes  first — the  cake  or  the 
frosting?”  He’s  talking  about 
how  to  stimulate  carrier  sales 
results. 

“You  offer  them  the  cake  of 
many  kinds  of  special  offers 
and  awards  for  a  varying  num¬ 
ber  of  orders  or  increases,”  he 
told  a  recent  meeting  of  circu¬ 
lators.  “Cash,  merchandi.se 
prizes,  trips,  picnics,  parties, 
dinners,  banquets,  outings  and 
many  other  plans  are  designed 
to  appeal  to  boys. 

“But  how  do  you  translate 
.such  offers  into  sales?  I  .say 
by  putting  frosting  on  the  cake. 
Psychologists  tell  us  it’s  part 
of  the  growing  up  process  for 
boys  to  jump  rapidly  from  one 
thing  to  another.  So  let’s  take 
advantage  of  this  human  be¬ 
havior  pattern  and  give  them 
places  to  jump — in  other  words, 
have  a  con.stant  parade  of  new 
gimmicks  to  keep  them  enthusi¬ 
astic  and  eager  to  make  more 
sales  calls.  I  call  these  inex¬ 
pensive  gimmicks  the  frosting 
on  the  more  expensive  cake.” 


ICMA  Committee 
Assignments  Made 

President  Morris  Shorr,  ^ 
Woonsocket  (R.  I.)  CaU,\^ 
announced  committee  appoon, 
ments  to  carry  on  the 
activities  of  International  Cb. 
culation  Managers  Associatioi 
Chairmen  are  as  follows: 

Ad\'ERTIsing  —  George  f 
Hicks,  Pittsburgh  (Pa.) 
Gazette. 

Award  &  Attendance  Prb;  ! 

—  James  R.  Darke,  Providna 
(R.  I.)  Journal-Bulletin. 

Audit  Bureau  of  Caau 
TIONS  —  E.  Roy  Hatton  Deini 
(Mich.)  Free  Press. 

Bulletin  —  Ed  Sechtnu 
Baltimore  (Md.)  News-Pnt. 
American. 

Convention  City  —  Kenneti 

B.  Johnston,  Chicago  Dti^ 
News. 

Convention  Arrangemkis 

—  Louis  L.  Spear,  CAicayt 
Sun-Times. 

Co-Operative  Advertisinc- 

C.  Kenneth  Jefferson,  Do 
Moines  (Iowa)  Register  ami 
Tribune. 

Education  —  H.  Phelps 
Gates,  Christian  Science  Afoa 
itor,  Boston,  Mass. 

Membership  —  James  1 
Rankin,  Topeka  (Kas.)  Mi 
Capital  and  State  JoumaL 
Newspaperboy  Day— Clayta 
J.  Beaver,  Portland  (Oregoni 
Journal. 

Newspaperboy  Dlsplay  - 
Ivan  Sundherg,  St.  Pw! 
(Minn.)  Pioneer-Press. 

Newspaperboy  Training  - 
John  S.  Shank,  Dayton  (Ohio! 
Daily  Nerve. 

Necrology — Robert  W.  Mat 
Glashing,  Taunton  (Mus.1 
Gazette. 

Nominations — Ralph  Cowan. 
Toronto  (Ont.)  Star. 

Post  office  &  Transpobi- 
TION  —  David  R.  Dear,  Elin- 
beth  City  (N.  C.)  Daily  ki 
vance. 

Program  —  Walter  Arouof 
Detroit  (Mich.)  Times. 

Publicity  —  Dave  Fair. 
Harrisburg  (Pa.)  Patroit-Nen 
Question  Box  —  Dar  Sims. 
Columbus  (Ohio)  Citizen. 

Resolutions — Joseph  Fell^e^ 
bach.  Kitchener  (Ont.)  Dsik 
Record. 

Safe  Driving — Clark  Farber 
Tampa  (Fla.)  Tribune. 

State  &  National  Reguu 
TIONS  —  Louis  Trupin,  Phih 
delphia  (Pa.)  Bulletin. 

Canadian  Provinces  —  L* 
McCaffrey,  Ottawa  (Ont.)  C»l>- 
zen. 

Ways  and  Means  —  B*' 
W.  Gilliland,  Lancaster  (P»-' 
Newspapers. 
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HERE  IS  SALES  ACTION!  A  $15  ADVERTISEMENT 

SELLS  8  TRANS- ATLANTIC  BOOKINGS! 


Here  is  a  case  history  where  definite  sales  results  could  be  attributed 
to  a  local  hooker  tie-up  to  a  national  advertisement.  The  Howe  Travel 
Service  of  Galt,  Ontario  found  a  hooker*  with  a  steamship 

company  advertisement,  sensible,  effective  and  highly  remunerative. 


ITe  quote  Mr.  Howe  who  writes: 

"From  one  national  advertisement  alone,  which  I  understand  cost  about  $15.00,  we 
were  fortunate  in  receiving  a  total  of  eight  Trans- Atlantic  bookings  which  has  in  itself 
proven  the  worth,  both  to  the  national  advertiser  and  ourselves,  of  this  type  of  advertis¬ 
ing.  Undoubtedly,  these  results  would  not  have  been  forthcoming  had  we  not  been  able 
to  place  our  name  beneath  the  steamship  company’s  advertisement. 

Many  thanks  to  you,  your  staff,  and  the  Evening  Reporter  for  your  attention.  Keep  up 
the  good  work  and  continue  to  stress  the  importance  of  our  tieing-in  with  appropriate 
national  advertisements  in  The  Reporter. 

Yours  very  truly,  HOWE  TRAVEL  SERVICE 
H.  W.  Howe.” 


Daily  nawspapart  bring  national  advnrtiting 
to  tha  local  InvnI — tha  action  lavni 


CANADIAN  DAILY  NEWSPAPER 
PUBLISHERS  ASSOCIATION 


55  University  Avenue,  Toronto  1,  Ontario 

1.  H.  Macdoaald,  General  Manager 


*A  booker  gives  a  local  dealer's 
name  and  address  and  is  volun¬ 
tarily  ^pended  by  him  to  a 
manu/acturtr's  advertisement. 
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Winners  Tell 
Of  Classified 
Promotions  I  ^ 


proval  suchVogiams,  in  Jt-  wESTERNERS-L..d.™  \^l 

feet.  For  the  WCAA  awards  Charles  Eastwood,  S, 

are  macie  by  tabulation  of  the  Rice,  Redwood  City  Tribune;  Alyce  F 
vote  of  all  attending  the  recent  Las  Vegas  (Nev.)  Review-Journal; 
convention  and  inspecting  the  kane  (Wash.)  Spokesman-Review  and 

entries.  _ 

Award  Winners  typography  runners  up. 

Promotion  award  runners-up  The  Santa  Barbara  (Calif.) 
in  the  promotion  competition  for  Xews-Press  tallied  the  most 
papers  of  more  than  25,000  votes  in  two  of  the  competitions 
were  the  San  Diego  (Calif.)  for  newspapers  under  25,000 
Union-Tribune  and  the  Long  circulation.  These  were  for 
Beach  (Calif.)  Independent  promotion,  with  second  and 
Press-Telegram.  third  places  going  to  the  Walla 

Other  WCAA  awards  in  the  IVo  la  (Wash.)  Union-Bulletin 
metropolitan  competitions  went  and  the  Westchester  (Calif.) 
to  the  Long  Beach  Independent  Neivs  Advertiser,  and  for  typo- 
Press-Telegram  for  best  linage  graphy. 

booster,  with  San  Diego  and  The  linage  booster  cup  in  this 
the  Richmond  (Calif.)  Inde-  division  went  to  the  Redwood 
pendent  the  runners  up,  and  to  City  (Calif.)  Tribune  with 
the  San  Jose  Mercury-News,  Santa  Barbara  second  and  the 
for  best  classified  typography.  Salinas  (Calif.)  Californian 
The  Tacoma  (Wash.)  News-  and  the  Las  Vegas  (Nev.)  Re- 
Tribune  and  the  Oakland  view-journal  tied  for  third. 
(Calif.)  Tribune  were  the  Typographical  runners  up  were 


no  refunds  are  allowed  for  kills.  “Today,  I  thank  an  into 
The  annual  auto  feature  is  a  dealer  when  he  advertises  on  i 
“1001  used  cars  for  sale  in  10  televised  fight  or  wrestling  pro¬ 
days,”  a  county-wide  event,  gram.  I  explain  that  the  pro- 
Dealers  were  found  so  impres-  motion  helps  turn  readers  to  tin 
sed  w’ith  the  results  of  this  classified  columns.”  And  todij, 
event  that  they  preferred  not  he  added,  the  real  estate  men 
to  shift  to  the  “Red  Tag  Days”  are  all  out  of  television, 
feature.  The  “White  Elephant"  pron»- 

Real  estate  operators  dropped  tion  used  for  five  years  by  clis- 
a  television  program  and  are  sified  is  now  an  important  ro¬ 
using  classified  again,  thanks  tail  advertising  promotion,  Mr 
especially  to  a  “Buy  a  Piece  of  Egber’t  said.  A  telephone  nnni- 
America”  pi'omotion  used  in  the  ber  change  was  widely  adver- 
newspapers.  Mi-.  Egbert  re-  tised  with  special  art  and  M 
ported.  This  series  was  devoted  using  varied  symbols.  This  * 
to  selling  home  ownership.  again  faced  at  Salt  Lake  thi' 

fall.  Results  show  the  old  nurn- 
A  Return  from  TV  lingers  a  long  time. 

“The  televi-ion  i-eries  fell  Each  promotion  is  schednW 
flat.  It  proved  to  be  one  of  the  ahead  and  then  individuilk 
greatest  things  that  ever  hap-  planned,  in  conjunction  ^ 
pened  to  classified  in  our  area,”  the  promotion  department,  M 
the  classified  manager  of  the  to  60  days  ahead. 
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CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES.  DESIGN,  SPECIFICATIONS 
PNOCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Federal  Si.  Betlen,  Mate. 

317  South  Tryon  SI.  Chariolle,  N.  C 
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The  |)laii8  hoard  retires  into  elose<l 
session  •  works  ii|)  a  preliniinary 

program  that  runs  into  six  figures  • 
your  niediiini  is  mentioned  • 

a  hig  contract  hangs  in  tlie 
balance  •  the  media  director 

reaches  for  Standard  Hate  • 
and  if  yon  have  a  Service-A<l  near  yonr  listing 


you  are 


For  the  full  story  on  the  values  1,161  media  get  from  their 
Service-Ads,  see  Standard  Rate’s  own  Service-Ad  in  the 
front  of  any  edition  of  SRDS;  or  call  a  Standard  Rate 
Service-Salesman. 

N.  Y.  C.- Murray  Hill  9-6620  •  CHI.-Hollycourt  5-2400  •  L.  A.-OunKirk  2-8576 

yote:  Six  years  of  continuous  research  among  advertisers  and  agen¬ 
cies  has  taught  us  that  one  of  the  most  important  uses  of  Service-Ads 
comes  at  those  times  when  conference  room  doors  are  locked,  chal¬ 
lenges  and  suggestions  come  thick  and  fast,  and  somebody  has  to 
come  up  with  answers— fast. 


Professional  Union 
Proposed  for  Newsmen 


By  Mark  Clutter 

Editorial  Page  Editor,  Wichita 

Newspapermen  need  a  new 
kind  of  union. 

I  have  come  to  this  conclusion 
slowly  and  reluctantly.  I  used 
to  be  a  fanatical  guildsman.  I 
still  believe  in  the  Newspaper 
Guild  because  it  is  the  only 
existing  organization  that  can 
help  writers  and  photographers 
to  get  better  wages  and  work¬ 
ing  conditions. 

I  have  belonged  to  four  Guild 
locals.  Two  were  solid  and  very 
functional.  The  other  two  were 
in  the  organizing  stage.  Gradu¬ 
ally  I  have  come  to  the'  belief 
that  the  Guild  does  not  and 
cannot  cope  with  the  most  seri¬ 
ous  problems  that  face  news¬ 
papermen. 

Some  Serious  Problems 

These  problems  are: 

1.  Lack  of  professional  pride, 
integrity,  and  competence. 

I  am  proud  of  being  a  news¬ 
paperman.  I  think  it  is  one  of 
the  most  important  jobs  in  the 
world.  We  live  in  an  age  of 
frantic  specialization.  There  is 
danger  of  society  losing  its  co¬ 
ordination.  Only  good  journal¬ 
ism  can  keep  society  whole.  We 
writers  have  the  job  of  inter¬ 
preting  specialized  class  to  other 
specialized  classes  and  of  pro¬ 
viding  information  and  some 
direction  to  the  masses  of 
people.  It  is  a  big  job.  Demo¬ 
cracy  depends  in  large  part  on 
its  newspapers. 

It  hurts  me,  as  it  must  all 
able  and  conscientious  newspa¬ 
permen,  to  see  dullards  and  in¬ 
competents  bring  to  this  im¬ 
portant  work  the  time-serving 
attitude  of  factory  hands. 


(Kas.)  Beacon 

2.  The  lack  of  good  recruits. 

The  best  kids  realize  that 

something  is  wrong.  They  don’t 
come  to  us  bogging  for  a  chance 
any  more.  They  aren’t  so  much 
discouraged  by  wages  as  by  at¬ 
titudes.  They  want  to  do  real 
work,  significant  work.  They  go 
into  engineering  and  the  learned 
professions  and  business.  They 
would  love  to  handle  news  in 
the  exciting,  creative  way  it 
should  be  handled.  They  don’t 
want  any  part  of  routine,  dull, 
clock-watching  work. 

Lack  Education 

3.  Lack  of  adequate  educa¬ 
tion. 

Newspapermen  need  not  be 
intellectuals.  They  should  never 
be  intellectual  when  the  w'ord 
means  pedantic,  highbrow,  and 
out-of-touch  with  ordinai'y  peo¬ 
ple.  But  newspapermen  should 
be  on  an  educational  par  with 
the  majority  of  bu.sinessmen  and 
officials  they  interview.  They 
aren’t  today.  Many  of  them  have 
only  the  most  meager  notions 
of  the  history,  politics,  litera¬ 
ture,  and  economics  of  the 
modern  world.  And  many  of 
them  can’t  write  ordinary  En¬ 
glish. 

Newsmen  are  the  public  rela¬ 
tions  people  of  newspapers. 
When  newspapers  send  badly 
educated,  boorish,  or  clownish 
types  out  to  talk  to  business 
and  governmental  leaders,  they 
need  not  be  surprised  if  the  pub¬ 
lic  loses  respect  for  the  printed 
word. 

4.  Indifference  and  contempt 
of  many  publishers  toward  their 
news  staffs. 


Clearing  House— ACB  was  established  in 
1917  to  act  as  a  “clearing  house”  for  newspaper 
checking  copies,  so  that  agencies  and  advertisers 
would  receive  their  tearsheets  regularly  and 
promptly  in  a  uniform  manner,  and  could  also 
secure  additional  tearsheets  from  one  central 
source. 


THE  SEIVICE  THAT  HELPS  IH  THE  USE  OF  HEWSfAPEt  ADVEHTISINC 


Service  Offices 


•  NEW  YORK 

•  MEMPHIS 


CHICAGO  •COLUMBUS 
•  SAN  FRANCISCO  » 


THE  ADVERTISING  CHECKING  BUREAU,  inc 


Unfortunately,  many  news¬ 
papers  are  run  by  advertising 
merchants  who  have  become  so 
involved  with  selling  ads  that 
they  have  forgotten  that  they 
must  also  sell  subscriptions. 
Readers  buy  papers  for  news 
and  features.  The  newsroom  is 
the  heart  of  the  business.  Pub¬ 
lishers  should  hire  their  editors, 
writers,  and  photographers  with 
more  care  than  they  use  in 
choosing  any  other  personnel. 
Too  often  the  staffmen  are 
hired  and  assigned  by  the  “Hey- 
You”  method. 

The  Newspaper  Guilds  does 
little  to  correct  these  evils.  In 
fact,  it  helps  create  some  of 
them.  The  Guild’s  over-emphasis 
on  job  security  and  hours  per 
week  has  made  newspaper  work 
attractive  to  the  factoiy-hand 
mentality.  Any  newspaper  with 
a  strong  Guild  has  many  work¬ 
ers  who  long  ago  lost  interest 
in  their  jobs  but  who  are  hold¬ 
ing  onto  a  sure  thing. 

Don’t  misunderstand  me.  I 
like  the  Guild.  Newspapermen 
should  have  adequate  wages  and 
paid  vacations  and  the  other 
ordinary  decencies  of  employ¬ 
ment.  The  Guild  has  made  these 
possible.  The  Guild  is  all  right 
as  far  as  it  goes.  But  it  doesn’t 
go  far  enough — not  half. 

Not  Factory  Workers 

The  Guild  is  wrong  in  its 
basic  philosophic  concept.  News¬ 
papermen  are  not  factory  work¬ 
ers.  They  are  professional  work¬ 
ers  employed  under  group  con¬ 
ditions.  Their  status  is  more 
like  that  of  teachers  employed 
by  a  school  system  or  of  doctors 
employed  by  a  hospital. 

It  was,  I  suppose,  inevitable 
that  economic  pressures  should 
have  turned  the  Guild  into  an 
industrial  union.  This  develop¬ 
ment  was  a  tragedy.  We  have 
little  in  common  with  elevator 
operators  and  file  clerks.  When 
we  began  to  worry  about  their 
problems  we  lost  sight  of  our 
own. 

What  we  newsmen  need  is 
not  a  labor  union  but  a  profes¬ 
sional  union  or  association.  We' 
need  to  concern  ourselves  not 
only  with  wages  but  also  with 
qualifications.  And  we  need  the 
blessing  and  cooperation  of  pub¬ 
lishers  in  setting  up  such  an 
organization. 

An  association  would  not  be 
hostile  to  the  Guild.  In  Guild 
plants  it  could  exist  with  the 
Guild — if  the  Guild  would  co¬ 
operate.  Of  course,  the  Guild 
with  its  rigid  industrial-union 
orthodoxy  might  declare  war. 
That  would  be  unfortunate  for 
both  parties,  but  the  Guild 
would  be  the  loser  in  the  long 
run. 
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What  would  such  an  assod- 
ation  do?  How  would  it  fnnc- 
tion? 

1.  It  would  set  up  basic  quali- 
fications  for  employment 
Would-be  cub  reporters  and 
photographers  would  have  to 
meet  certain  educational  re¬ 
quirements  and  would  have  to 
pass  qualifying  examinations. 
The  tests  could  be  conducted 
by  the  plants  at  first;  later,  it 
might  be  possible  to  set  up  state 
boards  similar  to  those  which 
qualify  doctors,  lawyers,  court 
reporters,  and  dozens  of  other 
professionals. 

W'ithout  Exam 

2.  Experienced  newsmen  could 
join  without  examination.  Those 
who  do  not  have  enough  ex¬ 
perience  would  be  given  a  rea¬ 
sonable  period  in  which  to  meet 
qualifications. 

3.  Publishei-s  would  be  en- 
couT'aged  to  think  in  terms  of 
individual  term  contracts  for 
their  top-flight  people.  These 
would  be  comparable  to  the  an¬ 
nual  contracts  of  professors  and 
others. 

4.  The  association  would  set 
up  standards  of  professional 
conduct  for  its  members.  There 
are  too  many  newspapermen 
who  are  playing  angles,  conduct¬ 
ing  doubtful  sidelines,  or  fail¬ 
ing  to  uphold  the  dignity  of 
their  work. 

5.  The  association  would  pro¬ 
vide  seminars,  refresher  courses, 
and  other  educational  opportu¬ 
nities. 

Beyond  Unionism 

On  non-Guild  newspapers  it 
would  bargain  for  wages  and 
working  conditions.  To  that  ex¬ 
tent  it  would  be  a  labor  union. 
But  it  would  go  far  beyond  the 
concepts  of  unionism  in  that  its 
primary  function  would  be  to 
improve  newspapers.  It  would 
work  with,  not  against,  the  pub¬ 
lishers. 

How  could  such  an  associa¬ 
tion  be  formed?  I  think  it  would 
have  to  originate  with  a  group 
of  editors,  publishers,  and  able 
writers  who  are  sick  of  incom¬ 
petence,  dullness,  and  unrest  in 
the  newsrooms. 

Newspapers  today  are  in  a 
battle  for  survival.  Many  of 
them  must  improve  their  prod¬ 
uct  or  perish.  No  product  is 
better  than  the  men  who  make 
it.  If  newspapers  are  to  com¬ 
pete  successfully  not  only  with 
other  newspapers  but  also  with 
TV,  radio,  and  national  news 
magazines,  they  must  find  and 
train  better  editors,  writers,  and 
photographers.  A  professional 
association  could  play  a  major 
role  in  the  achievement  of  such 
an  objective. 
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When  Wilton  Polz  of  Western  Electric  fin¬ 
ishes  with  these  used  Bell  telephones  they’ll 
look  new  and  they’ll  work  like  new  again! 

Wilton  is  one  of  5,000  people,  out  of  our 
hundred  thousand  employees,  who  repair  and 
recondition  telephone  equipment  for  the  Bell 
telephone  companies.  This  is  one  of  our  lesser 
known  but  highly  important  jobs  as  the 
manufacturing  and  supply  unit  of  the  Bell 
System. 

To  our  29  repair  shops  throughout  the  U.S. 
come  worn  or  damaged  telephones,  booths 


and  switchboards  as  well  as  smaller  things 
like  fuses,  tools  and  relays.  Here  they  are 
reborn,  good  as  new,  for  economical  re-use  in 
Bell  telephone  service. 

We  handle  this  repair  job  because  it  means 
a  longer  life  for  telephone  equipment  and 
because  we  have  the  factory  know-how  to 
do  it  at  low  cost  —  producing  savings  that 
help  hold  down  the  cost  of  providing  Bell 
telephone  service.  As  a  unit  of  the  Bell  Sys¬ 
tem,  we  share  the  common  System  goal  —  to 
provide  the  public  with  good,  dependable 
telephone  service  at  low  cost. 
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Omwunxdnx^: 

The  First  Annual 

EDITORIAL  AWARD 

Sponsored  by  the 

LAYMEN’S  NATIONAL  COMMinEE,  Inc. 

(An  all-faiths  organization) 
on  the  subject  of 

“THE  BIBLE” 

¥ 

This  Award  will  he  presented  to  the  Newspaper 
and  its  Editorial  Writer  for  the  Best  Editorial  written 
and  dedicated  to  the  15th  Annual  National  Bible 
Week  Observance,  October  17-25. 

The  subject,  “The  Bible,”  is  to  l)e  treated  in  an 
editorial  not  exceeding  600  words  in  length  and  appear¬ 
ing  in  a  newspaper  during  the  period  from  Mondav. 
October  10,  through  Sunday,  October  25. 

This  contest  is  open  to  editorial  writers  of  all  faiths 
and  their  newspapers.  The  published  editorial  must  he 
submitted  in  triplicate  to  “The  Judges,”  care  of  the 
Laymen’s  National  Committee,  Inc.,  Manger  Vanderbilt 
Hotel,  Park  Avenue  at  54th  Street,  New  York  City,  no 
later  than  midnight,  November  1.  1955. 

The  winning  contestant  will  be  notified  by  the  first 
of  December.  Further  details  will  be  given  on  request 
to  Contest  Director,  at  the  same  address. 

(  AdvertisemcMl ) 


Joint  Plant 
Termed  Bane 
Of  Monopoly 

San  Francisco 
The  agency  plan  of  newspaper 
operation  provides  a  way  to 
curb  the  trend  toward  so- 
called  monopoly  newspaper 
towns,  A.  F.  Peterson,  business 
manager.  Newspaper  Agency 
Corporation  of  Salt  Lake  City, 
said  in  a  report  prepared  for 
the  Pacific  Newspaper  Mechani¬ 
cal  Conference  here. 

For  the  agency  plan  permits 
the  development  of  sound  ag¬ 
gressive  selling  of  newspapers 
for  their  true  woidh,  Mr.  Peter¬ 
son  said.  By  cutting  costs,  it 
assures  a  city  more  than  one 
financially  sound  newspaper, 
each  with  individual  expression. 

At  Salt  Lake,  the  agency  has 
cut  costs  to  enable  savings  that 
have  improved  the  economy  for 
all,  employers  and  employes 
alike,  he  reported.  He  listed 
these  and  many  other  re.^ults 
from  the  three-year-old  opera¬ 
tion  involving  the  Deseret  News 
and  Telegram,  the  Tribune  and 
Sunday  Tribune. 

“Real  Desire”  Attained 
“Also,  our  real  desire  to  have 
two  newspapers  with  different 
points  of  view  has  been  fully 
realized,”  he  said.  “At  no  time 
during  our  three  years  have  the 
editors  of  the  papers  even  met 
together. 

“Our  relationship  with  each 
editor  is  a  separate,  individual 
transaction.  However,  for  sound 
economics,  the  newshole  is  pre¬ 
pared  by  the  agency  with  the 
usual  ■  give  and  take  from  the 
editors,”  he  added. 

The  agency  plan  of  operations 
actually  is  22  years  old.  There 
are  now  32  such  operations  in 
the  United  States,  he  reported. 
At  Salt  Lake  City  the  agency 
operates  advertising,  circula¬ 
tion,  accounting  and  mechanical 
departments  for  the  separate 
corporations,  Kearns-Tribune 
Corporation  and  Deseret  News 
Publishing  Company. 

Some  Job  Displacement 
“One  rent,  one  light,  one  heat 
and  one  set  of  machinery  have 
saved  considerable  money  that 
has  improved  the  economy  for 
all,”  he  declared. 

When  the  agency  operation 
began,  there  was  some  disloca¬ 
tion  of  non-mechanical  workers 
but  all  were  placed  in  60  days. 
Many  obtained  better  jobs  than 
they  formerly  occupied. 

After  the  first  staff  reduc¬ 
tion,  no  further  moves  w’ere 
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made  to  cut  personnel.  But  is  i 
the  result  of  time’s  attrition 
there  are  now  100  fewer  person? 
in  the  involved  departments 
than  in  the  original  basic  staff 
he  reported. 

“In  the  mechanical  depart¬ 
ments,  the  increase  in  linage 
has  more  th-n  absorbed  the 
workmen  available,”  Mr.  Peter- 
son  said. 

The  results  to  the  advertiser 
were  a  2'^%  reduction  from  the 
combined  rate  before  the  agen¬ 
cy  was  formed,  he  added.  The 
advertiser  is  getting  less  circu¬ 
lation,  but  coverage  is  complete, 
he  declared. 

“The  rates  are  set  up  so  an 
advertiser  can  buy  either  the 
Tribune  or  the  News.  If  there 
is  no  change  in  copy,  the  other 
paper  can  be  bought  for  a  very 
nominal  late.  So  we  have  a 
rate  for  morning  or  evening  or 
the  unit  rate  covering  both  pa¬ 
pers.  We  have  no  forced  com¬ 
binations  of  any  kind,”  he  ad¬ 
vised. 

Pickup  Restricted 

Type  pickup  is  restricted  to 
five  categories.  These  are  stock 
and  bond  tables,  produce  and 
livestock  prices,  box  scores  and 
such  sports  tables,  important 
speeches  scheduled  for  both  pa¬ 
pers  such  as  an  address  by  the 
President,  and  obituary  notices. 

The  Newspaper  Agency  Cor¬ 
poration  is  owned  50%  by  each 
of  the  two  newspapers.  The 
Agency  itself  makes  no  profit? 
and  pays  no  dividends.  Each 
month  it  distr  ibutes  any  surplus 
over  operating  expenses  to  the 
two  publishing  companies. 

• 

Maltooii  Daily  Has 
160-Page  Edition 

The  Mattonn  (Ill.)  Jounid- 
Gazette  published  a  IfiO-page 
edition.  Sept.  1,  in  connection 
with  Mattoon’s  centennial  cele 
bration.  Sept.  4-10. 

It  was  the  lar  gest  paper  ever 
irublished  by  the  JournaI-G»- 
zette  and  included  spot  color, 
both  editor  ially  and  in  ads.  Pro¬ 
duction  of  the  issue  called  for 
approximately  1,152  man  hours 
in  the  composing  and  pres.?- 
r'ooms,  according  to  Williartr  B.  I 
Hamel,  publisher. 

•  I 

65th  Year  in  Family 

Gainesville,  T«. 

The  Aug.  30  edition  markec 
the  65th  anniversar'y  of  the 
Gainesville  Daily  Register, 

T.  Leonar  d  established  it  aft*- 
buying  the  Weekly  Regi.'=ter  aw 
his  family  still  owns  it.  The 
founder  was  active  on  the  pape- 
more  than  40  years.  A 
Clarence,  is  publisher  today. 
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Avast,  Sailor . . .  "Scotch”  is  a  brand  name 
for  tape — don’t  forget  the  quotes! 


NOTE  •  While  we  welcome  the  mention 

of  our  product  in  your  columns,  we  ask  that  you 
respect  our  registered  trade-mark.  If  it  is  im¬ 
possible  for  you  to  use  the  full  name  correctly: 


“Scotch”  Brand  Cellophane  Tape — or  “Scotch” 
Brand  Masking  Tape,  etc.,  please  just  say 
cellophane  tape  or  masking  tape.  Thank  you 
for  your  cooperation. 


MINNESOTA  MINING  &  MFG.  CO. 


Saint  Paul 


Minnesota 
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INTERTYPE  MIXER 

to  set  copy  like 
this  at  a  PROFIT! 


CALIFORNIA  JUICES  2 

Special— Thursday  and  Friday 


There’s  no  need  to  struggle  setting  complex  copy — 
trying  to  do  it  the  hard  way  by  cutting  in,  hand 
setting  and  making  difficult  lock-ups — if  you  have 
an  Intertype  Mixer  line  casting  machine  in  your 
composing  room. 

All  these  sizes,  all  these  faces,  all  these  combinations, 
and  many  others,  are  easily  and  quickly  set  at  the 
keyboard,  virtually  at  straight-matter  speed. 


2  MODERN  STREAMLINING  gives  the  new 
machines  an  attractive  and  distinctive 
appearance  with  their  improved  design. 


You  can  save  money. . .  you  can  make  money. . .  by 
setting  mixed  matter  the  practical  Intertype  way. 

And  here’s  another  factor  affecting  composition 
costs.  Intertype  Mixers,  because  they  are  basically 
simpler  and  have  fewer  parts,  are  more  dependable 
and  require  less  maintenance. 

For  all  your  machine  typesetting  requirements  you’ll 
always  do  best  if  you  Look  to  Progressive  Intertype. 


INTERTYPE  CORPORATION 


T)T/^  O  I  Yes,  it’s  the  new 

J3J.VJr  cool,  60%  Dacron 

and  wool  w'orsted  Northlander.  You  will  admire  its 
stylish  patch  pocket  design.  Available  in  ^^95 
the  latest  fabric  colors  and  in  many  sizes. 


360  FURMAN  STREET.  BROOKLYN  1.  NEW  YORK 
Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 
In  Canada:  Toronto  Type  Foundry  Company  Limited,  Toronto 
Montreal,  Winnipeg,  Vancouver,  Flalifax 


Text  set  in  Intertype  Imperial 
Intertype  is  a  registered  trademark 


Mayor  Urges 
Security  Law 

Jones  Informs  Delegation 
That  National  Changes 
May  Be  Necessary  Soon 


Marinette  Daily  PLANT  and  EQUIPMENT 

Lets  Contract  — ^  - — - s  e  c  t  n 


Marinette,  Wis. 

Contracts  have  been  awarded 
for  the  construction  of  a  new 
building  for  the  Marinette 
Eagle-Star,  it  was  announced 
by  Fred  G.  Sappington,  vice- 
president  of  the  Eagle  Printing 
Co.,  and  editor  and  publisher  of 
the  Eagle-Star. 

Construction  of  the  new 
plant,  a  modern  one-story  bi-ick, 
steel  and  concrete  structure, 
will  be  started  immediately  on 
the  lots  adjacent  to  the  existing 
three-story  Eagle-Star  building. 

Harrj'  W.  Gjelsteen,  Menomi¬ 
nee,  Mich.,  is  the  architect. 

To  Be  Air  Conditioned 

The  new  building  will  have 
approximately  14,500  square 
feet  of  floor  space  and  will  be 
air  conditioned.  Upon  comple¬ 
tion  next  Spring,  the  machinery 
and  fixtures  of  the  present 
building  will  be  moved  into  the 
new  plant  and  the  old  building 
will  be  razed,  providing  room 
for  a  large  parking  lot  for  TV  will  occupy  part  of  a  new 
Eagle-Star  employes  and  cus-  addition  to  the  Roanoke  Times 
tomers.  and  World-News’  plant  in  a 


Design  for  addition  to  Roanoke  Newspapers'  building. 


better  than  1,650  .square  feet  of 
floor  space. 

Seats  200 

The  auditorium,  which  will 
seat  around  200  persons,  will 
be  used  as  an  auxiliary  televi¬ 
sion  and  radio  studio  for  pro¬ 
grams  involving  large  groups 
and  for  audience  participation 
shows. 

There  will  be  a  limited  reno¬ 
vation  of  the  news  and  editorial 
offices  on  the  third  floor  of  the 
old  building.  This  includes  in¬ 
stallation  of  a  news  room  for 
WDBJ-TV  in  space  now  occu¬ 
pied  by  the  newspapers’  library. 

The  third  floor  of  the  new 
wing  will  house  a  complete  new 
darkroom  and  photography 
suite. 

There  w'ill  be  a  studio,  large 
print  room  and  six  separate 
darkrooms,  including  a  special 
one  for  wirephoto  operations. 

Facilities  for  processing 
movie  film  for  the  television  sta¬ 
tion,  production  of  slides  and 
other  photographic  operations 
are  to  be  incorporated. 

Also  on  the  third  floor  of  the 
new  wing  will  be  a  new  engrav¬ 
ing  department,  new  library,, 
new  department  for  women’s 
editors  and  offices  for  the  ex¬ 
ecutive  editor  and  editorial  writ¬ 
ers. 

The  old  press  room  on  the 
basement  level  of  the  building 
will  be  renovated  as  offices  for 
the  retail  and  general  advertis¬ 
ing  departments. 

The  mezzanine  in  the  old 
building  will  be  revamped  te 
house  the  accounting  depart¬ 
ment.  Offices  of  the  circulation 
manager  and  di.strict  managers 
will  go  into  new  quarters  on  the 
second  floor  of  the  mechanical 
wing. 


Architect's  drawing  of  Marinette  Eagle-Star  building. 
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Plant  •  Equipment 

Scan-A-Sizer 
Pilot  Tested 

The  first  of  10  pilot  models  of 
the  Fairchild  Scan-A-Sizer,  for 
field  testing,  was  placed  in  op¬ 
eration  recently  in  the  plant  of 
the  Sun-Gazette  newspapers  in 
Williamsport,  Pa. 

The  Scan-A-Sizer  is  Fair- 
child  Graphic  Equipment’s  elec¬ 
tronic  engraving  machine  which 
has  the  ability  to  enlarge  and 
reduce  four  and  a  half  times 
from  original  copy. 

The  Sun-Gazette  newspapers 
were  selected  for  this  pilot 
operation  because  of  previous 
cooperative  efforts  in  other 
tests  and  operations  with  Fair- 
child  Equipment.  They  were  the 
first  to  show  that  direct  print¬ 
ing  from  a  Scan-A-Plate  en¬ 
graving  is  a  sound  procedure. 

The  Williamsport  newspapers 
also  pioneered  in  the  use  of 
the  Scan-A-Graver,  and  in¬ 
stalled  two  of  the  machines 
shortly  after  they  were  mar¬ 
keted. 

They  use  direct  printing  from 
85-screen  plates  for  society 
lay-outs  and  other  photo  dis¬ 
plays  when  particularly  fine  re¬ 
production  is  desirable.  When 
matting  is  more  advantageous 
for  ROP  photographs,  the  65- 
screen  machine  is  used. 

Choice  of  Screens 

It  was  pointed  out  that  the 
new  Scan-A-Sizer,  with  its  se¬ 
lection  of  65  and  85  screens, 
will  solve  this  problem  for  many 
newspapers  who  wish  to  select 
the  best  method  of  reproduc¬ 
tion  to  solve  a  particular  make¬ 
up  or  composing  room  problem. 

Research  and  development 
engineers  from  Fairchild  Gra¬ 
phic  Equipment  will  keep  a 
close  watch  on  the  operation  of 
the  machine  at  Williamsport, 
so  that  design  and  functional 
improvements  may  be  incor¬ 
porated  in  later  production 
models. 

Fairchild  has  not  yet  an¬ 
nounced  where  the  other  nine 
models  for  field  testing  will  be 
installed.  The  list  is  being  com¬ 
piled  to  test  the  San-A-Sizer 
operation  under  varied  working 
conditions,  aiming  for  a  com¬ 
plete  cross-section  of  the  gra¬ 
phic  arts  field. 

The  Scan-A-Sizer  employs  a 
radically  new  design  in  the 
scanning  concept.  Copy  is 
placed  on  a  flat  drawer-like 
projection  and  it  is  scanned  by 
an  optical  system  housed  in  the 
head  near  the  top  of  the  left 
hand  end  of  the  machine.  The 


SIZING  UP  their  new  Scan-A-Siier  in  the  Willianrtsport  Sun-Gazette 
plant,  Peg  Grammer  and  R.  I.  Doebler  show  one-column  plastic  en¬ 
graving  made  from  an  8x10  glossy  print. 


copy  table  will  accept  originals 
up  to  18  by  221/2  inches,  which 
may  be  mounted  on  material 
up  to  1/2  inch  in  thickness. 

The  scanning  is  done  directly 
from  side  to  side,  as  the  copy 
table  recedes  into  the  machine. 

Controls  for  enlarging  and 
reducing  are  conveniently  lo¬ 
cated  on  a  front  panel.  Adjust¬ 
ments  provide  for  continuous 
enlargement  up  to  4’2  times 
or  for  continuous  reduction 
downward  by  414  times.  This 
degree  of  enlargement  makes 
it  possible  for  a  35mm  contact 
print  to  be  enlarged  to  approxi¬ 
mately  4 ’4  by  6%  inches  or  a 
3  by  4  print,  such  as  the  Polar¬ 
oid  print-in-a-minute,  to  be  en¬ 
larged  to  12  by  16  inches. 

The  Scan-A-Sizer  is  provided 
with  interchangeable  cylinders. 
One  is  the  standard  8  by  10 
cylinder,  the  maximum  size  of 
standard  Scan-A-Graver  en¬ 
gravings.  On  the  other  cylinder, 
an  engraving  of  a  maximum 
of  1314  by  1614  inches  may  be 
produced. 

The  Scan-A-Sizer  introduces 
a  new  control  for  the  operator 
which  provides  a  variation  in 
response  to  tonal  changes  in 
the  highlight  range  of  original 
photographs. 

• 

Harris  New  Composing 
Supt.  on  L.  A,  Times 

Los  Angeles 

William  P.  Harris,  who  joined 
the  Times  composing  room  as 
an  apprentice  in  1928,  has  been 
named  composing  room  superin¬ 
tendent. 

Mr.  Harris  replaces  A1  Ten¬ 
nyson  who  has  been  moved  to 
the  paper’s  production  depart¬ 
ment  staff.  Assistant  superin¬ 
tendent  under  Mr.  Harris  will 
be  William  F.  Scheffler  and 
assistant  superintendent  nights 
will  be  Jerome  J.  Born. 


News-Sentinel  Names 
New  Pressroom  Boss 

Knoxville,  Tenn. 
Kenyon  C.  Ottaway,  with  the 
Bridge]>ort  (Conn.)  erald  for 
25  years  and  foreman  for  20 
years,  has  been 
named  the 
Kvoxville 
(Tenn.)  News- 
Sen  tineVs  press¬ 
room  foreman. 


Ottaway 


Mr.  Ottaway, 
45,  succeeds  W’. 
D.  Cunningham 
who  died  last 
December  after 
more  than  25 
years  as  fore¬ 
man.  Albert  Hooper,  assistant 
foreman,  w’as  interim  foreman. 

Mr.  Ottaway  is  a  director  of 
the  New  England  Mechanical 
Conference. 

Ore.  Paper  Acquires 
More  Mechanical  Space 

Corvallis,  Ore. 

Additional  space  for  the  me¬ 
chanical  departments  of  the 
Gazette-Times  has  been  made 
available  by  taking  over  a  sec¬ 
tion  of  the  basement  of  the 
Bates  Building,  next  door  to  the 
newspaper’s  plant. 

The  acquisition  of  a  former 
store  building  on  the  other  side 
of  the  plant,  allows  a  further 
reshuffling  of  the  office  and 
street  access  from  both  Third 
and  Jefferson  streets. 

Additional  space  is  provided 
for  newsprint  storage  and  an 
office  is  being  set  un  for  the 
Oregon  State  Barometer,  Ore¬ 
gon  State  College  daily  student 
newspaper,  as  well  as  locker 
and  washup  rooms  for  mechani¬ 
cal  staff  members. 


High-Low  Press 
Setup  for  Color 

Elyria,  Ob 
The  Chronicle-Telegram,  20^ 
000-plus  evening  daily,  is  of. 
fering  four-color  printing. 

Addition  of  two  used  Dupfe 
press  units,  i-e-engineered  to  be 
mounted  high  and  low  instesc 
of  tandem  and  including  n. 
versing  facilities,  made  possibk 
the  color  printing  service,  while 
increasing  the  capacity  of  the 
press  from  48  to  80  pages.  Pn- 
viously,  the  C-T  had  used  three 
Duplex  units. 

Otto  B.  Schoepfle,  publisher, 
and  C.  Russell  Stokley,  business 
manager,  were  the  men  behinc 
the  color-service  push  on  the 
Chronicle-Telegram  with  Ear 
LaCure,  former  mechanical  su¬ 
perintendent  and  erstwhile 
press  erector,  supervising  the 
actual  installation.  Roy  Reisic- 
ger,  advertising  director,  will 
have  the  job  of  “selling”  the 
full  color  idea  to  advertisen 
and  Leo  J.  Carle,  mechanica! 
superintendent,  will  be  hr 
charge  of  production. 

• 

Ft.  Wayne  Papers 
Name  Architects 

Ft.  Wayne,  Ind 

Naess  and  Murphy,  Chicago, 
has  been  awarded  the  contract 
for  designing  and  engineerirrg 
of  the  new  plant  which  will 
house  Fort  Wayne’s  two  news¬ 
papers,  it  was  announced  by 
Helene  R.  Foellinger,  presidert: 
of  Fort  Wayne  Newspapers. 
Inc.,  agent  corporation  for  the 
News-Sentinel  and  the  Jouml- 
Gazette. 

Architects  are  at  work  oa 
preliminary  plans  for  the 
structure,  to  be  started  early 
next  year  on  a  three-acre  tract 
at  the  west  edge  of  the  dowtr- 
town  shopping  area.  The  ne* 
plant  will  incorporate  all  serv¬ 
ices  necessary  to  the  publishiif 
operation,  including  warehon.'- 
ing,  loading,  parking,  as  wdi 
as  o.'Iice  and  printing  facilities 
• 

Has  New  Press 

The  Ft.  Dodge  (Iowa) 
senger  recently  completed  in¬ 
stallation  of  a  new  48-page,  sii- 
unit  Goss  Universal  pres- 
ecyuipped  with  color  units.  The 
press  is  located  in  the  basemen- 
of  the  Messenger  building.  As 
the  completed  papers  come  fn® 
the  press,  they  are  taken  by  * 
Cutler-Hammer  endless  belt  con¬ 
veyor  to  the  dispatching  rooit 
on  the  floor  above.  The  Mes¬ 
senger  publishes  three  editions- 
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Product  Prices 


to  take  advantage  of  the 
latest  improvements  in 
press  construction 


The  lusty  postwar  bull  market  has 
been  outrun  by  its  leading  reporter  — 
the  Journal!  The  sixty-six-year-old 
voice  of  Wall  Street  has  not  only  kept 
pace  with  the  surge  in  investments 
and  investors  —  but  has  broadened  its 
editorial  scope  and  its  circulation  to 
cover  all  significant  business  activity. 
It  now  serves  completely  the  “men 
who  get  ahead.” 

Recent  strides  made  by  the 
Journal  include  500%  increased 
national  advertising  linage  and  600% 
increased  circulation  in  the  last  ten 
years,  and  of  course  the  purchase  of 
the  new, cleanlined, 4-unit  HOE  press 
for  its  New  York  plant  to  help  do  its 
bigger  job  better.  Or  —  in  its  own 
words  —  “to  take  advantage  of  the 
modern  developments  in  the  HOE 
press,  and  to  ease  our  press  problems.” 


6iCC,//ve. 


910  East  13Sth  Straat  Naw  York  54,  N.Y. 

BRANCHES:  BOSTON  •  CHICAGO  •  SAN  FRANCISCO 
BIRMINGHAM  •  PORTLAND,  ORE. 
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Copying  Device 
Speeds  Big  Job 


Plant  •  Equipment 


An  ink  which  represents  sav¬ 
ings  of  28  to  50%  to  ink  manu¬ 
facturers  —  and  hence  presum¬ 
ably  to  newspapers — may  be  in 
the  offing  with  the  development 
of  a  new  type  of  carbon  black. 

Responsible  for  development 
of  the  new  black  is  a  group  of 
engineering  specialists  at  the 
Sid  Richardson  carbon  black 
plant  in  Odessa,  Texas,  which 
with  an  annual  production  of 
70  million  pounds  claims  to  be 
the  biggest  single  carbon  black 
channel  plant  in  the  world. 

Larry  Sperberg,  director  of 
rubber  and  ink  research  for  the 
company,  conducted  extensive 
tests  with  inks  made  from  the 
new  black  at  the  Odessa  Ameri¬ 
can,  a  daily.  Said  Bob  Strans, 
head  pressman,  after  the  tests, 

“Actually,  it’s  the  best  ink  I  packed  more  completely,  and  methods 
over  used.  It  doesn’t  spray  or  he  adds  that  the  new  liquid  is  and  a 
mist  as  much  as  regular  ink  also  expected  to  increase  the  channel 


ON  THE  DOUBLEI — A  312-page  transcript  of  testimony  is  run  through 
a  copying  machine  in  a  jiffy.  Copy  Boy  Jack  Mattellin  grabs  copies 
from  Operator  Guy  Todd,  one  set  for  the  editorial  room,  another  for 
the  composing  room  of  the  San  Francisco  Call-Bulletin. 


EVERY  NEWSPAPER  NEEDS 


SNPA  Conference 
Elects  Earl  Boyd 

Earl  P.  Boyd,  Montgomery 
(Ala.)  Advertiser-Journal,  was 
elected  chairman  of  the  South¬ 
ern  Newspaper 
Publishers  As- 
sociation  Me- 
chanical  Confer- 
ence  (Eastern 


TYPE  METAL  SERVICE  PLAN 


#  With  constantly  rising  costs  in  the  newspaper 
business,  the  economy  of  the  Imperial  Type  Metal 
Service  Plan  becomes  increasingly  significant. 


The  Imperial  Service  Plan: 

1.  Maintains  a  uniform  working  supply  of  type  metal 
both  in  quantity  and  quality. 

7.  Controls  each  metal  formula  within  the  range 
recognised  as  most  satisfactory  for  newspaper  use 
—or  at  a  formula  specified  by  the  customer. 

3.  Provides  regular  analyses  of  each  metal  supply. 

4.  Aids  in  controlling  purchases— avoids  over-buying. 

5.  Eliminates  the  purchase  of  expensive  toning  or 
adiusting  metal. 

6.  Distributes  costs  evenly  throughout  the  year. 

7.  Places  complete  responsibility  on  us  at  all  times 
for  the  satisfactory  operation  of  the  customer's 
type  metal  supplies. 

Hundred*  of  daily  newspapers  use  the  Imperial  Serv¬ 
ice  Plan.  If  you  do  not,  please  write  for  complete  infor¬ 
mation  or  consult  our  representative  calling  on  you. 


On  HuDGr  Soles  Stoff  announced  the  additic 

0.  M.  Smith  Jr.,  has  joined  Thomas  C.  Curry  to  its 
the  J.  M.  Huber  Corporation’s  staff.  He  will  cover  the  s 
Ink  Division  sales  force  and  as-  of  Kansas,  Missouri,  lowi 
signed  the  territory  of  North  eastern  Nebraska.  Tha 
Carolina,  South  Carolina,  north-  Mason  will  relocate  in  I 
ern  Georgia  and  northern  Ala-  and  will  service  Texas, 
bama.  homa,  Arkansas  and  Louis 
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Another  Mark  of  Confidence 


The  Chicago  Daily  News'  expansion  pro¬ 
gram,  Editor  and  Publisher  John  S.  Knight 
explained,  is  based  on  three  great  faiths: 
Faith  in  the  continued  prosperity  and 
growth  of  America;  faith  in  the  continued 
prosperity  and  growth  of  Chicago;  and 
faith  in  the  continued  prosperity  and  growth 
of  the  Chicago  Daily  News. 

To  meet  the  production  requirements  of 
this  tremendous  future  and  to  improve 
service  to  readers  and  advertisers,  the  Daily 
News  chose  the  finest  newspaper  press 
equipment  which  will  “permit  unequaled 
flexibility  in  the  use  of  full  color  in  adver¬ 
tising  and  news  pictures.” 


The  Daily  News  order  includes  66  Head- 
UNER  units,  44  single  color  cylinder  arrange¬ 
ments,  1 1  folders  and  Goss  Reels-Tensions- 
Pasters. 

In  the  1 1  years  since  Mr.  Knight  assumed 
control  of  the  newspaper,  circulation  has 
increased  40  per  cent  to  a  five-day  average 
of  595,586  and  advertising  linage  has  swelled 
78  per  cent  to  a  total  of  11,1SK),250  for  the 
first  six  months  of  1955. 

The  new  Headliner  presses  will  enable 
the  Daily  News  to  carry  still  more  advertis¬ 
ing  and  to  produce  larger  editions  faster, 
with  finest  black  and  full  ROP  color  print¬ 
ing — and  with  maximum  efficiency. 


Plant  •  Equipment 


How  Lorain  Journal  Conducted 
'Open-House’  Successfully 


By  Carl  M.  Adams 

Business  Manager,  Lorain  (Ohio)  Journal 


Your  new  home  is  completed, 
your  newspaper  is  going  to 
press  on  spanking  new  equip¬ 
ment,  and  you’re  proud  of  it.  So 
you  want  to  show  it  off  and 
you  announce  an  “open  house’’ 
event.  Herewith  is  a  report  on 
how  one  such  event  was  con¬ 
ducted  successfully. 

• 

A  new  publishing  plant,  with 
all  the  attendant  modern  faci¬ 
lities,  is  now  in  operation  at 
the  Lorain  Journal.  Having 
moved  into  what  we  consider 
to  be  one  of  the  most  attractive, 
complete  and  efficient  newspa¬ 
per  plants  in  the  country,  we 
were  confronted  with  the  pro¬ 
position  of  how  best  to  share 
our  pride  and  enthusiasm  with 
other  publishers  and  with  our 
readers. 

We  moved  into  our  new  plant 
on  May  7.  On  June  21,  we  pub¬ 
lished  “The  Lorain  Story”,  an 
edition  of  200  pages  presenting 
the  historical  background  of 
Lorain  and  Lorain  County,  the 
personalities  and  the  enter¬ 
prises  whose  contributions,  past, 
present  and  future,  have  been 
and  continue  to  be  of  major 
importance  to  the  city’s  growth. 
“The  Lorain  Story”  contained 
275,000  inches  of  constructive, 
non-congratulatory  advertising. 
Color  was  generously  used 
throughout  this  edition. 

Two-Phase  Invitation 

While  publication  of  “The 
Lorain  Story”  was  in  no  way 
predicated  on  the  acquisition  of 
our  new  plant,  we  decided  to 


hold  “open  house”  immediately 
following  this  issue,  as  the  con¬ 
tents  of  the  edition  together 
with  its  size  were  certain  to 
create  a  high  point  of  public 
interest. 

The  “open  house”  period  was 
divided  into  two  phases — the 
first  for  invited  guests,  the 
second  for  the  general  public. 
Our  invitation  list  included 
state,  county  and  municipal  of¬ 
ficials,  the  clergy  and  profes¬ 
sions,  trade  union  officials,  our 
advertisers  and  other  newspaper 
publishers.  Guests  were  invited 
to  arrive  between  2  and  9  p.m., 
on  June  22'  and  23rd. 

The  second  phase  of  “open 
house”  for  the  public  followed 
after  a  one  day  interval  and 
was  held  during  the  same  hours 
on  Saturday  and  Sunday,  June 
25  and  26th.  In  this  instance, 
the  welcome  was  extended 
through  our  editorial  columns 
and  one  full  page  invitation  in 
color. 

Guides  Were  Trained 

We  found  the  division  to  be 
advantageous  as  it  enabled  us 
to  devote  more  individual  at¬ 
tention  to  the  interest  of  other 
publishers  and  newspaper  per¬ 
sonnel,  municipal  officials  and 
our  advertisers  than  would  have 
otherwise  been  possible.  The 
lapse  of  one  day  between  also 
enabled  us  to  keep  abreast  of 
our  first  obligation — getting  out 
a  newspaper. 

Under  the  direction  of  our 
Production  Manager,  guides 
were  selected  and  trained  to 
conduct  the  visitors  on  a  com¬ 


prehensive  tour.  An  itinerary 
was  mapped  out  with  a  view 
toward  keeping  a  constant  flow 
of  traffic  and  avoiding  conges¬ 
tion.  This  itinerary  followed  the 
preparation  of  the  paper 
through  each  department,  start¬ 
ing  with  advertising  and  edi¬ 
torial,  and  finishing  with  the 
mail  and  delivery  room. 

Since  we  are  off  the  press 
normally  before  4  p.m.,  we  de¬ 
cided  to  keep  our  Teletypeset¬ 
ter  perforator  operators  work¬ 
ing,  our  wire  machines.  Fair- 
child  Scan-a-Gravers  and  Lino¬ 
types  equipped  with  teletape 
setters  turned  on  in  order  that 
we  could  dramatize  the  me¬ 
chanical  functions.  We  also  had 
one  stereotyper  on  duty  who 
continuously  cast  plates  on  our 
new  Wood  Autoplate. 

Through  the  cooperation  of 
our  employes,  who  parked  else¬ 
where  during  these  four  days, 
our  entire  parking  facilities 
were  available  to  visitors  and 
were  attended  by  emergency 
police. 

Each  visitor  was  greeted  upon 
entering  by  one  of  a  group  of 
hostesses  under  the  direction  of 
our  society  editor. 

Professional  Caterer 

During  the  initial  two  days, 
visitors  were  first  conducted  to 
a  refreshment  area,  where  a 
wide  selection  of  hors  d’ouvres 
and  non-alcoholic  punch  was 
available  under  the  direction  of 
a  professional  caterer. 

Groups  were  then  formed, 
guides  introduced  and  tours  con¬ 
ducted.  Each  department  head 
or  his  assistant  remained  in  his 
departmental  area  in  order  to 
answer  technical  questions. 
Each  visitor  was  presented  with 
a  copy  of  “The  Lorain  Story” 
upon  leaving  the  building. 

Approximately  1,000  visitors 
were  received  during  these  first 
two  days. 

The  second  phase  of  “open 
house”  on  Saturday  and  Sun¬ 
day  was  handled  in  a  slightly 


Hete's  the  toilet  thst  is  mk\n^  nem! 


The  sensational  NEW  IDEAL  DX  ^ 
roller  produces  the  finest  quality  news 
printing  —  hy  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 

They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 


What  a  satisfaction  it  is  to  product  M 
good  work,  perfect  in  every  detail!  H 
And  this  can  only  be  assured  by  all*  H 
round  perfect  equipment.  This  brings  H 
us  to  Chases.  They  are  far  more  than  H 
mere  "frames"  for  the  lock-up  of  ■ 
forms.  ■ 

As  you  know,  perfect  mats  mean  I 
perfect  plates.  if  the  Chases  are  ■ 

faulty,  no  amount  of  other  care  on  ■ 
earth  can  correct  the  fault.  I 

We  are  eager  to  be  consulted  in  I 
such  problems.  American  Steel  Chases  | 
are  available  at  all  reputable  Dealers. 

nmERicnn  steei  ^ 

CHRSE  CO.  31-11  FOin-EICIITI  WENIIE 
lOM  isumi  enr  t  NEW  TOM 
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Editor  E.  C.  Lapping  guides  visilorj 
through  the  Lorain  Journal's  ne« 
composing  room. 

different  manner  due  to  the 
large  number  of  visitors  antici¬ 
pated.  Rather  than  having  in- 
dividual  guides  conduct  a  given 
group  through  the  entire  build¬ 
ing,  we  applied  M"  yellow 
“Scotch”  tape  to  the  floor  over 
the  entire  tour  itinerary  and 
posted  signs  advising  visitors 
to  “follow  the  yellow  line”.  Di¬ 
rectional  arrows  were  used  with 
both  tape  and  .signs.  Signs  were 
posted  identifying  each  room. 

The  same  procedure  was  fol¬ 
lowed  in  greeting  the  visitors 
by  hostesses,  but  no  refresh¬ 
ments  were  provided  and  guides 
confined  their  activities  to  given 
areas  rather  than  conducting 
the  same  people  throughout  the 
entire  tour. 

6,500  on  Sunday 
Approximately  2,500  visitors 
were  received  on  Saturday  and 
6,500  on  Sunday. 

It  should  be  noted  that  we 
furnished  no  mementoes  nor  did 
we  employ  any  “gimmicks”  to 
entice  attendance.  Our  purpose 
in  having  an  “open  house”  was 
to  provide  an  opportunity  for 
our  readers  to  view  their  news¬ 
paper’s  plant,  meet  the  people 
who  get  out  the  paper  and  to 
obtain  a  better  idea  of  the  effort 
and  size  of  the  operation  nec¬ 
essary  to  publish  their  news¬ 
paper. 

We  were  highly  gratified  to 
have  achieved  that  end.  It 
was  a  very  satisfying  experi¬ 
ence.  The  visitors  were  notice¬ 
ably  impressed,  comported 
themselves  in  an  exemplar) 
manner  and  displayed  an  in¬ 
telligent  interest  in  every  phase 
of  the  operation. 

We  consider  the  resultant 
good  will  and  public  relations 
invaluable  and  plan  to  continue 
the  promotion  of  tours  by  a^ 
pointment  as  a  matter  of  obli¬ 
gation  to  our  readers. 

We  suggest  that  publishers 
'  contemplating  this  sort  of  ex¬ 
perience  give  major  considera¬ 
tion  to  two  factors  .  .  .  courte^ 
and  well  informed,  personable 
hostesses  and  guides. 

ISHER  for  September  10,  l^*’ 


And  he  nearly  popped  his  eyes  out  trying  not  to  laugh.  He  let  her  go  on  wondering  till  they  reached  his 
homestead  and  —  her  future  in-laws.  They  drove  through  the  gate  of  steel  tubes  ,  across  the  same 

little  culvert _ where  he  had  fished  as  a  boy.  It  was  made  of  corrugated  iron,  like 

new  after  all  these  years.  Then  they  came  upon  the  barn  iSf  with  roof  and  sides  of  galvanized 

steel  and  beyond  it,  he  parked  the  car  at  the  standard  steel  building  which  housed  the  power 

equipment.  HER  eyes  were  popping  now,  for  the  herd  of  Brown  Swiss  were  ambling  along  the  fence 
toward  the  milking  parlor.  She  caught  the  gleam  of  the  low  sun  on  the  shining  stainless 
steel  tubing  that  carried  the  milk  from  the  parlor.  Then  she  heard  a  joyful  yell  from  the 

field  where  her  future  father-in-law  was  driving  in  steel  fence  posts*'^]Ji^^“^  while  his  farmhand 
was  laying  a  plastic  water  line  for  the  stock.  Ammonium  sulphate  piled  nearby 

for  experimental  fertilizing  of  the  pasture.  "I  feel  like  such  a  fool,”  she  said.  "Why  didn’t  you  tell 
me?”  He  tipped  her  face  up  to  his,  "You’ll  find  they  do  have  a  nice  shower.  Darling.” 

CDfu)  Makes  alLlhse  ikutqs? 

REPUBLIC  STEEL  C«n«rol  Offi€*B:  CI*v«lofld  l«  Ohio 
Where  diversification  creates  stability 
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From  where  I  sit 
/y  Joe  Marsh 


Handle  With  Care! 

Tractors  are  like  horses — or  mules — 
in  more  ways  than  one.  They  can  be 
pretty  tricky  if  you  don’t  know  how  to 
handle  them  just  right. 

Too  many  tractor  accidents  happen 
because  of  carelessness.  The  day  grows 
hot  and  drowsy^  the  job  grows  mo¬ 
notonous — and  bingo!  Someone  for¬ 
gets  to  throttle  down  when  making  a 
turn,  or  something,  and  there’s  a  bad 
spill ..  .or  maybe  worse. 

Credit  Slim  Hartman’s  missus  for 
the  fact  that  there’s  never  been  trac¬ 
tor  trouble  on  their  place.  Midway 
through  every  morning  and  afternoon 
she  brings  him  snacks.  “He’ll  stay  on 
the  alert,”  she  says,  “if  I  get  him  off 
the  tractor  for  ten  minutes.” 

From  where  I  sit,  carelessness  can 
cause  plenty  of  harm  in  our  off-the- 
job  personal  lives,  too.  For  instance, 
suppose  a  neighbor  prefers  a  glass  of 
beer  with  supper.  You  might  not  share 
this  particular  preference  with  him — 
but  if  you're  careless  about  protecting 
his  right  to  choose,  then  your  own  free¬ 
dom  of  choice  is  in  real  danger  of  being 
^‘plowed  under.” 


Copyright,  1955,  United  States  Brewers  Foundation 


!New  Contract  5 
Ready  for  Use  ' 
In  Circulation  ; 

Olympia,  Wash.  < 

The  completion  of  two  new  ‘ 
circulation  department  contract.s  ! 
prepared  as  models  for  its  ' 
newspaper  members  is  an-  i 
nounced  by  the  Allied  Daily 
Newspapers  of  Washington. 

These  are  the  Little  Merchant  < 
agreement  and  the  dealer-Little  ' 
Merchant  agreement.  They  were 
drafted  by  Allied’s  counsel  after  • 
a  conference  with  circulation 
managers  from  member  news¬ 
papers.  Circulators  from  other 
Pacific  Northwest  states  also  ' 
attended  a  final  conference  on 
the  contracts. 

Legal  work  has  been  com¬ 
pleted  on  a  new  dealer  contract 
and  a  revised  motor  route 
agreement,  Lew  Selvidge,  Al¬ 
lied’s  secretary-manager,  ad¬ 
vises.  These  will  be  ready  for 
release  after  a  final  conference 
with  the  association’s  circula¬ 
tion  committee. 

Code  Also  Planned 

Work  is  continuing  on  a  code 
I  of  accepted  practices.  When  the 
five  proposals  are  completed, 
Washington  dailies  will  have 
available  a  revision  of  their 
j  entire  circulation  contract  pro¬ 
cedure. 

j  While  designed  as  models  in 
every  legal  way,  the  new  docu¬ 
ments  have  been  developed  to 
conform  with  Washington  State 
law  and  court  decisions.  Hence 
local  counsel’s  advice  is  advis¬ 
able  before  the  contracts  are 
j  adopted  in  other  states,  Mr. 

Selvidge  suggests. 

,  The  first  provision  of  the 
1  junior  dealer  contract  is  a 
grant  of  the  right  to  purcha.se 
the  seller’s  newspapers  and  re- 
j  sell  them  on  a  loute  specified 
:  by  number.  Territorial  changes 
are  subject  to  a  written  agree¬ 
ment.  Cost  and  .selling  prices 
I  are  specified. 

I  Tbe  contract  stipulates  fur¬ 
ther  that  the  junior  dealer  will 
purchase  sufficient  newspapers 
to  supply  all  his  regular  custom¬ 
ers,  resell  them  “at  the  estab¬ 
lished  retail  rate,  and  regularly 
and  promptly  deliver  them  to 
his  customers  to  their  satisfac¬ 
tion,’’  and  use  his  best  efforts 
to  increase  his  business  volume. 

Dealer’s  Obligation 
The  junior  dealer  also  agrees 
to  safeguard  the  seller’s  sub¬ 
scription  list,  pay  for  his  pur¬ 
chases  by  the  fifth  of  each 
month  following,  to  make  no 
misrepresentations  in  respect 
to  the  newspapers,  and  to  “in¬ 


sert  no  foreign  matter  and 
handle  his  territory  in  accord¬ 
ance  with  accepted  business 
practices.” 

Equipment  and  methods  are 
left  to  the  junior  dealer.  The 
seller’s  advertising  material  and 
sample  copies  are  to  be  han¬ 
dled  without  charge.  The 
“seller”  reserves  the  right  to 
solicit  subscribers  and  to  make 
or  permit  others  to  make  sales 
not  involving  home  delivery  in 
the  dealer’s  territory. 

The  contract  provides  for 
dealer  deposits  in  accord  with 
each  newspaper’s  practice,  pro¬ 
vides  for  refund  of  this  deposit 
— less  arrearage — at  3%  for  the 
first  year,  and  specifies  that 
the  agreement  may  be  ter¬ 
minated  by  either  party  on  30 
days  notice. 

Added  to  the  contract  are 
“approval  of  parents”  and  guar¬ 
anty  clauses.  The  studies  have 
also  resulted  in  model  forms 
for  territory  transfers,  whole¬ 
sale  rate  adjustment,  discount 
rates,  receipts  and  direct-pay¬ 
ment  to  the  paper  by  sub¬ 
scribers. 

Comments  include  a  penalty 
clause  proposal.  This  stipulates 
that  for  partial  reimbursement 
for  making  missed  deliveries, 
the  seller  shall  charge  the 
dealer  50  cents  for  each  such 
delivery. 

View  on  Practices 
Under  comments  on  practices, 
it  is  declared  that  prizes  should 
be  on  an  individual  basis  and 
should  not  be  based  on  charac¬ 
ter  or  school  grades. 

The  model  wholesale  dealer- 
junior  dealer  agreement  is  along 
the  same  basic  lines,  but  a  com¬ 
pletely  separate  document.  In 
either  case  the  seller  may  apply 
the  cash  deposit  to  reimburse¬ 
ment  for  damages  sustained  by 
default.  No  part  of  the  deposit 
is  to  be  returned  until  all  route 
lists  have  been  restored  to  the 
seller. 

Meetings  on  common  business 
problems  and  to  stimulate  sales 
are  not  inconsistent  with  an  in¬ 
dependent  dealer  relationship, 
the  comment  section  reports.  It 
also  is  pointed  out  that  the 
junior  dealer  should  have  » 
copy  of  the  agreement. 

The  report  frowns  on  charges 
for  complaints  received  from 
.'ubscribers. 

Edition  for  Australia 

The  Xeu'  York  Times  is  now 
publishing  its  News  of  the 
Week  in  Review  section  in 
Australia,  using  the  presses  of 
the  Melbourne  Herald.  The  re¬ 
view  of  the  preceding  Sunday 
is  put  on  sale  Thursday  in  all 
Australian  cities. 
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From:  Radioear  Corp.  For  Immediate  Release 

■  306  Beverly  Road 

Pittsburgh  16,  Pa. 

Contact ;  Leonard  Davis 

Assistant  to  Board  Chairman 
LOcust  1-0900  (day) 

Fleldbrook  1-4938  (night) 


radioear  picks  up  where 

AMERICAN  HEARING  AID 
ASSN.  LEFT  OFF 

PITTSBURGH,  Pa.,  July  21 — A  national  information  service  for  editors, 
reporters,  freelance  writers  and  the  general  public  was  launched  today  by  Radioear 
Corp.,  oldest  company  in  the  field  of  electronic  hearing  aids  (1924).  The  service 
will  replace  the  now  defunct  Public  Information  Center  of  the  American  Hearing 
Aid  Assn. ,  New  York. 

E.  J.  Myers,  Radioear  board  chairman  anl  f ormerly  AHAA  president,  said  the 
j  service  will  disseminate  non-commercialized  information  on  hearing  and  deafness 
I  and  the  hearing  aid  industry. 

j  It  will  be  directed  by  Leonard  Davis,  former  AHAA  secretary,  now  assistant 
to  Myers. 

There  are  more  than  15-million  people  in  the  U.  S.  with  hearing  impairments, 
Myers  said,  and  that  figure  is  "going  up"  every  day. 

I  "This  means  nearly  one  out  of  every  10  Americans  either  wears,  needs  to  wear 
or  eventually  may  need  to  wear  a  hearing  aid. 

"The  'rising  tide  of  deafness'  ",  he  added,  "has  provoked  considerable  interest 
on  the  part  of  our  nation's  writers  and  editors,  as  well  as  the  general  public  ;  thus 
the  service,  to  help  provide  as  many  of  the  facts  on  the  subject  as  possible." 
i  -  30  - 

(AJvfrtitemrut) 
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Ifs  a  Jolly  Thing 
Rouson  Forgot  Banking 


By  James  1^.  Collin^s 

Jolly  thine  this  John  Heniy 
Uouson,  Enfrlishnian  ,  side¬ 
stepped  banking  and  took  up 

_  cartoon  ing, 

what. 

I  say,  imagine 
h  i  ni  studying 
dull  fieures  in 
a  London  fi¬ 
nancial  house 
when  with  a 
deft  brush  he 
can  create  a 
pantomime  situ- 
John  Rouson  ation  that 
amuses  t  h  o  u- 
sands  of  newspaper  readers. 

John,  a  dark-haired,  dark¬ 
eyed  47  with  built-in  inflections 
and  accent,  was  forced  by  the 
depression  of  the  80s  to  give  up 
a  banking  career,  which  his 
parents  wanted,  and  turn  to 
whatever  job  he  could  find. 

He  found  bread  and  butter 
and  bruises  in  pro  football,  bar- 
tending  and  book-making  (legal 
there,  you  know,  ol’  boy). 

Better  Show 

He  al.so  found  himself  moie 
eager  than  ever  to  bend  over 
the  boaid.  Good  for  you,  this 
labor,  but  drawing  for  laughs — 
ah,  there’s  a  better  show. 

In  time  (six  years  ago)  he 
came  to  this  country.  In  time 
his  product,  “Little  Sport,”  be¬ 
came  one  of  the  better-selling 
features  in  Gener-al  Features’ 
shop.  And  in  time  John’s  latest 
effort,  a  pantomime  double 


panel  called  “Boy  Meets  Girl,” 
out  Oct.  8,  will  probably  dupli¬ 
cate  LS’s  success. 

S.  George  Little,  GF  presi¬ 
dent,  explained  the  odd  format 
of  the  panel  as  he  put  a  fly- 
speck  of  butter  on  a  dainty 
ciacker  at  the  launching  cere¬ 
mony.  John  sipped  dry  wine  and 
li.stened. 

“I  don’t  know  what  you’d 
call  it,  really,”  he  said.  “It’s 
a  comic  strip — well,  no  it  isn’t 
either.  It’s  a  panel,  I  guess — 
a  two-column  panel.  It’s  a  short 
comic,  huh?  Oh  well,  by  any 
name,  it’.s  in  pantomime  and  it’s 
funny.” 

That  it  .is — funny.  It’s  $10 
humor  in  an  economy-sized 
package. 

John’s  wife,  Jolita,  an  Ameri¬ 
can,  does  “Little  Eve”  for  GF. 

“Both  strips  have  been  so  suc¬ 
cessful,”  John  said,  “that  I  felt 
there  was  room  for  this  one. 
Personally,  don’t  you  know.  I’m 
sick  of  woi  ds  all  over.  Some 
strips  have  more  balloons  than 
drawing. 

“It  seems  to  me  this  sort  of 
thing  gets  across  the  idea  more 
readily  than  the  usual  four 
panels  with  words.  We’re  trying 
to  save  space  and  reading  time.” 

In  “Boy  Meets  Girl,”  the 
author  said,  the  boy — always 
the  same  guy — runs  into  a  dif¬ 
ferent  girl  every  day,  and  he 
can  be  anything  from  a  bus 
driver  to  a  caveman. 


Treasurer  of  the  mind  .  • . 

#Dail\  lie  ilishes  out  mitul-lifliiig  dollars ...  spends  freely 
of  his  rich  philosophy .. .gives  a  fresh  green  currency 
converlihle  into  achievement  and  accomplishment... 
materially  adds  to  the  happiness-wealth  of  millions... 

Chin^  Chou 

hy  Stanley  Link  is  one  of  the  hesl  known  and  best  loved  features 

in  the  L.S _ giies  the  reader  a  hig  and  quick  return  on  his 

reading  time,  has  proven  popularity  w  ith  both  genders,  every  age 
and  income  bracket,  wins  fans  and  follow  ing  w  herever  new  spapers 
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“In  other  words,”  John  said, 
“he’s  not  bound  by  job,  time 
or  space.” 

About  that  banking  career, 
who  misses  it!  John’s  good  for 
.$.')(), ()0(t  a  year  now. 

Music,  Baseball 

That  professorial-looking  gen¬ 
tleman,  Norris  Harkness,  is  at 
it  again.  The  owner  of  Hardale 
Syndicate  can  offer  you  music 
and  baseball  this  week. 

The  music’s  by  Ralph  J.  Glea¬ 
son,  the  baseball  by  Harold 
(Pee  Wee)  Reese. 

Mr.  Gleason  is  music  critic 
of  the  .San  Francisco  Chronicle. 
Sundays,  under  the  head,  “The 
Rhythm  Section,”  he  edits  a 
page  in  the  paper’s  magazine. 
This  World.  The  page  contains 
features  on  personalities  and  al¬ 
bums,  reviews  of  popular  and 
jazz  single  records,  news  about 
recoiding  artists  and  a  record- 
of-the-week  selection. 

Twice  during  the  week  he 
writes  a  column  called  “The 
Lively  Arts.”  This  deals  with 
anything  that  comes  to  his  mind 
in  the  popular  music  or  jazz 
fields  including  inteiwiews  and 
reviews. 

Mr.  Gleason  is  also  music  cor¬ 
respondent  for  several  trade 
magazines. 

Longhair,  Bebop 

This  background.  Prof.  Hark¬ 
ness  believes,  qualifies  RJG  to 
sit  in  as  columnist  for  Hardale 
on  subjects  musical,  and  so,  as 
of  now,  you  can  have  not  one 
but  tw’o  of  Mr.  Gleason’s  writ¬ 
ings  each  week. 

“He’ll  do  one  column  under 
the  title,  ‘The  Rhythm  Sec¬ 
tion,’  and  one  called  ‘The  Lively 
Arts,’  just  as  in  the  Chronicle,” 
Norris  said. 

“Why  separate  columns?  The 
—  longhairs  don’t  want  to  read 
hepcat  activities,  and  vice  versa. 
You  ju.st  can’t  cover  both  in  one 
column.  They  won’t  mix,  and 
;  you’d  drive  readers  from  each 
j  class  aw’ay  if  you  tried  it.” 

I  Pee  Wee  Reese,  captain  of  the 
pennant-bound  Dodgers,  will 
have  his  name  affixed  to  a  250- 
'  word  column  on  the  World 
Scries. 

!  There  will  be  a  minimum  of 
seven  writings  and  a  maximum 
of  10,  depending  on  the  number 
!  of  games,  of  course.  The  veteran 
I  ballplayer  will  discuss  key  plays, 
j  turning  points  in  the  games 
I  and  general  strategy  and  action 
1  every  fan  wants  to  read  about. 

The  first  column  is  for  re¬ 
lease  Sept.  26,  the  day  after 
i  the  regular  sea.son  ends.  Pee 
!  Wee  will  also  do  two  pre-game 
columns  of  comments  and  pi-e- 
dictions. 


Hogan  Named 
To  Literary 
Editor  Post 

San  Francisoj 
Charles  Thieriot,  assistant  pub¬ 
lisher  of  the  Fan  Francuti) 
Chronicle,  has  announced  the 
appointment  of 
William  Hogac 
to  the  position 
of  Literary  Edi¬ 
tor,  succeeding 
the  late  Joseph 
Henry  Jackson. 

Mr.  Hogan  hsi 
been  the  Chron¬ 
icle’s  drama  and 
film  editor  since 
Hogan  1951.  He  origin¬ 

ally  joined  the 
newspaper  in  1938  as  a  writer 
for  the  Sunday  magazine  sec¬ 
tion,  This  World. 

In  World  War  11  he  was  a 
gunner  with  the  First  Armorei 
Division  in  North  .\frica,  after 
which  he  was  transferred  to 
Stars  and  Stripes.  He  rose  to 
be  news  editor  of  the  Mediter¬ 
ranean  editions  at  Algiers, 
Palermo,  Naples  and  Rome. 

The  Army  chose  him  as  it' 
own  reporter  at  the  United  Na¬ 
tions  Conference  in  1945. 

After  discharge  from  .service 
that  year,  he  worked  briefly 
with  cartoonist  Bill  Mauldin  on 
the  movie  adaptation  of  the 
latter’s  book  “Up  Front,”  and 
then  he  returned  to  the  Chron¬ 
icle.  Following  work  on  the 
copy  desk,  news  desk  and  Sun¬ 
day  department,  he  was  namec 
drama  and  film  editor  in  1951. 

Mr.  Jackson  had  served  i' 
Literary  Editor  of  the  Chronide 
for  25  years  before  his  death 
July  15.  During  that  time,  he 
al.so  became  a  nationally  known 
author  and  anthologist. 

Paine  Knickerbocker,  assist¬ 
ant  city  editor,  is  newly  named 
as  drama  editor.  He  will  serve 
as  both  theater  and  film  critic 
• 

Perlman  Invited 
To  Freneh  Raee  Classic 

J.  Samuel  Perlman,  editor 
and  publisher  of  the  .Mominf 
Telegraph  and  Daily  Rod*! 
Form,  will  depart  this  weekenc 
for  Paris,  where  he  will  attenc 
the  running  of  Le  Prix  de  I’Art 
de  Triomphe,  one  of  the  great 
racing  classics  in  France.  Mr 
Perlman  will  attend  the  race  at 
the  special  invitation  of  the  So 
ciete  d’Encouragement,  which  is 
the  governing  body  of  racing  ii 
France.  Mr.  Perlman  will  al« 
attend  racing  classics  in  Italy 
England  and  Ireland. 
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PHOTOGRAPHY 

Virginia  Photographers 
Band  for  Civil  Defense 


By  James  L.  Collings 

Identification  cards  and  auto¬ 
mobile  tags  have  been  the  re¬ 
cent  concern  of  Virginia  and 
Pennsylvania  cameramen. 

In  the  former  state,  Louis  J. 
Patterson  (Richmond  Newspa¬ 
pers),  Virginia  chairman  of  the 
Civil  Defense  Committee,  Na¬ 
tional  Press  Photographers  As¬ 
sociation,  has  labored  for  more 
than  a  year  to  have  photo¬ 
graphic  direction  of  statewide 
civil  defense  activities  come 
under  the  aegis  of  the  Virginia 
Press  Photographers  Associa¬ 
tion. 

As  a  result  of  his  leadership, 
a  committee  of  press  photogra¬ 
phers  has  been  formed  for  just 
such  a  purpose.  Large  red  iden¬ 
tification  cards  have  been  hand¬ 
ed  out  to  cameramen  approved 
by  the  VPPA  and  the  Office  of 
Civil  Defense,  which  has  juris¬ 
diction  over  the  new  group.  And 
Mr.  Patterson  has  been  named 
chief  of  photo  activities  for  the 
state  OCD. 

Need  Coverage 

When  the  plan  was  first  con¬ 
ceived,  Mr.  Patterson  told  the 
.state  coordinator  of  civil  de¬ 
fense: 

“Civil  defense  groups  through¬ 
out  Virginia  are  constantly  in 
need  of  picture  coverage  to 
acquaint  the  general  public  with 
the  work  being  done  by  their 
local  volunteer  groups. 

“Other  photographs,  for  use 
in  various  ways,  are  extremely 
necessary  to  further  the  work 
of  civil  defense.  Frequently, 
such  photographs  are  either  not 
available  at  all  or  the  cost  is 
prohibitive. 

“On  the  other  hand,  the 
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NPPA  and  the  VPPA  are  con¬ 
cerned  with  two  aspects  of  the 
civil  defense  picture: 

“First,  we  are  concerned  with 
the  wide-spread  apathy  on  the 
part  of  the  public.  We  feel 
proper  newspaper  photographic 
coverage  will  go  a  long  way 
toward  acquainting  the  public 
with  the  .seriousness  of  the 
.situation. 

“Secondly,  we  wish  to  assure 
the  right  of  the  accredited  press 
photographer  to  move  and  work 
in  the  event  our  country  is  at¬ 
tacked,  or  if  some  other  catas¬ 
trophe  makes  it  necessary  for 
civil  defense  authorities  to  take 
over.” 

Plan  Approved 

OCD  has  approved  this  plan 
submitted  by  the  committee: 

•  The  appointment  of  a  press 
photographer  who  will  work 
without  pay  under  the  direction 
of  the  state  office.  According  to 
Mr.  Patterson,  he  will  help  plan 
newspaper  coverage  of  all  civil 
defense  events,  and  get  photos 
at  a  nominal  fee  or  for  free. 

•  The  appointment  of  other 
cameramen  in  the  state,  doing 
the  same  job  on  a  local  level. 

•  Tbe  authorization  of  cre¬ 
dentials  for  still,  newsreel  and 
TV  cameramen,  to  be  issued 
only  upon  the  recommendation 
of  state  and  local  appointees. 

Over  in  Pennsylvania,  the 
Senate  has  been  asked  to  move 
a  bill  which  would  provide 
special  auto  tags  for  newspaper 
photographers. 

The  bill,  it  is  reported,  would 
enable  the  state  to  put  out 
special  tags  carrying  the  letters 
PP,  enclosed  by  a  keystone 


II  you  havo  international  butinatt 
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New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


15  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $330, 
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shield,  along  with  the  usual 
numerals. 

There  is  a  $10  fee  there  for 
the  regular  license  registration. 
The  tag  would  cost  $3  more, 
and  it  will  be  available  to  still, 
newsreel  and  TV  cameramen. 

Color  Camerama 

The  Minneapolis  Star  last 
week  ran  a  16-column  picture 
in  color  of  the  Minnesota  State 
Fair  midway,  made  by  Camer¬ 
ama,  the  extreme  wide-angle 
photo  process  invented  by  Luis 
Azarraga,  60-year-old  New  York 
commercial  photographer. 

Mr.  Azarraga’s  products  are 
copyrighted  by  the  New  York 
Herald  Tribune  and  released 
through  its  syndicate.  The  Star 
has  been  using  Camerama  black- 
and-white  pictures  since  Aug. 
19. 

The  inventor  keeps  his 
camera  a  closely-guarded  se¬ 
cret.  It’s  concealed  in  an  alumi¬ 
num  casing  that  looks  like  a 
breadbox. 

New  Presidents 

Bob  East  of  the  Miami  (Fla.) 
Herald  was  installed  last  week 
as  president  of  the  Miami  Press 
Photographers  Association.  Ev¬ 
erett  Clay,  secretary  and  di¬ 
rector  of  public  relations  of 
Hialeah,  well  known  for  its 
parading  flamingos,  gagged 
things  up  a  bit  by  serving  the 
new  prexy  a  side  order  of  stuff¬ 
ed  flamingo. 

Ewart  Ball  of  the  Asheville 
(N.  C.)  Citizen  Times  on  Sept. 

1  assumed  presidency  of  the 
Carolinas  Press  Photographers 
Association.  He  replaces  Se¬ 
bastian  Somner,  resigned, 
a 

Free  Metro  Mats 
Flood  Flood  Area 

Almost  simultaneously  with 
the  receding  of  the  waters  in 
the  flood  stricken  areas  of  the 
northeast,  a  special  matted 
service  designed  to  help  news¬ 
papers  help  their  advertisers 
announce  resumption  of  busi¬ 
ness,  was  distributed  free  by 
Metro  Associated  Semces,  Inc. 
New  York. 

The  special  service  was  made 
up  of  a  compilation  of  headings 
for  use  in  announcing  that  local 
firms  were  “Open  for  Business” 
with  “Fresh  New  Stocks”.  In 
addition  the  compilation  carried 
“Flood  Damage”  sale  headings. 

As  another  help  to  the  more 
seriously  affected  newspapers, 
Metro  .sent  them  letters  offering 
immediate  free  replacement  of 
current  issues  of  Metro  News¬ 
paper  Services  that  may  have 
been  damaged  by  the  flood- 
waters. 


Truck  Driver’s 
Pictures  Click 

Duluth,  Minn. 

Urpo  Wehmanen  has  had  a 
half  a  dozen  or  so  page-one 
pictures  published  by  the  IhdvLth 
News-Tribune  and  Herald,  but 
he’s  not  a  staff  photographer. 

Urpo  is  a  truck  driver  for  the 
newspapers,  making  a  daily  run 
on  the  South  Shore  of  Lake 
Superior  into  Upper  Wisconsin 
and  Northern  Michigan  com¬ 
munities. 

He  just  doesn’t  pass  up  night¬ 
time  fires  and  automobile  ac¬ 
cidents  without  making  a  few 
pictures  of  each.  He’s  literally 
snapped  them  “on  the  ran”  and 
the  idea  is  entirely  his. 

Interested  in  photography 
since  he  was  a  schoolboy  in 
Brimson,  Minn.,  northeast  of 
Duluth,  Urpo  bought  a  Kodak 
Pony  35  mm.  camera  at  his  own 
expense  when  his  pictures 
started  to  click  wdth  the  news 
editors.  He  uses  flash,  too,  and 
hasn’t  come  up  with  a  poor 
print  yet. 

• 

10,000  Anglers 
Attend  B.  C.  Derby 

Vancouver,  B.C. 

Some  10,000  fishemen  in 
more  than  3,000  boats  ranging 
in  size  from  eight  foot  dinghies 
to  50  foot  power  and  sailing 
craft  took  part  Sunday  Aug.  28 
in  the  Vancouver  Sun’s  15th 
annual  free’  salmon  derby  which 
the  Sun  hails  as  the  “world’s 
largest.” 

Another  5,000  jammed  every 
last  bit  of  space  around  the 
weigh-in  docks  at  Horseshoe 
some  15  miles  from  the  city 
center  to  watch  the  three-ring 
circus  that  every  year  is  a  part 
of  the  show' 

When  all  the  big  ones  were 
weighed  and  alibis  discounted  a 
bulldozer  driver  from  the 
coastal  hamlet  of  Squamish  be¬ 
came  the  winner  of  a  $1750 
outboard  runabout. 

Other  prizes  were  outboard 
motors,  a  car  top  boat  and  six 
w’rist  watches. 

Each  year  the  newspaper 
plugs  the  derby  through  adver¬ 
tising,  news  stories  and  the  out¬ 
door  column  written  by  Lee 
Straight.  It  gets  a  heavier  play 
in  the  news  columns  than  in  the 
ads  and  before  derby  day,  news 
of  the  contest  is  tops  in  reader 
interest  in  hundreds  of  Van¬ 
couver  homes. 

The  Sun  sells  the  derby  as 
an  outing  the  whole  family  can 
enjoy. 
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in  the  nation's  capital 


POST  TH  STAR  52,667 

LINE  LOSS 

As  the  retail  linage  gains  show,  more  and  more  retailers 
are  making  The  Washington  Post  and  Times  Herald  their 
basic  advertising  medium. 

At  the  same  time  national  advertisers  placed  more 
linage  in  The  Washington  Post  and  Times  Herald  than 
in  the  other  two  Washington  papers  combined. 

Why?  Simply  because  The  Washington  Post  and 
Times  Herald  reaches  more  families,  produces  better 
results  at  the  lowest  cost  per  thousand  circulation. 

Ask  us  for  full  facts  on  Washington  newspaper 
coverage  and  cost. 


The  Washington  Post  and 


WASHINGTON'S  FAVORITE  HOME  NEWSPAPER 

410,000  Sunday  circulation  *  380,000  daily  circulation 

K»pr»Mnt»d  by:  Sowyar,  Ferguson,  Walker  Company  — 

The  Hal  Winter  Company,  Miami  Beach  —  Puck,  The  Comic 
Weekly  —  Joshua  Powers  Co.,  Ltd.,  London 

*May  1954  was  first  month  after  The  Post  bought  the  Times  Herald  that 
rate  increase  became  effective  for  The  Washington  Post  ft  Times  Herald. 
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George  Dale 

(Continued  from  page  9) 


inp  for  him,”  said  Mr.  Dale. 
“I  wa.s  led  into  the  newspaper 
field  by  law  practice  in  Wash¬ 
ington  with  Elisha  Hanson, 
handling  many  newspaper  cases 
which  resulted  in  my  being  with 
Hearst  Enterprises  from  193f) 
to  1939.” 

Mr.  Dale  left  the  Hearst  or¬ 
ganization  to  return  to  his  na¬ 
tive  state  where  he  was  state’s 
attorney  of  Es.sex  County  from 
1940  to  1942,  when  he  resigned 
to  take  over  his  present  duties 
as  chairman  of  the  ANPA  Spe¬ 
cial  Standing  Committee. 

Cites  Developments 

Since  1942,  George  Dale  has 
been  an  active  participant  or 
observer  of  the  ever-changing 
scene  on  the  newspaper  labor 
relations  front.  As  he  sees  it, 
the  significant  developments  in 
ANPA  labor  relations  are  these: 

(1)  Longer  negotiations  to 
renew  union  contracts  once  cen¬ 
tered  on  wages,  but  now  on 


NOW. 


•  • 


ISN’T  THIS 
RIDICULOUS? 


YOU  SEARCH  .  .  . 


YOU  RETRACE  YOUR  STEPS 


YOU  ASK  EVERYONE  YOU  KNOW 


rfffN. . . 


You  Place  An 
Editor  &  Publisher 
CLASSIFIED  AD 

IViat  Happens? 

RESULTS!! 


other  demands  that  include 
fringe  benefits,  with  the  i-esult 
publishers  and  managers  in¬ 
creasingly  delegate  negotiations 
to  subordinate  delegates  “so 
publishers  and  managers  can 
have  time  to  publish;”  (2)  the 
rise  and  fall  of  ITU  dictation 
through  terrific  strike  losses 
that  forced  many  publishers  to 
publish  permanently  without 
ITU  printers;  (3)  the  late  re¬ 
vival  of  “the  old-time  religion” 
that  publishers  and  employes 
must  settle  or  arbitiate  without 
costly  strikes. 

“Newspapers  can  improve 
labor  relations  by  more  direct 
contact  with  each  employe,”  he 
said,  alluding  to  the  tardy,  but 
rapid  growth  of  sound  person¬ 
nel  relation  policies  by  many 
new’.spapers. 

Urges  Union  Support 

“Unions  should  promote  that 
venture,  too,”  he  added.  “Big 
plants  and  big  unions  often 
force  the  average  employe  to 
feel  little  because  a  big  rela¬ 
tionship  has  forced  him  to  deal 
through  others.  If  negotiations 
are  the  main  contact,  labor  re¬ 
lations  must  fail.  Constant  per¬ 
sonnel  relations  will  preserve 
good  labor  relations.” 

George  Dale  is  sincerely  an 
“old-time  religionist”  when  it 
comes  to  modern  personnel 
management.  He’s  for  it  100 
per  cent,  as  far  as  the  end  re¬ 
sults  are  concerned — namel.v 
smooth  relations  between  em¬ 
ployer  and  employe — but  ho 
doesn’t  subscribe  100  per  cent 
to  the  technique  and  nomencla¬ 
ture  often  expounded  by  per¬ 
sonnel  managers  who  seek  to 
reduce  many  problems  to  a 
formula. 

.\.sked  his  opinion  as  to  how 
the  guaranteed  annual  wage 
(current  goal  of  many  industrial 
unions)  might  be  applied  to 
newspapers,  Mr.  Dale  replied: 

GAW  Doesn’t  Fit 

“The  GAW  does  not  fit  into 
the  newspaper  picture.  Many 
publishers  now  guarantee  too 
many  things  from  bogus  to  sev¬ 
erance  for  any  union  to  trade 
those  guarantees  for  less. 
Steady  employment,  plus  inor¬ 
dinate  overtime  are  prevalent 
in  many  newspaper  plants.” 

Still  looking  at  the  “big  pic¬ 
ture”  on  the  American  labor 
front,  he  believes  the  upcoming 
merger  of  AFL  and  CIO  will 
create  .some  inter-union  prob¬ 
lems.  “These  problems  must  be 
■solved,”  he  said,  “before  we  can 
guess  the  effect  that  merger 
will  have  on  newspapers.  I  don’t 
think  the  merger  will  produce 
any  novel  problems  for  pub¬ 
lishers.” 

Speaking  of  inter-union  prob¬ 
lems  in  the  newspaper  field,  Mr. 


Dale  pointed  out  that  publishers 
are  confronted  with  a  jurisdic¬ 
tional  controversy  between 
printers  and  photoengravers 
with  the  introduction  of  the  new 
phototype  process  in  newspaper 
plants. 

Suggests  Joint  .Agreement 

“Photocomposition  can  be 
handled  as  it  was  at  the  Mil- 
waukee  Journal,  where  the  two 
unions  met  with  the  publi-'her 
and  made  a  fair  jurisdictional 
agreement,”  he  pointed  out. 
“When  a  publisher  knows  more 
than  one  union  may  be  involved, 
he  should  ask  both  to  jointly 
negotiate  jurisdiction  with  him, 
regardless  of  which  contract 
first  expires.  By  so  doing,  he 
can  avoid  finding  himself  in 
the  middle  of  a  prolonged  ju¬ 
risdictional  dispute.” 

Turning  to  the  possibility  of 
arbitration  agreements  with 
other  printing  craft  unions  in 
the  newspaper  field,  in  which 
the  long-standing  .Arbitration 
.Agi-eement  with  the  Interna¬ 
tional  Printing  Pressmen’s 
Union  is  a  landmark,  Mr.  Dale 
said : 

“.Arbitration  agreements  are 
not  nearly  as  important  as  arbi¬ 
tration.  Most  newspaper  dis¬ 
putes  are  settled  today  by  ar¬ 
bitration  rather  than  by  strikes. 
.Arbitration  has  become  a  news¬ 
paper  cu.stom.  Other  unions 
have  followed  the  habit  of  the 
pressmen’s  union.” 

\  I’eacemaker 

He  recalled  that  last  year 
.ANP.A  members  had  66  arbitra¬ 
tions  and  only  one  strike.  “Only 
seven  years  ago  we  had  (in 
1947)  a  bad  lecord  of  24  arbi¬ 
trations  and  40  strikes,”  he 
noted.  “In  1!»:j1  we  had  38 
arbitrations  and  no  strikes 
against  ANP.A  members.” 

By  nature  and  from  a  prac¬ 
tical  standpoint,  George  Dale 
is  a  “peacemaker”  rather  than 
a  tub  thumper  when  it  comes 
to  labor  matters.  Over  the 
years,  he  has  gained  the  respect 
of  newspaper  and  union  leaders 
for  his  efforts  to  settle  dis¬ 
putes  without  resorting  to  in¬ 
dustrial  warfare.  His  own  or¬ 
ganization  has  greatly  expanded 
to  encompass  the  many  phases 
of  smoother  labor-management 
relations. 

There’s  still  another  side  to 
George  Dale  that  may  not  be 
known  to  those  in  the  newspa¬ 
per  business  who  know  him 
best  as  a  firm,  but  friendly  ne¬ 
gotiator,  willing  to  meet  anyone 
“half  way.” 

History  His  Hobby 

His  chief  hobby  is  Vermont 
history.  He  can  switch  from 
writing  a  hard-hitting  brief  in 
a  labor  dispute  to  a  more  relax¬ 
ing  subject  that  is  dear  to  his 


heart— the  Green  Mountain 

State. 

He  is  a  contributing  member 
of  the  Vermont  Historical  So- 
ciety  and  a  future  author  of  a 
history  of  his  native  county  of 
Essex.  His  love  for  Vermont 
dates  back  to  his  boyhood  days 
at  Island  Pond.  His  father,  the 
late  U.S.  Senator  Porter  H 
Dale,  was  with  Calvin  Coolidge 
the  night  he  became  Pre-ident 
in  the  Coolidge  farm  homestead 
at  Plymouth,  Vt.  A  few  years 
later.  Senator  Dale  became  the 
author  of  the  first  U.S.  em- 
ployes’  retirement  act. 

There’s  a  certain  warmnet 
about  George  Dale  that  mi) 
have  been  ac(|uired  when  he 
ran  for  public  office  in  Esie); 
County.  That  affability,  ho*, 
ever,  is  tempered  with  an  eqga’ 
amount  of  New  England  hart 
headedness  that  helps  George 
Dale  meet  the  daily  probten- 
tossed  at  him  by  both  sides  o' 
the  labor-management  front 
.As  he  puts  it:  “I’ve  been  sho’ 
at  by  experts.” 

• 

Chicago  Press 
Vet  of  1955 

CHICAftl 

Robert  J.  Ca.sey,  a  Chicago 
new'spaperman  since  1912,  has 
been  named  “Press  Veteran  of 
19.55,”  it  was  announced  here 
by  Harry  Reutlinger,  Chicago 
American  managing  editor  and 
chairman  of  the  Chicago  Press 
Veterans  Association. 

The  award  will  be  presented 
to  Mr.  Casey  at  the  annual  din¬ 
ner  of  the  Press  Vets  to  be 
held  on  Friday,  Oct.  7,  in  the 
Sheraton  Hotel. 

Bob  Casey  was  enroute  some¬ 
where,  as  usual,  when  he  wa.' 
selected  for  the  honor.  Mr, 
Reutlinger  traced  him  for 
sevei'al  days  to  inform  him  of 
the  award,  and  finally  located 
him  at  the  Gr  and  Canyon  Lodge. 
Arizona.  Mr.  Casey,  now  writ¬ 
ing  a  series  of  ar  ticles  for  the 
Chicago  Tribune,  will  be  hack  in 
Chicago  for  the  dinner. 

• 

Flying  Publisher 

Coi'ers  Disaster 

VVhiti.vg,  Ind 

John  F.  Dille  Jr.,  editor  anc 
publisher  of  the  Elkhart  (Ind.) 
Truth,  and  cameraman  Bil 
Morrow  of  WSJV-TV  scored  o 
pictor  ial  news  beat  in  the  St 
Joseph  Valley  in  filming  the 
Whiting  fire  disaster  at  the 
Standard  Oil  refineries. 

Mr.  Dille  piloted  the  plan' 
over  the  explosion  area  aH' 
radioed  information  back  to 
WSJV  and  its  radio  affiliak 
WTRC,  while  Morrow'  .shot  20' 
feet  of  news  film. 
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Sulzberger  and  Slocum 
ll^ill  Address  SNPA 

Addiesses  by  Arthur  Hays  Manager — Tom  Tanner. 


Sulzberger  of  the  Neiv  York 
Times  and  Richard  W.  Slocum 
of  the  Philudelphia  Bulletin  are 
billed  as  highlights  of  the  pro- 
(rram  for  the  52nd  anniversary 
convention  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion. 


Harry  B.  Bradley 


SNPA  President  Harry  B. 
Bradley,  Birmingham  (Ala.) 
S'eu'8,  and  Secretary-Manager 
Tom  Tanner  report  the  possi¬ 
bility  of  a  record  attendance  at 
the  meeting,  Oct.  2-5,  at  Hot 
Springs,  Ark.  Headquarters 
will  be  the  Arlington  Hotel,  al¬ 
ready  booked  to  capacity.  Sev¬ 
eral  other  hotels  still  offer  ac¬ 
commodations.  Mr.  Tanner  ad¬ 
vised. 

The  program  will  run  as  fol¬ 
lows: 

MONDAY 

9:30  a.m. — Call  to  order  by 
President  Bradley. 

9:35 — Invocation  by  J.  H. 
Heiskell. 

9:40 — Welcome  by  C.  E. 
Palmer. 

9:50 — Response  by  Peyton 
Anderson. 

9:55 — Roll  Call — Minutes  of 
1954  Convention. 

10:00 — Election  of  Nevv  Mem- 
Iters. 

10:0.5 — Introduction  of  Spe¬ 
cial  Guests. 

10:10  —  Announcement  of 
Special  Committee  Appoint¬ 
ments:  (a)  Nominating  Com¬ 
mittee;  (b)  Resolutions  Com¬ 
mittee;  (c)  Memorials  Commit¬ 
tee. 

10:1.5 — Reports  of  Officers: 
(a)  President — Harry  B.  Brad¬ 
ley:  (b)  Treasurer  —  Charles 
McD.  Puckette;  (c)  Secretary- 

EDITOR  ac  PUBLISHER 


10:30 — Introduction  of  Speak¬ 
er  by  K.  A.  Engel. 

10:35— Address  by  Dr.  John 
Tyler  Caldwell,  President,  Uni¬ 
versity  System  of  Arkansas. 

11:1.5 — Introduction  of  Stand¬ 
ing  Committee  Chairmen  and 
Vice  Chairmen:  (a)  Advertis¬ 
ing — William  Rawland,  George 
C.  Diggers  Jr.;  (b)  Business — 
Alvah  H.  Chapman.  Jr.,  Kelly 
Si.sk;  (c)  Circulation  —  Clark 
Farber,  Charles  F.  Moester; 
Special  Report — On  Mississippi 
Court  Decision  In  Laurel  News- 
paperboy  Case;  (d)  Editorial — 
H.  S.  Ashmore,  R.  F.  Hudson, 
Jr.;  (e)  Legislative  —  M.  R. 
Ashworth,  Thomas  L.  Robinson ; 
(f)  Newsprint — T.  A.  Corcoran, 
J.  M.  Blalock;  (g)  Postal  — 
Charles  McD.  Puckette,  Wilton 
E.  Hall;  (h)  Public  Relations — 
Loyal  Phillips,  M.  J.  (Jack) 
Butler;  (i)  Schools  of  Journal- 
im — Holt  McPherson,  Joseph  F. 
Ellis,  Jr. 

11:55  —  Feature  —  To  be  An¬ 
nounced. 

12:20 — Introduction  of  Staff 
of  SNPA — Tom  Tanner. 

MONDAY  AFTERNOON 
Group  Conferences 

Group  1 — Under  10,000  Cir¬ 
culation:  Banquet  Room  (rear 
of  ballroom  stage,  second 
floor) ;  Chairman  Max  E.  Nuss- 
baum;  Associates  —  A.  W. 
Huckle,  Riley  Cross,  Walter  E. 
Hussman;  Secretaiy  —  Grady 
Lemons. 

Group  2  —  10,000  to  50,000 
Circulation :  Montague  Room 
(lobby  floor);  Chairman  Mil¬ 
lard  Cope;  Associates  —  Loyal 
Phillips,  Gen.  E.  Walton  Opie, 
C.  E.  Palmer;  Secretary — John 
A.  Hogg. 

Group  3 — Over  50,000  Circu¬ 
lation:  Parlor  (lobby  floor); 
Chairman  Shields  Johnson; 
Associates — Frank  R.  Ahlgren, 
Alvah  H.  Chapman  Jr.,  Edward 
L.  Gaylord,  Chapman  Hyams 
III,  Thomas  L.  Robinson,  Rob¬ 
ert  H.  Spahn;  Secretary — Wal¬ 
ter  Johnson  Jr. 

TUESDAY 

9:30  —  Invocation  —  A.  W. 
Huckle. 

9:35 — Reports  of  Group  Con¬ 
ferences:  (a)  Group  1  —  Max 
E.  Nussbaum;  (b)  Group  2  — 
Millard  Cope;  (c)  Group  3  — 
Shields  Johnson. 

9:55  —  Report  of  Library 
Committee  —  Richard  Lloyd 
Jones,  Jr. 

10:00 — Introduction  of  Speak- 
for  September  10,  195^ 


er  by  Charles  McD.  Puckette. 

10:05  —  Address  by  Arthur 
Hays  Sulzberger,  president- 
publi.=her.  New  York  Times. 

10:45  —  Labor  Committee 
Presentation — Robert  H.  Spahn, 
Chairman:  (a)  Report  on 

Miami  Pressmen’s  Arbitration 
— James  R.  Brumby  and  James 
L.  Knight;  (b)  Southern  School 
of  Printing  Report;  (c)  South¬ 
west  School  of  Printing  Report. 

11:20 — Feature  —  To  be  An¬ 
nounced. 

11:35 — Report  of  Nominating 
Committee. 

11:45  —  Election  of  Officers 
and  Diiectors. 

WEDNESDAY 

9:30  —  Invocation  —  H.  Galt 
Braxton. 

9:35 — Report  of  Newsprint 
Mills  Committee  —  Charles  P. 
Manship,  Jr.  and  Hall  T.  Mc¬ 
Gee,  Jr. 

10:1.5 — Introduction  of  Speak¬ 
er  by  George  C.  Biggers. 

10:20 — Address:  “Headaches, 
Sedatives  and  Cures”  by  Rich¬ 
ard  W.  Slocum,  president, 
American  Newspaper  Publish¬ 
ers  Association  and  Executive 
Vicepre.'^ident,  Philadelphia  Bul¬ 
letin. 

11:00 — Report  of  Resolutions 
Committee. 

11:05 — Report  of  Memorials 
Committee. 

11:10 — Unfinished  Business. 

11:15 — Presentation  of  Gavel 
to  New  President. 

11:25  —  Awarding  of  Golf 
Trophies — Tournament  Commit¬ 
tee. 

12:30 — Adjournment  of  Con¬ 
vention  by  Sergeant-at-.4rms 
H.  Galt  Braxton. 


School  Groups" 
Officers  Chosen 

Boulder,  Colo. 

Norval  Neil  Luxon,  dean  of 
the  school  of  journalism.  Uni¬ 
versity  of  North  Carolina,  was 
elected  first  vicepresident  (pres¬ 
ident-elect)  of  the  Association 
for  Education  in  Journali-'^m  at 
the  recent  convention  here. 

Warren  K.  Agee,  chairman  of 
the  department  of  journalism  of 
Texas  Christian  University,  was 
elected  second  vicepresident; 
Elmer  Beth  of  the  University 
of  Kansas  school  of  journalism 
was  re-elected  secretary-trea¬ 
surer. 

Keen  Rafferty,  chairman  of 
the  department  of  journalism. 
University  of  New  Mexico,  was 
elected  to  the  A  nerican  Coun¬ 
cil  on  Education  for  Journalism; 
and  Olaf  J.  Bue,  University  of 
Montana  school  of  journalism, 
and  Arthur  M.  Barnes,  Iowa 
State  University  school  of 
journalism,  were  elected  to  the 
Council  on  Radio  and  Tele¬ 
vision. 

The  American  Association  of 
Schools  and  Departments  of 
Journalism  elected  James  E. 
Pollard,  director  of  the  school 
of  journalism  of  Ohio  State 
University,  president;  Wesley 
Clark,  Syracuse  University 
school  of  journalism,  vicepresi¬ 
dent;  Fred  Siebert,  director  of 
the  university  of  Illinois  School 
of  Journalism,  to  ACEJ;  and 
Rae  O.  Weimer,  director.  Uni¬ 
versity  of  Florida  school  of 
journalism,  to  the  executive 
committee. 


•  The  American  Society  of 

rj  ,  ,  m*  I  JouiTialism  School  Administra- 

Sllt)lirt);>il  Markf't  tors  elected  Warren  K.  Agee 

Chicago  president;  Armistead  Pride,  di- 
The  Star  Publications,  cir-  rector  of  the  school  of  journal- 
culation  24,428,  published  by  ism,  Lincoln  Univer.sity,  vice- 
Williams  Press  of  Chicago  president;  and  Dwight  Bentel, 
Heights,  have  issued  a  market  head  of  the  department  of 
data  brochure  for  Chicago’s  journalism,  San  Jose  State 
South  Suburbia.  College,  to  the  ACEJ. 
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Rockefeller  Grant  Aids 
3  New  IPI  Projects 


Oldstyle  Heads 
Back  in  Oregon 


Salem,  Ore. 


Funkhouser 
Folds  Weekly; 


The  International  Press  In-  third  week  in  March  next  year, 
stitute  has  received  from  the  This  Conference  is  a  new  de- 
Rockefeller  Foundation  a  grant  parture  for  the  Institute.  Its 
of  $30,000  a  year  for  1955,  1956  purpose  is  two-fold:  to  study 
and  1957.  The  grant  has  been  the  reporting  of  Asia  to  Asians 
given  for  international  confer-  with  a  view  to  improving  the 


ences  and  exchanges  of  per¬ 
sonnel. 

The  grant  for  1955  has  been 
made  unconditionally  but  in 
1956  and  1957  it  will  depend  on 
what  contributions  IPI  member 
newspapers  make  to  the  Insti¬ 
tute  this  year  and  in  1956,  E&P 
was  advised  by  E.  J.  B.  Rose, 
IPI  director. 

The  Institute,  now  in  its  fifth 
year,  is  moving  toward  self- 
sufficiency  so  far  as  its  running 
costs  are  concerned.  In  1954  it 
received  $25,000  in  sub.scriptions 
and  donations  from  newspapers. 
It  has  hopes  this  year  of 
achieving  the  $35,000  minimum 
required  to  qualify  for  the 


flow  of  news  between  Asian 
countries,  secondly,  to  bring 
together  editors  from  pairs  or 
groups  of  countries  in  Asia 
with  a  view  to  improving  their 
press  relations. 

The  Conference  will  draw  on 
the  experience  acquired  by  IPI 
through  its  researches  into  the 
flow  of  the  news  and  from  its 
Franco-German  and  Anglo- 
American  conferences. 

Ever  since  the  Institute  con¬ 
ducted  its  fir.st  inquiry  in  1952 
into  “Improvement  of  Informa¬ 
tion,”  Asian  editors  have  com¬ 
plained  that  they  do  not  get 
enough  news  of  their  neighbors 
in  Asia.  They  have  criticized 


The  Salem  Capital  Journal 
has  adopted  a  new  dress 
with  the  arrival  of  Gerald 
(Jeri’y)  McFarland  as  news 
editor  of  the  paper.  Mr.  Mc¬ 
Farland  was  news  editor  for 
10  years  of  the  Nampa 
(Idaho)  Free  Press. 

Headline  style  has  been 
changed  from  “flush  left” 
back  to  the  “drop  line”  and 
“inverted  pyramid”  style, 
formerly  used  by 
Oregon  newspapers 


He’s  ‘Had  It’ 


••LOST— BY  AN  UNGRATEFUL 
CX)MMUNITY,  A  KINDLY  AND 
GENEROUS  FRIEND  WHO  IS 
SORELY  MISSED  BY  THF 
MANY  WHO  KNEW  AND 
LOVED  HIM.  NO  REWARD  IS 
OFFERED  BECAUSE  R  j 
FUNKHOUSER  WILL  NEVER  Rt 
TURN  TO  JEFFjaiSON  COUN. 
TY.  HE’S  HAD  IT.” 


This  first-page  “classified” 
has  advi.sed  Ranson,  W.Va. 
that  the  man  who  had  published 
most  its  weekly  newspaper — the  Jtf. 
Two  ferson  Republican — for  13  years 


decks  will  be  used  in  head-  has  gone  out  of  the  business, 
lining  the  longer  stories.  In  those  years  he  sought, 

The  new  headline  type  is  through  his  publication,  to  pro- 
Bodoni.  Bernard  Mainwar-  mote  the  GOP  in  West  Virginia 
ing,  publisher  of  the  Capital  and  to  drive  Senator  Matthew 
Journal,  installed  Bodoni  M.  Neely  out  of  politics.  Sena- 
type  more  than  25  years  ago  tor  Neely  reacted  by  maVing 
on  the  Baker  Democrat-Her-  no  re-election  campaign,  and 
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Rockefeller  grant  and  in  1956  the  international  news  agencies 
this  minimum  will  be  $45,000. 

The  basic  budget  will  be  scaled 
down  progressively  in  the  next 


aid.  He  added  it  to  the 
Nampa  Free  Press  when  he 
went  there  in  1937. 


taches  of  the  countries  con¬ 
cerned  have  been  asked  to  sub- 


two  years  to  $55,000,  which  is 
the  figure  IPI  hopes  the  in¬ 
dustry  will  contribute  by  1957, 
Mr.  Rose  said. 

For  its  first  three  years,  the 
Institute  was  supported  by 
three-year  grants  from  Ford 
and  Rockefeller.  In  June  1954 


winning. 

Mr.  Funkhouser  tried  for  the 
U.S.  Senate  himself  in  1942, 
and  failed.  He  was  inve.stigated 
by  the  Internal  Revenue  Bureau 
and  was  sued  for  $100,000  by 
Columnist  Drew  Pearson  as  a 


on  the  grounds  that  much  of 
their  reporting  of  Asia  is  de¬ 
signed  for  non-Asian  audiences;  ,  . 

they  have  criticized  their  own  papers  on  the  picture  of  ,.  -  rintpH  ^  T 

national  agencies  for  inade-  ‘heir  country  in  the  press  of  comment 

quate  coverage;  IPI  inquiries  the  country  where  they  are 
have  also  shown  that  few  stationed.  The  IPI  Secretariat  in 
Asian  newspapers  have  cor-  Zurich  is  preparing  papers  on 
respondents  in  neighboring  cable  rates,  on  the  sources 
Asian  countries  available  to  Asian  editors  and 


Mr.  Funkhouser  let  it  be 
known  that  he  is  carrying  i 
large  batch  of  unpleasant  mem¬ 
ories  into  his  retirement  at 


.Man  couiimes.  -  —  -  -  -  “Pinnoav  Pninf  ”  +V, 

The  plenary  .eeseione  will  be  ™  miZr  HeTl,‘  '  .1,„^ 


multi¬ 


million  dollar  showplace  on 
Maryland’s  Eastern  Shore  which 
he  bought  recently  from  the 


it  received  a  grant  of  $100,000  concerned  with  these  problems,  stationed  in  each  of  the  Asian 
from  the  Ford  Foundation  to  In  sub-committee  sessions  there  countries. 

finance  its  projects  and  part  of  will  be  meetings  between  Japa-  Japanese  Committee  of  ,  ,  .  ,  .  Po  l  k 

its  running  costs  up  to  the  end  nese  and  Indian  editors  and  offering  a  six-day  tour  u  i 

of  19'i'S  between  Tananese  and  editors  which  will  immediately  follow  Before  entering  the  field  of 

the  Conference  and  will  be  journalism,”  Mr.  Funkhouser 


from  three  countries  which  ^^0.  Conference  and  will  be 
were  occupied  by  Japan  in  the  available  to  all  members  at- 
With  the  help  of  the  Rocke-  war:  the  Philippines,  Indo-  tending  from  abroad 


Seminar  at  UN 


feller  grant  the  Institute  is  ex¬ 
tending  the  range  of  its  activi¬ 
ties.  The  first  project  under  the 
new  grant  is  the  Seminar  for 
editors  and  foreign  editors  at 
the  United  Nations  which  will 
take  place  in  New  York  Nov. 
7-15. 


nesia  and  Burma.  These  meet¬ 
ings  will  he  along  the  lines  of 
the  three  Franco-German  con¬ 
ferences  held  in  the  last  18 
months,  and  will  concern  them¬ 
selves  with  the  press  relations 
between  the  countries  involved. 
.  ,  They  will  be  confined  to  the 

IPI  IS  bringing  over  journal-  technical  problems  of  improv- 
Lsts  from  nine  countries  in  reporting  of  each  coun- 

Europe  six  in  Asia,  from  of  the  other 

Australia  New  Zealand  and  of  obtaining  more  informa- 
Mexico.  One  U.  S.  journali.st 
will  participate. 


Mr.  Rose  said  the  Institute 
also  hopes  to  use  part  of  the 
Rockefeller  grant  for  travel 


principal  stockholder  in 
the  O’Sullivan  Rubber  Heel  Co. 

The  Jefferson  Republican  wa-s 
somewhat  unique  for  a  weekly. 
It  had  a  tabloid  five-column 


fellow.ships  for  American  jour-  format  and  incorporated  many 
nalists  in  Europe  and  Asia.  IPI  features  found  in  dailies,  such 
Fellows  would  spend  up  to  as  full  leased  wire  service  of 
three  months  in  any  one  coun-  Associated  Press.  It  also 

try  moving  from  one  newspaper  contained  each  week  a  .sermon 
center  to  another  under  the  and  prayer  and  a  column  headed 
auspices  of  IPI  member  editors 
in  each  center. 


The  Seminar  is  to  study  the 
working  and  the  reporting  of 
the  United  Nations.  There  will 
be  discussion  sessions  with 
members  of  the  Secretariat, 
delegates  and  news  service  and 
newspaper  correspondents.  The 
visiting  journalists  later  will 
spend  two  days  in  Washington 
where  they  will  attend  a  White 
House  Press  Conference. 

The  second  project  under  the 
Rockefeller  grant  consists  of  a 
Conference  in  Tokyo  in  the 


Asian  Papers  Studied 
The  IPI  Committees  in  Asia 
are  engaged  in  preliminary  re¬ 
search  in  preparation  for  the 
Conference.  In  India,  Japan,  the 
Philippines,  Indonesia  and  Bur¬ 
ma  newspapers  are  being  ex¬ 
amined  for  periods  of  one  to 
two  months  for  their  coverage 
of  the  countries  concerned.  In 
India  and  Japan  the  national 
agency  file  is  being  studied  for 
a  period  of  two  weeks  for  all 
coverage  of  Asia.  Press  at- 


PNPA  Founder  Sees 
New  Building  Begun 

Harrisburg,  Pa. 


“RJ  Says,”  representing  the 
personal  philosophy  of  the  pub¬ 
lisher.  A  Sunday  edition  was 
published  for  several  years  and 
efforts  were  made  for  a  nation¬ 
wide  circulation.  In  recent  years 
the  paper  had  restricted  itself 
largely  to  the  state  and  sec- 


Ground-breaking  ceremonies  tional  appeal 
for  the  new  two-story  office  The  paper  had  its  beginning 
building  of  the  Pennsylvania  in  1942  when  Mr.  Funkhouser 
Newspaper  Publishers’  Associa-  was  active  in  West  Virginia 
tion  took  place  Aug.  25  at  2717  Republican  politics. 

North  Front  Street.  Partici-  Mr.  Funkhouser  has  been 
pants  included  Howard  Reyn-  listed  as  “editor-in-chief”  al- 
olds,  retired  publisher,  Quarry-  though  the  publication  has 
ville  Stin,  only  surviving  ori-  actually  been  edited  by  Edward 
ginal  charter  member  of  the  L.  Blake,  formerly  of  Ronce- 
31-year-old  association.  verte,  W.  Va. 
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School  Papers 
To  Aid  Week' 
Celebration 

School  newspapers  throughout 
the  United  States  will  be  join¬ 
ing  with  daily  and  weekly  neVrs- 
papers  in  celebration  of  Na¬ 
tional  Newspaper  Week,  Oct. 
1-8. 

Qui’l  and  Scroll,  national 
honorary  association  of  high 
school  newspapers,  is  joining 
with  the  Newspaper  Managers 
Association  in  promotion  of  the 
week,  NNW  chairman  Lloyd  P. 
Bums  reports. 

The  high  school  group  will 
award  certificates  to  selected 
school  newspapers  submitting 
the  best  reports  on  their  par¬ 
ticipation  in  the  celebi-ation. 

Suggestion  Sent 
Among  the  suggestions  for¬ 
warded  to  the  high  school  press 
are  arranging  a  visit  to  local 
newspaper  plants,  scheduling 
special  assembly  programs,  ob¬ 
taining  endorsement  of  Nation¬ 
al  Newspaper  Week  from  the 
school  superintendent  or  mayor, 
inviting  student  council  to  pro¬ 
claim  National  New'spaper 
Week  and  cooperating  with  the 
city  paper  in  observing  the 
week. 

More  than  5,000  schools  hold 
charters  in  the  society.  Edward 
Nell  is  executive  secretary  of 
the  group  with  headquarters  in 
Chicago. 

Mats  of  official  emblems  for 
National  Newspaper  W  e’  e  k, 
1955,  to  be  observed  Oct.  1-8, 
again  are  being  made  available 
to  every  daily,  weekly,  high 
school  and  college  newspaper 
in  the  country  by  Metro  Asso¬ 
ciated  Services,  Inc.  New  York. 

Regpilar  subscribers  to  the 
Metro  Newspaper  Sei-vice  will 
receive  them  automatically  with 
shipment  of  the  October  issue  in 
which  specially  created  News¬ 
paper  Week  illustrations  and 
pattern.'!  ads  will  be  featured 
for  their  exclusive  use. 

Newspapers  that  are  not  sub¬ 
scribers  to  Metro,  may  have  the 
emblem  mats  free  by  writing 
Metro,  80  Madison  Ave.,  New' 
York  16,  N.  Y.,  and  asking  for 
them,  it  is  announced  by  Wil¬ 
liam  Schak,  general  manager. 

This  year’s  emblem  as  de¬ 
cided  upon  by  the  National 
Newspaper  Week  committee  of 
which  Lloyd  Bums  of  the  New 
Jersey  Pre.'s  Association  is 
chairman,  incorporates  the  slo¬ 
gan  “Your  Newspaper  Fights 
for  Your  Right  to  Know.”  It  is 
being  matted  by  Metro  in  three 
sizes. 


Adman  Building 
Chain  of  Weeklies 

Lemon  Grove,  Calif. 

Six  years  ago.  Max  Good- 
wrin,  a  Cincinnati  Post  ad¬ 
vertising  salesman,  took  a 
similar  job  with  the  San 
Diego  (Calif.)  Daily  Jour¬ 
nal.  Not  long  afterward, 
that  paper  suspended  and 
Max  was  “at  liberty.”  In 
1952,  on  a  “shoe  string,”  he 
bought  the  weekly  Lemon 
Grove  Review  from  G.  R. 
Graham. 

Mr.  Goodwin,  who  had 
been  a  reporter  in  Nashville 
after  World  War  II,  became 
editor,  leg-man  and  business 
manager  of  the  Review,  with 
one  employe  to  assist  him. 
Last  February  he  took  over 
the  nearby  Spring  Valley 
Bulletin  from  Harold  Wagor 
and  in  August  moved  both 
newspapers  into  a  new 
Lemon  Grove  building  he 
designed  and  owns.  He  now 
has  18  employes.  He  hopes 
soon  to  have  a  .string  of  San 
Diego  County  weeklies. 


Public  Welfare 
Contribution  Cited 


List  Speakers 
For  Finance 
Unit  Parley 

Cranston  Williams,  general 
manager,  of  American  News¬ 
paper  Publishers  Association, 
wiil  address  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers,  at  the  latter’s 
Eighth  Annual  Meeting,  Sept. 
25-26  in  the  Hotel  Statler,  N.  Y. 

T.  F.  Mowle,  Wall  Street 
Journal,  program  chairman, 
said  another  speaker  will  be 
Dr.  Carl  H.  Madden,  chief  of 
the  public  information  division. 
Federal  Reserve  Bank  of  New 
York,  who  will  project  the  gen¬ 
eral  business  outlook.  At  the 
same  session,  C.  L.  MacKinnon, 
managing  director.  Institute  of 
Newspaper  Operations,  will  re¬ 
port  on  the  work  and  progress 
of  INO. 

Stanwood  L.  Hanson,  assist¬ 
ant  vicepresident  and  manager, 
compensation  claims.  Liberty 
Mutual  Insurance  Co.,  Boston, 
will  speak  on  “The  Increasing 
Scope  of  Compensation  Awards 
and  New  Methods  of  Loss  Con¬ 
trol.”  John  H.  Regazzi,  Price 
W’aterhouse  &  Co.,  New  York, 


will  cover  “TV  and  Radio  Ac¬ 
counting  Problems,”  and  George 
Jay  Lyons,  customer  and  em¬ 
ploye  relations  engineer,  Amer¬ 
ican  Telephone  &  Telegraph 
Co.,  New  York,  will  discuss 
“Handling  Problem  Personnel.” 

Details  of  the  Federal  In¬ 
come  Tax  session  on  Tuesday 
afternoon.  Sept.  27,  were  also 
given  by  the  program  chair¬ 
man.  James  J.  Mahon,  Jr., 
partner  in  Lybrand,  Ross  Bros. 
&  Montgomery,  New  York,  will 
speak  on  “Evaluation  of  News¬ 
paper  Shares.”  Bertram  E. 
Gill,  partner  in  Haskins  &  Sells, 
that  city,  will  speak  on  “Cor¬ 
poration  Spin-offs  and  Slit- 
offs,”  and  Joseph  G.  Terry, 
partner  in  Wolf  &  Co.,  Chica¬ 
go,  will  talk  on  “Prepaid  In¬ 
come.”  The  moderator  will  be 
Murray  C.  Hotchkiss,  general 
manager,  Bristol  (Pa.)  Daily 
Courier. 

Malcolm  F.  Cummings,  of¬ 
fice  manager,  accounts  receiva¬ 
ble  and  credit,  Boston  (Mass.) 
Globe,  has  been  appointed  re¬ 
gistration  chairman  by  Pres¬ 
ident  Herbert  E.  Hetu,  con¬ 
troller,  Sharon  (Pa.)  Herald. 
Arthur  A.  Brown,  comptroller 
and  assistant  secretary,  New¬ 
port  News  (Va.)  Daily  Press 
and  Times  Herald,  has  accepted 
the  post  of  reception  chairman. 


Topeka,  Kas. 

The  Topeka  Daily  Capital 
was  presented  an  award  Sept. 

2  by  the  State  Department  of 
Social  Welfare  “in  recognition 
of  outstanding  contributions  to 
tbe  public  welfare  program  in 
Kansas.” 

The  award  was  presented 
jointly  to  the  newspaper  and 
reporter  Robert  Townsend. 

The  citation  read  as  follows: 

“In  i-ecognition  of  outstand¬ 
ing  contributions  to  the  public 
welfare  program  in  Kansas,  in 
the  area  of  public  enlightenment 
regarding  conditions  found  in 
adult  nursing  homes  in  Kansas 
.  .  .  for  their  journalistic  acu¬ 
men  and  placement  of  service 
before  professional  advantage 
and  their  tremendously  stimu¬ 
lative,  constructive  measures 
for  improvement  of  the  care  of 
our  aged  and  infirm.” 

• 

Novel  Promotion 

St.  Paul,  Minn. 

A  St  Paul  Dispatch-Pioneer 
Press  promotion  event  inspired 
the  writing  of  a  new  children’s 
novel  published  Aug.  22  hy  Al¬ 
fred  A.  Knopf,  Inc.  “Plug  Horse 
Derby”,  by  Emma  L.  Brock,  is 
based  on  the  Plug  Horse  Derby 
which  the  newspaper  stages  on 
Labor  Day  at  the  state  fair. 


Get  your  complete  promotional  kit  to  help 
you  sell — includes  mats,  glossies,  editorial 
comments — everything  to 


BUILD  N£W  LINEAGE 

*  It’s  easy  to  sell  — 

A  A  fashion  promotion  of  the 
furniture  and  carpet  industries 

*  Nothing  to  buy 

*  Service  to  retailers 

Write  or  wire  today — Join  over  700  other  newspapers 
in  the  promotion  of  home  furnishings  for  the  homes  of 
Americans. 

HOME  FURNISHINGS  INDUSTRY  COMMITTEE 

666  Lake  Shore  Drive  Chicago  11,  Illinois 
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SEC  Rule 

{Continued  from  page  7) 


The  power  of  censorship  un¬ 
der  the  proposed  regulations 
would  be  given  to  the  SEC  staff. 
They  would  be  the  editors  with 
the  blue  pencil.  Their  greatest 
censorship  power  would  be  over 
advertising,  and  by  raising  ques¬ 
tions  about  such  copy  they  could 
kill  the  effectiveness  of  an  ad, 
destroying  the  element  of  time¬ 
liness.  In  these  proxy  fights, 
time  is  the  essence.  If  an  ad¬ 
vertisement  is  held  up  several 
days  by  some  SEC  lawyer  or 
staffer,  there  might  be  no  point 
in  running  it. 

In  the  Montgomery  Ward  and 
in  other  recent  contests,  the 
SEC  blocked  some  advertising, 
costing  newspapers  thousands 
of  dollars  in  revenue. 

Mr.  Armstrong,  the  SEC 
chairman,  who  is  a  lawyer, 
evidently  doesn’t  hold  too  high 
a  regard  for  court  procedures, 
for  in  a  testimony  before  a 
Senate  Committee  he  said: 

“Finally,  if  the  parties  (in  a 
proxy  fight)  are  left  to  them¬ 
selves,  their  only  recourse  to 
remedy  misleading  statements 
by  their  opponents  would  have 
to  be  the  courts,  a  more  cum- 
ber.some,  costly  and  dilatory 
procedure  than  the  continuous 
administrative  processing  by  the 
Commission’s  staff.’’ 

What  Mr.  Armstrong  ignores 
is  the  long  delays  experienced 
by  individuals  and  business  en¬ 
terprises  seeking  relief  from  the 
quasi-judicial  agencies,  which 
serve  as  prosecutor,  judge  and 
jury. 

Bias  for  Pay? 

In  a  speech  at  Chicago  last 
Spring,  Mr.  Armstrong  said: 

“Where  (proxy)  material  em¬ 
anates  from  one  side  or  the 
other,  stockholders  are  in  a 
position  to  weigh  for  themselves 
possible  bias. 


“Where  apparently  independ¬ 
ent  magazine,  newspaper  or  in¬ 
vestment  advi.sory  articles  are 
used,  however,  it  is  necessary  to 
determine  whether  such  mate¬ 
rial  has  in  fact  been  originated, 
inspired  or  paid  for  by  one  of 
the  opposing  parties,  so  that 
any  lack  of  objectivity  or  in¬ 
dependent  comment  in  the  pres¬ 
entation  of  the  mateiial  may 
be  spelled  out  to  .shareholders. 

“Thus,  the  Commis.sion  has 
followed  the  practice  of  inquir¬ 
ing  of  a  participant  in  a  proxy 
contest  whether  or  not  he  has 
instigated  or  paid  for  the  pre¬ 
paration  of  apparently  inde¬ 
pendent  favorable  material 
which  he  proposes  to  distribute, 
and,  if  so,  to  disclose  this  in¬ 
formation  in  his  soliciting  mate¬ 
rial.’’ 

Up  to  now  the  SEC  has  done 
this  secretly  and  without  spe¬ 
cific  authorization.  It  did  it  in 
the  Ward  fight,  a  fact  exposed 
by  this  reporter.  Now  it  pro¬ 
poses  to  make  it  “legal.’’ 

• 

2  Reporters  Share 
In  $!>,000  Reward 

Chicago 

Two  reporters — Joe  Morang, 
Chicago  Tribune,  and  Harry 
Swegle,  Chicago  Daily  News — 
shared  with  five  others  in  a 
$5,000  reward  offered  in  a  local 
rape  case.  Each  repoiter  re¬ 
ceived  $500. 

The  reporters  provided  jiolice 
with  information  that  led  to  the 
arrest  of  four  men  wanted  for 
abduction  of  two  telephone  ope¬ 
rators. 

• 

Weeklies  Consolidate 

Wauciuila,  Fla. 

Two  of  Florida’s  oldest  week¬ 
ly  newspapers,  the  55-year-old 
Florida  Advocate  and  the  41- 
year-old  Hardee  County  Herald, 
have  been  consolidated  under 
the  management  of  W.  J. 
(Buck)  Kelly,  publisher  of  the 
Herald. 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON.  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn  Ray  V.  Hamilton  William  T.  Stubblefield 
Clifford  Marshall  Tribune  Tower  111  Sutter  St. 

Washington  Bldtf.  Delaware  7«275.>>6  Kxbrook  2-5671*2 
Sterling  3-4341-2 


Shelbyville  Union 
And  News  Merged 

Shelbyville,  111. 

Merger  of  the  Shelbyville 
News  with  the  Shelbyville 
Union  was  effective  Aug.  29. 
R.  L.  Frazier,  Union  publisher, 
purchased  the  News  from 
Luther  C.  Paxton,  and  his  wife, 
Emma. 

The  Union  and  News  will  be 
published  six  days  a  week  from 
the  Union’s  plant.  Mr.  Frazier 
said  the  sale  included  the  News, 
mechanical  equipment,  but  not 
the  building. 

• 

Canada  Daily  Sold 

Sherbrooke,  Que. 

Sen.  Jacob  Nicol  has  sold  the 
majority  of  his  interest  in  La 
Tribune,  a  daily,  and  in  radio 
stations  CHLT  and  CKTS.  A 
brief  announcement  did  not 
name  the  purchaser  but  said 
Senator  Nicol  will  remain  chair¬ 
man  of  the  board  and  will  be 
succeeded  as  president  of  La 
Tribune,  Ltee.,  by  Paul  Pesruis- 
seaux,  a  Sherbrooke  lawyer  and 
hotel  owner. 

*  *  ♦ 

The  Lowville  (N.Y.)  Journal 
and  Republican,  only  newspa¬ 
per  published  in  Lewis  county. 
New  York,  has  l)een  sold  to  T. 
LaVerne  Roberts,  city  editor  of 
the  Sunbury  (Pa.)  Daily  Item. 

The  weekly  has  been  owned 
for  the  past  26  years  by  A. 
Karl  Arthur  who  has  been  edi¬ 
tor  and  publisher.  The  sale  in¬ 
cludes  the  Journal  building  in 
Lowville  and  all  the  equipment. 
*  *  * 

The  New  Cumberland  (W. 
Va.)  Hancock  County  Courier, 
has  been  sold  to  Radio  Station 
WEIR  at  nearby  Weirton  by 
the  co-Owners  and  editors,  John 
Plattenberg  and  Mrs.  Mary  Lou 
Wagner.  The  newspaper  was 
established  before  the  tum  of 
the  century  by  the  Plattenberg 
family. 

*  ♦  ♦ 

Carter  Waid,  editor-publish¬ 
er  of  the  Belem  (N.  M.)  News- 
Bulletin,  has  })urchased  the 
weekly  Entanciu  (N.  M.)  Tor¬ 
rance  County  News  fi’om  R.  L. 
Scott.  A  tabloid,  the  News  will 
lie  edited  and  piinted  by  the 
News-Bulletin  staff. 

♦  ♦  * 

Sam  Hodges,  co-owner  of  the 
semi-weekly  Benton  (Ark.)  Cou¬ 
rier,  has  bought  out  his  partner, 
W.  A.  May,  who  announced  he 
would  return  to  the  advertising 
department  of  the  Little  Rock 
(Aiflc.)  Democrat  where  he 
worked  before  he  and  Mr. 
Hodges  bought  the  Benton 
property. 
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FROM  BRAZIL  —  Joao  Salmei, 
managing  director  of  Diariai 
Associados,  and  his  wife  arrived 
in  New  York  this  week  on  a 
Varig  Airliner.  He  planned  to 
discuss  expansion  of  U.  S.  prtst  - 
services  to  his  group  of  Brazilian 
newspapers. 

The  Hottle  brothers,  Ralph, 
Edward  and  Lloyd,  have  pm- 
chased  the  weekly  WhitesvUk 
(W.  Va.)  State  News  from  Ed¬ 
ward  Shibley. 

*  it  it 

Controlling  interest  in  out¬ 
standing  stock  of  the  Wave 
Publishing  Co.,  publisher  of  the 
weekly  Port  Lavaca  (Tex.) 
Wave,  has  been  purchased  by 
Ribgy  Owen,  publisher  of  the 
weekly  Conroe  (Tex.)  Cornier, 
and  James  F.  Bray,  formerly 
of  the  Naeogdoches  (Tex.)  Sev- 
tinel.  Mr.  Bray  is  the  new 
publisher  and  Jack  Tinsley  was 
named  editor. 

♦  *  • 

Fred  C.  (Piney)  Freeman, 
owner,  editor  and  publisher  of 
the  Danbury  (Iowa)  Revitv: 
for  23  years,  has  sold  the  week¬ 
ly  to  Mr.  and  Mrs.  John  M. 
Rowley,  Burlington,  Iowa. 

*  «  * 

Dan  M.  Russell,  a  Bay  St 
Louis  attorney,  has  purchased 
the  Hancook  County  (Miss.) 
Sen  Coast  Echo  from  Stan 
Opotowsky,  editor  and  president 
of  the  Bay  Publishing  Co.  Jeff¬ 
rey  Favre  was  named  editor. 

• 

Florida  IVIagaziiir 
In  Tabloid  Format 

Orlando,  Fla. 
The  Sept.  4  edition  of  Floriia 
Magazine,  the  Orlando  Sen¬ 
tinel’s  Sunday  supplement,  ap¬ 
peared  in  tabloid  format  for  thr 
first  time  and  contained  color 
The  magazine  introduced  a 
new  feautre,  “Man  of  the 
Week,”  with  a  full  page  por¬ 
trait  of  Sen.  Spes-sard  I..  Hol¬ 
land,  (T)-Fla)  on  the  cover 
drawn  by  Lynn  (Pappy)  Bra¬ 
den,  staff  artist  and  cartoonist 
On  the  in.«ide  was  a  profile  typ" 
story  on  Sen.  Holland  by  Henn 
Balch,  Sentinel  executive  editor 
Editor  of  the  Florida  Map 
zine  is  Edee  Greene. 
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A.  G.  (PAT)  MAYSE,  who  rose 
**"*"  1  from  printer’s  devil  to  publisher 
___  '•  of  the  priiewinning  Paris  (Tex.) 

I  ,  ,  News,  died  Sept.  5  at  Mobbs, 

P"’  N.  M.  after  a  heart  attack.  The 

P®''  66-year-old  president  of  North 

»l'Uk  Publishing  Company  had 

1  Ed-  recently  been  honored  at  the 

Tesas  Daily  Newspaper  Associa¬ 
tion  convention. 


Poll  Affirms 
AP  Policy  on 
Sports  Plugs 

The  .\ssociated  Press  has 
completed  a  poll  of  its  member- 
.ship  on  the  controversial  sub¬ 
ject  of  the  use  of  commercial 
names  in  designating  sports 
events.  The  response  was  the 
largest  ever  received  for  such 
a  sampling  of  AP  opinion — 
more  than  700,  according  to  Ted 
Smits,  general  sports  editor. 

The  majority,  399,  favored 
the  present  policy  of  avoiding 
the  use  of  commercial  names 
but  sending  a  note  to  editors 
giving  the  official,  although  ad¬ 
vertising-flavored,  designation. 

There  were  157  ballots  in 
favor  of  using  the  commercial 
designation  in  stories,  and  al¬ 
lowing  editors  to  strike  it  out 


WORKING  TOGETHER  AGAIN— Brewster  P.  Campbell,  left,  has  left 
the  Detroit  Free  Press,  where  he  was  associate  editor,  to  teach  journal¬ 
ism  at  the  University  of  Ariiona.  Douglas  D.  Martin,  right,  former 
managing  editor  of  the  Free  Press,  heads  the  journalism  faculty.  (A 
mixup  in  captions  gave  this  picture  incorrect  identification  Sept.  3. 
page  9.) 
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Color  Printing 
Plant  in  South 

Sylacauga,  Ala. 

International  Color  Printing 
Co.  of  VV’ilkes-Rai're,  Pa.,  ha.-^ 
announced  plan.«  to  locate  a 
plant  here. 

The  plant,  only  one  of  its 
kind  in  the  Southeast,  is  sched¬ 
uled  to  begin  production  about 
.\ug.  1  of  next  year.  It  will 
employ  150  per.sons. 

Preliminary  plans  call  for 
approximately  45,000  sriuare 
feet  of  building  .-jpace  and  cost 
of  the  air-conditioned,  sprinkler- 
equipped  plant  is  estimated  as 
being  in  excess  of  $300,000. 

The  three-acre  building  site 
was  purchased  by  Sylacauga  in¬ 
dustries  and  individuals  as  a 
gift  to  International.  Bond.s 
will  be  .“old  to  rai.se  the  neces- 
.'ary  funds  for  the  plant,  which 
will  be  leased  to  International 
for  20  years. 


if  desired.  Balancing  this  were 
146  replies  that  favored  not 
using  the  commercial  designa¬ 
tion  and  even  opposed  a  note 
ahead  of  the  event  giving  it. 

“Although  the  poll  was  not 
taken  with  idea  that  it  would 
be  binding  on  management,  the 
preference  seems  clear,  and  as 
a  result  AP  will  continue  to 
follow  present  practice,”  Mr. 
Smits  said. 

Since  the  close  of  World  War 
II  a  new  type  of  commercialism 
has  cropped  up  in  sport.s.  Firms 
selling  products  directly  to  the 
public  have  taken  over  the 
sponsorship  of  events,  particu¬ 
larly  in  the  field  of  golf. 

The  Palm  Beach  tournament 
became  the  Round  Robin 
Tournament  in  the  AP  report; 
the  Miller  High  Life  Tourney 
became  the  Milwaukee  Open. 

“This  practice,”  .=aid  Mr. 
Smits,  “has  evoked  some  lively 
discussions.  As  an  indication  of 
the  seriousness  with  which  the 
sponsors  view  their  publicity, 
one  threatened  to  withdraw  its 


Youthful  Daily 
Expands  Again 

Sax  Leandro,  Calif. 

Publication  of  the  San  Lean¬ 
dro  Morning  Xewa  on  a  six-day 
basis  began  here  this  w’eek.  Pre¬ 
viously  the  paper  has  been  on 
a  five-day  basis. 

The  move  is  to  meet  growth 
evidenced  by  a  circulation  of 
more  than  9,400,  Abraham  Kof- 
man,  publisher,  said.  The  News 
circulation  was  5,600  when  it 
shifted  from  the  afternoon  to 
the  morning  field  Feb.  1,  1954. 

The  young  daily  resulted 
from  the  1950  merger  of  two 
weeklies. 

Last  year  the  newspaper  en¬ 
tered  an  entirely  new  plant  with 
15,600  square  feet  of  floor 
space,  more  than  double  former 
quarters.  The  News  now  has  51 
employes  and  124  newspaper- 
hoys. 


Mort  Kofman,  a  son  of  the 
publisher,  has  completed  his 
-Army  service  and  has  returned 
to  the  News,  serving  in  the 
business  department. 

Other  additions  to  the  Morn¬ 
ing  News  organization  are: 

David  B.  Dahlberg,  former 
associate  publisher  and  adver¬ 
tising  manager,  (tollnp  (N.M.) 
Independent,  as  advertising 
salesman;  N.  A.  Bedsworth, 
former  news  editor,  Hayward 
(Calif.)  Review,  and  Robert  D. 
Dougherty,  previously  with  the 
Alameda  (Calif.)  Times-Star 
and  the  old  Oakland  (Calif.) 
Post-Enquirer.  Mr.  Dougherty 
is  advertising  layout-artist  and 
space  salesman. 

• 

XeM  TV  Section 

Chicago 

A  Saturday  tabloid  supple¬ 
ment,  TV  Week,  made  its  first 
appearance  as  part  of  the  Chi¬ 
cago  Tribune,  Sept.  3. 


Joseph  J.  Gorman,  president 
of  International,  said  the  prox¬ 
imity  of  Sylacauga  to  Coosa 
River  Newsprint  Co.  (12  miles 
away)  was  one  of  the  factors 
in  locating  the  plant  here. 

International  produces  color 
comic  supplements  and  maga¬ 
zine  sections. 


Firm’s  Offieer  Dies 

Danbury,  Conn. 

Leonard  McMahon,  attorney 
and  former  traffic  court  judge, 
a  director  and  secretary-treas¬ 
urer  of  the  Danbury  News- 
Times  Company,  died  Sept.  3. 
He  was  59  years  of  age. 


subsidy  unless  it  was  named  in 
AP  reports.” 

This  led  to  the  poll.  Here  is 
how  the  replies  broke  down  as 
between  newspapers  and  radio 
stations.  No.  1  representing  the 
full  use  of  commercial  names. 
No.  2  the  present  policy,  and 
No.  3  the  blackout: 


N 

R 

Total 

No.  1 

76 

81 

1.57 

No.  2 

230 

169 

399 

No.  :! 

121 

2.", 

146 

Isl  ‘i-(^olor  Ad 

Green  Bay,  Wis. 
The  Press-Gazette  printed 
its  first  three-color-and-black  ad 
Aug.  31.  It  was  a  full-page  ad. 


:  Classified  Section : 

LINE  RATES  for  ElACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Parable  With  Order) 

4  times  @  45c  line  each  insertion ;  S  @  50e ;  2  0  55c ;  1  9  (5e 
Add  15c  (or  Box  Service 

ALL  OTHER  CLASSIUCATIONS : 

4  times  SOe  line  each  insertion:  S  @  95e:  2  @  SI. 00:  1  O  SI. 10. 
3  line  minimum:  15e  additional  (or  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mall). 

COUNT  30  unit!  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholdera’  identities  held  in  strict  confidence.  Replies  mailad 
daily.  Editor  A  Publisher  reserves  the  right  to  edit  all  copy. 

Editor  A  Poblishcr  Classified,  1700  Times  Tawer, 
ADDRESS:  New  York  M.  New  York.  Phone,  BRyant  •-3003. 
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INSTRUCTION 


ClaMtfieti  4drertuing 


UP  YOUR  EARNINGS  .  .  . 

INCREASE  YOUR  CONFIDENCE  .  .  . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertisine 
Course.  20-week  classified  correspond¬ 
ence  proKram  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-weck  course 
(including  i>ersonal  guidance)  $60. 
Registration  $12  per  enrollec — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertisrinpr 
A  division  of  Howard  Parish  Tested 
Want  Ad  Seltinfr  Plans. 

?900  N.W.  79th  St.,  Miami  47,  Florida. 


ANNOUNCEMENTS 


Buitinens  O  pportunitieM 


OPPORTUNITY  for  aggressive  young 
man  to  acquire  up  to  50%  interest 
in  prize*winning  New  England  wc^ek- 
ly  and  commercial  job  printing  estub- 
lishmtmt  in  prosperous  industrial  com¬ 
munity.  One  of  the  finest  opportuni¬ 
ties  in  the  East  for  a  man  w’ho  can 
handle  news  and  advertising  ends  of 
a  growing  business.  Box  3701,  Editor 
A  Publisher. 


CIRCULATION  CONTEST 
Top-flight  organization  wanted  for 
state-wide  campaign.  Estimated  gross 
over  $250,000.  Will  arrange  interview. 
Box  3834.  Editor  &  Publisher. 

WELL  EQUIPPED  PRINTER'wouId 
consider  backing  consumer  magazine 
on  profit  sharing  basis.  Give  physical 
specifications  and  distribution  plans 
and  other  pertinent  data.  Confidential. 
Box  3800,  Editor  &  Publisher. 


ANNOUNCEMENTS 


Publicationt  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspaiier  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California. 


FOUR  WEEKUES  published  in  Cen¬ 
tral  plant.  $.70,000-$15,000  will  handle. 
Good  biz,  excellent  potential.  $25,000 
worth  equipment  including  4  linotypes. 
4  Newspai>er  presses  including  1  model 
5,  1  model  8  and  one  model  19.  00 
Miehle  with  new  Omaha  folder.  Little 
Giant.  Two  pieces  of  real  estate,  etc. 
One  weekly  exclusive  county  seat.  Box 
3611,  Exlitor  &  Publisher. 


MIDWEST  COUNTY  SEAT  DAILY 
for  $8,000  to  $10,000  down.  Gross  will 
exceed  $32,000  this  year.  Good  poten¬ 
tial  for  builder.  Box  3736,  Editor  & 
Publisher. 


NEBRASKA  EXCLUSIVE  WEEKLY 
$22,000  gross  class,  netting  $9,000. 
sui>erb  plant,  agricultural  town  backed 
by  big  industry.  1250  |K>pulation  and 
growing.  Only  $20,000  if  taken  soon — 
terms.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. 

HIGH  PROFIT  Northwestern  Ohio 
wt»ekly.  Grossing  over  $16,500.  Non¬ 
labor  expenses  6M.  Man-wife  or  part¬ 
ners  can  split  the  rest.  Modern  ma¬ 
chinery  in  excellent  condition  lets 
you  handle  this  operation  ^^•ith  mini¬ 
mum  time  and  cost.  $6M  down  to  the 
right  party.  If  you’re  not  afraid  of 
small  towns  and  inky  hands,  write 
immediately  to  Box  3875,  Editor  & 
Publisher. 

WEEKLY  SUSPENDS.  70-year-old 
newspaper  and  job  plant  in  Central 
New  York  town  of  3,000,  Excellent 
plant.  gcM>d  shape,  ready  to  go.  Price 
$2,501)  as  is  where  Is.  Write  for  in¬ 
ventory.  May  Brothers.  Binghamton, 
N.  Y.  _  __  _ 

NEBRASKA  EXCLUSIVE  WEEKLY 
$22,000  gross  class,  netting  $9,000. 
superb  plant,  agricultural  town  backed 
by  big  industry.  1250  population  and 
growing.  Only  $20,000  if  taken  soon — 
terms.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas.  ^ 

FOR  SALE.  Weekly  newspaper.  South¬ 
west,  Booming  town.  $40,000  cash  or 
terms.  Box  3500,  Editor  &  Publisher. 


Publications  Wanted 


_ Newspaper  Brokers _ 

NEGOTIATORS  for  good  daily  and  | 
weekly  newspapers,  confidential.  Ajv  i 
praisals.  Management,  Newspaper  | 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 

SAL^S- PURCHASES  bandit 

discretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C. 
jOSEPH~ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City,  Calif. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 

ABC  .  .  .  Approved  By  Comparison] 
Buy  or  sell  wisely  ;  use  the  nationwide 
service  of  the  DIAL  Agency,  640  W. 
Willis,  Detroit.  Mich.  TEmple  1-0903. 
SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anyw’here.  Box  192, 
^unt_  Pleasant,  Michigan. 

MORE  THAN  100  SALES 
AND  we  have  or  will  get  just  the 
California  newspaper  to  make  you  suc¬ 
cessful  and  happy.  Give  us  your  speci¬ 
fications  and  we  wi'l  fill  them. 

J.  R.  GABBERT 

3937 _ Orange  Riverside.  California 

★★  LET  US  help  you  find  a  sound 
property  in  the  West.  A.  W.  Stypes  & 
Co..  625  Market  Street,  San  Francisco 
5,  Califom ia. 

YOU.  TOO  .  .  .  can  buy  or  sell  wise¬ 
ly !  Consult  The  DIAL  Agency,  640 
W.  Willis,  Detroit,  Mich.  Phone  TE 
1-0903. 


WANT  to  buy  weekly  newspaper  in 
Qiart  Area  10,  preferably  in  county 
seat  of  growing  region.  Box  3721, 
Editor  &  Publisher. 


Syndicates  •  Features 


“INSIDE  HOLLYWOOD”  —  MOVIE 
gossip  column — Daily  or  Weekly — Sent 
Air  Mail — by  Experienced  Movieland 
reporter — Very  low  rates.  Box  3746, 
Editor  &  Publisher^^ _  _ 

I  NEW!!  Joke-a-day  aeries;  quick 
I  popularity;  Striking  cut;  fits  any 
!  page;  “SMALL  FRY  DIARY”  1083 
I  W.  37th  Norfolk.  Va. 


“YOUTH’S  VIEWS”  is  a  semi-weekly 
forum,  written  and  edited  by  America’s 
youth,  giving  their  views  on  the  prob¬ 
lems  faced  by  modern  youth.  Unusual! 
A  real  circulation  builder  and  mailbag 
filler!  Write  airmail  for  samples  and 
prices.  Baldwin  Publishing  Company, 
Orchard  Lane.  Philadelphia  14,  Penn¬ 
sylvania. 

MIDDLEAGED  WIDOW,  old  maid 
daughter  leave  Octobe'r  to  work,  walk 
way  Round  the  World.  Open  for  ad¬ 
vice,  writing  assignments,  free  meals 
enroute.  checks  from  “brass”  for 
weekly  diary  series.  Samples.  MF'R- 
RILY  &  HER  MA.  PO  Box  103-c. 
Glendora.  California. 


TWICE  WEEKLY  FOOTBALL  COL¬ 
UMN.  Predictions  and  results.  Average 
90%.  Top  games  plus  those  in  your 
area.  Write  for  samples  and  remark¬ 
able  rate.  Box  3817,  Editor  &  Pub¬ 
lisher. 


National  Advertising  Space 

Test  grass  roots  pulse  thru 
SANDERS  dandy  weekly  ABC  three 
Livingston  County.  N.  Y. 


NEWSPAPER  SERVICES  i  MACHINERY  and  SUPPUES 


Consultants 

Newsprint 

GOT  NEWSPAPER  PROBLEMS? 

We  have  solved  them  for  others. 
Speedy,  Personalized,  confidential.  In¬ 
quiries  solicited.  J.  J.  Harrington  As¬ 
sociates.  441  Lexington  Ave.,  N.Y.C. 

Press  Engineers 

CANADIAN  and  AMERICAN  Neva 
print.  AH  size  rolls.  For  Imm^ist* 
delivery  and  Deferred  Shipment,  dirm 
from  mills  at  attractive  prices. 

BURLINGTON 

PULP  &  PAPER  CORP. 

150  E.  35  St..  NYC  MU  5-6446 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 

AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

Dearborn  Machinery  Movers  Co. 
DISMANTUNG 

MOVING 

ERECTING 

We  offer  a  complete  ''Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9.  Louisiana 
Phone  Bywater  7634 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  A  Ps. 
per,  45  W.  45  St..  N.  Y.  36.  JU  2-4gJ0. 

NEWSPRINT  ROLLS.  SHEETS 
BEHRENS  SALES 

427  2nd  Ave.,  N.Y.C.  MU  6-6960 

Press  Room 

16  PAGE  SCOTT 

22/,”  cutoff.  Complete  with  cuixed 
stereo  and  AC  Drive. 

24  Page  GOSS  Straiqhtline 

3  Deck  Single  width — AC  Drive  23^ 
Quarter  Folder  -  Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3i07 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 

Tel.  3-4164  975  N.  C^hurch  Street 

Rockford  Illinois 

FOR  SALE: 

125  H.P.  Crocker-Wheeler  Motor  1<(XI 
RPM.  440  Volt.  60  Cycle  3  phase  with 
'utler  Hammer  variable  spe^  control. 

LORENZ 

Printing  Machine  Co..  Inc. 
Printing  Press  Engineers.  M.ichinists : 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St..  Long  Island  City  6.  N.Y. 
STillwell  6-0098-0099 

kbove  outfit  never  been  u.'^. 
THOMAS  W.  HALL  COMPANY 
Stamford,  (Honn. 

Hoe  Balloon  Former 

Mail  Folder,  %  Page 

4  Ink  Rails  &  Pumps 

Monorail  Saw  Trimmer 

JOHN  GRIFFITHS  CO.,  INC. 
415  Lexington  Ave. 

New  York  1 7,  N.  Y, 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 

Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  Street.  New  York  3.  N.  Y. 
Phone  spring  7-1740 

SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

551  W.  22nd  St.,  New  York  11.  N.  Y. 
Pbone  ORegon  5-7760 

MIEHLE  No.  1  newspaper  pres,  m4 
folder.  8-col.  4-page  shtet  up  to  W 

X  48  in  A-1  condition,  just  replMcd 
with  Goss  Comet.  Make  offer.  Oxford. 
Mississippi,  Eagle. 

KANSAS  CITY  STAR 

12  Units  —  3  Double  Folders 

GOSS  H.S.L.C. 

23-/,"  cut-off  -  Reels  underneath 
Single  units  or  complete  presses  avail¬ 
able.  Must  be  removed  prior  to  in¬ 
stallation  of 

NEW  GOSS  HEADLINER 
Scheduled  for  November  delivery. 

... 

Other  good  usc-d  presses  available 
by  the 

GOSS  PRINTING  PRESS  CO. 

5601  W.  31st  Street  -  Chicago  50.  E 
Bishop  2-3300 

MACHINERY  and  SUPPLIES 

Composing  Room 

UNO..  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  ne4v  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St.,  Phila.,  Pa. 

UNOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24,  N.  Y.  C.,  11. 
UNOTYPEIS  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1— #8  3  mag.,  #47963 

1 — #31  4-mag..  #55407 

1 — Model  C  Intertype,  gas  pot, 

3  mag.,  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 

323  N.  4th  Street 
Philadelphia  6.  Pa. 

28-PAGE  GOSS 

decker-type  straight  line  press 
Complete  with  eleetrical  and  stereo 
equipment — Cutoff  2P-j" 
PRINTS  a  clean  newspaper  and  k 
ideal  for  small  daily  or  multiple  wert- 
ly  operation.  Now  in  operation  daily. 
Write  General  Manager 
PHAROS-TRIBUNE  &  PRESS 
Logansport,  Indiana 

LUDIX)W  AND  LINO  MATS,  LIKE 
new.  Save  25  to  60%.  Late  faces. 
Write  for  price  list.  Lino  and  Inter¬ 
type  magazines,  new  or  used.  Midwest 
Matrix  Mart,  633  S.  Plymouth  Court, 
Chicago  5,  Illinois. 

12-24  PAGE  SCOTT.  23-/,  euK* 
Complete  with  AC  chain  drive  as® 
controls.  Can  be  insptK*ted  in  oprti# 
tion.  Ben  Shulman  Associates. 
Park  Avenue.  New  York  17.  N.  Y. 

MULTIFACE  PERFORATOR— practi¬ 
cally  new  with  8  pt.  Opticon  and  6  pt. 
Regal  magazines.  $1,600.  Box  3722. 
Editor  &  Publisher. 

MOTOR  DRIVES  of  40  .  50.  60.  E 
and  100  H.P.  A.C.  Also  extra  oonOw 
boards  AC.  George  C.  Oxford.  Bw 
903,  Boise.  Idaho. 

Stereotype 

DOUBLE  PAGE  CASTING  EQOT- 
MENT  consisting  of  Casting  ^ 
Curved  Shaver.  Mat  Roaster.  Tail  W' 
ter  and  Trimming  Block.  Purchasal 
Dept.,  The  Milwaukee  Journal,  ■‘r 

I  waukee  1.  Wisconsin. 

[  S  H  E  R  for  September  10.  1955 

MR.  PUBLISHER! — Prepare  now  for 
the  business  expansion  ahead  by  equip¬ 
ping  your  plant  with  L.  &  B.  Heavy 
Duty  Newspaper  Turtles — the  best  on 
the  market  at  any  price.  In  use  all 
over  the  United  States  and  several 
foreign  countries.  Priced  $68.50  to 
$79.50.  Write  for  literature,  L.  &  B. 
Sales  Company,  P.O.  Box  660,  Elkin, 

'  North  Carolina. 

EDITOR  SC  PUBL 
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machinery  and  SUPPLIES  1 


Preat  Room 


PRICED  RIGHT!  j 
HOE  PRESS  UNITS 
Available  for  Inspection 

COMPLETE  AS  2,  3,  4.  5  or  6  UNIT 
PRESSES:  22%  inch  cut-off.  Equipped 
with  steel  cylinders,  roller  bearings, 
double  folders,  reels,  tensions  and 
Wood  Autopasters :  D.C.  Motor  drives 
ind  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery:  Kobler  Pedestal  type  3-arm 
teels  and  tensions  with  or  without 
Wood  Autopasters;  units  with  late 
news  or  Fudite  Decks :  Cutler  Hammer 
Conveyors  and  delivery  tables ;  100/10 
HP  D.C.  Press  Drives  and  controls ; 
can  be  arranged  for  end  roll  feed. 
8-ton  gas  or  electric  pots;  Wood  Junior 
Autoplates  or  Automatics  :  Wood  Auto¬ 
shavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.Y.  17  EL  5-3507 


SCOTT  PRESS — Capacity  24  pages  j 
collect  run  on  12  pages  2  casts.  This  | 
press  must  be  moved  quickly  to  make  ( 
room  for  larger  press.  Can  be  seen 
in  operation  at  the  Weirton  Times. 
Weirton,  West  Virginia.  i 

Stereotype  ' 

USEFUL  ARTICLES 
FOR  SALE 

MATRIX  Shear.  Speed  curved  Electric 
Scorcher.  CH  Standard  conveyor  parts. 
HOE  Heavy  duty  saw  and  trimmer. 
HALL  mat  roller. 

FURNACES  all  sizes. 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 

PONY  AUTOPLATE  casting  machine 
for  21  cut-off  press.  George  C. 
Oxford.  Box  903,  Boise,  Idaho. 

Wanted  to  Buy 

NEWSPAPER  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
2n  Broadway  New  York  17.  N.  Y. 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3507 

WANT  Duplex,  Goss,  Flatbed,  Ludlow, 
Uno  with  quadder  and  Offset  Press. 
Tompkins.  712  3.  Clark,  Chicago,  Ill. 

WANTED  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Mo. 

WANTED :  ^page  Duplex  or  Goss  I 
«*t-bed.  Advise  serial  no.  and  when 
agitable. — Northern  Machine  Works* 
223  N.  4th  St.,  Phila.  6,  Pa. 

WANTED  -  ROTARY  PRESS.  2 
plates  wide.  32  tabloid  pafres.  Addi*  ; 
I/®**?  .  on  16*paee  tabloid.  and  i 
A  folder.  22-%"  cut-off.  A.C.  motor. 

**<iuipment.  Address  all  replies 
to  G.  Goodstein.  1097  Walton  Ave., 
Bronx  62.  N.  Y. 

^NTED  TO  BUY.  125  HP  A.C.  ! 
"otor  drive  with  control  board.  High 
Point  (N.C.)  Enterprise. 


HELP  WANTED  ' 


Administrative 


AGGRESSIVE  newspaperman  deairing 
permanent  position  wanted  by  small 
daily.  Chart  Area  9 :  one  capable,  will¬ 
ing  to  assume  responsibilities  of  writ¬ 
ing  and  editing  with  knowledge  of  | 
other  departments.  Stsrting  salary  for  ' 
well  qualified  and  experienced  man,  , 
S5.000.00.  Give  full  background  and  per¬ 
sonal  and  business  references  in  first 
letter :  otherwise,  do  not  write.  Alco-  i 
holies  and  clock  watchers  need  not  | 
apply.  Box  3600.  Editor  &  Publisher.  | 

*1.'. 000. 00  A  YEAR  and  a  substantial  ; 
participation  goes  with  this  job.  The  | 
Man  we  want  is  probably  now  em-  ^ 
ployed.  His  background  will  indicate 
his  experience  in  small  dailies.  He 
could  be  a  General  Manager.  Business 
Manager,  an  Advertising  or  Cireulation 
Manager,  but  above  all  he  knows  the 
newspaper  business  and  will  grow  with 
responsibility.  The  odds  are  he  is 
shackled  with  a  lack  of  opportunity  to 
use  his  ability.  There  will  be  no 
shaekles  here.  He  will  be  given  a  con¬ 
tract  and  write  his  own  ticket.  Details 
first  letter  please.  Naturally,  your  in¬ 
quiry  will  be  held  in  strict  confidence. 
Biix  3809,  Editor  &  Publisher. 

All  Departments 

MEN  AND  WOMEN  who  like  jobs  they 
can  do  something  with  and  be  proud 
of  are  sought  by  publisher  of  5 
suburban  standard-size  weekly  news- 
paners,  one  of  which  covers  historic 
Valley  Forge.  We  need  a  managing 
editor ;  2  advertising  managers ;  3 

space  sah-s  persons  ;  photographer ;  cir¬ 
culation  manager  and  assistant :  .3  re¬ 
porters  ;  2  linotype  operators ;  1  enm- 
nositor.  Employes  total  40  at  present. 
Combined  eireulat'’on.  41.000.  Member 
NEA.  PNPA.  PSNE.  One  paper  85 
years  old.  another,  50  years  old.  Sal- 
ari^  match  or  exceed  any  in  metro¬ 
politan  area.  Modern  plant,  fully 
eouipiied  :  rotary  press.  Scan-A-Graver, 
photo  lab  and  phon  Audograph. 

Tell  us  by  air  about  your  talent, 
exiier'ence.  training,  salary,  references, 
and  how  soon  you  can  join  our  present 
capable  personnel.  Weekiv  Review  Pu^ 
lishing  Co..  Ine..  100  W.  Hector  St.. 
Conshohocken.  Pa.  (12  miles  from 
center  of  Phila.) 


Free  Lanee 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3.000  house 
organa  buy  I  Payment  from  SIO  to 
8100  for  single  photo-and-eaption  fea¬ 
tures.  Free  information.  Gobble  Press 
Services.  19  East  48.  N.  Y.  C.,  N.  Y. 


Circulation 

CAN  YOU  SELL  BY  MAIL?  Opening 
for  expert  who  has  circulation  ability. 
Box  3832,  Editor  &  Publisher. 

CIRCULATION  MANAGER  For  one 
of  nation's  largest  suburban  weeklies. 
Excellent  Salary.  Write  fully,  with  ac¬ 
complishments,  and  financial  desires. 
Birch  Personnel,  59  E.  Madison,  Chi¬ 
cago,  Illinois. 

'  CIRCULATION  MANAGER— Six  day 
evening  paper  with  40  M  circulation 
in  a  highly  competitive  area — zone  2. 
Excellent  opportunity  for  hard-work¬ 
ing.  experieneed  man  who  is  looking 
to  the  future.  Apply  in  confidence 
with  full  data  and  salary  expected  to 
Box  3870._E^toi^  &  Publisher. 

I  CIRCULATION  MANAGER  immedi¬ 
ately  for  new  daily  newspaper.  Box 
506.  Hicksville.  Long  Island,  N.  Y. 

CIRCULATION  MANAGER  willing  to 
dive  into  highly  competitive  field  and 
produce.  Must  know  Little  Merchant 
and  operate  economical  department. 
Age  limit  under  50  as  this  is  a  work¬ 
ing  manager  job.  Starting  salary  $135 
weekly.  Daily  News,  Box  1660,  An- 
chorage.  Alaska. 

i  FIVE 

Promotional  minded  experienced  cir¬ 
culation  mjinagers  Age  2.5-40.  "Top 
salary  plus  bonus,  travel  expenses.  Car 
furnished.  These  openings  are  perma¬ 
nent.  Give  complete  resume.  Floyd 
'  Hockenhull.  President.  Circulation  De¬ 
velopment  Service.  Inc..  53  W.  Jack- 
son  Blvd.,  Chicago  4.  Illinois. 


HELP  WANTED 


Cireulation 


NEED  "SUPER-DIRECTOR”  to  put 
rarriers  on  toes,  inspire  them,  teach  j 
’em  to  sell.  Are  you  the  riirht  man  [ 
for  manasrinir  several  hundr^  boys?  i 
Box  3833.  Editor  A  Publisher. 

NEW  JERSEY  A.M.  j 

DAILY 

is  looking  for  a  young,  aggressive 
District  Manager. 

F.xce'Ient  opportunity  to  go  places 
with  this  rapidly  expanding  oi-gani-  | 
zation.  Good  starting  salary,  bonus  j 
and  car  allowance. 

Write  in  confidence  to  ) 

Box  3807.  Editor  A  Publisher. 

WANTED  CIRCULATION  MAnT 
ACER,  small  evening  daily,  college 
town,  chart  area  11.  Able  to  begin 
work  OetoFer  1.  Little  merehaot  plan, 
possib'e  switch  to  ABC.  ExceUent  op¬ 
portunity.  salary  plus  bonus.  Write 
complete  details  first  letter.  Box  3804. 
Editor  A  Publisher. 

Classified  Advertising 

ALERT,  personable  young  Indy  to 
take  complete  charge  of  Classified 
Advertising  Department.  in  10.000 
daily.  Job  entails  selling  and  servicing 
of  classified  accounts,  and  directing 
elas.sified  promotions.  Neat  annearanee, 
pleasing  personality,  sales  ability,  and 
previous  experience  essential.  Excel¬ 
lent  salary,  transportation  furnished 
from  Seattle.  Air  mail  giving  com¬ 
plete  resume  of  experienee.  Adver¬ 
tising  Director.  Daily  News-Miner. 
Fairbanks,  Alaska. _ 

CLASSIFIED  MANAGER  —  Opportun¬ 
ity  for  young  man  experienced  in  clas¬ 
sified.  Must  manage  department  and 
build  linage.  12,000  circulation.  Salary  1 
and  commission.  Courier-Times.  New  | 
Castle,  Indiana.  ! 

CLASSIFIED  MANAGER— large  Mid¬ 
west  daily.  Write  fully,  giving  experi¬ 
enee  and  salary  requirements.  Box 
.3737,  Editor  A  Publisher. 

CLASSIFIED SALESMAFDSalary  and 
commission.  Opportunity  to  double 
volume.  Would  consider  display  sales¬ 
man  wishing  to  change  to  eiassified. 
Tell  your  experience,  salary  desired, 
complete  information.  Plain  Dealer, 

WaWh.  Ind.  _  _ 

OPPORTUNITY  FOR  COLLEGE 
GRAD  or  young  map  with  some  ad 
experienee  to  show  ability  as  classified 
manager.  Modem  plant  in  lake  region. 
Wri*e  N.  Van  Guilder,  News,  Fari¬ 
bault,  Minn. 

Display  Advertising 

ADVERTISING  MANAGER  immedi¬ 
ately  for  new  daily  newspaper.  Box 
.'>06.  Hiekss-ille,  Long  Island.  N.  Y._ 
AD  SALiSMAN  2  or  more  years  ex¬ 
perience  some  layout.  Small  daily  pro¬ 
gressive  city  12,000  located  on  Strait 
Juan  do  Puca  gateway  scenic  Olympic 
National  Park.  Fishing,  hunting,  fine 
schools,  churches,  good  working  con¬ 
ditions,  future  for  right  man.  Give  all 
first  letter.  John  Schweitzer,  Evening 
News,  Port  Angeles.  Washington. 

ASSISTANT  TO  ADVERTISING 
MANAGER 

Permanent  position  in  department  for 
thoroughly  experienced  young  man  to 
work  with  advertising  manager  in  all 
phases  of  newspaper  advertising  and 
promotion.  Evening  daily  in  growing 
community  of  32,000.  Ideally  located  in 
an  unusually  attractive  environment  in 
I  chart  area  six.  Mail  resume  and  salary 
requirements  to  Box  .36.35,  Editor  * 
Publisher. 

DISPLAY  ADVERTISING  Salesman 
experienced,  two  weeklies,  stesdy.  Car 
ne^ed.  Phone  Whitehouse  (New  Jer- 
sev)  44. 

DISPLAY  ADVERTISING  MANAGER 
wanted  for  growing  paper  with  25.000 
circulation  in  West.  Must  be  working 
display  man,  qualified  to  sell,  make 
layouts,  and  promote  and  supervise 
staff.  Will  work  under  advertising 
director.  Send  details  of  experience. 
AH  replies  confidential.  Salary  and 
bonus.  Write  Box  3704,  Editor  A 
!  Publisher. 


HELP  WANTED 


Display  Advertising 


DISPLAY  ADVERTISING  SALES¬ 
MAN — Growing  Illinois  town  of  50,000. 
College  graduate  or  experience.  One  of 
the  outstanding  dailies  of  ita  size  in 
the  United  States.  Many  employee 
benefits.  Salary  and  Bonus.  Our  em¬ 
ployes  know  of  this  vacancy.  You’ll 
enjoy  working  for  this  newspaper.  Give 
full  particulars  in  reply.  Box  3602, 
Editor  &  Publisher. 

EXPERIENCED  YOUNG  man  to  man¬ 
age  advertising  end  of  business;  must 
be  ambitious;  must  have  promotional 
ideas,  must  be  a  salesman.  Starting 
salary  depends  on  ability  and  experi¬ 
ence  as  shown  by  references  and  inter¬ 
view  ;  very  substantial  earnings  possi¬ 
ble.  Insurance  benefits,  top  opportun¬ 
ity  and  security  on  award-winning 
daily  of  5,000  circulation.  Write  Je¬ 
rome  Pearre,  Daily  Leader,  Pontiac, 
Illinois. 

HAVE  opening  for  experienced  adver¬ 
tising  managt>r.  Must  be  capable  of 
selling  and  servicing  aerounts.  de¬ 
veloping  new  business.  Good  salary, 
pleasant  working  conditions.  Reply 
is  confidential.  Jim  Miner,  Banner- 
News.  Magnolia.  Arkansas. 

LIKE  SUNSHINE  AND  WARM  DRY 
WINTER??  The  fastest  growing 
daily  in  the  state  of  Arizona  needs  an 
energetic  young  man  with  experience 
to  service  and  sell  established  and 
new  accounts.  Good  salary  and  pleas¬ 
ant  working  conditions.  Write:  D.  N. 
Soldwedel,  'The  Sun  Newspapers,  Yuma, 
Arizona. 

OPENING  ON  ADVER'nSING  STAFF 
for  young  man  half  circulation,  half 
advertising  work.  Small  town  county 
seat  6-day  daily.  State  salary  ex|)erted. 
Wr'te  Beaenn-Ncws.  Paris,  Illinois. 

I  T^E  SEARCH  is  on  for  two  aggressive 
]  display  advertising  salesmen  who  know 
what  hard  work  is  and  are  willing  to 
mil  up  their  sleeves  and  go  to  work. 
Starting  salary  $.'>.50  a  month  plus 
monthly  bonus.  Salary  increases  when 
you  produce  results.  If  you  think  you 
can  fill  the  bill  let  us  have  a  look  at 
your  layout  ability  and  background 
you  have  to  back  up  your  qualifica¬ 
tions.  W.  J.  Hunt.  Advertising  Direc¬ 
tor.  Daily  News,  Box  1660,  Anchorage, 
Alaska. 

TWO  experienced,  permanent  display 
admen.  Official  Inter-Mountain  police, 
fire,  county  official  magazines.  Must 
travel,  pay  expenses  from  liberal  com¬ 
mission.  Fingerprinting  required.  Not 
racket  publications.  Send  references, 
physical  data.  experience.  Marcus 
Griffin  A  Associates.  Box  1030.  Carls¬ 
bad,  New  Mexico. 

WF7  HAVE  excellent  position  open  as 
second  man  in  display  department. 
8.000  population.  Central  Illinois. 
Chance  for  advancement  within  organ¬ 
ization  which  owns  newspapers 
throughout  two  states  area.  Good  sal¬ 
ary  and  bonus  for  go-getter.  Write 
j  box  .3607,  Editor  &  Publisher. 

YOUNG  SOLICITOR,  male  or  female, 
wanted  for  4,000  circulation  daily  in 
I  New  Mexico.  $85.00  week  to  start  and 
I  substantial  bonus.  Farmington,  New 
I  Mexico,  Daily  Times. 


AGGRESSIVE  YOUNG  Man  to  start 
as  writer  on  employee  magazine  in 
large  Ohio  utility.  Fine  opportunity 
to  advance  in  field  of  industrial  com¬ 
munications.  Must  have  college  degree. 

>  Box  3633,  Editor  A  Publisher. 

ALERT  YOUNG  NEWSPAPER  MAN 
I  or  woman  for  combination  news  and 
I  advertising  job  on  growing  N.  C. 
we<-kly.  Camera  and  darkrr>oni  experi¬ 
ence  helpful.  G<H)d  town.  Good  work¬ 
ing  eonditinns.  Write  Box  3811,  Edi¬ 
tor  A  Publisjier.  _  _ _ 

DESK  MAN — must  have  Union  back¬ 
ground  or  gcH>d  working  knowledge 
of  labor  movement.  I,abor's  Daily, 
Ralph  S.  White,  Managing  Editor, 
720  Crescent  Road,  Charleston.  West 
Va.  ^  _  _ 

EDITOR  for  new  daily  newspaper. 

:  Box  506,  Hicksville,  Long  Island.  N.Y. 
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HELP  WANTED 


Editorial 


EDITOR  -  AD  MAN  for  established 
Maryland  Connty  Seat  ABC  Weekly. 
Excellent  potential  for  experienced 
man  who  can  write,  sell  and  makeup. 
Give  full  details,  experience,  references. 

Box  3873,  Editor  &  Publisher. _ 

REPORTER-EDITOR  for  weekly.  Man 
or  Woman.  Call  or  write  H.  Berwick, 
Evening  News,  Monticello,  N.  Y. 

EDITORIAL  (Chart  Area  3)— We 
want  to  build  up  our  prospective  em¬ 
ployee  file  and  are  accepting  applica¬ 
tions  for  reportorial  (News  and 
Sports)  jobs  on  expanding  morning 
and  evening  newspapers.  Send  for  ap¬ 
plication  blank  so  references,  etc.  may 
be  checked.  We  offer  company-paid 
hospitalization  ($12.00  day)  and  life 
insurance.  Also  pension  system,  air- 
conditioned  plant,  and  well-equipped 
News  Room.  Write  Box  3703,  Editor 
&  Publisher. 

EDITOR-WRITER  —  Publisher  of 
Catholic  periodical  seeking  versatile 
writer — man  or  woman — who  can  edit. 
Varied  assignments  to  meet  needs  of 
different  age  levels  in  children’s  field. 
Teaching  experience  desirable.  Mid¬ 
west  city.  Salary  open. 

IN  REPLYING  write  brief  sketch 
giving  personal  history,  educational 
background,  writing  experience,  in¬ 
terests,  etc..  Box  3702,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  RERiRTEK lorTaT^ 
side  job  on  'round-the-clock  metro¬ 
politan  daily  in  chart  area  8.  Write 
fully.  Box  3869,  Editor  &  Publisher. 
GENERAL  REPORTER  with^^F^ 
five  years  experience  needed  on  after¬ 
noon  daily.  Send  complete  informa¬ 
tion  on  qualifications ;  also  I'eferences. 
Act  quickly,  Thomas  E.  Brundage, 
Editor,  Union-Sun  &  Journal,  Lock- 

ix)rt.  N.  Y. _ 

GIRL  for  fashion  beat,  local  staff, 
daily  business  paper.  J-Grad  or  ex¬ 
perience.  Fairchild’s,  1900  Euclid  Ave., 
Cleveland  16,  Ohio. 

GOOD  OPPORTUNITY  ■^for  young 
man  or  woman  reporter  of  limited 
experience  to  learn  and  grow  with 
alert  Florida  afternoon  daily.  Box 

3812,  Editor  &  Publisher. _ 

HAVE  OPENING  for  Woman’s  Page 
Editor  with  some  imagination  and 
initiative.  Want  someone  who  sin¬ 
cerely  wants  to  turn  in  a  good  job. 
Write  to  William  K.  Babel,  Editor, 
Plattsburg  (N.  Y.)  Press  Republican 

giving  background  and  salary  desired. 
METROPOUTAN  DAILY  AND  SUN^ 
DAY  in  Chart  Area  Two  wants  best 
picture  editor  in  business.  Box  3426, 
Editor  &  Publisher. 

NEWSMAN  for  desk,  afterntam  paper 
■mall  daily,  good  future.  Write  par¬ 
ticulars.  salary  expected  to  start.  Box 
3803.  Editor  ft  Publisher. 

OPEN ING^OR  MALE  REPORTErT 

beginner  or  some  experience.  Small 
town  county  seat  six-day  daily.  State 
salary  expected.  Write  Beacon-News, 
Paris.  Ill. 


HELP  WANTED 

HELP  WANTED 

SITUATIONS  WANTED 

Editorial 

Editorial 

Administrative 

REPORTER,  experienced  in  general 
news  coverage.  Texas  city  of  126.000. 
Publisli  morning,  afternoon  and  Sun¬ 
day.  State  salary  expected,  experience, 
education  and  when  available.  Box 

3761,  Editor  &  Publisher. _ 

REPORTER:  Young,  good  writer. 

Regular  beat  and  special  assignment. 
Handle  camera.  Salary.  Write  in  full. 
Walter  Wick,  Niles  Daily  Times,  Niles, 
Ohio.  _  _ 

REPORTER-DESKMAN  with  south¬ 
ern.  midwestirn  background  for  No.  2 
position  news  staff  7.000  six-day  daily. 
Good  spot  young  man  who  wants  to 
advance  and  who  meets  public  well. 
Sports  islitor  to  handle  two-page-per- 
daj'  section,  plus  some  miscellaneous 
work. 

Blytheville,  Ark.,  Courier  News 
EDITOR-AD“mANAGER  for  1^000  cir¬ 
culation  weekly  in  California  college 
town.  Man  capable  of  running  bigger 
paper  because  this  will  grow  I  $85 
start.  Stock  purchase  plan  in  works. 
Goleta  (California)  Times. 

REPORTER  -  PHOTOGRAPHER  for 
city  hall,  court  house  and  general 
news ;  some  darkroom  work.  Job 
starts  at  $60  week  with  guaranteed 
raise  after  six  months.  Must  be  J-grad 
or  experienced.  This  is  chance  to  work 
on  midwest  award-winning  daily  of 
6,000  circulation.  Require  interview 
and  references.  Box  3636,  Editor  ft 

Publisher. _ _ 

REPORTER  WANTED :  Small  Vir¬ 
ginia  daily  needs  reporter  at  once  to 
take  over  genbral  news  beat.  Good 
working  conditions  in  modern  plant. 
Attractive  community  near  east  coast. 
$46.00  per  week  to  .start,  $60.00  after 
three  months.  If  interest^,  write  Box 

3705,  Editor  ft  Publisher. _ 

SETTLED  exiierienced  news  editorial 
man  with  master  degree  wanted  im¬ 
mediately  for  half  time  job  advising 
growing  college  weekly  and  Year 
Book.  Increase  salary  by  teaching  in 
addition.  Optwrtunity  for  free  lancing. 
Teleiihone  or  wire  Bruce  Underwood, 
Capitol  41681  or  Capitol  725.33,  Uni¬ 
versity  of  Houston.  Houston  4.  Texas. 

SEE  ^  ~ 

A.  R.  SNYDER 

CADILLAC  EMPLOYMENT  AGBHMCY 
220  S.  STATE,  CHICAGO.  WA  2-4800 
for  positions  in  the  editorial  field. 
SPOR'i’S  EDITOR.  West  Texas  after¬ 
noon  Daily,  cir.  12,000 ;  straight  sports 
job,  no  other  duties.  $65-$70  week 
.start.  Air  mail  siiecial  resume,  refer¬ 
ences,  to  Box  3877,  Eiditor  ft  Publisher. 
SPORTS  REPOitTER :  Young,  accu- 
rata  writer  for  local  sports.  Write 
I  column.  Soma  general  assignments. 
Use  camera.  Salary.  Write  in  full. 
Walter  Wick,  Niles  Daily  Times,  Niles, 

Ohio.  _ _ 

TWO  GOOD  MEN  who  can  write  well 
and  earn  promotion.  Give  experience, 
salary  expected  and  date  available. 
Chart  Area  9.  Box  3880,  Editor  ft 
Publisher. 


I  TWO  GRADE  ’A’  MEN— KeporUr  ana  r' r^T  oor-xoi  exjr 

reporter-deskman  for  ex|>anding  10,000  Otw)  I  rKvjDLtMb; 

i  p.m.  daily.  Must  have  at  least  3  years 

-COST.  Labor,  Production.  Circulatloa 

llnce  Smr  F^llerTcksbu™  ^i^lni?  '  -ADVERTISING.  Profite ;  Edit^W 
laince  Star,  J  reaericKsDurg,  Virginia.  _pROMO’nON  or  Public  Relationi 

TWO  REPORTERS,  one  to  do  general  .  u.  x 

and  s|K)rts,  one  with  camera  to  cover  ~  CONSULTANT  trouble  shooter  witk 
fishing  news  over  wide  area.  Men  or  ■  experience  ‘tom  M^hanical  Of. 

women.  Atlantic  coast.  Write  Box  '  partnwnta  to  Publisher  and  (lei. 

:!84.6,  Editor  ft  Publisher.  v.  n 

-  —  - I  —  SEEKING  spot  with  challenge  ti- 

WEEKLY  IN  FAST-GROWING  county  sisting  key  official  or  runniaf 

I  needs  iierson  for  general  up-front  whole  show. 

I  duty.  Mostly  reixirting.  Will  consider  j  —  GOOD  mixer.  B.Sc.  in  JoumaliM 
'  recent  J-grad.  Job  will  grow.  Starting  i  and  Business  Administration. 

I  salary  modest.  Write  fully,  include  |  -OUTSTANDING  record  and  reftr- 
j  picture.  Jack  Hester.  Charlestown  ences. 

1  Courier.  Charlestown,  Indiana.  — Box  36.37,  Editor  &  Publisher. 

:  YOUNG  GENERAL  REPORTER,  pre-  ACCOUNTANT  Office  Manager  niia 
i  ferably  J-grad  or  exiierienced.  Mis-  years  in  present  position  with  chain  of 
;  souri  daily,  12,000.  Photography  help-  newspaiiers,  job  shop,  and  plant~H5 
ful.  Describe  education,  experience,  employees.  All  phases  of  office  pro. 
I  military  .status,  salary  expected.  In-  cedure  and  taxes. ^  Modern  accounting. 

elude  photograph.  Chart  Area  8.  Box  Married,  age  45.  Extra  good  references 
I  3810,  Editor  ft  Publisher.  R-  R-  Laux,  P.O.  Box  70,  Dedham. 

1  Massachusetts. 

Mechanical  I  SEEiKING  MANAGERIAL  CONNEC- 

■  "  '  TION  with  a  real  opiKirtunity  to  con- 

MECHANICAL  SUPERINTENDENT  tribute  tireless  effort  to  build  a  better 
or  PRODUemON  MANAGER  with  top  newspaiier.  25  years  exiierience  all  de- 
record  in  hapdling  all  phases  of  metro-  partments.  Cost  conscious,  sales, 
politan  daily  and  Sunday  newspaper  minded,  knows  how  to  sell,  plan, 
production.  Must  be  able  to  get  along  guide,  control,  direct  and  train, 
with  people  and  still  produce  top  re-  !  E'amily,  in  40'k.  Box  3815,  Editor  k 
suits  in  printing  and  economy.  This  is  I  Publisher. 


-COST,  Labor,  Production,  Circulattti 

-ADVERTISING,  Piofita ;  Editorial 

-PROMOTION  or  Public  Relationi 

'  CONSULTANT  trouble  shooter  with 
experience  from  Mechanical  Of. 
partments  to  Publisher  and  (lei. 
eral  Manager. 

-  SEEKING  spot  with  challenge  u. 
sisting  key  official  or  running 
whole  show. 

-GOOD  mixer.  B.Sc.  in  Joumali« 
and  Business  Administration. 

-OUTSTANDING  record  and  refat- 
ences. 

-Box  36.37,  Editor  ft  Publisher. 


Mechanical  I 

MECHANICAL  SUPERINTENDENT 
or  PRODUCTION  MANAGER  with  top 
record  in  hapdling  all  phases  of  metro¬ 
politan  daily  and  Sunday  newspaper 
production.  Must  be  able  to  get  along 
with  people  and  still  produce  top  re-  ! 
suits  in  printing  and  economy.  This  is  I 
a  big  opportunity  on  first-class  news¬ 
paper  in  Chart  Area  Two.  Box  8427, 
Eiditnr  ft  Publisher. 


Photography _ 

FLORIDA  COLLEGE  TOWN  after¬ 
noon  daily  needs  neat,  young  photog¬ 
rapher  with  car.  State  pre.sent  salary. 
Box  381.3,  Editor  ft  Publisher.  I 


ADVERTISING  COPY  WRITER  for 
Promotion  Department  of  New  York 
metropolitan  newspaper:  Strong  on 

idea.s,  but  capable  of  handling  details.  •  . 

No  s|xit  for  tyro.  Must  be  experienced 
enough  to  be  self-starter,  stable 

enough  to  take  direction.  Salary  up  CTRCULATION  MANAGER.  Comiilett 

to  $7,00<).  Write  full  details  to  Box  knowledge  of  all  phases.  Well  knows 

38i61.  Editor  ft  Publisher.  in  newspaper  circulation  field.  Never 

unemployed  and  can  furnish  the  be* 
n  I  f.  D  I  ,•  of  references.  Ready  to  make  ehangt 

rubllC  Kelations _  for  personal  reasons.  Box  3716,  Editor 

ft  Publisher.  _ 

Excellent  Opportunity  circulation  manager  seeks  a 

.,7'^  '  I  to  40,000  newspaiier.  Can  make  over 

With  I  present  operation  to  save  money,  give 

Maior  Manufacturer  better  distribution.  Secure  increase  it 

I  X.-  in*  cost.  Sharp  on  controls.  Can  iip- 

^r  inan  with  General  Public  grade  present  iiersonnel  thru  training 

I  Relations  experience.  Admin-  ,  Little  Merchant  Plan.  Gmid  leader. 

istrative  and  writing  back-  ,  Gets  along  well  with  iieople.  Box  8711, 

I  ground  essential.  Salary  to  Editor  &  Publisher 

$7500.  Box  .3726,  Editor  ft  Pub-  !  editor  &  t  ublisner. - ^ 

I  lisher.  «  *^00-  ,  YEAKg  ^f  Successful  organii. 

'  ing  and  operation  of  The  Little  Mer^ 

-  - ant  Plan.  Seeks  position  as  Circulation 

ASSISTANT  in  busy  public  relations  Manager  in  City  under  60.000.  Box 
department  of  professional  association  :  3621,  Elditor  ft  Publisher. 

iXLlUm^graZrel’^ToX  ll’ewspa™;  EXPERIEN^.  Circulatl^Mai^ 

exiierience  preferred.  Write  Box  3860,  connection 

Editor  ft  Publisher.  ^  ^ 

plete  details  furnished  on  request,  dox 
Editor  &  Publisher.  _ _ 

_ Eetearch  Analytia  SELF  -""staRtTng  ORCULATIO.N 

. . I  i.i  ,  ,  .  .  ~~  MAN,  many  years  experience  (begin- 

NEWSPAPH^l  RESBARCIH  ning  with  Kansas  City  Star)  all 

MAN  TO  JOIN  active  rewarch  staff  phases;  desires  job  as  circulation  man- 
absorbed  with  problems^  in  market,  uger  or  assistant  to  busy  director.  De¬ 
consumer  and  public  opinion  areas  for  tail  man,  trouble  shooter,  good  die- 
large  metropolitan  newspaper,  (3hart  tributor.  Not  afraid  work.  Can  lell. 
Area  7.  College  grad;  must  know  sta-  pia,,.  guide,  direct,  control  and  train, 
tistics  and  sampling;  knowledge  of  Increase  with  low'  coat.  Civic  minded, 
marketing  research  desired  but  not  re-  Family,  in  Ill’s.  Box  :;S14.  Editor  * 
quisite.  Opportunity  galore,  salary  Publisher 

open.  Write  fully  to  Bo.x  3624,  Editor  ^ "" 

ft  Publisher.  WOULD  LIKE  TO  RELOCATE  Chart 

‘  Area  2.  Age  26.  married.  2  children. 

"  '■  ■  3  years  on  metro|iolitan  daily.  4  yean 

SITUATIONS  WANTED  lis  2nd  man  17,000  A.M.  &  P.M.  In 
'  '  ■  area  soon.  Writ€  Box  Editor  • 

Administrative  Publisher. 


Artists-Carloonuls 

CARTOONIST  on  nationally  lyndi- 
cated  strip  wants  to  make  advantage¬ 
ous  change.  Exiierienced  in  adventure 
and  humor.  Box  3805,  Editor  &  Pub¬ 
lisher. 

EmCTENT, '  FAST“AR'n.ST,“singifc 
vet.,  4  years  experience.  4  years  Art 
College.  Can  handle  all  phases  art  for 
repriHluction.  First  move  of  career  to 
imsition  with  future.  Somewhere  in 
Chart  Area  9.  Write  Box  3822,  Editor 
ft  Publisher. 


EDITOR  &  PUBLISHER'S  CHART  AREA 


i  -in  H  ^ 


ASSISTANT  in  busy  public  relations 
department  of  professional  association  ; 
work  varied ;  opinnlunity  to  leam ; 
journalism  f;raduate»  some  newsi)ai>er 
exiierience  preferred.  Write  Box  3860. 
j  Editor  &  Publisher. 

Research  Analysis 

NEWSPAPER  RESEARCH 
I  MAN  TO  JOIN  active  research  staff 
I  absorbed  with  problems  in  market, 

I  consumer  and  public  opinion  areas  for 
large  metropolitan  newspaper.  Chart 
I  Area  7.  (College  grad ;  must  know  sta- 
I  tistics  and  sampling ;  knowledge  of 
'  marketing  research  desired  but  not  re¬ 
quisite.  Opportunity  galore,  salary 
open.  Write  fully  to  Bo.x  3624,  Editor 
ft  Publisher. 

SITUATIONS  WANTED 

Administrative 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


YOU'LL  LIKE  _ Classified  Advertising 

this  man’s  property  building  record.  CLASSIFIED  MANAGER  —  Recof- 
Ad  manager  10  years,  papers  12-30,000.  i  nized  top  producer.  Past  records  ahe* 
Prior  background  metropolitan  staffer  i  consistent  gains.  Sroks  better  opporton- 
to  weekly  publisber.  Employed,  looking  I  ity.  Available  now.  Beat  of  refereneaa. 
up.  Box  3506,  Elditor  ft  Publisher.  Box  3603,  Elditor  ft  Publisher. 
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SITLATIONS  WANTED 


Ditplay  AdvertUing _ 


UIBITIOUS  Veteran,  married,  24,  col¬ 
lie  Exi)erienced  sales,  copy,  layout, 
niree  years  New  York  daily.  One  year 
Seeks  sales  position  on 
j»ilT  or  semi-weekly  in  Chart  Areas 
1,  2  or  6.  Box  3724.  Editor  &  Pub- 
isher.  _ _ 

JiiPnOUS  .  .  .  COPY.  LAYOUT, 
5ALES :  number  2  man  on  80,000  plus 
Bew8pai)er  in  19.’;4.  Photojrraphy,  pub¬ 
licity  writintr.  Six  year’s  ex|)erience. 
Bachelor  of  Journalism.  University  of 
MUiouri.  27;  siiiirle:  veteran.  Prefer 
Chart  Area  4.  Box  3825,  Editor  & 
Publisher. 

display  and  classified,  six 
jteady  years  exiierience  from  street  to 
department  head ;  100.000  ABC.  BJ 

University  of  Missouri.  Married,  28, 
ftmily.  Excellent  job  now  but  ambiti¬ 
ous  to  learn  more  as  assistant  to  ad  di¬ 
rector,  business  manaprer  or  publisher. 
Box  3806.  Editor  &  Publisher. 

TOP  ADVERTISING  Salesman,  man- 
nrer.  25  years  experience.  3  years 
present  position,  ^uthwest  publica¬ 
tion  wanted.  Steady,  sober,  hifrhest 
references.  Box  3615,  Elditor  &  Pub¬ 
lisher. 

j-YEAR  E.XPERIENCED  ADVER'nSt- 
ING  MAN  for  small  or  medium-size 
Wly  in  Chart  Area  8,  11  or  Colorado. 
Colleire  dettree  and  married.  latyout 
work,  display,  national,  servicing  and 
Mlline  accounts.  Also  consider  si>orts 
writinir.  department  store  advertisinic. 
Available  immediately.  Write  Post 
Office  Box  236,  Nelitth,  Nebraska. 

30,000  STAP’FER,  top  sales,  layout, 
x>py,  manatrerial.  back  to  front  know¬ 
how.  Needs  fcreater  responsibility,  di¬ 
rectorship  or  manager  up  to  25,000. 
Chart  Area  9  or  10.  Experience  3,000 
to  50,000.  The  airfcressor  they've  been 
keepinK  away  from  you.  Married,  chil¬ 
dren,  34.  f7ean  protcressive  record. 
References.  Box  .3823,  Editor  &  Pub¬ 
lisher. 


Editorial 

■AAA-l  DESKMAN,  now  city  editor 
midwest  40,000  daily,  seeks  chanee. 
Handle  any  desk  capably,  25  years’ 
experience.  Box  3820,  Editor  £  Pub¬ 
lisher. 

A  WORD  TO  THE  NEWS  WISE,  from 
an  idea  kbI  with  10  years  of  bylines 
on  THE  NEW  YORK  "HMES  to  whom 
PR  means  PROMINENT  RF,SULTS 
in  Tv,  nev^'sreels.  maKazines  and  news¬ 
papers.  Know-how  plus.  Know  the 
riaht  people-  need  the  ritrht  connec¬ 
tion.  Have  Lux-Will  travel.  Box  3S71, 
Editor  &  Publisher. 

ALL  -  AROUND  deskman,  now  em¬ 
ployed.  seeks  chance.  Box  3730,  Editor 
t  Publisher. 


A  REVERSE  GREELEY 

NEWSMAN,  28^  with  more  than  five 
experience  in  Southern 
California  wants  to  move  east  to  Chart 
Ajea  2.  Currently  sports  editor  of 
15.000  circulation  daily.  Have  back- 
iround  in  police,  city  hall,  political, 
feature  (reneral  reporting  and  all  types 
of  desk  work.  Can  handle  camera.  Col- 
1^  Kmd.  Airmail  replies  to  P.O.  Box 
—4,  South  Pasadena.  California. 

deskman,  experienced.  10  years  as 
lejtman.  reporter,  rewrite.  Excellent 
knowledce  of  wire  desk,  sports.  A^e 
.Will  relocate.  Box  3728,  Editor  & 
Publisher. 

mskman,  telegraph-tts  edi¬ 
tor.  3  Services,  feature  writinpr  and 
jvout;  vet.  36.  married.  B.A..  B.J., 
’  years  experience,  seeks  locate  jier- 
jnanently  California,  salary  secondary : 

references  includinir  present  em¬ 
ptier;  Norman  Cantor  c/o  The 
teqger,  Columbus.  Georgia. 

EDTOR  —  ^porter,  28.  6  years’  ex¬ 
perience,  desires  job  outside  country. 
|Yf^J»n-  Box  3739,  Editor  &  Pub- 


SITUATIONS  WANTED 


SITTiATIONS  W  ANTED 


EDITOR  pays  own  salary,  returns  OCTOBER  1  IS  D-DAY.  28-year-old 
profit  to  publisher  besides.  Circulation  vet  with  3  year’s  experience  as  re- 
up  3900  (over  12%)  in  2%  years —  porter  on  nation’s  lantest  business-trade 
that’s  $1170  a  week.  No  costly  pro-  dailies,  available  then  in  Chart  Area  2. 
motion ;  just  a  very  good  newspaper.  Married,  SDX.  Also  have  weekly  and  | 
If  you  need  help  like  this,  write  Box  gome  copy  desk  background.  Like 
3708,  Editor  St  Publisher.  sports,  politics.  Box  3718,  Editor  &  I 

- - - ; -  Publisher.  i 

EDITOR  —  Public  ^lations:  34,  18  pouCE  AND  FEDERAL  REPORTER  i 
years  experience.  Seek  i«»ition  in  or  ,  top  medium  seeks  change  i 

nrar  Kansas  City.  Married,  ambitious,  challent.?.  Vet,  28.  single,  J- 

hkes  w;ork  and  i^ple.  Would  take  |  ^  Publisher. 

sports  job  on  Kood  paper.  Box  8<20,  1  v  — r: - : — ; - r-r 

E<)itor  &  Publisher.  I  RtPORT^R,  24,  vet,  B.  A.  wants  job 

: - TiT- — 7 —  ^or  experience.  Starting  salary  not 

EDITOR-PUBLIbHER  in  middle  for-  aii  i 


E<)itor  &  Publisher.  REPORTER,  24,  vet,  B.  A.  wants  job 

EIIiTOR^bWhER  in  middle  forj  »e.t^r!ir,por",^  ! 

res  Southerner,  ^ks  irerinanent  post  entertainment.  Good  writer,  ambitious,  i 
that  will  make  best  use  of  wide  edi-  chart  Area  2  preferred.  Box  3514,  Edi- 
tonal  and  manaf^ment  experience,  a, 

Record  of  city,  state  leadership  lisrted  _  a  Ti.xre 

WHO’S  WHO  IN  AMERICA.  Avail- 
able  about  December  1.  Reply  Box 

3852,  Editor  &  Publisher.  PERIENCE.  WILL  GO  ANYWHERE 

FvWBTFNiT^n  "l^PORTFR.  Iln  JOB  ON  GOOD  PAPER.  ! 

Tnonn  •  T.-  •  HP  SAMPLE  STORIF,S  ON  REQUEST. 


40,000  circulation  dailies.  General  As-  3749."  EDITOR  &  PUBLISHER! 

siffnment  and  Features.  Steady,  am-  - . 

bilious  worker  who  wants  to  get  ahead.  REPORTER.  Newspa^r  and  trade  i 
Vet..  27.  married.  J-grad.  Can  handle  magazme  experience.  Journalism  grad-  i 
press  camera.  Clippings  and  refer-  uate.  Draft  exempt.  Have  ^flex  cam-  ' 
ences.  Write  Box  3734,  Editor  St  Pub-  fra.  Oiart  Area  1.  2.  or  3.  Jay  Brown, 
lisher  130  Fenimore  Street,  Brooklyn,  N.  Y.  ' 

^ - BU  4-1804. _ 

EXPERIENCED  ]  reporter  —  27,  single,  ambitious, 

EDITOR  -  WRITER  '  experienced,  veteran,  BS  degree— de- 

Comprehensive  journalistic  background! 

over  past  13  years  Family  age  3»-  '  "•ed'“n>  eports  editorship  Thtw  years 
^  riT^'-.  1  A '  experience  sports,  general  assignment, 

want  top  post.  Chart  Areas  1,  2.  3,  4.  featureV  (50.000).  Employed,  mid- 

W.l  arrange  intejs-rew  own  ex, rens^  background,  cai.  prefer 

*  I  Chart  Areas  6,  7.  8.  10.  11.  12.  available 


-  _  ^ _ I  Sept.  15.  Box  3632.’ Editor  £  Publisher. 

E.XPERIENCED  NEWSMAN  with  - - ' - - 

rich  feature,  news,  special  article,  |  REPORTER  wants  responsible  post 
critical  writing  background  wants  iiosi-  :  with  future  in  east.  4  years  city  hall, 
tion  city  room  Sunday  section  South,  police  be.ats.  Chart  Area  2  dailies. 
Southwest  or  West  Coast.  Exirert  Good  feature  copy,  use  camera.  Mar- 
church.  school,  fraternal,  entertain-  ried.  27.  vet,  J-grad.  Box  3865,  Editor 

ment,  special  editorial  feature  writer.  £  Puhlishcr. 

Write  Biix  3802.  Editor  £  Publisher. - -  - 

FAST.  ABLE,  ACCURATE  COPY^  S  j ACCU- 

READER.  18  Years  major,  mixiium-  RATE.  J-grad  1955.  magazine,  college 
sized  dailies  South,  Southwest.  Single.  news|>ai«r  experience,  seeks  writing 
college  degree,  now  in  slot  noted  "I'Portunity  on  metroiiolitan  daily, 

southern  daily.  Seek  new  oirening,  Gan  umc  camera.  Draft  exempt,  24 

I  South.  Southwest.  Box  3850,  Editor  £  ye»rn.  Excellent  references.  Box  3876, 


HUSBAND-WIFE  TEAM 


Editor  &  Publisher. 

SCIENCE-MINDED  WRITER-EDITOR 


Bargain  at  Double  the  Price.  Seek  J"**  writing,  editing  technical 

Booming  West.  Handle:  Sports  (col-  "’““er  for  general  imblie.  Have  sold 
umn).  Entertainment.  All  women’s  n>»Ka’'>ne  scientific  i.on-fiction  :  now 
page.  Car  cameras,  darkroom.  Both  >'^''‘’■’“1  reporter,  eil-ror  for  large  Mid- 
know  layout,  heads,  copy.  N.  Y.  Ex-  ^.B.,  B.J.  :  1  years  news 

perience.  Box  8735.  Editor  £  Publisher,  rejiorting-editing  all  phases ;  32  ;  con- 
f — wpt’PF — gTvr  irT  k!i.wI75 — siderablc  technical  background,  es,)ec- 
I  WRITE  SOLID  NLWt),  RpriKhtly  ially  in  electronics.  Phototrrapher.  Box 
features.  lively  column  fast.  well,  &  Publi.sher. 

Camera,  car,  college,  complete  e.xiieri- _ _ _ _ 

A-l  wl.  available  dailies.  Chart  SEASONED  NhlWSMAN,  48.  seeking 
Areas  ^10,  11,  1^.  Box  3849,  Ixlitor  manaifintf  editor  or  wire  Miitor  tx)Mt 


&  Publisher. 


mana^in);  editor  or  wire  editor  ]x>8t 
in  Northwest,  preferably  Montana. 


J-GRAp  with  some  exi)erience  desires  Thorough  knowledjre  of  news  depart- 
more  in  reportinK  and  rewrite.  Any  ment,  thrives  on  responsibility,  one 
l)eat.  East  C/oast  preferred.  Box  !  employer  for  20  years.  Box  .3^01,  Edi- 

E<litor  &  Publisher.  j  tor  &  Publisher. 

MY“PRICE:  $10,000  “  ^  -  .  - 

Here’s  a  youn«  Chart  Area  two  editor  THE  SPORTS  EDITOR 

who  is  asking  a  top  salary  liecause  he  ^  national  wire  eervice-where  I 
t"!’  Iicrform-  ,^1  „„„  employed — will  vouch  for  my 
ability.  J-Grad.,  24.  2  years  desk-re- 

^^l!?***’^*  ”'*”**^*^*«^*^  I  j  *'**l^*’^**'’)''*'  portinf?  experience.  Fast,  accurate. 

thorough.  “Uve"  copy,  editing,  mmke- 
wtion  news,«,rering.  write  Box  3821.  up.  object:  Job  with  some  present, 

_ _  lots  of  future  on  a  sports  STAFF.  Box 

NEWS.  MAGAZINE.  OR  EDmNG  3634.  Editor  £  Publisher. 

Y®"'  SPORTS  EDITOR  —  8  years  large 


trained  woman,  30.  Prefer  Chart  Area 


«  s  in  m.™ _ _  I-,  daily,  writer,  desk,  slot.  After  pub- 

desk.  Dejrree:  have  car.  Box  3ftr>l,  ®  ^  l-aitor  &  Pub- 


E<litor  &  Publi.sher. 


as  I  see  ’em.  Box  3742,  Editor  &  Pub¬ 
lisher. 


NEWSMAN,  city  hall.'  court  house.  wUh  H  writer-editor 

i!rS-ere7:'  X 

medium,  mid-continent  ^aily  I  ?rii'"^rv"ce 

family.  Box  3719.  Editor  £  Publisher.  !  /  pf,biish"r 

NEWSMAN,  29.  seeks  business,  polit-  WANT  CHART  AREA  4  SPOT 
ical  beat,  metropolitan  daily.  Chart  EXPERIE.NCED  DESKMAN.  political 
Areas  1.  2  and  12.  8  years  top  experi-  writer,  columnist  now  on  70.000  daily 
enco  consumer,  trade  press.  Worked  in  Chart  Area  Six  wants  to  move', 
city  dailies ;  now  editing  business  mag-  South  to  reportorial  or  newsroom  t.I- 
azine.  Box  3750,  Editor  £  Publisher,  ministrative  ixisit'on  by  October  1. 
NEWSPAPERWOMAN^  "now  Tr~P“^  Top  references.  Box  3824,  Editor  £ 

'  B.A.,  7  years  experience  in  top  metro-  _ _ 

politan  daily  and  excellent  PR  staff,  WASHiNG'TO.N  CORRESPONDENT— 
Chart  Area  6.  Accurate  reporter,  good  General  or  Special  Assignment :  Well 
writer.  Wants  newspap.''r  job,  or  PR  Trained,  Experienced:  Low  Coat.  O.  C. 
with  human,  not  industrial,  angle.  Re-  '  Miller,  Box  1759.  Washington  13.  Or 
ply  Box  .3874,  Editor  £  Publisher.  i  Senate  or  House  Press  Gallery. 


SITUATIONS  WANTED 


Editorial 


PICTURE 

EDITOR  .  .  that  knows 
pictures  and  will  take 
complete  responsibil¬ 
ity  for  assignments, 
editing  and  caption¬ 
ing  of  all  daily  staff 
and  wire  picture  cov¬ 
erage, 

....  six  day  week. 

....  salary:  $  150.00 

....  will  arrange  in¬ 
terview  at  own  ex¬ 
pense. 

....  box  37  1 3,  editor 
&  publisher, 

WOMAN  —  Exiierienced  —  Year  Plus. 
Now  employed  Midwest  Small  daily, 
women’s  eilitor,  feature  writer.  Know 
Speed-Graphic.  J-graduatc  Western 
University.  Edited  college  daily.  Have 
car.  Want  return  West  Coast — daily, 
weekly  in  metroiiolitan  area  or  public 
relations.  Write  Box  3867,  Editor  £ 
Publisher. 

WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
magazine  peraonnel.  Birch  Personnel, 
National  Newspaper  Service,  59  E. 
Madison,  CTiicago  2,  Illinois.  CEntral 
6-5670. 

WRITER  —  PHOTOGRAPHER  —  IL¬ 
LUSTRATOR  desirea  position  with 
publication  in  U.  S.  or  abroad.  Vet. 
WW  II.  27,  siieiik.i  Italian,  Fi-ench. 
rusty  German.  Former  free-lancer  and 
eilitor  20.000  magazine.  Exiierienced 
in  darkroom.  layout,  feature,  re-write, 
quick-sketch,  finished  art.  By-lined 
samples  on  lequest.  Box  3882,  Editor 
£  Publisher. 

YOUNG  NEWS  MAN.  weekly  metro¬ 
politan  daily  exiierience.  Has  had  arti¬ 
cles  published  ahou:  trip  behind  the 
Iron  Curtain.  J-degroe :  have  tar:  top 
references.  Will  go  anywhere  for  right 
job.  Box  3872,  Editor  £  Publisher. 

YOUNG  Woman,  thoroughly  experi¬ 
enced  editing.  Public  relations,  pub¬ 
licity,  seeks  position  preferably  maga¬ 
zine.  Box  3617,  EMitor  £  Publisher. 

_ Photography _ 

PHOIDGRAPHER,  early  SO’s,  single, 
veteran,  15  years  experience  in  newa 
and  public  relations,  photography  with¬ 
in  metropolitan  New  York  area.  Know 
Fairchild.  Own  car  and  equipment. 
Would  appreciate  contacting  lively 
newspaper  in  the  southwest.  Box  3627, 
Editor  £  Publisher. 

Promotion  Public  Relations 

PUBLICITY  WOMAN  —  Top  experi¬ 
ence.  planning,  writing,  placing.  In¬ 
stitutional.  Excellent  contacts  Manhat¬ 
tan  newspapers,  wire  services,  maga¬ 
zines.  Wants  position  New  York  City 
urea,  minimum  $10,000.  Also  medical 
writing  and  fund  raising.  Box  3608, 
Editor  £  Publisher. 

WRITEIR:  TRADE  MAGAZINE  OR 
PUBLIC  RELATIONS.  11  years’  ex¬ 
perience  originating  stories,  research¬ 
ing  in  depth,  reporting  accurately 
with  style,  human  interest.  Articles 
publi.shed  by  NEW  YORK  "nMES  and 
national  magazines.  Newspaper,  tradc- 
paiier  writing  and  editing.  Created 
prize-winning  annual  leiiorts,  plus 
booklets  and  releases.  Columbia  Jour¬ 
nalism  graduate.  Box  <808,  Editor  £ 
,  Publisher. 
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SHOP  TALK  AT  THIRTY  (Robert  U.  Brown  is  on  vacation.) 


Editor  Tells  Why  He’d 
Retain  Sports  Page 

By  Frank  Hyde 

Sports  Editor,  Jamestown  (N.Y.)  Post-Journal 


I’m  catching:  the  next  train 
to  Jacksonville,  Tex.! 

Reading  Harold  E.  Whitting¬ 
ton’s  explanation  (E&P,  Sept. 
3,  page  64)  why  he  has  elimin¬ 
ated  the  sports  page  from  the 
Jacksonville  (Tex.)  Daily  Pro¬ 
gress  and  his  emphasis  on 
pleasing  the  ladies,  I  have 
come  to  the  conclusion  that 
80%  of  the  population  of 
Jacksonville  must  be  women. 

That’s  for  me,  bub! 

Between  the  lines,  I  am  re¬ 
minded  of  a  fellow  named  Guy 
Mooney,  who  was  editor  of  the 
Billings  (Mont.)  Gazette  when 
I  was  sports  editor  in  that  fine 
Western  city  years  ago. 

Guy  had  an  aversion  to  sports 
and  athletes  in  general.  He’d 
often  remark:  “I  wish  someone 
would  explain  to  me  just  what 
is  newsworthy  in  a  sweating, 
smelly,  overtrained,  bugeyed 
kid  clumping  up  and  down  a 
basketball  floor  giving  himself 
fallen  arches  and  his  few 
spectators  ulcers.” 

Box  Score  Appeal 

Guy’s  beef  about  sports  was 
similar  to  that  of  Mr.  Whitting¬ 
ton — too  expensive  to  gather 
and  print,  especially  major 
league  box  scores. 

One  day  I  challenged  him  to 
leave  out  the  box  scores  as  a 
test.  He  did.  Calls  and  letters 
flooded  our  office.  A  petition 
from  nearby  Red  Lodge,  Mont., 
signed  by  300  readers  demand¬ 
ed  their  return. 

They  went  back  in  the  paper, 
plumb  pronto,  as  the  cowboys 
out  that  way  would  say. 

After  watching  sports  grow 
from  the  old  two-column  mast¬ 
head  days  to  8  and  16  column 
spreads  in  daily  newspapers  of 
even  moderate  circulation,  I’d 
like  to  challenge  Mr.  Whitting¬ 
ton’s  statements. 

Ju.st  w’ho  are  the  “experts” 
who  gave  him  his  fund  of  in¬ 
formation  on  the  relative  value 
of  sport  page  advertising? 

Top  Readership 

Naturally,  there  are  adver¬ 
tisers  who  do  not  want  their 
displays  on  the  sport  pages. 
There  are  also  advertisers  who 
do  not  want  space  on  the  so¬ 
ciety  page,  the  financial  page 
or  near  the  funnies. 


Some  years  ago  Opinion  Re¬ 
search  Survey,  Inc.,  of  Prince¬ 
ton,  N.  J.,  was  asked  to  con¬ 
duct  a  poll  to  determine  the 
reader  interest  in  sports  pages. 
It  was  determined  that  30 
years  ago  18%  of  the  average 
newspaper’s  readers  followed 
the  sports  pages.  Twenty  years 
ago  that  percentage  had 
mounted  to  30  and  during  the 
last  20  years  it  has  soared  to 
55,  topped  only  by  the  funnies 
and  page  one. 

Contrary  to  Mr.  Whitting¬ 
ton’s  .statement,  we  have  found 
that  the  coming  of  radio  and 
TV  created  a  demand  for  more 
complete  sports  coverage.  In 
fact,  it  has  changed  our  evalu¬ 
ation  of  space  to  a  great  extent. 
Where  we  formerly  utilized  60 
to  70%  of  our  sports  page  space 
for  local  coverage,  we  must  now 
balance  at  about  50-50. 

Is  the  gentleman  from  Jack¬ 
sonville  trying  to  convince  him¬ 
self  that  a  section  of  a  news¬ 
paper  that  attracts  55%  of  its 
readers  is  “dead”  space  from  an 
advertising  standpoint?  Come, 
come,  Mr.  Whittington,  let’s  be 
realistic. 

My  son,  an  avid  sports  page 
reader,  skimmed  through  Mr. 
Whittington’s  article  and  snort¬ 
ed:  “Looks  like  a  party  pooper 
to  me.” 

Maybe  the  kid  has  something 
at  that. 

• 

Crusade  for  Safety 
Extended  to  Schools 

Buffalo,  N.  Y. 

The  Buffalo  Courier-Express 
is  extending  its  Crusade  for 
Safety  by  asking  all  boys  and 
girls  under  17  to  answer  the 
question:  “What  can  children 
do  to  help  reduce  traffic  ac¬ 
cidents?”  It  is  offering,  for  the 
best  answers,  113  cash  prizes 
totaling  $350,  plus  a  plaque  to 
the  winner’s  school. 

Each  entry  must  be  accom¬ 
panied  by  a  signed  “Traffic 
Safety  Promise.” 

The  Courier-Express  also 
will  make  an  award  to  each 
school  which  has  no  children 
killed  or  injured  in  traffic  ac¬ 
cidents  by  the  end  of  this 
school  year. 


EDITOR  &  PUBLISHER  CALENDAR 

Sept.  11-13 — PNPA  Classified  Clinic,  Lycoming  Hotel.  William,, 
port,  Pa. 

Sept.  12-14— Canadian  Weekly  Newspapers  Association,  national 
convention.  Hotel  Vancouver,  Vancouver,  B.  C. 

Sept.  16-18 — Advertising  Managers  Association  of  Wisconsin 
Daily  Newspapers,  Fall  conference.  Hotel  Mead,  Wisconsin  Rapids 

Sept.  16-18 — New  England  Weekly  Press  Association,  annual  Fall 
conference,  the  Equinox,  Manchester,  Vermont. 

Sept.  17 — Oregon  Newspaper  Publishers  Association  Newsmen's 
6th  annual  meeting,  Allen  Hall,  University  of  Oregon,  Eugene. 

Sept.  17-18 — Michigan  Press  Association,  small  daily  editorial 
conference.  Haven  Hill,  near  Pontiac,  Mich. 

Sept.  17-18 — Minnesota  Associated  Press,  Fall  meeting,  Mankato, 
Minn. 

Sept.  18-19 — Midwest  Newspaper  Advertising  Executives'  Associa¬ 
tion,  74th  annual  meeting.  President  Hotel,  Kansas  City,  Mo. 

Sept.  18-20 — Central  States  Circulation  Managers  Association, 
Fall  meeting,  LaSalle  Hotel,  Chicago. 

Sept.  19-21 — Southern  Circulation  Managers  Association,  annual 
meeting,  Dinkler-Plaza,  Atlanta,  Ga. 

Sept.  23 — Weekly  Editors'  Short  Course,  38th  annual.  School  of 
Journalism  and  Institute  of  Agriculture,  University  of  Minnesota, 
Minneapolis. 

Sept.  23-24 — California  Newspaper  Publishers  Association  News¬ 
paper  Workshop,  University  of  California,  Berkeley,  Calif. 

Sept.  23-25 — Maryland  and  Del-Mar-Va  Press  Associations,  meeting 
Commander  Hotel,  Ocean  City,  Md. 

Sept.  25-28— Institute  of  Newspaper  Controllers  and  Finance 
Officers,  annual  meeting.  Hotel  Statier,  New  York  City. 

Sept.  30-Oct.  I — Interstate  Advertising  Managers  Association 
meeting.  Mansion  House,  West  Chester,  Pa. 

Sept.  30-Oct.  I — Indiana  Associated  Press,  Fall  meeting,  South 
Bend,  Ind. 

Oct.  1-8 — National  Newspaper  Week. 

Oct.  2-4— New  York  State  Publishers  Association,  annual  conven¬ 
tion,  Whiteface  Inn,  Whiteface,  N.  Y. 

Oct.  2-5 — Pacific  Council,  American  Association  of  Advertising 
Agencies,  annual  convention.  Hotel  del  Coronado,  Coronado,  Calif. 

Oct.  2-7 — Newspaper  Food  Editors'  Conference,  Drake  Hotel, 
Chicago. 

Oct.  3-7 — Southern  Newspaper  Publishers  Association,  52nd  annual 
convention,  Arlington  Hotel,  Hot  Springs,  Ark. 

Oct.  5 — Canadian  Press,  fall  directors  meeting.  Hotel  Charlotte¬ 
town,  Charlottetown,  P.E.I. 

Oct.  5-7 — Newspaper  Advertising  Managers  Association  of  East¬ 
ern  Canada,  annual  convention.  Hotel  Sheraton-Mount  Royal,  Mont¬ 
real,  Quebec. 

Oct.  6-8 — Pennsylvania  Newspaper  Publishers  Association,  list 
annual  convention,  Roosevelt  Hotel,  Pittsburgh,  Pa. 

Oct.  6-9 — New  England  Associated  Press  News  Executives  Asso¬ 
ciation,  annual  meeting,  Hotel  Viking,  Newport,  R.  I. 

Oct.  7 — Dallas  Chapter  of  Sigma  Delta  Chi,  press  party,  Baker 
Hotel,  Dallas,  Tex. 

Oct.  7 — Pennsylvania  Associated  Press,  annual  meeting,  Pitts¬ 
burgh,  Pa. 
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A/c^oitaiot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701 K Street,  N.  W.,  Washington,  D.C. 
Lincoln  Building  , . .  New  York,  N.  Y. 
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Are  you  straining  for  readability? 


If  your  readers  are,  you  should  be.  Consider  this 
for  a  moment:  Neu'spapers  are  seldom  rend  iindei 
ideal  conditions. 

P(X)r  lighting  .  .  .  noise  .  .  .  movement  .  .  . 
crowded  busses  aiul  trains  are  some  of  the  day-hy- 
day  distractions  that  hinder  newspaper  reading. 

Add  to  this  the  fact  that  seven  out  of  ten  .Amer¬ 
icans  lack  perfect  vision  and  you  can  appreciate 
why  publishers  are  concerned  about  the  reada¬ 
bility  of  their  papers. 

Many  publishers  are  following  the  trend  to  the 
larger,  more  legible  9  point  for  body  dress. 

If  you’re  considering  a  change,  too.  Corona  in 
0  point  is  by  far  your  wisest  choice.  The  new 
Corona  cuttings  otfer  the  highest  possible  reada¬ 
bility  with  maximum  word  count.  Corona  looks 
as  big  as  other  faces  a  full  point  larger.  Yet  it  has 
the  alphabet  length  of  smaller  faces. 

Its  strong,  compact  letters  combine  economy 
with  readability.  If  you  want  to  save  newsprint 
by  using  narrower  columns,  your  best  choice  for 
optimum  legibility  in  71/2*  or  8-point  is  still 

corona 

Compare  the  Corona  “g”  with  the  same  point  size 
Baskerville  “g”  (both  greatly  enlarged).  Note  how 
Corona  incorporates  the  advantage  of  increased 
weight  of  line  and  ample  white  space  inside  the 
structure  of  the  letter  form.  This  assures  both  clarity 
and  good  contrast  between  black  and  white  elements 
despite  mat  shrinkage  and  high  press  speeds.  Note 
too,  on  Corona,  there  are  no  ink  traps  to  fill  in. 

For  Readability  . . .  Get  Corona! 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  in  11  pt.  Baskerville,  9  pt.  Corona  and  members  of  the  Spartan  family  j 

Agencies;  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP  THROUGH'  RESEARCH 


(•  LINOTYPE 


Printed  in  U.  S.  A. 


One  of  the  fastest  growing  citie 
in  the  United  States  .  .  . 


Building  Permits  as  issued  by  City 
Building  Inspectors  Office 

ie4e  e  4,S88,72S.9e 

1946-1980  8  6  1,761,101.87 

1946-1984  660  1,609,888.74 

You  can  reach  this  rich,  growing  market, 
headquarters  for  the  “ATOMIC  EMPIRE” 
through  the  Journal-Tribune  Combination. 


ALBUQUERQUE  JOURNAL  (Morning  and  Sunday] 
ALBUQUERQUE  TRI BUN E  (Evening) 

Buy  them  separately ...  or  both  for  one  low  rate  . . .  2.1s 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  WerM  Tafograiii «  Tfi*  Sun 
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